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lailies’  Graft  Expose  Brings 
7  Arrests  in  Waterbury 


jfatwi!!  ttatfrbut“3  ^mcrifan. 


'WarrmnU  Are  iMued 
ImmaJietely  For  Accined 


Unusual  front  page  treatment  in  Waterbury 
American  when  grand  jury  action  was 
made  public. 


Ac'MOr\l/ 

n^OOREj 


i</of>eo 


One  of  the  many  smashing  cartoons  drawn 
by  C.  Louis  Mortison. 


I  flButcrbnrj  ^mcrifun. 

Hundreds  6i  Thotisan^  Of  Mmy  Paid  Out 
By  Gmtroiler  b  December  On  Unapproved  Items 

DmPom  CMim  Wiihoul 

Th^  AfMM  Sttbmi— ion  To  Otf 

Board  or  F'owx. 


IS#  Waterbury  Republican  staff  members  aided  in  the  expose:  L.  to  r.,  Jerry  Monog- 
<•  assistant  city  editor;  Walter  R.  Brooks,  reporter;  William  W.  Vosburgh,  Jr.,  man- 
ag  editor;  William  J.  Slator,  city  editor;  C.  Robert  Abbott,  reporter;  C.  Louis 
"Mort"  Mortison,  cartoonist. 


1  »atrrtiif|  ;Amfirifai, 


Myst«ioas  Supply  Gmpany  Got  Gty  Oudis 


>*»  Amv  Fmrny  Dt^  Fmmi  M  fUin  9mid  Tea 

hremaM—  Wnufagb  Xl.  *• 

Arndts  T»  «Wtf  Cm?  Hae'tmmtk  W  Ot|r  FmR. 

.RmritlUnel 


Ptsferbury  American  staff 


-  -  members  active  in  expose:  L.  to  r.,  I 

>r;  Raymond  J.  Fanning,  managing  aditor;  Frank  T,  Johnson, 
of  tka  information  that  tho  grand  jury  subsaquently  usad  as 
and  Albert  L.  Martin,  raporter. 
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York  auditor,  are  missing  and  will  be 
sought  by  police. 

More  Arrests  Expected 

All  defendants  who  have  surrend¬ 
ered  are  free  in  heavy  bond. 

Forty  to  fifty  Connecticut,  New 
York  and  New  England  newspaper¬ 
men  have  been  covering  the  grand 
jury  probe,  which  is  continuing.  More 
arrests  are  expected. 

Active  with  Messrs.  Pape,  Steven¬ 
son  and  Johnson  in  handling  the 


E.  R.  Stevenson 


Wm.  J.  Pape 


American’s  series  of  stories  have  been; 
Raymond  J.  Fanning,  managing  edi¬ 
tor,  American;  William  W.  Vosburgh, 
managing  editor.  Republican;  Niver 
W.  Beaman,  city  editor,  American; 
William  J.  Slator,  city  editor,  and 
Jerry  Monaghan,  assistant  city  editor. 
Republican;  Albert  L.  Martin,  Walter 
Brooks,  and  C.  Robert  Abbott,  re¬ 
porters;  Thomas  R.  Goodman  and 
Frank  Savino,  photographers,  and 
cartoonist  C.  Louis  Mortison,  known 
as  "Mort.” 

In  1929,  Mr.  Pape’s  reporters — al¬ 
ways  unable  to  get  at  the  city  books 
— made  such  an  investigation  of  city 
expenditures  and  suspected  irregulari¬ 
ties  that  authorities  appointed  a 
charter  commission.  A  report  after 
several  months  of  investigation  led 
to  charter  revision  designed  to  curb 
expenditures.  There  was  no  criminal 
action. 

Voting  List  Expose 

About  four  years  ago,  action  by  the 
newspapers  and  publication  of  stories 
about  the  deplorable  condition  of  the 
voting  lists,  led  to  court  action  that 
resulted  in  removal  of  the  city’s  reg¬ 
istrars.  'The  city  administration  fought 
the  action  tooth  and  nail  but  lost  out 
in  the  state  supreme  court. 

A  city  official  some  years  ago  re¬ 
signed  after  the  newspapers  disclosed 
that  he  was  building  a  house  with 
city  materials  and  using  city  labor. 

The  appointment  of  policemen  who 


Headsets  were  found  in  a  room  there. 
The  building  is  owned  by  former 
Mayor  Francis  P.  Guilfoile. 

Mr.  Pape  snipped  the  wires  and 
made  no  announcement  of  the  inci¬ 
dent  until  early  this  year  when,  in 
the  midst  of  the  stories  baring  cor¬ 
ruption,  he  received  an  anonymous 
threat  that  "City  Hall  has  eight  note¬ 
books  full  of  conversations”  in  the 
publisher’s  office.  The  publisher  was 
warned  that  these  would  be  made 
public  unless  the  newspaper  stopped 
publishing  its  series.  Mr.  Pape  an¬ 
swered  with  a  page  one  headline: 
"You  may  fire  when  ready,  Gridley.” 
Nothing  more  was  heard  of  the  eight 
note  books. 

The  expose  went  on.  City  Hall 
vouchers  disclosed  that  John  G.  Pur- 
die,  a  New  York  private  detective, 
had  been  on  the  city  payroll  at  $750 
a  month  for  “services  and  rental  of 
equipment.”  Purdie  was  once  a  dic¬ 
tagraph  and  communication  expert  in 
the  army.  He  is  one  of  the  27  under 
arrest.  The  city  charter  makes  it  il¬ 
legal  for  the  municipality  to  hire  pri¬ 
vate  detectives.  For  16  months  in 
Waterbury,  Purdie  allegedly  posed  as 
an  insurance  man,  sometimes  as  a 
reporter. 

Newspapers  of  Connecticut  paid 
tribute  to  Mr.  Pape,  Mr.  Stevenson 
and  the  American-Republican  in  edi¬ 
torials,  following  the  arrests. 


HEARING  POSTPONED 

A  writ  for  a  permanent  injunction 
to  prohibit  officials  of  Jersey  City  and 
Hoboken,  N.  J.,  from  interfering  with 
newsstand  sale  of  the  New  York  Post, 
was  postponed  until  May  27  by  Judge 
William  Clark  in  Newark,  May  24,  on 
the  plea  of  Assistant  Corporation 
Counsel  James  H.  Coolahan  of  Ho¬ 
boken.  A  temporary  injunction  ob¬ 
tained  by  the  newspaper  from  Judge 
Clark  on  May  19  was  continued. 
James  A.  Hamill,  Jersey  City  Cor¬ 
poration  Counsel,  told  Judge  Clark  he 
had  affidavits  from  all  the  police  of¬ 
ficials  named  in  the  injunction  deny¬ 
ing  they  had  intimidated  newsdealers 
and  was  ready  to  proceed  with  the  de¬ 
fense,  but  he  agreed  to  the  postpone¬ 
ment.  Harry  T.  Saylor,  editor,  told 
Editor  &  Publisher  the  last  checkup 
by  reporters  and  circulation  inspec¬ 
tors  showed  the  Post  “is  getting  proper 
display  on  all  but  17  of  the  250  news¬ 
stands  in  Jersey  City  and  Hoboken.” 


EDITOR  &  PUBUSHER 
CALENDAR 

May  30-June  1 — Southern 
Newspaper  Publishers  Assn., 
annual  convention,  Gulfport- 
Biloxi,  Miss. 

June  2-3-4 — Mississippi  Press 
Assn.,  annual  meeting.  Hotel 
Markham,  Gulfport,  Miss. 

June  6-7-8 — ^Twelfth  annual 
A.N.P.A.  Mechanical  Confer¬ 
ence,  Royal  York  Hotel,  To¬ 
ronto. 

June  7-10 — Special  Libraries 
Assn.,  annual  convention,  Wil¬ 
liam  Penn  Hotel,  Pittsburgh. 

June  8-11 — Georgia  Press 
Assn.,  52nd  annual  session, 
Swansboro  and  Savannah. 

June  9-11  —  Texas  Press 
Assn.,  59th  annual  convention. 
Port  Arthur,  Texas. 

June  9-10  —  South  Carolina 
Press  Assn.,  summer  meeting, 
Caesar’s  Head,  N.  C. 

June  10-11 — Michigan  Press 
Assn.,  summer  meeting.  Iron- 
wood,  Mich. 

June  10-11 — Arkansas  Press 
Assn.,  annual  meeting,  Arling¬ 
ton  Hotel,  Hot  Springs,  Ark. 

June  11-12 — Southern  Cali¬ 
fornia  Mechanical  Conference, 
Hollywood  Knickerbocker  Ho¬ 
tel,  Hollywood. 

June  12-15  —  Advertising 
Federation  of  America,  annual 
convention,  Detroit. 

June  12-15 — Newspaper  Ad¬ 
vertising  Executives  Assn.,  an¬ 
nual  convention,  Book-Cadillac 
Hotel,  Detroit. 

June  1.3-16 — Assn,  of  News¬ 
paper  Classified  Advertising 
Managers,  annual  convention. 
Hotel  Nicollet,  Minneapolis. 

June  13-26— American  News¬ 
paper  Guild,  annual  conven¬ 
tion,  Hotel  King  Edward, 
Toronto. 

June  15-18  —  Newspaper 
Assn.  Managers,  16th  annual 
convention,  Greenbrier  Hotel, 
White  Sulphur  Springs,  W.  Va. 

June  20-23 — National  Edi¬ 
torial  Assn.,  annual  convention. 
White  Sulphur  Springs,  West 
Va. 

June  20-24 — C.I.T.  Safety 
Foundation,  newspaper  seminar 
of  safety,  Waldorf,  New  York. 

Ju!ne  21-22-23— I.C.M.A.  Con¬ 
vention,  Chateau  Frontenac, 
Quebec,  Canada. 


were  out-of-town  residents — a  charter 
violation — was  disclosed  a  few  years 
ago.  Mr.  Beaman,  now  city  editor  of 
Ae  American,  then  p>olice  reporter, 
dug  up  the  fact  that  some  of  the  ap¬ 
pointees  had  police  records.  These 
men  were  appointed  on  the  signed 
recommendation  of  several  city  of¬ 
ficials — some  of  whom  are  now  under 
arrest.  Some  resignations  in  the  police 
department  followed. 

Although  the  American-Republican 
reporters  were  constantly  ferreting 
for  similar  stories,  the  successes  were 
not  great  until  last  year  when  the 
election  of  Controller  Rowland  sym¬ 
pathetic  to  the  newspaper’s  cause,  was 
the  key  that  opened  the  flood  gates 
of  information. 

With  leads  furnished  by  data — or 
the  lack  of  it  because  of  the  thousands 
of  missing  records — in  the  controller’s 
office,  the  American-Republican  men 
were  able  to  piece  together  the  pic¬ 
ture  of  years’  of  wholesale  corruption 
in  the  municipality. 

Publisher  Threatened 

During  the  last  election,  Mr.  Pape 
found  two  dictagraphs  in  the  fireplace 
of  his  office.  They  had  been  lowered 
from  the  roof  but  the  adjuster  mis¬ 
calculated  and  one  mike  dropped  into 
view.  The  wires  were  traced  to  a 
building  next  to  the  newspaper  plant. 


WOOD  RECUPERATING 

Henry  A.  Wise  Wood,  chairman  of 
the  board.  Wood  Newspaper  Machin¬ 
ery  Corporation,  New  York,  who  re¬ 
cently  left  Doctors’  Hospital,  New 
York,  after  an  emergency  operation  for 
appendicitis,  is  now  at  his  summer 
home  in  Annisquam,  Gloucester, 
Mass.,  where  he  will  remain  until 
midsummer. 


DAVIS  I.  WALSH  TO  S.  F. 

Davis  J.  Walsh,  for  15  years  Inter¬ 
national  News  Service  sports  editor, 
will  go  to  San  Francisco  as  a  sports 
writer  for  the  Call-Bulletin  effective 
June  1.  Walsh’s  transfer  from  INS 
has  been  effected  by  the  Call-Bulle¬ 
tin,  it  was  stated,  because  he  would 
fit  well  into  the  Golden  Gate  Inter¬ 
national  Exposition  picture  and  its 
attendant  sports  events. 
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S.  Cloy  Williams,  R 
Esty,  Deny  Ad  “ 
Piracy  by  Camels  P 


Testify  in  Suit  for  $1,600,000 
Against  Reynolds 
Tobacco  Co. 


Winston-Salem,  N.  C.,  May  S-.| 
With  testimony  from  S.  Clay  TJ 


1^ 


Hams,  chairman  of  the  board  of  j 
R.  J.  Reynolds  Tobacco  Company  a(| 
former  NRA  chairman,  that  R.  J.  Rey 
nolds,  founder  of  the  Camel  compsiy 
practiced  the  idea  that  tobacco  sni 
ing  aided  mental  alertness  some  201 
years  ago,  defense  for  the  comply 
neared  the  close  of  its  evidence  in  he 
$1,600,000  suit  brought  by  Dr.  Artui 
Selwyn-Brown  on  advertising  piity 
charges  in  federal  court  here  todar 
The  case,  resumed  Monday  afte 
week’s  suspension  because  of  oieifl 
engagements  for  Judge  Johnson  J. 
Hayes,  may  go  to  the  jury  this  w«k-| 
end. 


Oirectort  Smoked  and  Chewe4 

Following  William  Esty,  adver 
executive,  Frank  Kimball,  New 
advertising  consultant,  and  Dr.  Moni 
Mattikow,  Columbia  University  pro 
lessor,  on  the  stand,  Williams  coro- 
borated  Esty’s  testimony  denying  that! 
Selwyn-Brown’s  memorandum  on  Mwfr* 
advertising  principles  for  tobacco 
vertising  had  been  the  basis  of  lie] 
Camel  “scientific”  campaign. 

Williams,  who  had  been  president 
when  Esty  first  established  his  cn- 
nection  as  advertising  agent  for  Case! 
cigarettes,  declared  the  late  R.  J. 
Reynolds  had  employed  the  idea  oflpo 
tobacco  stimulating  mental  alertnessf 
in  board  meetings  a  generaron 
ago. 

The  founder  always  kept  a  carton  of 
Camels  and  a  jar  of  Prince  Albert  in 
his  desk  and  when  knotty  problem! 
were  presented  would  pass  these 
around  and  say,  “Well,  gentlemen, 
we’ve  got  to  smoke  and  chew  a  lot 
more  to  get  this  worked  out,”  Willians 
testified. 


Williams  explained  how  the  “scia- 
tific”  advertising  campaign  on  “G«« 
Lift  from  a  Camel”  developed.  ■!!» 
idea  was  advanced  by  Esty  upon  cip- 
pings  from  an  article  in  the  New  Yric 
Sun  by  two  Yale  scientists,  Haggri 
and  Greenberg,  setting  forth  findijs 
that  tobacco  use  was  of  benefit  to  he 
human  body. 

Williams  denied  flatly  that  any  prt 
of  Dr.  Arthur  Selwyn-Brown’s  meno- 
randum  was  used  and  said  that  he  bi 
not  seen  any  letter  from  the  plainS 
until  1934.  Williams  said  Selw«- 
Brown’s  “new  advertising  principb 
advanced  no  new  ideas  in  advertisDfe 
reading  the  manuscript  paragraiA  Iv 
paragraph  and  denying  each  one. 


DENIES  SALE  RUMORS  r 

The  Chattanooga  Daily  News  is  ^ 
page  one  box  May  24  over  the  signa-  -a 
ture  of  George  Fort  Milton,  president 
denied  a  report  of  its  sale  to^  'I 
Chattanooga  Free  Press,  publi^ 
Monday  in  the  New  York  Sun. 
Milton  said  no  negotiations  art  ®  , 
progress  and  none  are  contempbl®®'  , 


RIEDEN  CITY  EDITOR  [j 

James  Rieden  has  been  appe^'^'^p 
city  editor  of  the  San 
Chronicle  following  the  resignatij®  t 
John  Robinson.  Robert  Gervin 
newly-appointed  day  city  editor  t 
Robert  Bruce  night  city  editor,  it  is  ► 
annovmced  by  Paul  C.  Smith,  Chron" 
icle  general  manager. 
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L  Critic  of  Sloppy  Reporting 
resents  His  Indictment 

Samples  of  "English  Hash"  That  Get  Into  Print . . . 
Says  Many  Newspaper  Writers  Ignorant  of 
Rules  of  Grammar  and  Sentence  Construction 


i)METHING  SERIOUS  is  the  matter ' 
with  the  writing  of  newspaper  re¬ 
nters  of  today.  It  is  not  merely  a 

_ symptom  it  is 

o  r  g  a  n  ic .  The 
Ik  writing  may  not 

be  as  bad  as  it 
seems  to  me  to 
be,  but  tmdeni- 
’  ably  much  of  it 

k  is  very  poor. 

.  I  am  of  the 

■y  horse  and  buggy 

I  days  of  report- 


By  CHARLES  LEE  BRYSON 

past  president  of  the  Press  Club  of  Chicago,  Charles  Lee  Bryson,  author  of  the 
accompanying  article,  has  been  managing  editor  of  The  Lion,  official  magazine  of 
the  International  Association  of  Lions  Clubs,  for  several  years. 

Mr.  Bryson  spent  three  years  in  Cripple  Creek,  Colo.,  in  its  wild  and  wooly  days, 
as  reporter,  city  editor,  mining  editor  and  at  times  prospector.  For  1 1  years  he  was 
in  Denver,  working  under  Joe  Ward,  famous  city  editor  of  the  Denver  Post  of  Tammen 
and  Bonfils.  He  was  reporter,  assistant  city  editor  and  later  confidential  man  to  the 
managing  editor. 

In  Chicago  he  was  a  copy  reader  and  did  rewrite  on  the  Herald  &  Examioer  and 
for  two  years  was  city  editor  of  the  Daily  Journal  of  Commerce. 


field  when  suddenly  the  bomb  was 
detonated  with  terrific  force.” 

Note  that  this  reporter  was  not  con¬ 
tent  to  let  the  bomb  explode,  but  says 
it  “suddenly  was  detonated.”  Much 
finer  word! 

As  to  "Inferred*'  and  "Implied" 

Now  as  to  that  “inferred”  and  “im¬ 
plied”  thing.  Some  reporters  just 
cannot  tell  the  difference,  and  Uiey 
cannot  be  restrained  from  using  the 
words  at  every  opportunity — and  get¬ 
ting  them  wrong.  Here  are  a  few 
samples: 

“In  declining  to  call  the  witness, 
Senator  Black  inferred  that  criminal 
prosecution  may  be  made.  ...” 

“The  President  .  .  .  plainly  inferred 
he  would  ask  Congress  to  continue 
relief.” 

“These  remarks  on  Congressional 
foibles  are  not  intended  to  infer  how 
the  bonus  should  be  paid.”  (That  one 
is  from  a  signed  article  by  a  Wash¬ 
ington  correspondent) . 

“  .  .  .  and  now  seeks  a  defense  by 
inferring  that  the  sales  tax  will  be 
lowered  in  January.” 

And  how  the  uneducated  reporter 
does  “flaunt”  and  “flout”  things  all 
over  the  place!  Here  are  a  few  of 
many,  many  examples  showing  his 
utter  ignorance  of  these  words,  and 


ing,  when  every  and  injects  into  the  gap  a  clause  which  telling  what  that  reporter  was  trying  his  determination  to  use  them 


l>«rles  L.  Bryson 


member  o  f  t  h  e  has  no  earthly  business  there,  nor  to  tell,  I  cannot  frame  it.  “  .  .  .  Alfred  P.  Shaw,  architect,  who 

staff  had  to  stand  even  in  that  part  of  the  story.  Yet  “With  the  dust  cloth  the  judge,  who  flaunts  convention  by  wearing  a  gray 
or  fall  by  his  you  can  find  examples  of  that  of-  is  39  years  old,  went  to  work  on  her  tweed  jacket  on  as  many  occasions  as 
own  ability,  fense  on  the  front  page  of  many  of  chambers,  then  heard  her  first  case.”  possible.”  (That  by  a  woman  writer 
to  be  able  to  go  our  leading  newspapers.  Four  Children  Dragged  In  who  signs  her  stuff  in  a  great  daily), 

s,  come  into  the  This  wretched  writing  is  not  con-  p^^^jble  connection  can  one  “Criticizes  State  for  Flaunting 


en  every  man  had  to  be  able  to  go  our  leading  newspapers.  Four  Children  Dragged  In  who  signs  her  stuff  in  a  great  daily), 

t  and  get  the  news,  come  into  the  This  wretched  writing  is  not  con-  p^^^j^le  connection  can  one  “Criticizes  State  for  Flaunting  NRA 

ice  with  it,  and  write  it  m  English  fined  to  the  papers  of  any  section  of  between  the  age  of  the  judge  and  Hotel  Code.”  (That  from  a  headline 

sd  enough  to  print.  And  under  the  country,  nor  to  any  class  of  news-  the  fact  that  she  dusted  her  chambers  of  ‘f^ys  before  the  NRA  was 

.St of  the  editors  I  served,  that  had  papers,  nor  even  books,  though  that  ascending  the  bench’  buried). 

be  good.  's  outside  the  scope  of  what  I  wish  tr  ®  *  t  "TV A  has  flaunted  the  statutes  that 

■  ■  D  I  t  r  fo  discuss  here.  For  some  time  I  Here  is  a  gem  from  the  story  of  a  „„ated  it  and  arrogantly  ignores  the 

l«ic  Rules  of  Grammor  Ignored  ,  j  i.  •  r  man  who  had  annealed  to  the  dnetorc  oreaiea  ii,  anu  airogauuy  ikuuics  me 

-  .  , ,  ...  .  j  have  made  clippings  from  newspapers  .  "  wno  naa  appeaiea  to  me  aociors  jjj  ^  Congress.  ...” 

n»  trouble  with  present  day  re-  I  call  my  “Booby  Hatch.”  an  mritatmg  clicking,  Latin  Synonyms  Misused 

dug  seems  to  me  to  1^  a  profound  j^y  collection  does  not  come  from  h^ad:  the  reporter  who  insists  on 

.nmnee  of  the  basic  rules  of  English  ^^^^ly  papers  nor  from  small-town  “The  ticking  was  stopped  on  occa-  T  .Hn  on  h^^ 


Lt  and  get  the  news,  come  into  the  This  wretched  writing  is  not  con- 


pscsioent  _ to  discuss  here.  For  some  time  I 

hU  on-  ioiic  Rules  of  Grammor  Ignoreo  ,  j  i*  .  ^ 

1U5  UM  1 1  .  i_  X  J  have  made  clippings  from  newspapers 

or  Case!  The  trouble  with  present  day  re-  j  “Booby  Hatch.”  Synonyms  Misused 

te  R.J  vtug  seems  to  me  to  1^  a  profound  j^y  collection  does  not  come  from  or  ticking,  noise  in  his  head:  There  is  the  reporter  who  insists  on 

.  Idea  of  pnrance  of  the  basic  rules  of  English  ^^^^ly  papers  nor  from  small-town  “The  ticking  was  stopped  on  occa-  usSi  thf  Sin  ™nym  on  hi^^ 
alertas.  nnmar,  and  a  like  deep  ignorance,  dailies,  but  from  the  great  metropoli-  sion  by  passing  a  tube  through  the  referenerto  an  In  his 

.neraum  r  a  more  culpable  aziness,  where  ^an  press  in  practically  all  the  large  nose  to  the  throat,  which  held  the  seSence  he  mav  ^av  but 

niles  of  clear  sentence  construe-  United  States.  I  shall  Palate  so  he  could  not  make  it  click,  fh?  seSnd  Ume  it  has  S  be  “canine  ” 

cartonof  are  concerned  Combined  wi  h  ^  examples,  Hester  is  the  father  of  four  children.  ••Cat”  at  first  mention  burineSv 

/Llbenin  -‘se shortcomings  there  is  frequenUy  The  clicking  does  not  interfere  with  f,  A  ’  «  .  _ 


sion  by  passing  a ^  tube:  through  the 


sat  pride  in  long  words  memorized, 
d  sn  irresbtible  desire  to  show  them 


not  naming  the  paper  from  which  any  The  clicking  does  not  interfere  with 


.specimen  was  taken. 


Some  of  the  sloppiest  writing  is  that  rapher.”  c.o  a  cv...  v........  ..  «.c.. 

.  -.u  u  .  j  in  which  a  sentence  is  split  open  for  Who  can  fathom  the  ment^  gTroo^muTt"  L  setTorth  as 

It  has  been  said — with  what  degree  insertion  of  a  clause — or  several  processes  of  a  reporter  who  stops  in  the  story  is  ruined  A  horse 

accuracy  I  do  not  pretend  to  know  clauses— which  ought  to  be  in  some  the  middle  of  his  story  to  drag  in  the  become  an  “equine”  and 

•■bt  the  education  of  the  average  other  part  of  the  story,  or  omitted  feur  children?  ^  ••bovine”-or  at  rare 

-Aspaper  reader  is  about  that  of  a  entirely.  In  like  manner  the  story  Another:  intervals  a  “ruminant” 

pL  in  the  eighth  grade  of  our  pub-  itself  is  often  interrupted  and  whole  “^ayer  was  graduated  from  Boston  j^ere  is  an  example  of  the  lengths 

r  ichools.  The  clientele  of  some  paragraphs  inserted  in  places  where  University,  class  of  ’36.  His  sister,  ^^ich  a  reporter  will  go  when  he 

>w.T)a^rs  may  rate  higher;  it  prob-  they  do  not  belong,  to  the  great  con-  whom  he  shot  both  with  a  shotgun  ^  synonym  and  cannot  find  it: 

t:y  will  be  conceded  that  the  read-  fusion  of  the  reader.  and  a  pistol,  was  a  graduate  of  Smith  hyena  gives  photographer  a 

r  .f  some  journals  fall  below  even  College.”  babies.  After  two  weeks 

moderate  standard.  Yet  the  re-  „  . . .  ^  , _ ^  Again:  .  .  from 


his  vocation  of  commercial  photog- 


“feline”  the  next  time.  No  story  of 
an  elephant  is  complete  until  it  is 
identified  as  a  “pachyderm.”  A  kan¬ 
garoo  must  be  set  forth  as  a  “mar- 


•■lut  the  education  of  the  average  other  part  of  the  story,  or  omitted  feur  children? 
le  “sciB-®''*^^P®*'  reader  is  about  that  of  a  entirely.  In  like  manner  the  story  Another: 
m  eighth  grade  of  our  pub-  itself  is  often  interrupted  and  whole  „  was 


iiy  will  be  conceded  that  the  read- 
"  cf  some  journals  fall  below  even 
M  moderate  standard.  Yet  the  re¬ 
nters  on  those  sheets  which  boast 


fusion  of  the  reader. 

Shades  of  Homer! 

To  be  sure,  the  offender  may  point 


“Zoo  hyena  gives  photographer  a 
shot  at  her  babies.  After  two  weeks 
of  shielding  her  newborn  pups  from 


htoi;  to  a.;sicar:r  rs  who  dd  ^  re-enaedng  the  crime,  the  e^ar  vTew  or  park  attendants  and 

’“less  intelligent  readers  are  the  «  uiu  luai..  uui  youthful  ex-convict,  who  is  five  feet,  mr,tV...r  a1 

n  ones  who  use  the  most  difficult  they  were  not  reporters,  writme  spot  gj^  ^  half  inches  tall  and  wore  a  /  n^cturrof Tmilv  SoLd  -^e 

any  prt  nrds  and  the  most  involuted  sen-  "fjf,  ^”7  readers.  Yes,  Hoiner  blue  suit,  was  ushed  to  the  police  I^incf  noctunia/  c^Tnlvorous^  beists 

smeiD-  -ce  forms  did  that;  but  Homer  was  a  wandering  station”  ^  young  nocturnal  carnivorous  beasts 

ithebi  Sot  every  reporter,  even  on  the  minstrel  a  poet,  a  romancer  seeking  have  been  more  roTcture"  caSionl 

^p^r  ^rlrving^r^rSed  pSeX  irrelevanMo  say  in  the  same  sentence  ^  liTenTheTe'^tt  reporter  wh 

’  It  neL  of  the  day  in  the  shortest  pos-  sists  in  using  terms  and  phrases  which 

-v-le;  but  so  much  poor  writing  gets  ‘J}  his  father  had  a  boil.  hi.  knowlpdve  and 


“0  eten  the  best  of  our  newspapers 

I  want  to  call  attention  to  the  derstandable  form. 


"Suddenly"  Fascinates  'Em 


lie  entirely  outside  his  knowledge  and 
experience.  Here  is  an  example. 


one.  tJicipal  offenses.  Here  are  some 
^ific  charges: 

9  Samples  from  "Booby  Hatch" 

Oxw  I  Ihe  sloppy  reporter  of  whom  I  write 


Here  are  a  few  of  the  many  exam 
pies,  gathered  from  ma^y  news 


“She  directed  that  the  funeral  for  taken  from  a  headline: 


Tellegen,  who  committed  suicide  by 


papers,  showing  the  prevalence  of  stabbing  himself  with  scissors  last 


this  offense. 

In  the  very  last  paragraph  of  an 


Tuesday,  be  held  here.” 
And  yet  again: 


“2-Gun  Priest  Defies  Klan.” 

In  the  body  of  the  story  it  is  set 
forth  that  the  priest,  guarding  his 
church,  was  armed  with  a  repeating 


News  IB  B 
the  siga- 
,  presi^®^ 
lie  to 


’Mot  use  correctly  some  of  the  item  telling  of  the  death  of  a  young  “Both  Anders,  who  was  at  a  church  shotgun  and  a  revolver.  A  two-gun 
'orte.st,  simplest  and  most  common  woman  who  fell,  jumped  or  was  meeting  Thursday  night  when  Crooke  nian  is  one  who  can  take  a  revolver 


“’rd.s  of  the  English  language;  words  pushed  from  a  train,  I  find  this: 
iiployccl  by  all  of  us  every  day.  He  “Miss  Betcher,  who  was  vice-pres- 


fired  a  shotgun  charge  through  the  in  each  hand  and  fire  them,  simul- 
door  of  his  house  fatally  wounding  taneously  or  alternately,  and  hit  sep- 


the  inquest.” 

The  word  “suddenly”  has  a  fatal 


he  carries  two  weapons. 

Hisus*  of  "Checkmatad" 


pubUArffBi'ot  distinguish  between  “infer”  ident  of  a  New  York  firm  dealing  in  Mrs.  Anders,  and  his  14-year-old  arate  targets.  It  is  utterly  silly  to 

Sun.  K  “imply”;  between  “affect”  and  medical  and  surgical  supplies,  boarded  daughter,  Mary  Louise,  testified  at  call  a  man  a  “two-gun  man”  because 

ms  are  ^'Between  “flout”  and  “flaunt.”  the  train  in  Manhattan.”  the  inquest.”  he  carries  two  weapons, 

itempbled-r  loan”  when  he  means  “lend.”  That  intruding  clause  belongs  in  The  word  “suddenly”  has  a  fatal  Miaoia  of  "Chackmatad" 

P  flounders  over  the  words  “sit”  and  the  first  paragraph,  where  her  iden-  fascination  for  some  reporters.  They  Recently  I  read  of  a  man  who  was 

when  he  must  use  tity  is  set  forth.  seem  to  think  it  adds  immensely  to  “temporarily  checkmated”  in  some 

DR  Jsy."  Here  is  another:  the  impiortance  of  a  happening  if  they  undertaking.  Now  even  the  veriest 

lirteil  H  sentence  construction  is  just  as  “But  the  26-year-old  Purdue  Uni-  say  it  came  about  “suddenly.”  Here  dub  at  chess  knows  that  checkmate 
1^’-  it  from  ignorance  versity  graduate  civil  engineer  and  are  a  few  of  many:  i.-,  the  end  of  the  game.  It  would  be 

^*^**inn  oi*  ®  combination  of  the  part-time  pastor  of  the  church  where  “Suddenly  shots  rang  out.  One  just  as  accurate  to  say  that  such  a 


he  is  lost  when  he  must  use  tity  is  set  forth. 


p  and  “lay." 

.ll^  sentence  construction  is  just  as 


^poir  c-rJty,  whether  it  be  from  ignorance  versity  graduate  civil  engineer  and  are  a  few  of  many 
•  ^*^**^01  ®  combination  of  the  part-time  pastor  of  the  church  where  “Suddenly  shots 

jignation  it  is  not  a  hanging  matter  to  his  father  formerly  was  minister,  him-  bullet  narrowly  r 

^*^'^thi  infinitive;  but  there  should  self  found  the  commandment  hard  to  leader.” 

.  jg  *  some  dire  penalty  for  the  writer  follow.”  “Suddenly  their 

;ditc^*  •lo  splits  an  entire  sentence  apart  If  there  be  a  more  awkward  way  of  “The  lads  had  £ 
ith,  Chron- 


“Suddenly  shots  rang  out.  One  just  as  accurate  to  say  that  such  a 
bullet  narrowly  missed  the  Fascist  one  was  “temporarily  beheaded.” 
leader.”  Here  is  an  example  by  a  writer  who 

“Suddenly  their  cars  collided.”  evidently  does  not  know  the  scope  of 
“The  lads  had  almost  reached  the  (Continued  on  page  40) 
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EDITOR  &  PUBLISHER 


Agency’s  Paid  Space  Tells 
Of  Clients’  “Good  News” 


Kenyon  &  Eckhardt  Ad  Emphasizes  "Bright 
Spots"  .  .  .  Eight  Firms  Ahead  of  1937 
Turnover  .  .  .  Other  Agencies  Cite  Gains 


w.  & 


THE  WAILING  WALL  of  business  I-  McClenahan,  Vice-President, 

and  advertising  circles  perked  up  whose  ,.a.en.e„ts  appear 

niontentarily  Wednesday  morning  as 

are  among  the  clients  of  Kenyon  & 
it  read  in  the  Eckhardt,  Inc.,  advertising,  247  Park  Avenue, 


Thomas  D'A.  Brophy 


New  York  Times 
a  large  display 
advertise- 
ment  placed  by 
Kenyon  &  Eck¬ 
hardt,  Inc.,  to 
help  counteract 
the  growing  lack 
of  confidence  in 
the  future. 

The  advertis¬ 
ing  agency’s 
copy  created 
something  of 


New  York. 

Virtually  all  of  the  advertising  ef¬ 
forts  of  the  firms  named  are  in  news¬ 
papers,  Editor  &  Pubisher  was  told  at 
Kenyon  &  Eckhardt. 

Brophy’f  Idea 

Thomas  D’A.  Brophy,  president  of 
Kenyon  &  Eckhardt,  conceived  the 
idea  of  sounding  this  real  note  of 
confidence  about  three  weeks  ago 


turned  from  a  world  trip  is  not 
at  his  office.  I  can  only  say  that  a] 
number  of  our  clients  have  done  vei)- 
well  in  the  first  quarter  of  this  yur 
We  feel  however  that  if  general  cn. 
ditions  continue  to  be  unfavorabk  it; 
will  become  increasingly  difficult  to' 
maintain  these  records.” 


Sales  Proqrett  on  Coast 

Emil  Brisacher  and  Staff,  San 
Francisco:  “We  have  many  clfc'i 
reporting  sales  progress  that  is  run¬ 
ning  counter  to  industry  trend  due  to 
continuation  of  substantial  adverfi^ins 
Included  is  Acme  Beer,  the  west^ 
largest  seller  and  product  of  Acm% 
Breweries,  who  report  sales  at  an  a'a 
time  seasonal  high  for  the  first  quar¬ 
ter  due  in  large  measure  to  increasing 
advertising  expenditures  for  1938  in 
excess  of  a  half-million  dollars 
Chicken  of  the  Sea  of  White  Star  tuna 
brands  of  Van  Camp  Seafood  Com¬ 
pany,  Marchant  Calculator  of  Mar- 
chant  Calculating  Machine  CompLiy, 
S.  &  W.  Coffee,  S.  &  W.  Fine  Foods,  Inc 


FLEW  TO  CHINA 

Miss  Jane  Howard,  staff  writer  on  the  Pobco  Floor  Covering  and  Mastipave 
Honolulu  Advertiser  and  dauqhter  of  Roy  Product  of  the  Paraffine  CompaulesJ 
A.mplifying  his  agency’s  message  in  a  w.  Howard,  president  and  editor  of  the  Inc.,  Gantner  Swim  Suits,  product  ofl 
statement  to  Editor  &  Publisher  he  New  York  World-Telegram,  who  took  off  Gantner,  and  Mattern  Company." 
said:  from  Honolulu  aboard  the  Hawaiian  Clip- 


sensation.  Cap-  “  ‘How’s  business?’  has  been  asked 
tinned  “GOOD  NEWS,”  its  cheerful  of  most  men  a  thousand  times  in  the 
message  in  1500-line  paid  space  was  past  six  months.  My  reply,  the  first 


per  May  20  to  write  her  impressions  of  the  H.  S.  Gardner,  chairman,  Gardner 
trip  by  air  to  Hong  Kong  and  back.  Advertising  Company,  New  York:  j 

am  afraid  that  I  cannot  act  promp'JJ 


echoed  in  other  quarters  before  the  hundred  times  or  so,  was  a  frank,  ‘It’s  la,.  stories  to  tell.  Editor  &  Publisher  your  suggestion.  We  do  have  .‘ev-J 
week  neared  its^^end.  good.  on  Wednesday  wired  a  number  of  clients  who  are  showing  gr  uJ 

Bright  siK)ts  were  disclosed,  the  “After  giving  voice  to  this  fact  for  agency  presidents  and  board  chair-  but  I  could  not  make  any  pujliJ 


agency  reproducing  statements  by  ^  couple  of  months,  I  found  myself  men.  Among  the  replies  were  the  statement  concerning  them  with 


eight  of  its  clients  whose  business  is  hedging  with  a  ‘Not  bad’ — although 

♦ _ _  _i _ 1  1 _ A _ ®  ... 


running  ahead  of  last  year  s.  The^  facts  were  that  the  business  of 


bright  sp>ots  were  soon  duplicated  in  ^lost  of  our  clients’  continued  to  be 
statements  of  other  agencies  to  Edi- 

TOR  &  Publisher.  One  stated  that  70%  “About  two  months  ago  I  found  my- 
of  its  clients  reported  that  with  con-  hedging  still  more.  The  reply 


Allowing: 

CouRTLAND  N.  SMITH,  Alley  and 
Richards  Co.,  New  York:  “Seventy 
percent  of  our  clients  report  that  due 
to  consistent  advertising  and  more 
aggressive  merchandising  they  are 


conferring  with  them.” 


A  large  Eastern  agency  wticlj 
wished  to  remain  anonymous,  re-f 
ported:  “It  is  our  observation  thrsglJ 
touching  many  industries  that  vcili 


.  .  ,  j  _ _  _  _ o— -o  -  -  - —  iiicy  die  ....  - - - ■ 

sistent  advertising  and  more  aggr^-  would  be  All  right  so  far  or  some  getting  better  than  their  share  of  decline  in  business  activity  iiaf-l 

ci\ra  mdr/-VianHicintf  tnev  are  ffpttinp  _ :l _ _ : _  A_  _ _ _ ®  ”  _  _ _ f  1  I 


sive  merchandising  ffiey  are  getting  similar  expression.  As  a  matter  of  present  sales.  A  life  insurance  coni-  f«cting  many  manufacturers  its 
better  than  their  share  of  present  f.,gj  gg  jgj.  gg  own  experience  nanv  i<5  onlv  two  and  ; 


sales. 

Proof  of  fk*  Padding 

The  Kenyon  &  Eckhardt  ad  said: 

There’s  bad  news  around  these  days — but 
there  are  bright  spots,  too! 

People  are  out  of  work — but  many,  many 
more  have  steady  jobs. 

5k>me  businesses  have  been  hard  hit — but 
others  are  going  ahead,  selling  more  goods  this 
year  than  last. 

.Among  our  own  clients  is  notable  proof  of 
this. 

In  each  of  the  businesses  listed  below,  sales 
are  aetually  ahead  of  a  year  ago. 

Kellogg's  All-Bran  .  .  .  “You  will  be  pleased 
to  know  that  sales  for  the  first  quarter  of  1938 
show  a  sastifactory  increase  over  last  year," 


experience  pany  is  only  two  and  a  half  per  cent  varies  according  to  the  type  in* 

went,  business  was  good  except  for  new  business  for  first  quarter  size  of  the  business  and  the  indtKry 

compared  to  25%  off  for  the  industry.  Some  of  our  clients  are  doing  bet- 

A  textile  mill  is  oversold  for  60  days  than  last  year  and  it  is  certain 'haj 

on  a  fabric  used  in  women’s  clothes.  more  aggressive  manufactuer 

A  heavy  duty  metal  product  with  new 
economies  is  making  more  profits  than 
last  year  on  a  smaller  volume.  A 
large  importer  of  wines  and  liquors 


some  of  our  capital-goods  and  luxury 
product  clients.” 

"Wky  Hodgo?"  Ha  Asks 

“Why  hedge?  Why  a  doubtful, 
qualified  ‘All  right  so  far?’  Why 
hesitate  to  tell  good  news? 

“While  no  reasonable  person  will 


are  faring  substantially  better  ia.'j 
their  less  aggressive  competitors’ 


contend  that  these  are  good  times  is  ahead  of  last  year  in  dollar  vol- 
tkere  seems  now  to  be  a  tendency  to  ume.” 


WINS  SERVICE  AWARD 


J.  G.  Sample,  Blackett  -  Sample  - 
Hummert,  Inc.,  Chicago:  “The  best 
proof  I  know  of  that  there  is  business 
to  be  had  for  those  who  go  after  it  is 
that  the  business  of  our  company  for 


The  Greeley  (Colo.)  Tribune  val 
awarded  the  Arthur  A.  Parkhj:5l 
trophy  for  community  service  inthi 
daily  newspaper  class,  at  the  ilHi 
annual  Newspaper  Week  confei'.ci 
at  the  University  of  Colorado,  Sc  >■3 


make  out  that  matters  are  worse  than 
they  really  are.  This  is  the  tendency 
that  makes  depressions  out  of  reces¬ 
sions  and  often  retards  recovery. 

“Our  advertisement  ‘Good  News’  _  _ 

W.  K.  Kellogg.  President,  Kellogg  Company,  has  a  twofold  purpose:  First,  there  the  first  four  months  of  this  year  was  of  Journalism,  Boulder,  attendee  bJ 

Battle  Creek,  Michigan.  is  need  right  Tiow  for  an  optimistic  $1,000,000  in  excess  of  the  same  period  more  than  100  Colorado  editors 

note  in  the  business  news,  optimism  last  year.  In  other  words  in  1938  publishers.  Illustrated  articles  o: 
supported  by  net  tangible  evidence;  from  January  to  April,  inclusive,  our  school  accomplishments,  suppor’  o| 
second,  that  well  directed  advertising  business  was  nearly  $1,000,000  greater  a  county  health  unit  and  obtai 
produces  results  in  poor  times  as  well  than  any  time  during  the  15  years  we  books  for  the  Greeley  library  > 
as  good.  have  been  in  business.  Inasmuch  as  the  1938  award  for  the  Tribune,  w:ci 

“We  here  at  Kenyon  &  Eckhardt  an  advertising  agency’s  business  must 

make  no  claim  to  ownership  of  the  necessarily  reflect  the  prosperity  of  its 

magic  key.  Other  good  agencies  are  clients  I  think  this  is  the  further  proof 

Johns-  producing  comparable  results  for  that  business  is  to  be  had  for  aggres- 

clients  with  courage  and  vision.  If  sive  manufacturers  who  have  for  sale 

more  was  known  of  these  successful  consumer  goods  for  mass  consump- 

ope rations,  we  might  hear  less  of  tion.” 

gloom.”  David  M.  Noyes,  Lord  and  Thomas, 

Believing  other  agencies  had  simi-  Chicago:  “Mr.  Lasker  who  has  just  re- 


Quaker  Sfafe  Afotar  OiV  .  .  .  “Sales  this 
Sprint?  arc  well  ahead  of  those  a  year  ago.** 
Samuel  Messer,  Vice-President,  Quaker  State 
Oil  Refining  Corporation,  Oil  City,  Pennsyl¬ 
vania. 

Knox  Gelatine  .  ,  .  “Each  month  of  1938 
sales  of  Knox  (lelatine  have  been  running 
ahead  of  last  year.  There  is  every  indication 
that  these  increases  will  continue.**  James  E, 
Knox.  Vice-President  and  (icneral  Manager, 
Charles  B.  Knox  (lelatine  Co.,  Inc. 
town.  New  York. 

Spud  Cigarettes  (in  Canada)  .  .  .  “First 
quarter  sales  of  Spud  Cigarettes  are  21% 
ahead  of  the  first  quarter  last  year — and  this 
is  on  top  of  a  40%  increase  over  the  year 
before.’*  A.  C.  Picard,  Managing  Director, 
Rock  City  Tobacco  Company,  Ltd.,  Quebec, 
Canada. 

hfueller’s  \faearoni  .  .  .  “First-quarter  sales 
of  Mueller’s  macaroni  products  are  12% 
ahead  of  last  year.  They  have  been  growing 
almost  steadily  since  February  1937.**  Henry 
Mueller,  President,  C.  F.  Mueller  Co.,  Jersey 
City,  New  Jersey. 

Bosco  .  .  .  “This  quarter  has  seen  the  great¬ 
est  sales  improvement  in  the  9-ycar  history  of 
Bosco  Milk  Amplifier.  Sales  arc  64%  ahead 
of  the  same  period  in  1937.**  Duncan  R.  Mac- 
Kenzic,  C'lcneral  Manager,  Bosco  Ctnnpany, 
New  York. 

Canadian  Pacifie  Steamships  .  .  .  “Eastbound 
Atlantic  passenger  traffic,  for  the  month  of 
May  1938  shows  an  increase  of  20%  over  the 


was  also  presented  the  award  in  s- 
and  1932. 


CHEESE  ADS  BRING  30  PER  CENT  SALES  RISE 

LARGELY  as  the  result  of  newspaper  advertising  placed  in  eight  dailies  in 
the  New  York  metropolitan  area,  sales  of  Switzerland  Swiss  Cheese  have 
increased  more  than  30%,  Adolph  Dolder,  advertising  manager  of  the  Switz¬ 
erland  Cheese  Assn.,  said  this  week.  Because  of  this  response,  Mr.  Dolder 
said,  a  new  advertising  program  will  be  started  June  1.  In  the  new  cam¬ 
paign  copy  will  be  placed  every  week  instead  of  twice  a  month.  However, 
the  size  of  the  copy  will  be  reduced  from  80  lines  to  about  50. 


McCANN  CHANGES 

E.  F.  Wilson  has  been  app^-H 
director  of  media  plans  at 
Erickson,  Inc.,  and  will  herei."? 
supervise  the  outdoor  department,  '.b 
radio  buying  and  station  relations  (i^ 
partment  and  all  publication 
John  J.  Flanagan  has  been  na 
manager  of  publication  media  u 
Mr.  Wilson.  The  activities  of  the  fof 
warding  department  have  been 
solidated  with  the  publication  mecii 
department. 


BKSGEST  PHILCO  DRIVE 


TRIPP  PREDICTS  BETTER  BUSINESS  IN  FALL 

ALBANY,  N.  Y.,  May  25 — Better  business  in  the  fall  with  increased  adver¬ 
tising  linage  in  newspapers  was  forecast  by  Frank  E.  Tripp,  general 


same  iK-rioil  in  1937.”  William  B.aii'd,  Steam.  .aj 

ship  Passei.Ker  Traffic  .Manager.  Canadian  manager  of  Frank  E.  Gannett  s  newspapers,  at  a  school  tor  Gannett  adver- 
I’acific  Kailway  Comi«ny,  Montreal,  Canada,  tising  executives  here  today.  He  reported  “satisfactory  progress”  in  the 


IV.  &  J.  Sloan  .  .  .  “For  1938  to  date  unit 
sales  in  many  departments  are  very  substan¬ 
tially  ahead  of  last  year,  and  the  average  for 
the  business  as  a  whole  is  ahead.**  Richard 


united  front  advertising  campaign.  J.  Frank  Duffy,  advertising  counsel  of 
the  Gannett  Group,  conducted  sessions  for  two  days  for  30  advertising 
executives. 


(By  telegraph  to  Kdito*  &  rugUSH® 

Chicago,  May  26 — In  supjwrt  ^  j 
new  invention  in  connection 
radio  sets,  Philco  Radio  and  Tele- 
Corporation  will  launch  the 
sales  campaign  in  its  history, 
more  newspapers  than  ever 
it  was  announced  here  today  by 
E.  Gubb,  president  of  Philco,  >• 
annual  sales  conference. 
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“Streamlined”  Filing  System 
Invading  Newspaper  Morgues 


Microphotography  Method  May  Take  Place  of 
Bound  Volumes  .  .  .  This  Month  Marks  Decade 
Of  Eastman  Kodak  Co.  Venture 
By  STEPHEN  J.  MONCHAK 
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“STREAMLINING”  has  invaded  the  newspaper  morgue,  and 
the  bound-volume  newspaper  file  has  a  competitor  that  in 
the  future  may  replace  it. 

Long  a  newspaper  institution  and  a  major  headache  to 
publishers,  the  bound-volume  system  of  filing  more  and  more 
is  giving  way  to  an  up-to-the-minute  science — microphotog¬ 
raphy,  a  photographic  method  for  reproducing  newspaper 
pages  in  r^uced  size  on  film. 


Permanent,  convenient  to  store, 
easy  to  consult,  cheap  to  maintain, 
and  with  a  comparatively  inexpen¬ 
sive  original  crost,  small,  compact 
reels  of  film  now  are  being  stored 
safely  in  scores  of  newspaper,  public 
and  university  libraries  throughout 
the  country.  They  carry  on  their 
highly  sensitized  surface,  as  the  bulky 
bound  volumes  they  may  replace, 
the  record — past  and  present — of  the 
nation’s  diary  from  day  to  day. 
Introduced  10  Yoart  Age 
Revolutionary  and  important  to 
agencies  entrusted  with  the  care  of 
valuable  papers,  this  method  of  pho¬ 
tographing  newspapers  for  posterity 
irst  was  introduced  into  newspaper 
offices  three  years  ago  by  the  Recor- 
tak  Corporation,  subsidiary  of  East- 
nan  Kodak  Co.,  Rochester,  N.  Y. 
However,  the  Recordak  system,  of 
vhich  this  is  a  development,  has  been 
h  use  for  ten  years  in  business  of- 
ices  in  the  U.  S.,  Canada  and  Great 
Britain.  The  first  Recordak  equip- 
nent  was  placed  in  a  New  York  bank 
May  1,  1928.  Since  1935,  50  news¬ 
papers  have  installed  the  apparatus. 

The  idea  for  photographing  valuable 
^ords  first  was  conceived  by  George 
j.  McCarthy,  now  president  of  the 
Recordak  Corp.  Ten  years  ago,  as 
vice-president  of  the  Empire  Trust 
Co.,  New  York,  he  hit  upon  the  plan 
af  filming  bank  checks  as  a  means  of 
keeping  a  permanent  record  of  checks 
after  they  had  been  returned  to  de¬ 
positors.  His  idea  caught  on,  and, 
within  a  comparatively  ^ort  time. 

3  Librarians  Pioneurt 
Pioneers  in  the  movement  in  intro¬ 
ducing  to  the  newspaper  world  this 
method  of  filing  are  three  librarians: 
David  G.  Rogers,  chief  librarian,  New 
York  Herald  Tribune;  Louis  H.  Fox, 
chief  of  the  Newspaper  Division,  New 
York  Public  Library,  and  the  late 
Joseph  Kwapil,  chief  librarian,  Phila¬ 
delphia  Public  Ledger. 

Attending  the  annual  Special  Li- 


The  second  difference  is  that  this 
film  is  unperforated,  thus  allowing 
more  usable  area  on  the  same  total 
width.  One  foot  of  film  carries  eight 
and  a  fraction  newspaper  pages  or 
approximately  825  to  850  pages  on 
100  feet  of  film.  The  pages  are  ar¬ 
ranged  lengthwise  on  the  film. 

Camura  Fud  Lih*  Press 
The  camera  is  almost  wholly  auto¬ 
matic  in  action.  The  newspapers  to 
be  photographed  are  fed  in  one  page 
time,  much  as  sheets  are  fed 


in  existence  in  the  world.  However, 
notwithstanding  all  this,  we  shall  con¬ 
tinue  to  place  our  editions  in  bound 
files. 

“Our  main  object  is  to  have  filmed 
the  back  editions  so  that  when  the 
bound  volumes  have  deteriorated  we 
still  shall  have  a  record  of  them  on 
films.  The  staff,  as  a  whole,  is  tak¬ 
ing  to  the  Recordak  system  but  I  be¬ 
lieve  it  will  take  some  time  before  a 
reporter  comes  in  and  heads  for  the 
film  shelves  instead  of  the  bound 
volumes.  Of  course,  in  the  case  of 
very  old  back  copies,  he  is  instructed 
to  use  the  film.” 

Back  Filet  Being  Filmed 
Since  the  development  of  the  news¬ 
paper-photographing  machine  three 
years  ago  many  publishers  and  li¬ 
braries  have  launched  projects  for 
filming  back  files  which  were  rapidly 
deteriorating.  The  Jewish  Daily 
Forward,  New  York  foreign  lan¬ 
guage  paper,  had  issues  from  1897  to 
1923  placed  under  the  camera.  Re¬ 
cently  the  Recordak  Corp.  photo¬ 
graphed  the  World  War  editions  of 
the  Ncic  York  Times,  from  Jan.  1, 
1914,  to  Dec.  31,  1918,  and  “positive” 
copies  of  this  film  were  ordered  by 


into  a  cylinder  press  or  mimeograph.  ®  numlwr  of  librar^s.  The  Johnstown 


Since  the  photographing  of  an  entire 
month’s  edition  requires  only  30  min¬ 
utes,  more  or  less,  it  would  hardly 
pay  any  newspaper  to  purchase  one 
of  these  cameras,  the  Recordak  Corp. 
points  out.  Newspaper  publishers 
ship  the  month’s  file  of  newsapers  to 


(Pa.)  Tribune  and  Democrat  photo¬ 
graphed  files  that  had  been  through 
the  famous  Johnstown  flood. 

Streamlined  files  also  are  being 
used  by  the  Rochester,  N.  Y.,  papers, 
the  Times-Union  and  the  Democrat 
&  Chronicle.  “Positive”  copies  of 


Rochester  each  month  and  pay  for  back  files  of  papers  menticm^  above 
the  negative  film  per  foot  of  film  re-  "^ve  been  sold  to  p^lic,  semi- 

quired  for  the  work.  The  negative  is  priv^e  and  university  libraries. 


D«vid  G.  Rogers,  Chief  Librarian  New 
York  Herald  Tribune,  operating  Recordak 
projector. 

which  photographs  the  pages  with 
great  rapidity  —  approximately  30 
pages  a  minute.  For  viewing  the 
film,  a  special  projector — the  Recor¬ 
dak  Projector  Machine — is  used 
which  produces  an  image,  the  linear 
dimensions  of  which  are  IV2  times 
those  of  the  original  printed  page. 
Thus,  a  column  two  inches  wide  is 
enlarged  by  the  projector  to  3  inches 
and  the  height  of  the  letters  is  mag¬ 
nified  in  the  same  ratio. 

The  film  is  similar  to  the  standard 
35-mm.  film  used  in  professional 
moving  picture  cameras  but  differs 
in  two  important  particulars.  The 
first  is  that  the  base  which  carries 
the  sensitive  emulsion  is  the  non- 
inflammable  cellulose  acetate,  used  in 
amateur  movie  cameras.  The  film 
will  not  burn  even  when  exposed  to 
flame.  In  a  demonstration  to  an 


stored  in  special  waterproof  and  fire¬ 
proof  vaults  at  Rochester  while  “posi¬ 
tives”  are  sent  to  publishers,  libra¬ 
ries  and  institutions  throughout  the 
country,  as  ordered. 

Bound  volumes  of  old  issues  also 
can  be  reproduced  and  preserved  by 
this  method,  without  unbinding  the 
volumes.  A  specially  built  camera  is 
used  for  this  work. 

The  projector  or  viewing  device  is, 
in  appearance,  like  an  empty  wooden 
box,  approximately  13  by  20  inches 
at  the  bottom,  standing  3  feet  high 
and  tapering  slightly  at  the  top.  The 
reel  of  film  is  mounted  on  the  carrier 
on  top  of  the  apparatus  and  is  un¬ 
wound  and  rewound  as  desired  by 
means  of  a  crank  mounted  on  the 
right  side  of  the  casing.  Since  the 
pages  are  arranged  in  consecutive 
order  on  the  film,  any  page  desired 
may  be  quickly  and  easily  located. 
The  screen  shows  one-quarter  of  the 
newspaper  page  at  a  time. 

Used  by  N.  Y.  Herald  Tribune 

According  to  Chief  Librarian 
Rogers  of  the  New  York  Herald  Tri¬ 
bune,  readers  using  a  newspaper  on 
film  for  the  first  time  voice  approval 
of  the  legibility  of  the  film.  “The 
reader  usually  is  pleasantly  surprised 
and  quickly  accustoms  himself  to  the 
new  apparatus.  The  film’s  saving  of 
space  over  the  bound  volume  is  im¬ 
mediately  recognized. 

“This  machine,”  Mr.  Rogers  con¬ 
tinued,  pointing  to  the  Recordak  pro¬ 
jector  on  a  nearby  table,  “is  the  great- 


Other  papers  which  have  been  or 
are  having  filmed  current  editions 
are:  Chicago  Times,  Chicago  Daily 
News,  Chicago  Tribune,  Cleveland 
Press,  Dallas  News,  Detroit  News, 
Newark  (N.  J.)  Sunday  Call,  New 
York  World  Telegram,  Raleigh  (N.  C.) 
News  and  Observer,  Sharon  (Pa.) 
Herald,  Arkansas  Gazette,  Battle 
Creek  (Mich.)  Enquirer,  New  Britain 
(Conn.)  Herald,  Portland  Oregon 
Journal,  Madison,  Wisconsin  State 
Journal,  Bloomington  (HI.)  Daily 
Pantagraph,  Berkeley  (Cal.)  Daily 
Gazette,  Berkshire  (N.  H.)  Evening 
Eagle,  San  Angelo  (Cal.)  Standard 
Times  and  Morning  News,  Milwaukee 
Journal,  Brockton  (Mass.)  Enter¬ 
prise,  Sheboygan  (Wis.)  Press  and 
Providence  (R.  I.)  Journal. 

Utad  Widely  by  Libraries 

Public  libraries,  those  of  univers¬ 
ities  and  historical  societies  of  the 
larger  cities  were  quick  to  see  its 
space-saving  advantages.  In  fact,  it 
was  in  May,  1934,  in  the  New  York 
Public  Library  that  microfilms  of  the 
Times,  from  Feb.  7  to  April  7,  1934, 
the  New  York  Sun  from  Feb.  1  to 
March  31,  1934,  and  the  Herald  Tri¬ 
bune  from  Jan.  1  to  March  31,  1934, 
were  used  for  experiments  directed 
by  Mr.  Fox,  to  find  out  whether  or 
not  newspapers  photographed  on  a 
35-mm.  film  could  be  shown  in  a  pro¬ 
jector  and  satisfactorily  and  con¬ 
veniently  used  by  the  public. 

This  library  since  then  has  con¬ 
tinued  subscribing  for  “positives”  of 
these  dailies  and,  in  addition,  has 


.  “  -  — -  Editor  &  Publisher  representative  a 

1  .  ncik®  XT  1932,  at  Lake  piece  of  the  film  melted  slowly  when 

^  three  librarians  the  flame  of  a  match  was  applied. 

ormally  discussed  their  collective  “The  National  Board  of  Fire  Under-  - - .r - 7  - ^  -  -  - ,  --  - , - 

probl^s,  growing  daily  more  press-  writers  rates  this  ‘safety*  film  as  of-  est  step  in  the  advancement  of  i>er-  added  to  its  files  the  New  York  World 
mg.  They  decided  that  the  Recordak  fering  no  more  fire  hazard  than  the  petuating  for  posterity  the  daily  Telegram  beginning  with  the  Novem 
system  might  also  be  developed  so  same  quantity  and  form  of  news- 
a  1  would  photograph  newspapers,  print,”  an  American  Newspaper  Pub- 
Three  years  later,  after  much  ex-  lishers  Association  bulletin  states, 
perimentation,  developing  from  the  Commenting  on  the  permanency  of 
Txon/Fl  .  suggestions,  Eastman  tech-  the  film,  the  bulletin  says:  “The  Na- 

Dnl'“|  ^mians  announced  the  completion  of  tional  Bureau  of  Standards  has  tested 
a  machine  that  would  photograph  the  acetate  film  to  determine  its  life 
newspapers  and  the  apparatus  neces-  as  a  material  upon  which  to  preserve 
sary  to  project  it  satisfactorily  for  records  of  permanent  value.  They 
reding  purposes.  state  that  acetate  film  appears  to  have 


the  method  they  devised  consists  lasting  qualities  comparable  to  those  November  we  started  photographing  Courier  Express,  and  San  Francisco 

itory,  °  steps  photographing  and  pro-  of  permanent-record  papers  of  high  back  files  from  1841 — that’s  the  old  Chronicle.  Back  editions  of  the  last 


story, 
ever 

lay  by  H 
(lUco,  >1  ^ 


newspaper.  In  my  opinion  libraries 
in  the  future  will  consist  of  rolls  of 
film  containing  pictures  of  books, 
newspapers,  manuscripts,  etc.,  and  at 
the  library  tables  will  be  rows  and 
rows  of  projection  equipment  for  the 
reading  of  the  films. 

“We  subscribed  for  this  service  be¬ 
ginning  with  our  Jan.  1,  1935  issue 
and  we  have  continued  it  since.  Last 


her,  1935,  editions.  Films  of  these 
dailies  also  are  furnished  monthly  to 
the  libraries  of  Columbia  and  Yale 
universities. 

The  Boston  Public  Library  at  pres¬ 
ent  is  having  photographed  for  its 
files  current  ediUons  of  every  Boston 
daily  in  addition  to  editions  of  the 
Atlanta  Constitution,  Springfield 
(Mass.)  Republican,  Buffalo  (N.  Y.) 


jecting.  In  filming,  the  pages  of  any  quality,  and  the  optimal  atmospheric  New  York  Tribune — and  the  opera-  named  daily  also  are  being  filmed  for 

are  first  photographed  consecu-  conditions  for  the  preservation  of  tions  are  still  going  on.  When  finished  this  library, 

w ^  ^  sensitized  film  1  3/8  inches  paper  records  are  suitable  for  this  it  will  be  the  only  complete  file  of  Back  files  of  the  Illinois  State  Jour- 

lae,  by  means  of  the  special  camera  film.”  the  Tribune  and  the  Herald  Tribune  (Continued  on  page  22) 
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EDITOR  &  PUBLISHER 


ABC  Orders  Statements 
Revised  by  Ad  Magazines 

Advertising  Age  and  Tide  Must  Submit  New 
Publisher's  Statements  .  .  .  Advertising  &  Selling 
Charge  Brings  Censure  of  Tide 


THE  Audit  Bureau  of  Circulations 
May  23  issued  bulletins  ordering 
Advertising  Age  and  Tide  to  submit 
revised  publisher’s  statements  for  the 
period  ending  Dec.  31,  1937.  Tide  also 
was  censured  by  the  board  on  the 
recommendation  of  a  committee  of 
the  board  consisting  of  advertiser,  ad¬ 
vertising  agency  and  publisher  direc¬ 
tors  which  heard  evidence  on  a 
charge  filed  by  Advertising  &  Selling. 
The  bulletins  follow: 

“Bulletin  No.  6174,  Advertising  Age 
Will  Issue  Revised  Publisher’s  State¬ 
ment  for  Dec.  31,  1937  —  Business 
Paper. 

“On  April  11,  1938.  charges  were 
filed  with  the  board  of  directors  that 
Advertising  Age  had  been  inaccurate 
in  classifying  subscriptions  for  the 
occupational  breakdown  in  its  Dec. 

31.  1937,  publisher’s  statement. 

“Reply  was  made  by  the  publisher 
denying  wilful  intent  to  deceive  or 
negligence  in  its  obligations  to  the 
Bureau. 

"Mitl*adin9  Inaccuracies" 

“On  April  29  a  hearing  was  held 
by  a  committee  of  advertiser,  adver¬ 
tising  agency  and  publisher  members 
of  the  board.  After  hearing  the  evi¬ 
dence,  the  committee  found  that  mis¬ 
leading  inaccuracies  did  exist  in 
Paragraph  10  in  the  occupational  an¬ 
alysis  of  Advertising  Age’s  subscrib¬ 
ers.  The  committee  recommended  to 
the  board  of  directors  the  following 
resolution,  which  the  board  unanim¬ 
ously  adopted: 

“  Resolved,  that  Advertising  Age 
bt'  required  to  submit  to  the  Bureau 
within  30  days  a  revised  publisher’s 
statement  for  the  period  ending  Dec. 
31.  1937,  in  which  the  occupational 
analysis  shall  be  made  upon  the  basis 
of  instructions  regarding  the  various 
classifications  to  be  furnished  Adver¬ 
tising  Age  by  the  Bureau. 

“  ‘Resolved  further,  that  the  re¬ 
vised  Publisher’s  Statement  shall  be 
released  to  the  members  and  that  an 
audit  be  made  of  Advertising  Age  for 
the  six-month  period  ending  June  30, 
1938.’ 

“Audit  Bureau  of  Circulations.” 

“Bulletin  No.  6175,  Tide  Found 
Guilty.  Business  Paper. 

“The  following  resolution  was  unan¬ 
imously  adopted  by  the  board  of  di¬ 
rectors  of  the  Audit  Bureau  of  Cir¬ 
culations  on  April  29,  1938. 

Tide  Ceniurcd  Twice 

“  ‘Resolved,  that  the  charge  by  Ad¬ 
vertising  &  Selling  of  irregular  classi¬ 
fications  in  Tide’s  occupational  analy¬ 
sis  is  substantiated  and  that  Tide  is 
hereby  censured  for  such  irregular 
classifications. 

“  ‘Resolved  further,  that  Tide  shall 
be  required  to  submit  to  the  Bureau 
at  once  a  revised  Publisher’s  State¬ 
ment  for  the  period  ending  Dec.  31, 
1937,  in  which  the  classifications  in 
the  occupational  analysis  paragraph 
shall  be  made  upon  the  basis  of  in¬ 
structions  to  be  furnished  by  the  Bu¬ 
reau,  and  that  such  revised  publish¬ 
er’s  statement  shall  be  released  to 
members,  accompanied  by  a  bulletin 
of  censure.’ 

“The  above  resolution  was  adopted 
by  the  board  on  the  recommendation 
of  a  committee  of  the  board  consist¬ 
ing  of  advertiser,  advertising  agency 
end  publisher  directors,  which  heard 


the  evidence.  The  complaint  charged 
that  there  was  a  large  proportion  of 
improperly  classified  subscriptions  and 
that  the  publisher’s  statement  was 
misleading  to  space  buyers  and  con¬ 
stituted  unfair  competition  to  other 
publications  in  the  field. 

“The  revised  publisher’s  statement 
is  attached.  It  shows  that  the  pub¬ 
lisher’s  original  claim  of  4010  for 
‘Firms  who  advertise’  has  been  re¬ 
duced  to  2825,  a  difference  of  1185, 
or  29.52%. 

“For  violation  of  the  publicity  rules 
of  the  Bureau,  designed  to  protect 
Bureau  members  from  unfair  compe¬ 
tition,  Tide  was  again  cited  on  May 
4th  and  to  this  charge  the  publisher 
pleaded  guilty  before  a  special  meet¬ 
ing  of  the  ^ard  on  May  20th.  A 
further  resolution  of  censure  was 
adopted. 

“Audit  Bureau  of  Circulations.” 

P.  L.  Thomson,  president  of  ABC, 
asked  to  comment  on  the  bulletins, 
issued  the  following  statement: 

“There  will  be  no  amplification  of 
the  bulletins;  they  speak  for  them¬ 
selves.  No  report  will  be  made  pub¬ 
lic.  It  is  just  part  of  the  routine 
operation  of  the  Bureau.” 


Midwest  And  Coast 
Comic  Groups  Formed 

Formation  of  two  comic  advertising 
organizations,  the  Midwest  Comic 
Group,  with  nine  newspapers,  and  the 
Pacific  Coast  Comic  Group,  with  four 
newspapers,  was  announced  this  week 
by  Gravure  Service  Corp.,  New  York. 

Through  the  formation  of  these  two 
groups,  it  is  now  piossible  for  adver¬ 
tisers  to  have  national  comic  coverage 
with  cooperation  of  the  Metropolitan 
Group  and  a  Southern  group. 

The  Midwest  group  has  a  circulation 
of  1,360,979,  for  which  rates  of  $3,950 
per  half  page,  and  $7,440  per  full  page, 
have  been  established.  In  the  Pacific 
group  there  is  a  total  circulation  of 
762,767  for  which  the  rates  are  $2,385 
for  a  half  page,  and  $4,040  for  a  full 
page. 

The  Midwest  group  consists  of  the 
Cincinnati  Enquirer,  Columbus  Dis¬ 
patch,  Des  Moines  Register,  Duluth 
News-Tribune,  Kansas  City  Journal- 
Post,  Minneapolis  Tribune,  Omaha 
World-Herald,  St.  Paul  Pioneer  Press 
and  Toledo  Times.  In  the  Pacific 
group  are  the  Los  Angeles  Times, 
Portland  Journal,  San  Francisco 
Chronicle  and  the  Seattle  Times. 

TOWLE  ELECTED 

The  Classified  Advertising  Man¬ 
agers  Association  of  New  York,  at  a 
special  election  recently  named  Felix 
S.  Towle,  Jr.,  Long  Island  Daily  Star, 
a.s  president,  and  Natt  S.  Getlln, 
New  York  Post,  vice-president,  to 
succeed  Frank  A.  Dreiss,  of  the 
Bronx  Home  News,  and  Charles  I. 
Schwatt,  New  York  World -Telegram, 
respectively. 


Speidel  Acquires 
Joint  Ownership 
In  Cheyenne  Field 

Becomes  McCraken  Partner 
.  .  .  Extends  Interest  Into 
Fifth  State  with  Deal 

Cheyenne,  Wyo.,  May  26— Entry  of 
Merritt  C.  Speidel  into  joint  owner¬ 
ship  with  Tracy  S.  McCraken  of  the 
Wyoming  State 
Tribune  and  the 
Wyoming  Eagle 
will  be  an¬ 
nounced  officially 
here  tomorrow. 
Mr.  Speidel  also 
becomes  joint 
owner  of  the 
Wyoming  Stock- 
man  -  Farmer, 
monthly  farm 
journal,  and  of 
Cheyenne  News- 
papers,  Inc, 
holdings  in  the 


Merritt  Speidel 


State  Gets  8000%  Return 
On  Tourist  Ads  in  Dailies 

THE  STATE  of  Missi.ssippi  has  found  that  it  pays  to  advertise 
in  the  newspapers.  Demonstration  of  the  fact  is  the  recent 
expenditure  of  $6,199  in  a  promotion  campaign  heralding  com¬ 
pletion  of  the  first  North-South  paved  highway  through  Missis¬ 
sippi  which  was  returned  80-fold  through  a  gain  in  gasoline  tax 
receipts  alone  for  the  first  three  months  of  1938  compared  with 
the  same  period  in  1937. 


As  the  result  of  the  promotional 
campaign  by  the  Mississippi  Advertis¬ 
ing  Commission,  state-created  and 
state-operated,  a  downward  trend  in 
gas  taxes  was  placed  in  reverse,  reg¬ 
istering  an  increase  of  $473,070  over 
January,  February  and  March  of  the 
previous  year. 

Upward  Trend  Followed  Adf 

Proof  of  the  newspaper  advertising 
results  in  this  connection  was  that  the 
upward  trend  in  the  gas  tax  followed 
the  promotion  campaign  last  De¬ 
cember  and  January  to  boost  the 
North-South  highway,  which  wa.s 
dedicated  the  latter  part  of  December 
with  a  motorcade  from  the  Mississippi 
Gulf  Coast  to  the  Great  Lakes.  Tlie 
advertising  commission  spent  $6,199 
in  a  display  and  publicity  Ccunpaign  in 
metropolitan  newspapers  of  the  Mid¬ 
dle  West  and  East,  calling  attention  to 
completion  of  U.  S.  Highway  No.  51 
cmd  the  lower  half  of  U.  S.  Highway 
No.  49  through  Mississippi,  the  prin¬ 
cipal  route  for  visitors  from  the  Upper 
Mississippi  Valley  to  the  Gulf  Coast. 
More  than  11,000  lines  were  used  in 
24  dailies  in  the  East,  Middle  West  and 
South.  Newspaper  schedules  varied 
from  140  to  980  lines. 

The  tourist  ads  were  placed  only 
once  a  week  beginning  the  middle  of 
December  and  running  through  Jan¬ 
uary,  staggered  among  the  papers. 

More  than  4.000  coupon  replies  were 
received  in  answer  to  the  display  ad¬ 


vertisements,  according  to  Edward 
Lowndes  Lipscomb,  director  of  MAC. 

“As  a  result  of  the  success  of  the 
campaign,”  Director  Lipscomb  said, 
“the  Commission’s  budget  for  this  year 
for  this  type  of  newspaper  advertising 
has  been  increased  from  slightly  more 
than  $6,000  to  $15,000.” 

Hotel  Trade  Up  30  Per  Cent 

Backing  the  commission’s  claim  that 
the  results  were  produced  through 
the  newspaper  advertisements  was  the 
statement  of  Joe  Keith,  assistant  Mis¬ 
sissippi  Motor  Vehicle  Commissioner, 
in  charge  of  gas  tax  laws. 

“Business  was  no  better  in  Missis¬ 
sippi  last  fall  than  a  year  ago,”  he 
said.  “In  fact,  it  probably  wasn’t  as 
good  generally;  therefore,  it  seems 
only  logical  to  assume  that  the  in¬ 
creased  yield  in  gasoline  taxes  re¬ 
sulted  from  the  opening  of  the  new 
paved  highway,  resulting  in  more  au¬ 
tomobile  traffic. 

“Tourists  who  dodged  Mississippi 
are  apparently  coming  our  way.” 

There  also  were  reports  from  com¬ 
munities  along  the  route  in  Mississippi 
of  increased  business,  restaurants  re¬ 
porting  an  approximate  25%  boost  in 
“foreign  trade,”  and  coast  hotels 
showing  30%  more  tourist  registra¬ 
tions  following  the  campaign  and 
opening  of  the  highway.  Increased 
tourist  visitations  to  points  of  interest 
in  the  state  was  also  reported  over 
the  same  period  last  year. 


Pioneer  Radio  Corporation 
Extension  of  Mr.  Speidel’s  news¬ 
paper  interests  into  a  fifth  state  is 
provided  through  purchase  of  the 
interests  of  Alfred  G.  Hill  in  the 
Wyoming  enterprise.  Mr.  Hill  plans 
to  re-enter  the  newspaper  field. 

Speidel  Heads  Two  Firms 
Mr.  Speidel  becomes  president  oi 
Cheyenne  Newspapsers,  Inc.,  and  o! 
the  Tribune  Publishing  Co.  He  be¬ 
comes  a  vice-president  of  the  Eaglf 
Publishing  Company. 

Mr.  McCraken  will  be  treasurer  a 
the  three  companies,  president  of  the 
Eagle  company  and  vice-president  e 
the  two  other  companies. 

Harry  S.  Bunker,  general  manage: 
of  Speidel  Newspapers,  Inc.,  will  be 
secretary  of  the  three  companies 
Directors  of  the  three  publishing  com¬ 
panies  will  be  Messrs.  Speidel,  Mc¬ 
Craken,  Bunker  and  O.  B  Koer- 
fer  and  Mrs.  Speidel  and  Mrs.  Mc¬ 
Craken. 

Mr.  McCraken  will  be  publisher  d 
the  three  publications.  Mr.  Koerfei 
now  director  of  advertising  for  th* 
newspapers,  will  be  their  busines- 
manager.  No  other  changes  in  per¬ 
sonnel  are  contemplated. 

As  president  of  Speidel  Newspapers 
Inc.,  a  national  service  organizatioi 
for  his  group  of  newspapsers,  Mr 
Speidel  operates  the  Iowa  City  (la. 
Press-Citizen,  which  he  acquired  ir 
1921;  the  Chillicothe  (O.)  Scioto  Gaz¬ 
ette.  purchased  in  1935;  the  Salina.' 
(Cal.)  Index-Journal  and  the  Salina.' 
Post,  bought  March  19,  1936.  and  th« 
Fort  Collhis  (Colo.)  Express-Courier 
and  Mountain  &  Plains,  purchased 
from  Mr.  Hill  in  January,  1937. 

Half  Interest  in  KDON 
The  Speidel  organization  also  has  a 
half  interest  in  radio  station  KDON. 
with  studios  in  Salinas,  Monterey  and 
Santa  Cruz.  Cheyenne  Newspaper 
is  the  largest  stockholder  in  the  radio 
company. 

Mr.  McCraken  holds  interests 
three  newspapers  aside  from  to 
Cheyenne  publications.  He  is  presi¬ 
dent  and  an  owner  in  the  Laramit 
(Wyo.)  Bulletin  and  the  Rock  Sprinp* 
(Wyo.)  Rocket. 

He  is  vice-president  and  an  owner 
of  the  Newcastle  (Wyo.)  News  Letter- 
Journal. 

The  Wyoming  State  Tribune,  oi 
which  Mr.  Hill  was  publisher,  is  ^ 
oldest  newspaper  in  Wyoming,  datinp 
back  to  1867.  The  Eagle  was  founds 
as  a  weekly  in  1925,  purchased  b' 
Mr.  McCraken  in  1926,  and  became 
a  morning  daily  tabloid  in  1933. 
two  newspapers  approximate  20.P 
in  circulation. 
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Duluth  Contract  Signed, 
Ending  8 -Week  Strike 

Guild  Waives  Closed  Shop  in  Newsroom  . 
Partial  Guild  Shop  in  Commercial  Depart¬ 
ments  .  .  .  5-Day  Week  Extended 


THE  eight- week  strike  of  the  Lake 
Superior  Newspaper  Guild  against 
the  Duluth  (Minn.)  Herald  and  News- 
Tribune  was  ended  May  25.  By  a 
^  vote  of  68  to  3  members  of  the  Guild 
I  accepted  the  proposition  made  by 
I  the  publisher  and  the  strikers  re- 
I  turned  to  work  Thursday  morning. 
The  terms  of  settlement,  according 
to  J.  H.  Jordan,  publisher,  included 


to  “return  peace  to  this  community 
before  lives  are  taken.”  Character¬ 
izing  the  dispersal  of  the  picket  line 
as  “one  of  the  most  brutal  attacks  on 
peaceful  picketing  in  the  state,”  he 
said  that  Guildsmen  were  parading 
peacefully  when  pwlice  ordered  the 
line  dispersed  and  “opened  fire  with 
tear  gas  and  shot  directly  into  the 
heart  of  the  line,  the  gas  bombs 


icene  as  tear  gas  bomb  was  fired  by  police  dispersing  Guild  picket  lines  to  open  a 
«ay  for  workers  to  enter  the  Duluth  (Minn.)  Herald  and  News-Tribune  plant  May  23 
for  publication  of  first  Issues  since  April  8. 


jinding  arbitration  of  wages,  a  com- 
jiete  waiver  of  the  guild  shop  in  the 
iditorial  and  news  departments  and 
i  ptartial  closed  shop  in  the  com- 
■nercial  departments  excepting  execu- 
ives,  secretaries,  and  classified  and 
display  advertising  solicitors. 

The  five-day  40-hour  week  was  ex¬ 
tended  to  include  a  majority  of  the 
employes  in  the  commercial  depart¬ 
ments. 

The  agreement  included  a  specific 
provision  that  none  of  the  old  em¬ 
ployes  of  the  newspapjer  who  are 
not  members  of  the  guild  shall  be 
required  to  join  any  labor  organiza¬ 
tion  as  a  condition  of  employment 
and  all  provisions  requiring  guild 
membership  in  the  commercial  de¬ 
partments  are  inoperative  pending  a 
decision  of  the  National  Labor  Re¬ 
lations  Board  as  to  whether  the  guild 
i.*;  entitled  to  represent  the  employes 
involved. 

Details  of  the  formal  contract  were 
settled  at  a  meeting  with  the  pub- 
hsher  and  members  of  the  guild  Wed¬ 
nesday  afternoon  and  the  final  con¬ 
tract  was  submitted  to  the  strikers 
and  approved  at  a  meeting  at  their 
headquarters  that  night. 

Publication  of  the  first  issue  of  the 
papers  since  April  8  began  Monday, 
May  23,  after  police  broke  a  picket 
line  with  tear  gas  and  night  sticks  to 
permit  printers  who  answered  a  call 
of  the  publisher  to  enter  the  plant. 
Police  went  into  action  when  two 
printers  were  turned  back  by  more 
than  300  pickets.  Tear  gas  was  fired 
when  the  pickets  stood  firm  despite 
warnings  from  a  loud  speaker  system 
that  they  were  violating  the  law  gov¬ 
erning  lawful  assembly.  Four  pickets 
Were  arrested,  but  later  released. 
Officials  of  the  paper  said  that  215  out 
of  289  employes,  including  17  of  the  90 
original  strikers,  returned  the  first 
day. 

Following  the  incident  Carl  John¬ 
son,  president.  Lake  Superior  News¬ 
paper  Guild,  telegraphed  Governor 
Elmer  Benson,  in  St.  Paul,  asking  him 


striking  men  and  women  as  they  ex¬ 
ploded.” 

Following  the  disorders  Adjt.  Gen. 
Ellard  A.  Walsh  was  sent  to  the  scene 
by  Governor  Benson.  He  and  Father 
Francis  Gilligan  of  St.  Thomas  Col¬ 
lege,  St.  Paul,  conducted  all-night 
negotiations  which  resulted  in  a  tem¬ 
porary  truce. 

In  a  statement  May  24  in  reply  to 
one  made  the  day  before  by  Governor 
Benson  in  which  he  blamed  the  pub¬ 
lishers  for  failure  to  setie  the  strike, 
Joseph  Ridder,  speaking  for  the  pub- 
I’shers,  said: 

“It  is  evident  that  the  governor  is 
not  fully  informed  as  to  the  situation. 
In  order  to  show  their  fairness  and 
convinced  of  the  justice  of  their  posi¬ 
tion,  the  publishers  agreed  to  arbi¬ 
trate  the  question  of  wages  and  to  ac¬ 
cept  Father  Francis  Gilligan,  the 
Governor’s  own  representative,  as 
arbitrator.  This  offer  was  rejected  by 
the  Guild.” 

In  his  telegram  to  Mr.  Jordan  the 
Governor  had  urged,  as  the  basis  for 
settlement,  acceptance  of  a  program 
formulated  by  the  Allied  Printing 
Trades  Committee. 

Later  the  Governor  was  informed 
by  the  allied  crafts  union  committee 
and  Mayor  C.  R.  Berghult,  of  Duluth, 
that  the  charges  of  bad  faith  against 
the  publisher  were  a  result  of  a  mis¬ 
understanding  of  his  offers. 

Hollywood  Strike  Continues 

LOS  ANGELES,  May  26 — The  Amer¬ 
ican  Newspaper  Guild’s  first  strike 
in  California,  at  the  Hollywood  Citi¬ 
zen-News,  entered  its  second  week 
Monday  with  no  indication  of  weak¬ 
ening  from  either  side. 

Publication  of  the  Citizen-News 
has  continued  without  interruption, 
a  smaller  staff  including  former  em¬ 
ployes  and  outside  help,  replacing 
the  21  editorial  employes  who  walked 
out  May  17  over  the  discharge  of  five 
employes. 

Several  times  during  the  first  week 
of  the  strike  the  paper  has  been  on 


the  press  well  ahead  of  the  usual 
press  time,  according  to  T.  Harwood 
Young,  business  manager.  “It  has 
demonstrated  very  definitely  that  we 
have  been  over-staffed,”  Mr.  Young 
declared. 

Meanwhile  the  Guild  is  seeking  to 
“put  teeth”  into  subscription  and 
advertising  boycotts.  The  paper  is 
double- checking  all  cancellations  be¬ 
fore  service  is  stopped,  to  make  sure 
that  no  unauthorized  stops  are  turned 
in.  According  to  Mr.  Young,  reac¬ 
tion  of  advertisers  has  been  favor¬ 
able,  only  two  small  theatre  accounts 
dropping  out,  and  a  few  new  accounts 
coming  in. 

With  financial  help  coming  from 
individual  members  of  the  Screen 
Actors  Guild,  Screen  Writers  Guild, 
Screen  Publicists,  in  addition  to  con¬ 
tributions  from  downtown  guildsmen, 
the  LANG  has  not  called  upon  the 
International  offices  for  aid,  it  said. 

■ 

Rules  Secondary 
Picketing  Illegal 

“Secondary  picketing”  and  the 
shouting  of  the  word  “scab”  from  a 
sound  truck  as  a  form  of  picketing 
was  declared  illegal  by  the  Court  of 
Errors  and  Appeals,  Trenton,  N.  J., 
May  24,  in  an  opinion  upholding 
Vice  Chancellor  Charles  M.  Egan’s 
temporary  restraint  order  issued 
against  the  American  Newspaper 
Guild  in  its  strike  against  the 
Bayonne  (N.  J.)  Times  last  fall.  The 
strike  has  since  been  settled. 

Maintaining  that  the  strikers  were 
not  privileged  to  make  demonstra¬ 
tions  in  front  of  the  stores  and  other 
business  establishments  that  adver¬ 
tised  in  the  newspaper  the  court 
said: 

“We  are  of  the  opinion  that  the 
lawful  place  for  defendants’  picket¬ 
ing  operations  is  at  the  site  of  the 
employment  from  which  the  strikers 
have  struck. 

Why  Not  Newsdealer?  Court  Asks 

“If  the  place  of  one  who  advertises 
in  the  newspaper  against  which  there 
is  a  strike  is  subject  to  be  picketed,” 
the  Court  continued,  “why  not  that 
of  the  newsdealer  who  sells  it,  of 
him  who  buys  it,  or  even  of  him  who 
reads  it?  .  .  .  The  loss  of  readers  is 
as  fatal  to  a  newspaper  as  a  loss  of 
advertisers;  indeed  the  former  loss 
results  directly  in  the  latter.  If  he 
(the  merchant)  is  to  be  subjected  to 
this  pressure  why  not  to  the  added 
pressure  of  a  picketing  against  his 
customers  because  they  do  business 
with  him — and  so  on  along  the  line? 
There  must,  in  all  reason,  be  a  limit 
somewhere.” 

The  State’s  high  court  upheld  sev¬ 
eral  sections  of  the  chancery  injunc¬ 
tion,  but  modified  others.  It  declared 
the  use  of  the  word  “scab”  was  “ob¬ 
jectionable  and  scurrilous,”  but  that 
the  operation  of  a  soimd  truck  to 
announce  the  existence  of  a  strike 
was  permissible.  The  chancery  in¬ 
junction  had  entirely  prohibited  the 
use  of  a  sound  truck. 

The  opinion  was  handed  down  by 
Justice  Clarence  E.  Case. 

■ 

DROPS  EDITION 

The  New  Orleans  Morning  Tribune 
has  suspended  publication  of  its 
country  edition  which  formerly  went 
to  press  at  10  p.m.  daily.  Only  one 
edition  is  now  being  printed,  going 
to  press  at  11:45  p.m.  Replates  are 
made  up  to  12: 30  a.m. 

MISS  BROMLEY  TO  POST 

Dorothy  Dunbar  Bromley,  since 
1935  a  New  York  World  Telegram 
columnist,  resigned  May  19  to  join  the 
New  York  Post  in  that  capacity.  Her 
column,  which  began  May  23,  ap¬ 
pears  six  days  a  week  on  the  Post’s 
new  feature  page. 
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Soft  Pedal  Own 
Free  Press  Cryi 
Warns  Thomason 

Leave  Battle  in  Hands  of 
Readers,  Publisher  Tells 
Sigma  Delta  Chi 

Chicago,  May  25 — “Until  we  of  the 
newspaper  publishing  fraternity  can 
forget  that  we  are  the  heads  of  sub¬ 
stantial  financial  institutions  to  the 
extent  that  no  line  of  news  reflects 
the  prejudice  that  seems  to  be  in¬ 
herent  in  property,  and  inevitable  in 
property  heavily  taxed,  we  will  do  well 
to  leave  the  battle  for  a  free  press  in 
the  hands  of  our  readers,  and  soft 
pedal  our  own  battle  cries,”  declared 
S.  E.  Thomason,  Chicago  Times  pub¬ 
lisher,  in  addressing  the  annual  Foun¬ 
ders  Day  dinner  of  the  local  alumni 
chapter  of  Sigma  Delta  Chi,  journal¬ 
istic  fraternity,  here  last  night. 

Speaking  on  the  subject:  “Battle 
Cries  of  Freedom,”  Mr.  Thomason  en¬ 
dorsed  the  recent  assertion  of  William 
Allen  White,  president  of  the  Amer¬ 
ican  Society  of  Newspaper  Editors, 
that  “the  sense  of  property  goes  thrill¬ 
ing  all  down  the  line  through  our 
offices.”  The  Times  publisher  pointed 
out  in  a  period  of  economic  distress, 
such  as  this  nation  is  now  experienc¬ 
ing,  millions  of  people  are  turning  to 
their  government  for  aid.  'The  gov¬ 
ernment,  in  turn,  must  tax  owners 
of  property  to  provide  funds  to  keep 
people  from  starving,  he  said. 

How  About  the  People? 

“The  owners  of  property  don’t  like 
it,”  he  continued,  “and  the  owners  of 
newspaper  properties  don’t  like  it. 
But  how  about  the  people?  How 
about  that  90%  of  the  people  with 
incomes  of  less  than  $2,500  annually? 
If  you  don’t  think  they  approve  of  it 
look  at  the  election  returns. 

“So  we  who  own  and  direct  news¬ 
paper  properties  and  pay  heavy  taxes 
preach  to  our  readers,  whose  govern¬ 
ment  stands  between  them  and  eco¬ 
nomic  disaster,  that  we  are  the  free 
press,  we  are  one  of  the  most  vital 
and  important  of  their  liberties,  and 
their  government  is  trying  to  take 
us  away  from  them.  Do  you  wonder 
that  the  idea  doesn’t  seem  to  get 
across?” 

Soys  Public  Is  Unimpressed 

Mr.  Thomason  asserted  he  was  con¬ 
fident  the  public  is,  “to  put  it  con¬ 
servatively,  unimpressed  with  all  the 
battle  cries  for  a  free  press.” 

"They  are  told  and  retold  that  a 
free  press  is  their  prerogative,  that 
it  is  the  people’s  liberty,”  he  said,  “and 
they  are  told  and  retold  that  their 
liberty  is  being  taken  away  from  them. 
Personally,  I  wonder  if  their  news¬ 
papers  have  made  them  aware  of  the 
beauties  of  their  liberty  of  a  free 
press.  I  doubt  if  they  are  aware  of  it. 
If  they  are,  I  doubt  if  they  are  con¬ 
vinced  that  their  elected  representa¬ 
tives  wish  to  take  it  away  from  them.” 

More  than  125  members  and  guests 
of  the  local  chapter  attended  the  din¬ 
ner  at  which  Paul  B.  Nelson,  editor 
and  publisher  of  Scholastic  Editor,  was 
elected  president. 


PARIS  AP  CHIEF  IN  U.  S. 

Some  of  the  best  military  news  of 
the  Spanish  civil  war  is  obtained  from 
the  French-Spanish  border,  where 
“war  information”  is  more  accurate,  in 
the  opinion  of  John  Lloyd,  chief  of  the 
Paris  bureau  of  the  AP,  who  returned 
to  New  York  recently  on  his  vaca¬ 
tion.  Lloyd  returns  to  Paris  June  8. 
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Fishbein  Tells 
Admen  to  Set 
House  in  Order 

Profession  Faces  More 
Regulation  by  U.  S., 

He  Warns  Chicago  Club 

Calling  upon  the  advertising  pro¬ 
fession  to  set  its  own  house  in  order, 
or  to  face  further  governmental  reg¬ 
ulation.  Dr.  Morris  Fishbein,  editor, 
Journal  of  the  American  Medical  As¬ 
sociation.  declared  May  19  that  “when 
the  producers  and  manufacturers  of 
materials  offered  to  the  consumer  base 
their  claims  on  scientific  and  estab¬ 
lished  evidence,  the  field  for  adver¬ 
tising  will  be  greater  than  ever  be¬ 
fore  in  our  history.”  He  spoke  be¬ 
fore  the  Chicago  Federated  Adver¬ 
tising  Club. 

Dr.  Fishbein  asserted  that  2%  of 
our  national  income,  or  $15  for  every 
person  in  the  U.  S.,  is  spent  annually 
on  advertising.  After  tracing  the 
evolution  of  truth  in  advertising,  he 
declared  ideal  regulation  in  any  in¬ 
dustry  is  that  of  the  industry  itself 
but  contended  the  advertising  indus¬ 
try  has  not  clearly  demonstrated  its 
ability  to  regulate  itself  and  is,  there¬ 
fore,  faced  with  the  problem  of  self- 
control  or  regulation  from  without. 

Vitamins,  Halitosis  Cited 
“Who  bought  tomato  juice  before 
we  learned  about  vitamin  C?”  he 
asked.  “Who  was  concerned  about 
halitosis  imtil  Feasley  made  it  a  social 
error?  Would  Americans  have  the 
cleanest  and  best  teeth  of  all  the  peo¬ 
ple  in  the  world  without  Amos  and 
Andy? 

“Would  our  consumption  of  cig¬ 
arettes  have  risen  from  10,000,000,000 
in  1915  to  almost  150,000,000,000  in 
1938.  if  A.  D.  Lasker  had  failed  to 
realize  that  every  woman  wants  to  be 
like  the  prima  donna  of  the  Metro¬ 
politan  opera  in  New  York?  Would 
our  few  breakfast  foods  of  1900  have 
evolved  into  176  breakfast  foods  of 
today  if  advertising  agencies  had 
failed  to  recognize  the  virtue  of  ap¬ 
peals  to  the  appetite? 

“Yet  each  of  these  tremendous  de¬ 
velopments,  which  might  well  have 
occurred  without  the  slightest  reliance 
on  deception  or  chicanery,  has  been 
associated  to  a  considerable  extent 
with  appeals  that  might  easily  be 
characterized  as  false,  misleading  or 
deceptive  in  the  light  of  the  knowl¬ 
edge  easily  available  at  the  time,”  he 
continued.  “Everybody  knows  that 
such  effects  as  cigarettes  may  convey 
for  the  benefit  of  mankind  are  largely 
psychological,  and  that  the  pleasure 
motive  is  the  chief  inducement  for 
their  use. 

"Unwarranted  Advertising" 

“Pride  and  vanity  are  inseparable 
characteristics  of  mankind  and  wom¬ 
ankind,  and  the  cosmetic  business, 
builded  almost  wholly  by  unwar¬ 
ranted  advertising,  is  only  beginning 
to  find  a  reasonable  level. 

“Had  the  advertising  industry  ac¬ 
cepted  the  responsibility  for  its  own 
control  and  administered  that  control 
equitably  and  with  even  a  reasonable 
regard  for  the  consumer,  it  would  not 
today  be  confronted  with  the  legisla¬ 
tion  which  may  well  seal  its  doom. 
Might  it  not  easily  have  taken  an  in¬ 
spiration  from  the  work  of  the  medi¬ 
cal  profession,  begun  more  than  30 


years  ago,  for  its  own  self-improve¬ 
ments? 

“And  now  the  government  has  come 
into  the  picture  to  aid  in  protection  of 
industry  and  the  public.  In  this  pe¬ 
riod  of  transition,  the  advertising  in¬ 
dustry  will  have  opportunity  to  show 
the  extent  to  which  it  wishes  to  adopt 
self-government  as  a  means  of  avoid¬ 
ing  governmental  interference.  If  it 
fails  to  recognize  the  importance  of 
selling  goods  chiefly  on  the  basis  of 
their  established  qualities  and  ftmc- 
tions,  the  end  of  the  industry  is  in 
sight. 

a 

Institutional  Ads 
Of  Aluminum  Co. 
Had  Good  Results 

C.  C.  Carr  Tells  Admen 
Results  of  Survey 
Following  Campaign 

Pittsburgh,  May  24 — Simple  funda¬ 
mentals  with  a  brief  text  and  illustra¬ 
tions  to  catch  the  eye  of  the  busy 
newspaper  reader  are  highly  important 
in  staging  an  institutional  advertising 
campaign,  in  the  opinion  of  C.  C.  Carr, 
advertising  director  of  the  Aluminum 
Co.  of  America. 

Mr.  Carr  outlined  his  views  in  an 
address  to  the  Advertising  Club  here. 

Mr.  Carr  cited  the  results  of  an  ad¬ 
vertising  survey  conducted  by  the 
Aluminum  Company,  which  show 
that  institutional  advertising  api>eals 
to  the  newspaper  reader. 

65%  of  Readers  Recall  Ads 
The  survey  showed  that  65%  of 
more  than  10,000  persons  interviewed 
recalled  having  seen  the  advertise¬ 
ments  in  one  of  the  132  newspapers  in 
which  they  appeared,  while  45%  said 
they  had  given  the  advertisements  a 
complete  reading. 

The  survey  was  the  first  of  its  kind 
ever  made  of  accomplishments  derived 
from  an  institutional  campaign,  Mr. 
Carr  said.  It  indicated  that  while  the 
institutional  campaign  is  in  the  ex¬ 
perimental  stage,  it  is  one  of  the  best 
methods  a  manufacturer  can  use  to 
tell  his  problems  to  the  public. 

In  using  institutional  copy  in  a  cam¬ 
paign,  the  advertiser  has  a  different 
problem  from  that  of  the  merchandiser 
of  consumer  goods  whose  business  is 
to  develop  and  sell  the  uses  of  prod¬ 
ucts,  Mr.  Carr  said. 

■ 

Campaigns  and  Accounts 

L.  E.  WATERMAN  Company,  foun¬ 
tain  pen  manufacturers,  is  beginning 
its  Spring  advertising  campaign,  using 
the  rotogravure  section  of  newspapers 
in  23  cities  and  national  magazines. 
J.  M.  Mathes,  Inc.,  New  York,  is  the 
agency,  with  Lorimer  B.  Slocum  as 
account  executive. 

Boston  Food  Products,  Inc.  packers 
of  Prudence  Corned  Beef  Hash  and 
other  food  products,  has  appointed  the 
Lavin  Company,  Inc.,  Boston,  to  han¬ 
dle  its  advertising.  Magazines  and 
newspapers  will  be  used  starting  in 
July. 

Mitchell-Faust  Adv.  Co.,  Chicago,  is 
issuing  orders  to  a  general  list  of 
newspapers  on  Reliance  Mfc.  Co., 
Chicago,  for  a  campaign  on  Reliance 
Work  Shirts. 

Newspapers  are  being  used  on  Pet¬ 
erson’s  Ointment,  Buffalo,  through 
Guenther-Bradford  &  Co.,  Chicago 
agency. 


Extensive  newspaper  and  magazine 
advertising  will  be  released  early  in 
September  on  the  new  Packard  Roto- 
Shaver,  according  to  F.  E.  Moskovics, 
president  of  Roto-Shaver,  Inc.  Prog¬ 
ress  Corporation,  distributor  for  Pack¬ 
ard  Lektro-Shaver,  has  been  named 
distributor.  Cowan  &  Van  Leer,  Inc., 
is  the  agency. 

Hotel  Governor  Clinton,  New  York, 
has  appointed  Swafford  &  Koehl,  New 
York,  to  handle  its  account. 

A  pre-Decoration  Day  campaign  by 
Fisk  Tire  Co.,  Springfield.  Mass.,  ap¬ 
peared  this  week  in  141  newspapers 
from  coast  to  coast.  The  advertising 
running  5  columns,  200  lines,  featured 
“Safti-Flight”  in  addition  to  Fisk’s 
four  other  tire  lines.  Critchfield  & 
Company,  Chicago  agency,  has  the 
account. 

General  Filters.  Inc.,  oil  filters, 
Detroit,  has  named  the  Rickard  adver¬ 
tising  agency. 

Toronto  and  Hamilton,  Ont.,  news¬ 
papers  are  carrying  the  summer  cam¬ 
paign  in  Ontario  for  Hires  Root  Beer, 
with  100  lines  scheduled  three  times 
weekly  until  the  end  of  June.  Copy 
is  placed  direct  by  the  Triangle  Bottl¬ 
ing  Co.,  Ltd.,  Toronto. 

George  Dobie  &  Sons,  Ltd.,  Paisley, ' 
Scotland,  plans  to  launch  a  new  cam¬ 
paign  on  Four-Square  tobacco  using 
Canadian  daily  newspapers  and  sports 
magazines.  McConnell,  Baxter  & 
Eastman  Ltd.,  Toronto,  is  the  agency. 

Johnson  Sea-Horse  outboard  motors, 
manufactured  by  the  Johnson  Motors, 
Peterborough.  Ont.,  is  using  a  selected 
list  of  Canadian  dailies  in  its  summer 
campaign.  Ardiel  Advertising  Agency, 
Ltd.,  Toronto,  has  the  account. 

A.  W.  Lewin  Co.,  Inc.,  Newark,  N.  J., 
agency  has  been  appointed  to  handle 
advertising  of  the  industrial  and  com¬ 
mercial  (Kissibilities  of  Middlesex 
County,  according  to  a  recent  an¬ 
nouncement  by  Theodore  A.  Haish,  the 
county's  industrial  commissioner,  in 
New  Brunswick,  N.  J. 

Miller  Brewing  Co.,  Milwaukee,  has 
appointed  Rickerd,  Mulberger  &  Hicks, 
Milwaukee  agency,  to  handle  the  Mil¬ 
ler  High  Life  beer  account. 

Newspapers  are  being  used  by 
Canadian  Pacific  Railway,  Montreal, 
in  a  special  travel  campaign  placed  by 
Ruthrauff  &  Ryan,  Chicago.  The 
agency  is  also  issuing  contracts  to 
newspapers  on  Sterling  Brewers,  Inc., 
Evansville,  Ind. 

Patent  Fuels  and  Color  Corpora¬ 
tion,  Cincinnati,  has  appointed  Kim¬ 
ball,  Hubbard  &  Powel,  Inc.,  New  York 
agency,  to  direct  the  merchandising 
and  advertising  of  Polarized  Gasoline. 
The  introductory  campaign  is  planned 
in  cooperation  with  the  Hall-Ratter- 
MANN  Oil  Company,  also  of  Cincinnati, 
to  be  gradually  expanded  to  a  national 
basis. 

The  B-ettes  Company  Inc.,  DuBois, 
Pa.,  manufacturers  of  a  sanitary  tam¬ 
pon,  has  placed  its  advertising  account 
with  the  Mackay-Spaulding  Company, 
New  York.  A  campaign  in  several 
hundred  newspapers  will  be  released 
shortly. 

Ayvad  Water-Wings,  Inc.,  Hoboken, 
N.  J.,  swimming-ajd  accessories,  has 
placed  its  account  with  Hicks  Adver¬ 
tising  Agency,  New  York. 

James  F.  Nields,  Jr.,  formerly  vice- 
president  of  Ware  Valley  Manufac¬ 
turing  Co.,  now  president  of  Ware 
Knitters,  Inc.,  has  appointed  Kimball, 
Hubbard  &  Powel,  Inc. 

Newspaper  space  is  being  used  in 
(Continued  on  page  42) 


Educate  Ad  Users 
In  Type  Faces 
H.  L.  Gage  Urges 

New  England  Composing 
Room  Executives  Assn. 

Elects  Braga  President 

“Let’s  educate  the  advertiser  to  get 
more  value  for  his  money,”  said  Harry 
L.  Gage,  vice-president  and  sales 
manager  for  the  Mergenthaler  Lino¬ 
type  Company,  the  principal  speaker 
May  15  at  the  spring  meeting  of  the 
New  England  Composing  Room  Ex¬ 
ecutives  Association  at  the  Hotel 
Blackstone,  Woonsocket,  R.  I. 

Approximately  70  members  from  all 
sections  of  New  England  attended. 
The  convention  opened  Saturday  night 
with  informal  gatherings,  continued 
the  next  morning  at  the  Woonsocket 
Call  plant  with  business  discussions 
and  concluded  in  the  afternoon  at  the 
Hotel  Blackstone  with  election  of 
officers  and  a  dinner. 

Carleton  A.  Braga,  assistant  me¬ 
chanical  superintendent,  Woonsocket 
Call,  was  elected  president  to  succeed 
Karl  Engel,  Pawtucket  Times.  Other 
officers  elected  are:  vice-president, 
Karl  Engel;  treasurer,  Joseph  J.  Lang, 
Manchester  Union-Leader;  secretary, 
Joseph  R.  Lewis,  Brockton  Enterprise 
&  Times;  directors,  O.  R.  Branden- 
berger.  New  Britain  (Conn.)  Herald; 
Joseph  J.  Mahoney,  Holyoke  Tran¬ 
script-Telegram,  and  Bernard  F.  Gar- 
rity,  Hartford  Times. 

Proper  Make-vp  Pays  Dividends 
Mr.  Gage  said  there  are  two  methods 
of  educating  advertisers  to  get  the 
most  for  their  money.  One  of  these, 
the  method  ordinarily  employed,  is 
through  the  advertising  manager  and 
business  office  of  the  newspaper,  but 
fully  as  important,  said  Mr.  Gage,  is 
an  educational  campaign  through  the 
composing  room  to  teach  advertisers 
the  propier  use  of  type  and  make-up. 

“Proper  advertising  make-up  will 
pay  big  dividends,”  said  Mr.  Gage. 
“The  simplest  form  of  advertisement 
has  the  biggest  pull.  Many  newspa¬ 
pers  are  leading  the  way  by  designat¬ 
ing  certain  key  men  to  explain  to  the 
advertisers  the  best  kind  of  make-up 
and  the  proper  size  of  type  for  the 
particular  message  the  merchant  or 
other  advertiser  desires  to  get  over  to 
the  shopping  public.” 

The  visitors,  coming  to  Woonsocket 
from  newspaper  plants  throughout 
New  England,  were  shown  through 
the  Woonsocket  Call’s  entire  estab¬ 
lishment.  At  the  banquet,  the  guests 
were  welcomed  by  Samuel  E.  Hudson, 
editor  and  publisher  of  the  Woon¬ 
socket  Call.  Arrangements  for  the 
convention  were  in  the  hands  of  An¬ 
drew  P.  Palmer,  mechanical  superin¬ 
tendent  of  the  Call. 

Among  the  speakers,  in  addition  to 
the  retiring  president,  Karl  Engel,  the 
committee  chairman,  Mr.  Palmer  and 
Mr.  Hudson,  were  Stanley  T.  Black, 
publisher,  Pawtucket  Times  and  Buell 
W.  Hudson,  business  manager,  Woon¬ 
socket  Call. 

The  next  meeting  is  scheduled  for 
October  in  New  Britain,  with  the  New 
Britain  Herald  as  the  host  newspaper. 

PEACH  DRIVE  PLANNED 

Plans  for  nation-wide  advertising 
of  the  huge  Carolina  peach  crop,  soon 
to  be  harvested,  have  been  launched 
by  the  South  Carolina  Peach  Grow¬ 
ers  Association. 


for  may  28,  1938 


11 


I  • 


■^dvertblna  -^aenciei 


Hd  Managers  Hear 
Promotion  Plans 

Boston,  May  24 — “We  should  get 
iway  from  the  competitive  angle  be- 
ween  newspapers  and  get  out  a  set 
i  uniform  statistics  for  each  mar- 
let,”  Anthony  Glavin,  research  chief 
or  the  New  England  Newspapers 
Bureau  told  the  meeting  of  N.  E. 

I  ^Vewspaper  Advertising  Executives 
jere  today. 

“The  national  advertiser  is  more 
nterested  in  markets  than  circula- 
ion,”  he  said. 

Glavin  discussed  the  first  market- 
tatistics  bulletin  he  prepared  for  the 
jureau  and  released  about  a  month 
igo,  and  the  second  bulletin,  released 
oday. 

Market  statistics  of  this  nature 
lave  never  before  been  prepared  for 
)Iew  England.  One  of  the  facts  de- 
reloped  by  three  months  of  survey, 
md  which  virtually  electrified  some 
i  the  national  ad  agency,  is  that  the 
3  markets  covered  by  New  England 
laily  papers  represent  a  composite 
narket  of  8,000.000  population,  con- 
rentrated  into  an  area  smaller  than 
hdiana. 

Franklin  Hurd,  Providence  Journal 
md  Bulletin  Advertising  Manager, 
jne  of  the  bureau’s  governing  board, 
old  the  advertising  executives  that 
he  ground  work  would  continue  for 
1  few  months  more,  then  practically 
J1  efforts  would  be  centered  upon 
natonal  accounts. 

Euell  Hudson,  advertising  manager, 
Woonsocket  Call,  and  president  of  the 
iss»ciation,  headed  the  final  spring 
i»e?ting. 

/  survey,  in  which  28  dailies  par- 
'icbated  showed  an  average  loss  of 
34^  in  national  advertising,  and 
alxut  14%  loss  in  local,  during  the 
irS  four  months  of  1938. 

Vhen  members  were  asked  by  the 
president  whether  increased  reader 
prbes  and  resultant  circulation  losses 
affected  local  advertising,  none  re¬ 
volted  any  damage. 

■ 

B:g  Fan  Drive 
Awaits  Hot  Weather 

?he  first  three  consecutive  days  of 
ha  weather  will  automatically  un¬ 
leash  the  biggest  and  most  compre¬ 
hensive  fan  newspaper  advertising 
schedule  the  Westinghouse  Company 
has  yet  planned  and  developed.  The 
acvertising  copy  and  mats  are  now  in 
■he  hands  of  203  newspapers,  awaiting 
Jr.ly  the  “weather  break”  to  take  the 
Westinghouse  message  of  “Hushed 
Coolness”  to  more  than  16,297,000 
families. 

The  293  cities  have  been  classified 
and  divided  into  three  divisions:  the 
'A”  group  to  receive  a  large  420-line 
lead  advertisement  and  three  224-line 
advertisements  to  follow  the  lead  ad, 
dependent  on  the  weather;  the  “B” 
?roup,  composed  of  70  cities  to  re¬ 
ceive  the  large  lead  advertisement 
and  two  of  the  smaller  ads;  and  the 
’C”  group  to  receive  the  two  224-line 
messages. 

Release  of  the  advertising  is  hinged 
on  a  predetermined  temperature  cal¬ 
culated  from  the  newspap>er  forecast¬ 
ing  service. 

■ 

AGENCY  TO  AWARD  CUP 

Gerth-Knollin  Advertising  Agency, 
San  Francisco,  is  offering  a  cup  for 
California’s  best  garden  section,  "nie 
award  will  be  made  at  the  California 
Newspaper  Advertising  Managers  As¬ 
sociation  convention  in  Los  Angeles 
June  24-26. 


The  ADVERTISING  SURVEY 

By  WARREN  L  BASSETT 


WE  THOUGHT  we  spotted  something 
new  late  last  week  in  the  advertis¬ 
ing  copy  of  Saks  Fifth  Avenue  store 
appearing  in  New  York  dailies. 

'Two  $16.95  peasant  linen  suits 
from  the  debutante  shop,  seventh 
floor,  were  featured  with  illustrations, 
and  under  them  ran  facsimile  type¬ 
written  copy  extolling  their  merits 
.  .  .  “summer  fabrics  that  won’t  crum¬ 
ple.”  .  .  .  etc.  The  typewritten  copy 
contained  a  typed-over  letter,  and  an 
xxxxx’ed  out  word. 

Accustomed  to  expecting  meticulous 
accuracy  in  expensive  p>aid  space,  we 
were  a  little  surprised  cmd  reached 
for  the  telephone. 

Ruth  West,  advertising  manager, 
was  busy  and  couldn’t  be  talked  to  at 
the  moment,  but  we  were  asked  to 
hold  the  phone  while  one  of  her  blithe 
assistants  asked  her  if  the  typing  in 
the  copy  was  intentional. 

Then  came  the  voice  on  the  phone: 
“Oh,  we  just  did  it  for  the  hell  of 
it.” 

And  that  was  that. 

Safety  Copy 

STANDARD  OIL  Company  of  In¬ 
diana,  long  noted  for  its  newsy  and 
attractive  advertising,  helped  the 
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safety  cause  this  week  by  placing 
special  copy  in  a  large  list  of  news¬ 
papers  tied  in  with  the  annual  Memo¬ 
rial  Day  500-mile  race  at  Indian¬ 
apolis. 

"Take  a  tip  from  the  speed  kings 
.  .  .  leave  the  speeding  to  race  driv¬ 
ers”  was  the  theme.  Under  the  large 
race  track  illustration,  the  copy, 
shown  here,  emphasized  Standard  ser¬ 
vice. 

Copy  was  prepared  and  placed  by 
McCann-Erickson,  Chicago. 

Four-A  Campaign  Progresses 
HOWARD  W.  DICKINSON,  educa¬ 
tional  counsel  of  the  American  As¬ 
sociation  of  Advertising  Agencies,  re¬ 
ported  this  week  that  the  Four-A 
drive  “to  meet  the  persistent  attacks 
on  advertising”  is  creating  wide  in¬ 
terest. 

First  in  the  series  telling  the  story 
of  OD,  non -advertiser,  and  AD,  the 
business  man  who  uses  advertising 
space,  will  be  sent  out  next  Wednes¬ 
day.  Copy,  written  by  G.  Lynn  Sum¬ 
ner,  president  of  the  New  York  agency 


of  that  name,  is  sent  in  free  mat  form 
to  all  newspapers  wishing  to  use  it. 
The  series  emphasizes  use  of  news¬ 
paper  space  to  build  business. 

On  Friday,  May  20,  the  AAAA  sent 
a  letter  to  every  daily  in  the  country 
urging  use  of  the  free  service. 

“Publishers  and  agencies  have  been 
hammered  at  for  years  by  knockers 
of  advertising,”  the  letter  said. 

“We  have  pretty  much  taken  it  lying 
down.  It  is  time  for  some  real  pro- 
advertising  work  to  be  done,  and  done 
so  it  will  count.” 

There  are  no  figui'es,  as  yet,  on  the 
number  of  newspapers  using  the  cam¬ 
paign. 

More  Dynamic  Copy 

“DYNAMIC”  COPY,  the  copy  with 
angles  and  a  vanishing  point  out¬ 
side  the  advertisement,  seems  to  be 


getting  more  of  a  play  every  day. 

Last  week  E.  &  P.  featured  a  dy¬ 
namic  advertisement  of  the  Jane 
Engel  shoe  store  chain  with  66  out¬ 
lets  throughout  the  country. 

Another  example  is  the  copy  placed 
by  Earle  Ludgin,  Inc.,  Chicago,  for 
Lucien  Lelong  perfumes,  Paris,  in 
four  New  York  dailies,  the  Herald 
Tribune,  Times,  World-Telegram  and 
Sun. 

The  effect  of  color  is  gained  by  the 
use  of  white  space,  a  gray  tint  as  the 
center  ground,  and  a  black  oblong  on 
which  appears  the  name  of  the  maker 
in  white  letters.  The  copy  runs  five 
and  one-quarter  inches  on  two 
columns. 

But  for  us  the  dynamic  part  was  the 
text: 

“A  madcap  fragrance  that  fills  your 
veins  with  a  happy  clamor.  .  .  .  Im¬ 
promptu!” 

We  are  off  to  buy  a  bottle,  inhale, 
and  dream  into  emeralds. 


TOOTSIE  ROLL  DRIVE 

Coincident  with  the  start  of  produc¬ 
tion  at  its  new  and  enlarged  plant  at 
Hoboken,  the  Sweets  Company  of 
America  will  increase  its  advertising 
campaign  on  Tootsie  Rolls  for  the 
balance  of  the  year,  Bert  Rubin,  pres¬ 
ident  of  the  company,  announced  this 
week.  The  enlarged  campaign  in¬ 
cludes  newspaper  comic  strips,  color 
pages  in  several  national  magazines, 
car  cards  in  35  cities  and  an  extensive 
sampling  campaign.  Raymond  Spec- 
tor  is  advertising  and  merchandising 
counsel  for  the  company. 


Newspapers  Again 
Lead  in  Cigarette  Ads 

Cigarette  advertising  expenditures 
last  year  show  newspapers  received 
61.7%  of  the  total,  with  magazines 
obtaining  19.4%  and  radio,  18.9%,  ac¬ 
cording  to  an  analysis  of  the  indus¬ 
try’s  advertising  and  sales  by  Media 
Records  Inc.  Percentages  in  1936 
were  71.8,  15.6  and  12.6,  respectively, 
radio  making  the  largest  gain  chiefly 
as  the  result  of  Lucky  Strike’s  em¬ 
phasis  on  this  medium. 

While  each  of  the  three  leading 
companies  in  the  field  increased  its 
sales  last  year,  a  sharper  gain  was 
registered  by  “all  other”  brands.  Total 
sales  of  all  cigarettes  were  37%  larger 
than  in  1929.  Camels,  Chesterfields, 
Lucky  Strikes  and  “all  other”  brands 
last  year  spent  $5,237,100,  $6,015,075, 
$2,144,175  and  $5,578,650,  respectively, 
for  newspaper  advertising  space.  Last 
year  Camel  sales  were  42,000,000,000, 
Chesterfield  and  Luckies  were  tied  at 
38,000,000,000,  while  “other  brands” 
accounted  for  42,000,000,000. 

In  1937,  Camels  placed  61.4%  of  its 
budget  in  newspapers.  Chesterfields, 
67.2%  and  Luckies,  38.2%.  Magazine 
percentages  were  29.3,  18  and  22.4, 
respectively,  while  radio  percentages 
were  9.3,  14.8  and  39.4.  Expenditures 
of  “all  other”  brands  was:  Newspapers, 
72.8;  magazines,  7.7  and  radio,  19.5. 
■ 

Calls  Newspaper  Ads 
"Greatest  Medium" 

Philadelphia,  May  24 — Newspapier 
advertising  is  essential  to  promoting 
the  sales  of  electric  and  gas  utilities, 
George  E.  Whitewell,  vice-president 
of  the  Philadelphia  Electric  Company, 
said  in  an  address  in  Philadelphia 
recently. 

“It  goes  without  saying,”  Whitewell 
said,  “that  advertising  has  been  one 
of  the  big  guns  in  fighting  our  com¬ 
petition  during  the  years.  The  news¬ 
paper  is  the  greatest  universal  me¬ 
dium  which  reaches  all  the  people, 
directly  and  regularly.  Therefore,  we 
appropriate  as  much  money  to  the 
purchase  of  newspap>er  space  as  we 
can  afford.  It  offers  us  the  best 
means  of  reaching  the  most  jieople 
with  the  message  that  increased  use 
of  our  products  will  add  to  their 
enjoyment  of  life.” 

A.  E.  TATHAM  RESIGNS 

Arthur  E.  Tatham,  advertising  man¬ 
ager,  Bauer  &  Black,  Chicago,  has  an¬ 
nounced  his  resignation,  effective 
June  15,  when  he  will  become  an  ac¬ 
count  executive  in  the  Chicago  office 
of  Young  &  Rubicam,  Inc.  Mr.  Tat¬ 
ham,  who  is  president  of  the  Chicago 
Federated  Advertising  Club,  has  been 
with  Bauer  &  Black  since  1929,  serv¬ 
ing  as  advertising  manager  since 
1932.  He  was  program  chairman  of 
the  recent  Association  of  National  Ad¬ 
vertisers’  convention.  His  successor 
has  not  been  named  at  Bauer  &  Black, 
where  C.  K.  Perkins,  general  sales 
manager,  will  temporarily  fill  the 
duties  of  advertising  manager. 

AD  BUDGET  UP  30% 

With  its  advertising  appropriation 
for  1938  increased  30%,  the  General 
Tire  and  Rubber  Co.  of  Canada,  Ltd., 
commencing  on  June  1  will  release  a 
schedule  of  advertising  ranging  from 
200  to  600  lines  to  appear  in  represen¬ 
tative  dailies  across  Canada.  D’Arcy 
Advertising  Company,  Toronto,  han¬ 
dles  the  account. 
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Ships  Interrupt 
FPA  as  He 
Talks  of  "Colyum' 


Scans  Busy  Hudson,  Says  He 
Will  Follow  the  News, 

Seek  Bright  Contribs 


But  you’re  the  lad  I’m  going  to  kill, 

If  you  ever  whistle  while  I  work. 

Since  his  severance  from  the  Herald 
Tribune  Mr.  Adams  has  been  writing 
for  the  slick-paper  magazines.  He 
said  that  he  would  continue  free¬ 
lancing  in  the  future  but  that  he  had 
no  other  plans. 

F.P.A.  entered  journalism  in  1903 
as  a  Chicago  Journal  columnist. 


On  IvOOking  from  a  Window  at 
75  West  Street 
I  saw  nine  ships  go  sailing  by, 
Sailing  by,  sailing  by; 

I  saw  nine  ships  go  sailing  by 
On  May  23  in  the  morning. 

— F.P.A.  in  New  York  Post,  May  24. 


House  Wage-Hour  Bill 
Exempts  Rural  Press 


Taciturn  as  ever  to  interviewers. 
Franklin  Pierce  Adams,  better  known 
to  his  readers  as  “F.P.A.,”  conductor 
of  the  “Conning  Tower,”  gazed  out  on 
busy  Hudson  River  from  the  window 
of  his  new  office  on  the  tenth  floor  of 
the  New  York  Post  building.  From 
here,  after  more  than  a  year’s  absence 
from  the  daily  newspaper  field,  he  is 
conducting  his  column,  which  he  be¬ 
gan  May  23,  for  the  Post. 

"I  am  glad  to  be  back  and  I  know 
I’ll  like  it  here,”  he  said. 

Between  cigar  puffs  and  trips  to  the 
window  to  “look  over”  each  ship  that 
plied  the  river,  the  satirist  told  Editor 
&  Publisher  there  would  be  no  change 
in  policy  for  the  column. 

Colyma  to  Be  Sam* 

"The  column  will  remain  the  same 
as  always.  I’ve  always  followed  the 
news  for  my  topics  and  I  intend  to  do 
so  in  the  future.  The  column,  as  in 
the  past,  will  be  an  open  house  for  all 
who  are  gifted  enough  to  offer  some¬ 
thing  worthwhile  in  poetry  or  prose,” 
he  said. 

Resuming  his  seat  after  a  quick  trip 
to  the  window  to  watch  a  huge  ocean 
greyhound  steam  majestically  down 
the  river,  Mr.  Adams  said  that  he 
didn’t  have  “much  to  talk  about.” 

“When  you  write  so  much — millions 
of  words — you  haven’t  much  to  talk 
about.  All  that  I  know  is  what  I  read 
in  the  papers.  I’ve  been  at  this  since 
1903  and  except  for  vacations  and  my 
absence  from  the  Herald  Tribune 
since  March  1,  last  year.  I’ve  only 
missed  one  column  since  that  time,” 
the  columnist  said. 

Ships  Intcrrypt  Interview 
Intimates  know  “F.P.A.”  as  a  man 
fond  of  cigars,  poker,  pool,  good  re¬ 
porters  and  obscure  writers.  To  that, 
it  seems,  should  be  added  ships.  The 
interview  was  interrupted  often  as  the 
columnist  tripped  to  the  window  to 
keenly  look  over  a  ship  as  it  hove  into 
view.  Each  time  he  scanned  a  news¬ 
paper  "Sailings  and  Arrivals”  list  until 
he  identified  it.  His  secretary,  Martha 
Clave,  who  has  been  with  him  for 
years,  also  was  pressed  into  service 
during  those  moments. 

A  reading  of  the  humorist’s  first  col- 
lumn,  which  he  refers  to  as  “my 
colyum,”  showed  that  he  hadn’t  lost 
the  touch  that  has  won  him  hundreds 
of  thousands  of  readers  throughout 
the  country.  The  following,  which 
the  Post  featured  in  headline  form  in 
a  five-column  box  on  its  newly -styled 
feature  page,  appeared. 

“Petitions  to  change  the  names  of 
towns  are  common.  Some  villages 
give  one  reason;  some  another.  This 
time  a  Maryland  city,  it  is  said  on 
extremely  peachable  authority,  be¬ 
cause  of  Jersey  City,  wants  to  aban¬ 
don  its  ancient  appellation.  It’s  tired 
of  being  called  Hagerstown.” 

In  another  item  he  quatrains  a  pop¬ 
ular  melody  of  the  day  with; 

Unnecessary  Noise 
Whistle  while  you  work  if  you  will. 
If  you  think  that  helps  a  guy  work; 


Washington,  D.  C.,  May  24 — Won 
over  by  homespun  argument,  the 
House  today  exempted  from  the  wage 
and  hour  bill,  weekly  and  semi-weekly 
newspapers  with  circulation  of  less 
than  3,000,  whose  circulation  is  prin¬ 
cipally  within  the  county  of  publica¬ 
tion. 

Representative  Edward  W.  Creal  of 
Kentucky,  sponsoring  the  amendment 
in  behalf  of  small  newspapers,  argued 
that  90%  of  the  little  country  pub¬ 
lishers  are  in  poorer  financial  cir¬ 
cumstances  than  any  of  his  fellow 
businessmen  who  are  specifically  ex¬ 
empted.  "There  are  3,000  or  4,000  of 
these  publishers  and  their  average 
circulation  is  1,200,”  Creal  said.  “They 
are  an  uncontaminated,  free,  and  in¬ 
dependent  press.  They  have  never 
been  subsidized.  Be  the  publisher 
Democratic  or  Republican,  his  opin¬ 
ions,  good  or  bad,  are  his  own. 

“However,  under  this  bill,  because 
one  or  two  per  cent  of  a  paper’s  cir¬ 
culation  goes  outside  to  people  who 
want  to  get  the  home-town  paper, 
these  publishers  fall  under  the  pro¬ 
visions  of  this  bill.” 

The  exemption  was  necessary  due  to 
the  circulation  outside  the  state. 
Newspaper  publication  is  regarded  a 
local  pursuit  but  court  decisions  and 
unchallenged  departmental  rulings  de¬ 
clare  advertising  and  circulation  which 
crosses  a  state  line  to  be  interstate. 


FDR  ‘AT  HOME'  TO  PRESS 

Washington,  D.  C.,  May  23 — To  the 
strains  of  a  swing  band  brought  from 
New  York  City,  Washington  corre¬ 
spondents  and  their  guests  danced 
modern  and  square  sets  at  the  White 
House  this  evening — when  not  en¬ 
gaged  in  quaffing  cold  beer  provided 
in  generous  quantities,  and  leveling 
stacks  of  cheese  and  bologna  sand¬ 
wiches  provided  by  their  hosts,  the 
President  and  Mrs.  Roosevelt.  The 
annual  “at  home”  party  for  the  press 
drew  an  attendance  of  about  1,500.  In¬ 
cluded  were  members  of  the  Presi¬ 
dent’s  family  and  several  Cabinet 
members. 


PUBUSHER  PILOTS  MAIL 

Gordon  K.  Bush,  editor  and  publisher, 
Athens  (O.)  Messenger,  (at  left),  who  pi¬ 
loted  the  first  airmail  plane  out  of  Athens, 
May  19,  receiving  his  commission  from 
Postmaster  Francis  Frebault  at  Athens  Air¬ 
port.  A  new  Waco  cabin  plane,  owned  by 
the  Athens  Airways,  Inc.,  has  been  chris¬ 
tened  the  "Good  News"  and  will  be  em¬ 
ployed  by  the  Messenger  for  fast  reporting 
of  district  happenings  and  for  general  Mes¬ 
senger  publicity  throughout  Ohio  and  ad¬ 
joining  states.  The  plane,  a  five  place 
standard  model  delivered  early  in  May,  is 
for  general  use  at  the  Athens  Municipal 
Airport.  Publisher  Bush  secured  his  pilot's 
license  in  February  and  is  a  member  of  the 
Athens  Flying  Club. 


Michelson  Takes  Over 
FDR's  Chiding  of  Press 


Washington,  D.  C.,  May  24 — “Dis¬ 
pelling  the  Fog,”  a  weekly  news  letter 
sent  free  to  thousands  of  newspapers 
by  Charles  Michelson,  Democratic  di¬ 
rector  of  publicity,  has  taken  over 
the  task  of  denying  for  the  Adminis¬ 
tration,  newspaper  stories  regarded 
as  erroneous. 

The  President  has  virtually  aban¬ 
doned  the  practice  of  calling  report¬ 
ers  to  task  at  press  conferences,  but 
the  Michelson  letter  of  late  has  al¬ 
most  invariably  devoted  itself  to  de¬ 
nials  recording  the  White  House 
attitude. 

Printed  reports  that  Secretary  Dan¬ 
iel  C.  Roper  threatened  to  resign  in 
protest,  and  that  Charles  West,  Under¬ 
secretary  of  Interior,  would  succeed 
J.  F.  T.  O’Connor  as  comptroller  of 
the  currency,  were  dismissed  by 
Michelson  with  the  line:  “There  was 
nothing  the  matter  with  the  story  ex¬ 
cept  that  it  didn’t  happen.” 


Anti-Obscenity  Bill 
Deferred  by  Protest 

Washington,  D.  C.,  May  25 — Neii. 
paper  publishers  will  be  kept  in  j 
state  of  “constant  uncertainty”  if  |( 
penal  code  is  amended  permitting 
Post  Office  Department  to  detenn*( 
what  is  “obscene,”  and  allow  pro*, 
cution  at  the  point  of  mailing  and  the] 
place  of  delivery,  William  L.  Daley, 
Washington  representative  of  the  Ni- 
tional  Editorial  Association,  has  pre¬ 
tested  to  a  House  committee. 

During  consideration  of  the  Meid 
Bill  (H.R.  9917),  Daley  argued  tint 
efforts  by  newspapers  to  keep  columns 
free  of  salacious  matter  is  no  guara- 
tee  against  multiple  proceedings  in¬ 
vited  by  the  pending  bill.  Dealing 
with  simple  prejudices  and  inc«- 
siderate  convictions  as  to  what  is  “in¬ 
decent”  creates  a  problem  with  whkh 
no  publisher  can  cope,  he  said.  News¬ 
paper  pictures  of  bathing  beauties, 
some  photographs  of  actresses,  and 
news  accounts  of  trials  or  crime,  may 
find  objectors  in  a  single  community, 
he  reminded,  and  harassment  of  pub¬ 
lishers  could  follow. 

The  committee  agreed  to  lay  the  bill 
over  for  further  study.  Since  C«- 
gress  will  adjourn  shortly,  this  is  be¬ 
lieved  to  be  tantamount  to  rejection 
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Rotch  6th  of  His  Line 
To  Edit  Weekly 

When  W.  B.  Rotch,  22,  became  e4- 
tor  of  the  Milford  (N.  H.)  Cabinet  »• 
cently,  he  also  became  the  sixth  lintl 
descendant  to  edit  the  weekly.  He 
paper  was  founded  in  1802  in  A»- 
herst  as  the  Farmers’  Cabinet,  b 
1809  Richard  Boylston,  Rotch’s  gred- 
great-great-grandfather,  became  el- 
tor  and  since  then  the  paper  has  ben 
in  the  same  family.  Following  Boyb- 
ton,  who  edited  the  paper  42  years, 
the  paper  was  run  by  Edward  Boyls- 
ton,  great-great-grandfather  of  Roto, 
who  in  turn  turned  the  paper  overo 
his  son-in-law  Albert  Rotch,  Rotds 
great-grandfather.  Albert  Rotch  l(it 
the  Cabinet  to  his  son,  William  Bolyr 
ton  Rotch,  grandfather  of  the  preset 
editor.  The  paper  then  was  givn 
to  Rotch’s  father,  Arthur  Boylesta 
Rotch. 


SAFE  DRIVING  AWARDS 

Seventy  automobile  drivers  for  tie 
Washington  (D.  C.)  Evening  Star,  wh 
covered  1,388,398  miles  without  an  ac¬ 
cident  during  the  12  months  endd 
April  30,  were  awarded  silver  badges 
and  safe  driving  certificates  at  a  mee:- 
ing  recently  under  the  auspices  d 
the  Star  and  the  National  Safety 
Council  in  the  Star  Building.  Samud 
H.  Kauffmann,  assistant  busines 
manager,  made  the  awards.  James  V. 
Thompson  and  Mrs.  Melba  M.  Fuchs, 
medical  clinic  nurse,  were  given 
awards  for  driving  eight  years  with¬ 
out  a  mishap.  Mr.  Thompson  has 
driven  303,249  miles  without  an  acci¬ 
dent  and  Mrs.  Fuchs  has  an  unmarred 
record  of  over  61,250  miles  of  driving. 
She  is  the  only  woman  in  the  U.  S. 
who  has  received  the  Council’s  eight- 
year  award. 


AGENCY  OCCUPIES  STREAMLINED  OFHCES 

View  of  the  conference  room  in  the  recently  completed  annex  to  the  main  office  of 
Maxon,  Inc.,  Detroit.  Doors  on  the  far  right  conceal  a  completely  equipped  kitchen. 
Radio  and  phonograph  equipment  is  set  below  the  counter  to  the  right  of  the  entrance 
door.  The  sliding  display  boards  glide  out  of  sight  on  ball-bearing  tracks.  All  lighting 
is  indirect. 


GALUCO  SAILS 

Paul  Gallico,  feature  writer.  Inter¬ 
national  News  Service  since  Novem¬ 
ber,  1937,  sailed  May  21  aboard  th 
new  Holland  American  liner  Nieuv 
Amsterdam  for  a  six-month  vacatioi 
at  his  country  home  in  England  when 
he  will  write  fiction,  “unless  a  general 
war  breaks  out.”  In  the  latter  even;, 
he  said,  he  will  turn  to  war  corre¬ 
spondence.  Gallico  also  will  do  fea¬ 
ture  articles  for  INS  while  he  is 
abroad. 
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Single  Family  Home 


ample  appointments  for  the  entertaining  she  so 
much  likes  to  do. 

The  home  heating  plant  is — or  she  will  see 
that  it  soon  shall  be  —  automatic!  For  many 
homes,  a  bit  of  lawn  and  garden,  a  family 
garage,  are  part  of  the  Philadelphia  picture. 

There  are  in  Philadelphia  more  single-family 
homes  than  in  any  other  American  metropolis.* 
364,457  of  them!  Nine  out  of  ten  Philadelphia 
dwellings  are  of  this  type. 

And  manufacturers  of  products  for  homes 
find  in  Philadelphia  another  distinction. 

These  managers  of  Philadelphia  single-family 
homes  almost  unanimously  read  one  newspaper 
— The  Evening  Bulletin.  Advertisers  need  use 
only  The  Bulletin  to  carry  their  messages  into 
nearly  every  home  in  Philadelphia. 

For  thirty-three  years  The  Bulletin  has  led 
all  Philadelphia  daily  newspapers  in  number  of 
readers — maintaining  that  position,  year  in  and 
year  out,  by  devotion  to  the  interests  of  family 
and  home. 

•United  States  Census  19S0 


No  prize,  premium  or  subscriber  contest  has 
ever  been  used.  The  Bulletin  is  bought  for  its 
\  alue  as  a  newspaper. 

Few  newspapers  in  America  equal  The 
Bulletin  in  circulation,  and  none  of  comparable 
circulation  approaches  The  Bulletin  in  years  of 
leadership! 

Today  The  Bulletin’s  circulation  far  exceeds 
that  of  any  other  Philadelphia  daily  newspaper. 

And  I'he  Bulletin’s  circulation  is  almoct 
entirely  within  the  city  and  retail  trading  area. 


n  Philadelphia,  a  home  is  traditionally  a 
>inile-family  dwelling. 

Naturally,  life  in  Philadelphia  has  a  different 
oulook  from  life  in  cities  of  apartment  houses, 
3as,  multi-family  dw’ellings. 

The  Philadelphia  housewife  as  a  rule  has  no 
tnployment  outside  of  home. 

As  general  manager  of  a  Philadelphia  single- 
tanily  home  she  is  a  continuous  buyer  .  .  . 

jetting  more  happiness  out  of  adding  to  her 
licme,  its  conveniences  and  the  comfort  of  her 
family,  than  in  spending  money  in  any  other 
vay. 

^  She  buys  w’ith  pride  for  her  kitchen.  The 
•ange,  the  refrigerator,  the  cabinets.  Yes,  and 
®ore  food  products!  Getting  up  meals  for 
tamily  and  friends  is  part  of  the  fun  of  living. 

She  buys  laundry  and  bathroom  equipment. 
More  electric  appliances.  More  cleansers  and 
other  grocery  products,  because  usually  she  has 
more  rooms. 

Her  dining  room  has  generous  space  and 


The  4iome  interest  of  the  readers  of  The 
Bulletin — a  reason  for  the  growth  of  this  news¬ 
paper  itself  —  extends  naturally  to  the  home 
products  which  are  advertised  within  The 
Bulletin’s  pages. 

For  your  share  of  America’s  greatest  home 
market  buying  volume,  advertise  in  I'he 
Bulletin — at  one  of  the  lowest  costs  per  reader 
among  the  Nation’s  newspapers.  For  merchan¬ 
dising  plans,  consult  your  advertising  agency. 


Copyright  1938,  Bulletin  Co.,  PhiladelpHii 


(She  NeuiB'-^mtincl 

FORT  WAYNE.  iND. 


NEW  YORK 
CLEVELAND 


F.  T.  Carroll  Buys 
Santa  Cruz  News 


Cruz  (Cal.) 
News.  Formal 
notice  of  the 
transfer,  effected 
through  the 
agencies  of  Ar¬ 
thur  W.  Stypes, 
San  Francisco 
newspaper 
broker,  is  sched¬ 
uled  for  around 
June  1.  Mr.  Car- 
roll  has  p  u  r - 
chased  the  entire 
interests  of  both 
E.  J.  Devlin  and  Ray  Judah,  partners 
in  publishing  the  News  for  31  years. 
Mr.  Judah  will  continue  with  the  pa¬ 
per  in  the  role  of  associate  publisher, 
however.  Mr.  Devlin,  nearing  70  and 
in  ill  health,  will  retire. 

Permer  ANAE  Pretideat 

The  new  publisher  and  sole  owner 
of  the  afternoon  daily  has  served 
Scripps-Howard  as  business  manager 
of  the  Indianapolis  News  and  Pitts¬ 
burgh  Press  and  in  that  chain’s  busi¬ 
ness  offices  in  New  York  where  he 
was  associated  with  the  general  man¬ 
agement  in  charge  of  expense  control. 
He  was  for  four  years  president  of 
the  Associated  Newspaper  Advertis¬ 
ing  Executives  and  is  a  past  president 
of  the  Indianapolis  Advertising  Club. 
He  is  a  brother  of  Dan  A.  Carroll,  New 
York  publishers'  representative. 

Mr.  Devlin,  formerly  with  the  Sac¬ 
ramento  Bee,  and  Mr.  Judah  formed 
their  partnership  30  years  ago  last 
November  and  started  a  new  paper 
in  Santa  Cruz  against  the  competition 
of  the  Santa  Cruz  Sentinel,  morning 
daily,  and  the  old  Santa  Cruz  Surf. 
Mr.  Devlin,  majority  owner,  is  editor. 
Mr.  Judah,  who  has  been  general 
manager  of  the  News,  is  a  past  pres¬ 
ident  of  the  California  Newspaper 
Publishers  Association  and  is  at  pres¬ 
ent  State  Highway  commissioner. 

ASKS  LIBEL  CHANGE 

Albany,  N.  Y.,  May  26 — Amend¬ 
ment  of  New  York  State’s  Constitu¬ 
tion  to  make  truth  in  a  libel  case  a 
complete  defense  was  proposed  today 
by  Irwin  Stein  gut,  Brooklyn  delegate 
to  the  Constitutional  convention. 
Steingut,  who  is  Democratic  minority 
leader  of  the  Assembly,  would  delete 
frwn  the  present  constitution  the  lim¬ 
itation  upon  truth  as  a  defense  in  a 
criminal  prosecution  for  libel.  Stein¬ 
gut  said  his  amendment  would 
strengthen  the  basic  right  of  the  free¬ 
dom  of  the  press. 


MEXICAN  PRESIDENT  FETES  NEWSMEN  FIRST 

Assembled  above  are  the  men  who  have  borne  the  brunt  of  reporting  the  recent 
seizure  of  oil  properties  and  the  current  internal  disorder  in  Mezico.  President  Lazaro 
Cardenas,  who  recently  entertained  the  correspondents  at  luncheon,  the  first  time 
that  a  Mezican  President  has  done  so,  is  in  the  group— Lower  row  (1,  to  r.):  Harry 
Nicholls,  who  at  the  time  was  temporarily  representing  United  Press,  and  ordinarily 
covers  for  Reuters;  Frank  L.  Kluckhohn,  New  York  Times;  President  Cardenas;  Arthur 
Constantine,  INS;  Manuel  Mellado,  chief  of  information  department,  government 
press  bureau.  Upper  row:  Augustin  Arroyo  Ch.,  head  of  the  government  press  bureau; 
Jack  Starr-Hunt,  New  York  Herald  Tribune;  Raul  Castellano,  the  President's  private 
secretary;  John  P.  McKnight,  AP,  and  L.  B.  Ges,  Havas  Agency. 


Frank  T.  Carroll 


mih  pictures  .of  the 
California  a  i  r  I  i  n  e  r 
crash  to  Cleveland. 
The  Cleveland  Press 
(thanks  to  Acnie  Tele¬ 
photo)  was  the  lirst 
newspaper  in  tlw  city 
able  to  publish  the  pic¬ 
ture,  beating  its  com¬ 
petitor  by  the  big  mar¬ 
gin  of  one  edition. 


(N.  Y.)  Citizen  as  a  reporter.  After 
brief  periods  with  the  Trenton  (N.  J.) 
Times  and  the  Philadelphia  office  of 
U.P.  he  joined  Editor  &  Publisher’s 
staff  in  March,  1936. 


R.  U.  BROWN  MARRIED 

Miss  Susan  Corbett  Steele,  of  Fre- 
donia,  N.  Y.,  and  Robert  Utting 
Brown,  associate  editor.  Editor  &  Pub¬ 
lisher,  of  which  his  father  is  presi¬ 
dent  and  publisher,  were  married 

May  21  at  the  home  of  the  bride’s  DEALER  FEATURED 

parents.  The  bride  attend^  Dana  ^he  dealer  instead  of  the  g 
Hall,  was  graduated  m  19^  from  featured  in  a  small-cii 

Mount  St.  Vincent-on-the-Hudson  paign  ^f  Hancock  Oil 
and  for  the  last  two  years  has  studied  Angeles,  throughout  its  dis 
dramatic  art  at  Finch  Junior  College,  territory.  A  series  of  one 
New  York.  Last  year  she  played  the  four-inch  ads,  running  three 
leading  role  in  the  annual  show  of  the  times  a  week  where  there  < 
Princeton  University  Players.  Mr.  papers,  and  once  a  week  in  tl 
Brown  is  a  graduate  of  Dartmouth  lies,  is  used,  under  the  headi 
College,  class  of  1934.  He  attended  Should  Know  This  Hancock 
the  Empire  State  School  of  Printing,  Each  ad  features  a  photograp 
Ithaca,  later  joining  the  Auburn  dealer. 


with  pictures  of  the 
Atlanta  hotel  fire  to 
Washington.  Acme 
Telephoto  coverage 
gave  The  Washington 
News  a  clean  beat  over 
all  opposition. 


ACME  TELEPHOTO 
continues  to  pile 
up  an  imposing  list  of 
“Firsts,”  sure  proof 
that  Telephotos  will 
give  you  high-speed 
coverage  on  all  big 
news  breaks. 

and  the  beauty  of  it 
all  is  the  economy 
of  Acme  Telephoto 
Service.  You’ll  be  sur¬ 
prised  how  little  it 
costs.  There  is  a  ser¬ 
vice  for  every  size 
newspaper. 

Write  or  Wire  Today! 


In  a  cletn  gama,  with  thn  basni  filind. 
the  antarprising  pitchar  baart  down  on 
tha  battar  .  .  .  putt  avarything  ha  hoi  on 
tha  boll. 


In  timai  Ilka  this,  wisa  tpoca  boyars 
oran't  taking  chancas.  Thay'ra  "baoring 
down"  in  Incrativa  saias  tarritorias  lika 
tha  FORT  WAYNE  Trading  Araa,  ona  of 
tha  most  consistantiy  prosparous  spots  in 
tha  antira  conntry.  Its  prospacts  ora 
YOURS  at  ona  low  cost. 


The  newspaper  which  the  public 
wants  more  than  any  other  is  the 
one  which  produces  more  for  the 
advertiser. 

a  The  Tribune  has  more  circulation, 
doily  and  Sunday,  than  any  other 
Chicago  newspaper, 
o  Advertisers  place  more  linage  in 
the  Tribune  than  in  any  other  Chi¬ 
cago  newspaper. 


Nationally  Represented  by  Allen-Klapp-Frazier  Co. 

New  York  Chicago  Detroit  St.  Louii 
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TOLEDO 


A  Market  of  Major  Proportions 
Accounts  for  o  % 
of  Ohio’s  Huge  Retail  Sales 


In  1937  this  6%  Toledo  portion  accounted  for 
retail  sales  of 

*140,000,000 

and  for  the  past  three  years  has  averaged  over 

*130,000,000 


THE  NEWS-BEE,  a  major  medium,  presents  a 
market  of  its  own,  with  retail  purchasing  power  in 
excess  of 

*55,000,000 

This  huge  market  can  be  reached  effectively  and 
economically — only  through  the  columns  of  The 
News-Bee.  No  matter  what  the  product — Cigars, 
Liquors,  Groceries,  Drugs  or  Radio.  .  .  . 


THE  NEWS-BEE  BRINGS  RESULTS 


The  Toledo  News-Bee 

A  SCRIPPS  •  HOWARD  NEWSPAPER 


NATIONAL  ADVERTISING  DEPARTMENT  OF  8CRIPl*S-HOW  ARD  NEWSPAPERS  .  .  .  230  PARK  AVE.,  N.  T.  C. 
CHirAGO  •  SAN  FRANCISCO  •  LOS  ANGELES  •  DALL.\S  •  DETROIT  •  PHILADELPHIA  •  ATLANTA 


MEMBER  OF  THE  UNITED 
PRESS  ....  OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
and  of 

MEDIA  RECORDS,  INC. 
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AFA  to  Hear  Leaders 
Of  Govt.,  Business 

Nationally  known  speakers  will  ad¬ 
dress  the  34th  annual  convention  and 
exposition  of  the  Advertising  Federa¬ 
tion  of  America,  to  be  held  in  con¬ 
junction  with  the  annual  meeting  of 
the  Newspaper  Advertising  Executives 
Association  at  Hotel  Statler,  Detroit, 
June  12-16. 

Among  those  who  will  address  the 
meetings  are  Thurman  W.  Arnold, 
U.  S.  Assistant  Attorney  General; 
Donald  R.  Richberg,  former  NR  A  ad¬ 
ministrator;  William  J.  Cameron,  Ford 
Motor  Co.;  J.  W.  Fraser,  vice-presi¬ 
dent,  Chrysler  Sales  Corp.;  Charles 
Rock,  president.  Media  Records  Inc.; 
Robert  Crooker,  vice-president,  Camp- 
bell-Ewald  Co.;  LeRoy  Herron,  ad¬ 
vertising  director,  Washington  Star, 
and  president  of  the  NAEA;  Roy  S. 
Durstine,  Batten,  Barton,  Durstine  & 
Osborn;  William  A.  Thomson,  director, 
Bureau  of  Advertising,  ANPA,  and 
Edward  F.  McGrady,  director  of  labor 
relations.  Radio  Corp.  of  America. 

The  NAEIA,  whose  membership  rep¬ 
resents  some  250  leading  newspapers 
in  the  country,  will  present  winning 
entries  of  advertisements  submitted 
by  salesmen  in  a  prize  contest  that 
offers  prizes  in  three  divisions,  with 
cities  under  25,000,  those  between 
25.000 1  «ahd'  100,000,  and  cities  over 
100.000  as  the  classification  for  awards. 


CLASSIFIED  MEETING 

Annual  convention  of  the  Associa¬ 
tion  of  Newspaper  Classified  Advertis¬ 
ing  Managers  will  be  held  in  the 
Hotel  Nicollet,  Minneapolis,  June 
13-16.  • 


IccU 


LAHOM^ 


PRESS  CLUB  BARBECUE 

Washington,  D.  C.,  May  23 — More 
than  2,500  men  attended  the  first  out¬ 
door  barbecue  staged  by  the  National 
Press  Club  in  six  years,  at  Fort  Hunt, 
Va.,  Saturday  afternoon.  Featuring 
the  “public  speaking”  program  was  a 
debate  between  Senator  Tom  Con- 
nally.  Democrat,  of  Texas,  whose 
theme  was,  “I  Point  With  Pride.”  and 
former  Senator  James  Watson,  Re¬ 
publican,  of  Indiana,  whose  topic  was, 
“I  View  With  Alarm.”  The  debate 
was  declared  a  draw.  In  a  baseball 
game,  the  press  gallery  team,  cap¬ 
tained  by  Eric  Friedheim  of  Inter¬ 
national  News  Service,  defeated  an 
aggregation  of  congressmen,  7  to  4, 
■ 

MINN.  PAPERS  APPOINT 

The  St.  Paul  Dispatch-Pioneer 
Press  have  announced  appointment  of 
Ridder-Johns,  Inc.,  as  general  adver¬ 
tising  representatives,  effective  June 
1.  The  latter  organization  this  week 
announced  its  offices  and  personnel ! 
as  follow:  B.  J.  Bidder,  John  K.  Orr, ' 
Henry  W.  Schmitt  and  J.  W.  Lundale, 
New  York;  Thomas  B.  Lang,  C.  G.' 
O’Neill  and  H.  A.  Henry,  Chicago; 
and  Glenn  S.  Ladd,  St.  Paul. 


CORRECTION 

The  Centraal  Bureau  Voor  Cou- 
rantenpubliciteit  Van  de  Nederland- 
sche  Dagbladpers  has  just  informed 
us  that  the  Province:  Leeuwarden 
listed  in  the  International  Year  Book 
on  page  266,  column  2,  should  be  the 
Province:  Friesland.  It  should  also 
be  noted  that  while  this  company  sup¬ 
plied  us  the  list  of  Netherlands  news¬ 
papers  it  did  not  submit  the  circula¬ 
tion  figures  which  are  included  in  this 
listing,  as  might  be  inferred  from  the 
note  at  the  top  of  the  page.  These 
figures  were  furnished  by  the  Ameri¬ 
can  representative  of  the  newspapers 
for  which  they  are  given. 

7,500  ENTER  CONTEST 

More  than  7,500  persons  entered  the 
“Day  and  Night  Want  Ad  Vacation 
Contest,”  sponsored  by  the  Chicago 
Evening  American  and  Chicago  Her¬ 
ald  &  Examiner.  Vacation  trips  to 
Yellowstone  National  Park  and  other 
vacation  spots  were  awarded  as  prizes. 

OHIO  daily'suspends 

Due  to  financial  difficulties  the 
Newark  (O.)  Daily  News  suspended 
publication  May  18.  The  News  started 
publication  Dec.  8,  1937. 


PRESS  HONORS  C.  R.  GAY 

Fifty-five  financial  newspapermen, 
representing  virtually  every  daily 
and  financial  newspaper  in  New  York, 
last  week  presented  a  scroll  to 
Charles  R.  Gay,  who  recently  closed 
his  third  successive  term  as  president 
of  the  New  York  Stock  Elxchange,  at 
a  dinner  in  the  Hotel  New  Yorker. 
K.  C.  Hogate,  publisher,  Wall  Street 
Journal,  presenting  the  scroll  for  his 
colleagues,  praised  the  guest  of  honor 
for  his  cooperation  with  financial 
writers  and  for  the  policies  “which 
ended  the  years  of  secrecy  enshroud¬ 
ing  the  Exchange  and  ushered  in  the 
present  progressive  era.” 

STEINKOPF  ^ITS  U.  S. 

Alvin  J.  Steinkopf,  chief  of  the 
Associated  Press  Budapest  bureau, 
here  on  a  vacation,  said  last  week 
that  no  censorship  controls  sending  out 
of  news  from  Hungary.  Steinkopf.  who 
will  return  to  Budapest  next  month 
said:  “Our  bureau  was  moved  from 
Vienna  to  Budapest  because  of  more 
freedom  in  movement  of  stories  and 
because  we  are  nearer  the  capitals  of 
the  Balkan  countries.”  Steinkopf  has 
been  in  charge  of  Budapest  since  the 
bureau  opened  in  April. 


Pennsylvania’s  beautiful  mountains  are  but  a  fifteen  minutes’  automobile  drive 
from  the  business  section  of  Johnstown.  Johnstowners  enjoy  their  summers  at 
home  and  in  their  cottages  right  in  the  Johnstown  area. 


Johnstown's  retail  business  does  not  take  a  vacation  during  the  summer  months. 
Stores  remain  open  the  same  hours  the  entire  year;  spring,  summer,  autumn  and 
winter. 


Nor  do  the  Johnstown  newspapers  take  a  summer  vacation.  Reader  interest  is 
maintained  and  The  Johnstown  Tribune  and  The  Johnstown  Democrat  give  the 
retail  and  national  advertisers  a  real  12  months  a  year  service. 


City  Zone  Population  105,265 
Trade  Area  Population  299,781 


Tribune-Democrat  ABC 
Circulation  53,815 


THE  JOHNSTOWN  TRIBUNE  THE  JOHNSTOWN  DEMOCRAT 


for  may  28.  1938 


17 


THE  BIGGEST-BUT  ALSO  THE  BEST 


SPORTS  coverage 


No  otlter  news  ^atkerin^  organization  kas  auck  a  krtl- 
liant  array  of  (ports  talent -~A]an  Oould,  Paul  Mickelson, 
Orlo  Rokertson,  Herkcrt  Barker,  Gayle  Talkot,  E^die 
Brietz,  Hu^k  Fullerton,  Jr.,  Ckarlie  Dunkley,  Russ 
Newland,  Bill  Kin^,  Kennetk  Gre^ry,  Dillon  Grakam 
and  Wkitney  Martin. 


EDITOR  &  publisher!  F 
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'like  Christianity 

..if  licisii'f  Itpeii  friet/  yef!''' 

Tlie  most  profitable  radio  advertising  on  an  exj)en- 
clture-resnlts  basis  is  not  the  big,  sj)lasby,  j)nblicized 
[iiograin  —  but  the  fifteen-minute,  five-times-a-vveek, 
JaUime  jjeriod;  wltli  no  entertainment,  no  name  stars, 

110  ballvlioo;  pre-tested  on  a  spot  station,  produced 

111  records,  broadcast  individuallv  on  a  list  of  stations 
elected  according  to  markets.  Fretjuencv  and  consist¬ 
ency  bring  the  biggest  returns  in  radio  advertising. 


iletall  advertising  is  95%  ne\vspa|)er  advertising — 
Decause  newspaper  advertising  sells. 

department  stores  use  newsj)aj)ers  five  times  a  week 
— lecause  newsj)aper  advertising  sells. 

iome  dav  some  smart  national  advertiser  is  going 
to  discover  the  efficacy  of  frecjuencv  and  consistency 
in  iiews]jaj)cr  advertising,  five  times  a  week. 

But  newspa|)er  advertising,  like  ( lln Istianitv,  hasn’t 
bem  thoroughly  tried  yet.  It’s  talked  about,  sampled, 
tesed  —  but  not  leally  used, 
riiere’s  Sales  Salvation  in  this  message. 

And  tliere  never  was  a  better  time  than  now  —  to  hit 
tht  sawdust  trail. 


These  stiionh  newsi’ai'ehs 

Still  stII  in  flipse  nicirlipfs: 

^ston  Globe  •  Chicago  Tribune  •  Cbcinnati  Enquirer 
Columbus  Dispatch  •  Fall  River  Herald  News 
Gannett  Newspapers  •  Harrisburg  Patriot  &  News 
^ford  Courant  •  Johnstown  Democrat  •  Johnstown  Tribune 
Louisville  Times  •  Louisville  Courier-Journal 
•  Memphis  Commercial  Appeal  • 

Paul  Dispatch  •  St.  Paul  Pioneer  Press  •  Scranton  Times 
Westchester  Newspapers 
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OUR  OWN  WORLD 
OF  LETTERS 


VITALJTY,  enthusiasm  for  the  work, 
a  sense  of  humor  and  courage  are 
necessary  components  for  a  newspa¬ 
per  career  if  the  experiences  of  Irene 
Kuhn  are  taken  as  a  criterion.  At 
least,  that  is  the  impression  one  gets 
from  her  book.  “Assigned  to  Adven¬ 
ture”  (Lii^incott  $3). 

niis  is  not  one  of  your  ordinary 
newspaper  biographies  written  in  a 
dry,  matter-of-fact  style  with  a  hand¬ 
ful  of  famous  names  mixed  in  like 
raisins  in  a  rice  pudding.  Neither 
does  it  belong  to  the  glamour-glamour 
school  with  its  authoress  trying  to 
pose  as  a  female  Richard  Harding 
Davis.  The  difference  lies  in  the 
aforementioned  sense  of  humor  and 
in  the  fact  that  Mrs.  Kuhn  knows  how 
to  write. 

Her  occasionally  bizarre  Odyssey 
is  breezy  and  dashing  in  a  manner 
that  is  hard  to  match.  It  started  con¬ 
ventionally  enough  with  a  job  on  the 
Syracuse  Herald  where  the  fimda- 
mentals  of  newspaper  work  were  ac¬ 
quired.  Next  came  a  step  to  New 
York  and  the  first  days  of  the  embryo 
Doily  News.  A  short  interlude  out  of 
newspaper  work  followed  during 
which  the  author  had  an  amusing  ex¬ 
perience  as  advertising  copy  writer 
for  a  patent  medicine  king.  That  led 
to  France  and  the  Paris  edition  of  the 
Chicago  Tribune,  to  Shanghai  and  the 
China  Press;  to  the  Honolulu  Star- 
Bulletin,  and  finally  home  again  to 
New  York. 

Anecdotes,  Hardship,  Tragedy 

There  are  plenty  of  delightful  anec¬ 
dotes  in  Mrs.  Kuhn’s  work,  "niere 
was  the  time,  for  instance,  she  and  an¬ 
other  girl  scared  the  living  daylights 
out  of  a  couple  of  American  boys  in 
Paris,  through  the  medium  of  a  rather 
elaborate  practical  joke.  And  there 
is  also  the  tale  of  how  a  dignified  army 
major  shimmied  her  out  of  her  slip  at 
a  very  formal  ball  in  Paris.  But  Mrs. 
Kuhn’s  life  was  not  all  amusing;  there 
was  hardship  and  tragedy,  too.  How¬ 
ever,  she  took  that  in  her  stride.  It 
was  all  a  part  of  her  credo,  expressed 
in  the  last  sentence  of  her  book:  “To 
live  close  to  reality  is  really  to  live.” 

“Assigned  to  Adventure”  is  swift, 
excellent  reading,  the  sort  of  book  you 
hate  to  lay  down.  The  writer’s  gen¬ 
uine  love  for  her  profession  is  ex¬ 
pressed  in  terms  of  deep  sincerity. 

Aside  from  her  work  on  the  papers 
mentioned  Mrs.  Kuhn  has  been  INS 
correspondent  in  Hawaii  and  has 
worked  on  the  New  York  Daily  Mirror 
and  the  New  York  World-Telegram. 

—C.  G.  T. 

Scott 

3  to  2  Ratio 

Folders 

with  patented 
Safety  Gate 
and 

Expansion  Bands 

The  last  word  in  Folders 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


SINCERE  AND  straightforward  pub¬ 
lic  relations  campaigns  launched 
by  business  leaders  point  the  way 
toward  clearing  up  many  of  the  cur¬ 
rent  misapprehensions  of  the  general 
public  in  regard  to  industry.  That  is 
the  opinion  of  Bronson  Batchelor,  ex¬ 
pressed  in  his  book,  “Profitable  Pub¬ 
lic  Relations”  (Harpers  $2.50). 

Business,  the  author  claims,  is  just 
beginning  to  be  conscious  of  its  social 
responsibilities  and  the  need  of  ad¬ 
justing  its  policies  and  the  expression 
of  those  policies  to  public  opinion. 
That  is  neither  a  question  of  public¬ 
ity  nor  propaganda,  but  is  the  result 
of  organization  and  planning.  It  is, 
in  fact,  the  “new  science  of  business,” 
to  quote  the  author.  The  business 
publicist,  to  put  it  simply,  is  a  diag¬ 
nostician  of  business  ills. 

Mr.  Batchelor,  in  his  book,  discuss¬ 
es  the  importance  of  newspai)er  ad¬ 
vertising  and  includes  an  appendix 
showing  copy  that  has  proved  effec¬ 


tive.  His  work,  however,  is  designed 
not  so  much  to  show  how  as  to  show 
why.  The  cause  of  misunderstanding, 
the  relationship  of  labor  to  industry 
and  the  changing  character  of  our 
national  life  are  the  imderlying  fac¬ 
tors  of  his  book.  The  technique  of 
public  relations  in  its  precise  aspects 
he  leaves  to  other  works.  Mr.  Batche¬ 
lor  is  more  interested  in  a  broader 
and  more  fundamental  view  of  the 
situation. 

■ 

IT  IS  HARD  to  imagine  any  reader  of 

Human  Nature  at  Work  who  would 
not  get  something  out  of  the  book  by 
Mrs.  Jean  L.  Shepard  (Harpers,  $2.50) , 
Too  bad  the  title  is  not  more  descrip¬ 
tive  and  explanatory.  The  author 
was  formerly  in  the  personnel  depart¬ 
ment  of  Macy’s  and  now  she  is  director 
of  executive  personnel  with  Lord  & 
Taylor.  Her  book  tells  how  psychol¬ 
ogy  and  the  elements  of  psychiatry 
are  used  in  making  department  stores 
more  efficient, — R.  W. 

In  the  Periodicals 

THE  SrXD.W  MORNING  newspaper 
comes  ill  for  pointed,  amusing  criticism  in 
“The  Wayward  Press”  section  of  May  21st 
.VcM  yorker.  The  writer,  who  signs  himself  Guy 
Eawkes,  see,  throuahoul  the  count  y  a  uni¬ 


versal  emphasis  on  Hollywood  and  standard¬ 
ization  of  rotogravure  and  other  syndicate  ma¬ 
terial.  He  says:  “A  Sunday-morning  paper  is 
a  Sunday-morning  paper  the  nation  over,  and 
if  you  read  yours  in  New  York  you  have  a 
pretty  good  idea  of  what  is  being  read  in 
Dodge  City,  Kan.,  and  San  Bernardino,  Cal.” 

Edwin  L.  Stoll  of  Chicago  Tribune  wrote 
“Schoolboys  to  Officers"  in  May  Currettt 
History. 

“Streamlined  Atrocities,”  lead  article  in  the 
current  Coronet,  by  Edward  Hunter,  former 
INS  and  Consolidated  Press  Association  cor¬ 
respondent,  discussess  conditions  in  Man¬ 
churia,  Ethiopia  and  Spain. 

Columnist  George  E.  Sokolsky  writes  about 
the  current  primary  elections  in  May  Com¬ 
mentator.  His  article,  “Sizing  Up  the  Field" 
is  to  be  followed  by  a  second  piece. 

“It  is  high  time  to  start  discussing  foreign 
affairs  as  foreign  news,  and  to  stop  discussing 
foreign  affairs  as  moral  issues  involving  our 
national  honor,"  says  Lawrence  Dennis  in  May 
.‘tmerican  Mercury.  “Propaganda  For  War: 
Model  19.18”  is  *he  title. 


SALOMON  HONORED 

Charles  S.  Salomon,  who  has  served 
35  years  as  a  reporter  for  the  old  New 
York  Tribune  and  the  New  York 
Herald  Tribune,  was  guest  of  honor  at 
a  testimonial  dinner  given  by  the  Fifth 
Estate  Club  May  19  at  the  Hotel  Astor, 
New  York.  Former  Gov.  .Alfred  E. 
Smith,  New  York,  was  chairman. 
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•  and  Buying  Power 


32.8%  of  All  Tonnossoe  Automobiles  ore  Owned  by  People  Who  Live  in  the 

Nashville  Market! 


Tht‘  Imivp*  who  hulanre  budKt*t^  and 
strain  jttatisticH  tell  Uh  that  automo¬ 
bile  ownership  is  a  pretty  g<»od  in¬ 
dex  of  ability  to  buy  advertised 
goods. 

Tennessee  has  more  oufemobl/es  than 


.Mabama 

,\n8ona 

.Vrkan8a> 

f’olorado 

Delawari’ 

Idaho 

Kentucky 

T/)uiaiHna 


Maine 

Maryland 

Mieaiuippt 

Montana 

Nevada 

New  Hampshire 
New  Mexico 
North  Dakota 


Oregon 
Rhode  laland 
So.  Carolina 
So.  Dakota 
I'tah 
Vermont 

Wert  Virginia,  or 
Wyoming. 


Raving  power  in  Tenneflaee.  if  automobile  ownerahip 
in  any  index,  outranks  twenty-four  of  the  United  States^ 


j^O  other  retail  zone  in  the  state  can  show  this  concentration 
of  Tennessee  automobile  owners.  Therefore,  the  best  of 
Tennessee's  buying  power  must  he  concentrated  in  the 
Nashville  market  also. 

These  automobile  owners  are  belter  than  average  potential 
customers,  the  people  who  are  able  to  buy  the  bulk  of  the 
goods  you  have  to  sell.  And  we  submit  this  concentration  of 
automobile  ownership  as  evidence  that  you  should  concentrate 
your  Tennessee  advertising  where  the  buying  power  is  best — 
the  Nashville  Market. 

As  to  media,  use  the  two  newspaper  that  give  your  advertising 
complete  coverage  of  the  market  twenty-four  hours  a  day. 


TheNashvhleTennessean 


The  Only  Measurable  Means  of  Reaching  the  Nashville  Market 

Represented  Nationally  by  The  Branham  Company 


NEW  ENCL\ND 


New  England’s 
Green  Pastures 


In  any  season,  the  New  F^ngland  area  is  a  sound,  stable  market,  little 
affected  by  economic  ebb  and  flow. 


But  New  England  takes  on  special  attractiveness  for  the  national  adver' 
tiser  during  summer's  playtime  months. 


When  hot  weather  drives  Mr.  Tired  Business  Man  and  his  family  to  seek 
relaxation.  New  England  begins  taking  in  boarders.  Each  summer  New 
England  receives  more  than  3,000,000  paying  guests  who  spend  at  least 
five  hundred  million  dollars,  representing  the  cream  of  the  buying  power 
from  other  sections. 


To  reach  this  big.  extra  market  of  spenders.  New  England  newspapers 
provide  the  sales-producing  vehicle.  Each  newspaper  in  the  list  below 
has  proved  pulling  power  of  its  own.  Adequate  use  of  the  entire  group  is 
recommended  to  those  advertisers  who  call  their  shots,  pick  their  spots 
.  .  .  who  intensify  their  sales  and  advertising  efforts  in  the  most  likely 
territories  .  .  .  where  the  pastures  are  greenest. 


CONSULT  ANY  OF  THESE 


NEWSPAPERS  FOR  MARKET  FACTS 
AND  TRADE  AID . 


Cireu-  2.50010,000 
latlon  lines  lines 
MASSACHUSETTS  (Continued) 

*Pittsfield  Eagle  (E)  20,786  08  08 

*Quincy  Patriot  Ledger  (E)  21.0W  08  08 

*Salein  Newt  (E)  20,523  09  08 

*Tauntan  Gazette  (E)  9,710  065  045 

*Walthani  News  Tribune  (Z)  8,978  04  035 

*Woreeeter  Telegram  and  Evening 

Gazette  (M&E)  117.127  31  28 

*  Worcester  Sunday  Telegram  (S)  64,4M  23  20 

RHODE  ISLAND  -Population  687,497 
**Pawtueket  Times  (E)  30,782  10  10 

^Providence  Bulletin  (^E)  105,229  25  25 

*Providenee  Journal  (M)  41,939  12  12  i 

*Providence  Journal  (S)  105.973  25  25 

**We8t  Warwick  Pawtuzet  Valley 

Daily  Times  (E)  4,200  03  03 

**Weeterly  Sun  (EAS)  5.344  04  04 

•Woonsocket  Call  (E)  17,264  06  06 


•Barre  Times  (E)  7,175  04  03 

tBennington  Banner  (E)  3,514  035  025 

tBrattleboro  Reformer  (E)  3343  04  025 

•Burlington  Tree  Press  (M)  17,958  07  07 

ttfSt.  Johnsbury  Caledonian-Record 

(E)  4.805  045  03 

MASSACHUSETTS— Papulation  4,249,614 
••Beverly  Evening  Times  (E)  4,909  035  035 

•Boston  Globe  (M4E)  277,676  50  50 

•Boston  Globe  (S)  309.889  60  60 

•Boston  Herald-Traveler  (ME)  324,519  55  55 

•Boston  Post  (M)  347,454  60  60 

•Boston  Post  (S)  266,752  55  55 

ttBoston  Record-American.  (ME)  425,000  50  50 

•Bro^ton  Enterprise-Times  .  (E)  32,427  10  10 

••Fall  River  Herald  News  (E)  30.946  11  11 

•Fitchburg  Sentinel  (E)  1Z549  06  05 

tFramIngnam  News  (E)  5,763  035  035 

••Gloucester  Times  (E)  6,904  04  035(F) 

•Greenfield  Recorder-Gazette  (E)  7,287  045  045 

••Haverhill  Gazette  (E)  16,144  07  06 

tHolyoke  Transcript  (E)  18,306  085  07 

••Lawrence  Eagle-Tribuns  (ME)  30,926  11  .10 

•Lowell  Courier-Citizen  and  Evening 

Leader  (MSEl  25,044  10  09 

•Lynn  Item  (E)  17.807  08  07 

•New  Bedford  Standard  Times  and 

Mercury  (MAE)  51,645  16  16 

•New  Bedford  Sunday  Standard 

Times  (S)  28,464  10  .10 

•Newteryport  Daily  News  (E)  5,018  03  03  (E) 

••North  Aitams  Transcript  (E)  11,568  06  05 


CDNNECTICUT -Population  1.606.903 
•Danbury  Nsws-Times  (E)  10,064  06  06 

•Hartford  Courant  (M)  42,765  12  12 

•Hartford  Courant  (S)  68.097  17  17 

tHartford  Times  (E)  62.933  17  17 

•Meriden  Record  (M)  9,208  05  04 

•New  Britain  Herald  (E)  17.961  09  08 

tNew  Haven  Register  (EAS)  65.476  18  17 

•New  London  Day  (E)  15,055  06  06 

tNorwich  Bulletin  and  Record  (MAE)  19,738  09  07 

•Stamford  Advocate  (E)  12,753  07  06 

•Waterbury  Repuolican  A  Am  (MAE)  35,614  11  .11 

•Waterbury  Republican  A  Am.  (EAS)  41,070  11  .11  (C) 

(B)  Combination  rats  Daily  Journal  and  Evening  Bulletin— 32e. 

(C)  Sold  only  in  combination  with  Saturday  or  Monday  American. 

(E)  Rates  apply  to  1,400  lines  and  open  rate. 

(F)  Rates  apply  to  1,400  lines  and  4,200  lines. 

•  A.  B.  C.  Publishers'  Statement  April  1, 1938. 

••  A.  B.  C.  Statement  December  31.  1937. 
t  Publiahers'  Affidavit  April  1,  1938. 
ft  Statement  of  Publiaher. 
ttt  PuMiehers’  Statement  December  31, 1937. 
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Skoxt  “Takei. 


PERHAPS  IT  was  intentional,  but  we 
don't  think  so.  The  Labor  Maga¬ 
zine,  published  in  Muskogee,  Okla.,  in 
its  current  issue  prints  a  very  friendly 
blurb  lauding  Payne  Ratner  of  Par¬ 
sons.  Kan.,  as  an  ideal  candidate  for 
Governor  of  Kansas. 

"We  predict  that  ‘Payne’  will  win  a 
great  victory  in  both  elections — a  great 
victory  for  all  the  people  in  Kansas” 
the  article  ends. 

Directly  beneath,  under  a  star  dash, 
is  this  filler  line: 

"About  the  only  difference  in  the 
meaning  of  ‘great’  and  ‘ingrate’  is  in 
the  manner  of  spelling.” 

■ 

ONE  TIME  in  Des  Moines,  there  was 
a  big  argument  about  a  city-owned 
truck.  Was  it  a  ton  truck  or  a  ton- 
and-a-half  truck?  A  councilman 
maintained  somebody  had  gypped  the 
city  by  selling  it  a  ton  truck  with  a 
1*2  ton  body  on  it. 

The  city  editor  of  one  of  the  papers, 
which  were  hopping  up  the  minor 
scandal,  finally  called  his  staff  to¬ 
gether.  He  had  a  solution  for  the 
problem. 

Suggested  he; 

"Let’s  get  the  damn  truck  and  weigh 
it!” 

THE  SNOQUALMIE  VALLEY 
(Wash.)  Record,  country  weekly, 
recently  solved  those  old  composing 
room  bugaboos — cuts  delivered  too 
late  to  run  and  cuts  lost — and  brought 
a  laugh  to  its  readers.  Displaying 
photos  of  civic  leaders  promoting  a 
highway  across  Washington  it  was 
found  that  two  page-one  cuts  were 
missing  at  edition  time.  Undaunted, 
the  makeup  editor  black-bordered 
the  white  space  where  the  cuts  should 
have  appeared,  with  explanations  for 
their  absence,  as  follows:  “This  cut 
in  possession  of  Richard  (Dick) 
Hamilton,  Secretary  to  the  Gover¬ 
nor,”  and  "Cliff  Kaynor  lost  the  cut.” 

CHARLIE  MILLER,  news  editor  of 
the  Peru  (Ill.)  News-Herald,  tells 
of  a  man  who  astonished  the  want- 
ad  clerk  of  his  newspaper  recently  by 
placing  an  ad  offering  $50  reward  for 
the  return  of  his  wife’s  pet  cat. 

‘‘Isn’t  that  a  high  reward  for  a  cat?” 
asked  the  ad  taker. 

“Not  in  this  case,”  said  the  man. 
"I  drowned  the  cat.” 

B 

EDITOR  G.  T.  ALMEN  of  the  Truman 
(Minn.)  Tribune  is  not  one  to  beat 
around  the  bush.  Hence  this  ad  in 
the  May  19  issue  of  his  paper: 

FOR  SALE— An  oudoor  sit  house, 
complete  with  catalog.  Inquire 
Tribune  office.  adv. 


Bfcauw  it’*  th«-  one  mat  on 
which  the  bo.vN  in  the  foniiclry 
the  men  in  tlie  pre**  room 
invariably  aitree. 


WOOD  FLONG  CORP. 


HOOSICK  FALLS  •  NEW  YORK 


SEVERAL  YEARS  AGO  a  society 
matron  complained  to  a  Little  Rock 
editor  that  her  Sunday  morning  slum¬ 
bers  were  disturbed  at  an  unreason¬ 
ably  early  hour  by  the  shouts  of  news¬ 
boys  selling  the  editor’s  paper. 

The  editor  explained  that  he  had  no 
authority  over  the  circulation  depart¬ 
ment,  and,  therefore,  couldn’t  give  any 
relief.  Apparently  satisfied  with  the 
explanation,  the  woman  departed. 

Early  the  following  Sunday,  how¬ 
ever,  the  editor  was  awakened  by  the 
cries  of  half  a  dozen  boys  offering  his 
paper  for  sale.  Investigation  dis¬ 
closed  that  the  woman  had  bribed  the 
boys  to  sell  in  the  editor’s  immediate 
neighborhood  only. 

Despite  the  editor’s  lack  of  connec¬ 
tion  with  the  circulation  department, 
the  woman  wasn’t  bothered  thereafter, 
a 

ON  THE  BACK  OF  the  photograph 
of  a  blonde  socialite,  sent  to  the 
society  editor  of  a  midwestern  daily 
recently,  was  this  notation: 

“Please  darken  hair,  as  the  subject 
is  now  a  brunette.” 

B 

ICuiToR  Ji:  I’l'Bi.isHKK  will  pay  $’  for  racli 
".Short  Take"  acecpiert  and  published.  i  hosc 
not  used  will  not  be  returned. 


Streamlined 
Filing  System 

continued  from  page  7 


nal  and  Illinois  State  Register  are 
now  under  the  Recordak  camera  in 
Rochester  for  the  Illinois  State  His¬ 
torical  Society.  The  Missouri  State 
Historical  Society  is  subscribing  for 
back  files  of  such  Missouri  dailies  as 
the  Fulton  Gazette,  Missouri  Whig, 
Palmyra  Spectator,  Missouri  States¬ 
man,  and  People’s  Tribune. 

In  1936  the  Recordak  Corp.  filmed 
some  300,000  pages  of  NRA  and  AAA 
hearings  for  a  dozen  libraries  at  a 
cost  of  slightly  more  than  $400,  in 
place  of  the  nearly  $6,000  asked  by 
a  reporter  for  hectograph  copies.  It 
would  have  cost  the  government  a 
half-million  dollars  to  print  a  paper 
edition. 

Films  Space-Saving 

An  example  of  the  size  of  the  film 
compared  with  the  original  bound 
files  is  the  film  copies  of  the  New 
York  Times  World  War  editions.  The 
film — for  the  five-year  period — occu¬ 
pies  l>/8  cubic  feet  of  space  as  against 
59  cubic  feet  of  space  required  for 


the  original  files.  The  film  file,  while 
it  may  be  stored  on  an  ordinary  shdf, 
would  be  more  permanent  if  stored 
in  a  specially  designed  container  so 
constructed  ffiat  the  relative  humid¬ 
ity  is  maintained  at  about  50‘J^.  For 
ordinary  storage  purposes  a  roe® 
temperature  of  70  degrees  is  satisfac¬ 
tory. 

Printed  on  the  woodpulp  newsprint 
produced  during  the  past  two-thiri 
of  a  century,  newspapers  have  no; 
been  able  to  withstand  the  ravages 
of  time  and  are  rapidly  going  to 
dust.  At  one  time  several  metropoli¬ 
tan  dailies  printed  limited  rag  paper 
editions  as  a  permanent  record.  TTie 
expense,  however,  was  prohibitive 
The  New  York  Times,  however,  still 
prints  a  rag  paper  edition. 

Added  to  the  impermanency  of 
newsprint  the  high  cost  of  binding 
newspapers  into  volumes,  the  amount 
of  space  occupied  by  the  bound  file, 
and  its  high  point  as  a  fire  hazard,  it 
appears  that  this  new  method  at  last 
has  solved  the  problem  of  newspaper 
filing. 

Its  product,  the  microfilm,  is  an¬ 
other  step  in  the  evolution  of  the 
recording  of  the  thoughts  and  wonh 
of  mankind. 


CITY 

Effective  Buying 
Income  per 


CITY 

Ketail 


Capita  POPULATION  Sales 


CITY 

Wholesale 

Sales 


COUNTY 

Effective  Buying 
Income  per 
Family 

(Covntirt  with  citietof  100.000 pop 


In  buyin|E*power  per  rapita« 
onij  four  cilie«  in  the  Unitrd 
Slates  lead  Dallas.  Judged  by 
any  economic  ^landardv  here  i» 
a  front  line  market;  but  in  in* 
dividual  cnstoroer*value  it  wint* 
a  near*championship  from  a 
whole  flock  of  binRer  eilie*'. 
Statistics  are  from  **Sales  Man> 
afccment*»**  Survey 
Power  for  1938. 


Buying 


It  costs  less  to  advertise  and  merchandise  in  a  market  of  high 
individual  buying-power.  To  get  your  quota,  you  have  to  sell 
fewer  people.  You  have  to  reach  fewer  people  with  your 
advertising.  Newspaper  circulation  has  a  higher  potency,  yet 
costs  no  more  per  reader. 

When  you  advertise  in  the  Dallas  market  you  tap  more  poten¬ 
tial  sales,  for  every  thousand  copies  of  The  News  and  The 
Journal,  than  in  any  city  of  lower  buying  power. 

A  Bang-Up  Market — 

Two  Bang-Up  Media 

You  can  do  a  thorough  advertising  job  in  the 
Dallas  market  with  two  newspapers.  The  Dallas 
Morning  News  is  your  logical  first  choice.  The  Dallas 
Journal  rounds  out  your  picture  in  the  evening.  Com¬ 
pare  costs — coverage— qualities,  and  you  will  find 
these  the  best  buys. 


Above  Is  a  composite  of  four  of  tbe  best- 
known  market  maps  publlsbed  in  March. 
They  are  XT.  S.  Chamber  of  Commerce, 
Dun  &  Bradstreet,  Inc.,  Brookmire  (show¬ 
ing  income,  first  six  months  1938),  “Be- 
taUing"  (based  on  Federal  Reserve  Board’s 
retail  sales  reports).  Only  two  areas  in 
tbe  United  States  showed  “white”  or 
“best”  on  all  four  maps.  One  was  the 
area  around  Dallas;  the  other  was  the 
strip  along  the  Texas  Gulf  Coast. 


Sell  the  Readers  of  the  News  and  Journal  and  You  Have  Sold  the  Dallas  Market 


Texas'  Oldest 
Business  Institution 


The  Dallas  Morning  News 
The  Dallas  (Evening)  Journal 

^^Texas*  Major  Market  Newspapers’^ 


John  B.  Woodward,  Inr. 
Representatives 


Assoeiates:  The  Semi-Weekly  Farm  News,  The  Texas  Almanac  ami  State 
Industrial  Guide,  Radio  Station  WFAA  (30,000  Watts) 
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SOUTH  CONTINUES  STRONG 
FOR  MOOERN  INTERTYPES 


EIGHT- MAGAZINE  STREAMLINED  INTERTYPE 


THE  SOUTH  has  long  had  a  reputation  for  demanding 
speed  in  line  composing  machine  operation.  It  is  natural, 
therefore,  that  the  Intertype  has  always  been  popular  in 
Dixie,  and  that  southern  publishers  and  printers  have 
been  quick  to  adopt  the  latest  Streamlined  Four-Deckers. 

Most  of  the  southern  states  are  represented  among  re¬ 
cent  buyers  of  Four-Deck  Streamlined  Intertypes.  It  is 
interesting  to  note,  too,  that  Intertype  four-deck  mixer 
machines  lead  those  of  the  non-mixer  type  more  than 
two  to  one.  Fifteen  four-deck  Intertypes  have  recently 
been  ordered  by  firms  in  the  state  of  Texas  alone. 

In  all  sections  of  the  country,  Streamlined  Intertypes  are 
cutting  costs  and  speeding  production.  Write  for  details. 


Some  Recent  Southern 

Purchasers  of  Four-Deck 

Streamlined  Intertypes 

Baton  Rouge,  La.,  Reveille . 

1  F4-4s.m. 

Birmingham,  Ala.,  Post . 

1  F4-2s.m. 

Dallas  News  and  Dallas  Journal . 

4C4 

Houston,  Tex.,  Gulf  Publishing  Co . 

1  F4-4s.m. 

Houston,Tex.,  Houston  Tradetypers . . . 

1  C4 

Knoxville,  Tenn.,  News-Sentinel . 

1  G4 

Lawton,  Okla.,  Constitution  Co . 

1  G4-2s.m. 

Memphis,  Tenn.,  Commercial  Appeal. . . 

4  F4 

Meridian,  Miss.,  Star . 

1  G4 

New  Orleans,  La.,Times  Picayune _ 

2  G4-4s.m. 

Oklahoma  City,  Okla.,  Daily  News . 

1  G4-4s.m. 

Oklahoma  City,  Okla.,  Smith  Typeshop. . 

2C4 

Pensacola,  Fla.,  News-Journal . 

1  C4-ls.m. 

Richmond,  Va.,  News-Leader . 

1  G4-2s.m. 

San  Antonio, Tex., The  Clegg  Company. . 

1  C4-3s.m. 

San  Antonio,  Tex.,  Light . 

2  F4 

San  Antonio,  Tex.,  Maverick-Clarke  Co. . 

,  1  C4-4s.m. 

Stillwater,  Okla.,  Publishing  Co . 

.  1  C4-4s.m. 

Tulsa,  Okla.,  C.  C.  Typesetting  Co . 

.  1  C4-3s.m. 

INTERTYPE  CORPORATION  •  BROOKLYN,  NEW  YORK 


VOGUE  FAMiLY  AND  GOTHIC  NO.  l3 


STEP  AHEAD  WITH  STREAMLINED  INTERTYPES 


Daily  in  the  Rich  Trading  Areas 

Represented  by  NEW  YORK  •  CHICAGO  *  DETROIT 
BOSTON  •  BALTIMORE  •  ATLANTA  •  PITTSBURGH 
ALBANY  •  SYRACUSE  •  MILWAUKEE  •  SAN  ANTONIO 
SEAHLE  •  LOS  ANGELES  •  SAN  FRANCISCO  •  OAKLAND 


New  York  Journal  and  American 

Evening  and  Sunday 

New  York  Mirroi 

Morning  and  Sunday 

Boston  American  and  Advertiser 

Evening  and  Sunday 

Boston  Record 

Morning 


Chicago  American 

Evening 

Chicago  Herald  &  Examiner 

Morning  and  Sunday 

Pittsburgh  Sun  Telegraph 

Evening  and  Sunday 

Albany  rimes>Union 

Morning  and  Sunday 


Detroit  Times 

Evening  and  Sunday 

Baltimore  News-Post  and  American 

Evening  and  Sunday 

Atlanta  Georgian  and  American 

Evening  and  Sunday 

Syracuse  Journal  American 

Evening  and  Sunday 


Los  Angeles  Examiner 

Morning  and  Sunday 

Los  Angeles  Herald-Express 

Evening 

San  Antonio  Light 

Evening  and  Sunday 

Milwaukee  News-Sentinel 

Morning,  Evening  and  Sunday 


San  Francisco  Call  Bulletin 

Evening 

San  Francisco  Examiner 

Morning  and  Sunday 

Oakland  Post-Enquirer 

Evening 

Seattle  Post  Intelligencer 

Morning  and  Sunday 


^  Retail  Purchases  Hearst  Newspaper  Families  in  Fifteen  Trading  Areas 

GARAGES _ $51,068,832.00 

PACKAGE  LIQUOR 

. . .  $45,306,366.00 
$43,396,446.00 
$32,415,234.00 

50  TO  $1  STORES  I  TOBACCO  STORES 

...$107,753,022.00 

MEN’S  CLOTHING 

...$91,027,146.00 
SHOE  STORES .  $70,573,062.00 


TOTAL ....  $4,576,256,066.00 
FOOD . $1,054,013,650.00 

DEPARTMENT  STORES 

. . .  $456,927,660.00 

APPAREL  STORES 

. . .  $366,561,396.00 

AUTOMOBILES,  GASOLINE,  AC¬ 
CESSORIES  . . .  $907,252,132.00 

FURNITURE,  HOUSEHOLD  APPLI¬ 
ANCES  . . .  $178,005,648.00 


CANDY 


MISCELLANEOUS 


13.8  Per  Cent  TOTAL  RETAIL  SALES 
1935  CENSUS  OF  BUSINESS 


—sound  editorial  judgment— thrilling  sports  iea- 
tures— the  most  brilliant  team  oi  writers  on 
household  aiicdrs,  drama,  human  relations  and 
world  politics. 

Two  out  of  five  families  in  these  trading  areas 
(40%)  read  Hearst  newspapers— three  out  of  five 
families  (60%)  in  the  city  zones. 

Give  your  own  business  the  benefit  of  this 
reader  enthusiasm  which  can  so  easily  be 
turned  into  product  acceptance. 

A  telephone  call  will  bring  one  of  our  market 
analysis  merchandise  men  to  your  office  today. 


Figures  used  above  are  modest.  Actual  incomes 
in  these  fifteen  areas  average  much  higher 
than  national  average  incomes. 

And  every  test  that  has  ever  been  made 
shows  Hearst  Newspaper  readers  average  a 
little  higher  than  the  general  average  in  their 
own  community. 

Here  is  tremendous  power,  concentrated 
where  your  own  distribution  is  most  effective. 

And  it  can  best  be  reached  through  the  news¬ 
papers  which  hove  assembled  this  audience  by 
the  sheer  power  of  dramatic  news  presentation 
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EDITOR  &  PUBLISHER 


E  D  I 

“BEUEVEABIUTY" 

THE  CURTAIN  which  fell  on  the  Vienna  scene  as 
the  cries  of  “Heil  Hitler”  died  away,  and  der 
Fuehrer  left  his  crew  of  censors  in  charge  while  the 
Nazification  of  Austria  progressed,  was  abruptly 
lifted  May  23.  Confirming  veiled  reports  emanat¬ 
ing  from  the  former  Austrian  capital  since  Hitler’s 
bloodless  coup  d'etat  on  March  24,  an  unnamed 
New  York  Times  correspondent  dispatched  from 
Paris  more  than  6,500  words  that  is  purportedly 
the  true  story  of  events  in  ‘‘the  old  Austria  and 
the  old  Vienna  that  are  no  more.” 

It  is  a  gripping  story.  After  reading  it,  to  the 
exclusion  of  nearly  all  other  news  on  our  morning 
train,  the  article  impressed  us  as  one  of  the  best 
pieces  of  reporting  coming  from  Europe  in  many 
a  day. 

For  those  who  have  not  seen  it  we  recommend 
its  reading.  There  is  space  here  for  only  the  head¬ 
line  and  the  briefest  resume  of  its  content.  Under 
a  two-column  page  one  head  it  stated:  “Organized 
Nazi  Terrorism  Goes  on  SJecretly  in  Vienna — 
Details  of  2  Months  of  Violence  Revealed  as  World 
Revulsion  Drives  It  Behind  Walls — Once  Gay 
Capital  a  City  of  Whispers.”  Opening  with  a 
warning  to  American  tourists  that  “the  laughter- 
loving  country  they  knew  no  longer  exists,”  it 
presented  incident  after  incident  revealing  Nazi 
sadism  at  its  worst.  The  “bloodless”  conquest 
could  not  have  been  any  bloodier  without  open 
conflict,  for  as  a  result  of  persecution  by  Nazi 
Storm  Troopers,  according  to  the  Times,  “on  a 
single  day  last  week  the  number  of  Jewish  suicides 
alone  was  112.” 

It  reads  like  a  chapter  from  the  Dark  Ages.  As 
the  Times’  man  wrote:  “’ITie  full  story  of  this 
Vienna  terror  has  never  been  written.  All  its 
details  may  probably  never  be  known.  No  foreign 
correspondent  in  Vienna  could  send  out  all  he 
l;new  or  remain  there,  and  a  correspondent’s  duty 
is  to  remain  at  his  post  as  long  as  possible.  The 
utmost  that  could  be  done  was  to  outline  the 
general  tendencies  and  report  the  few  authenti¬ 
cated  instances,  and  the  correspondents  did  their 
best.  An  intelligent  public  was  expected  to  read 
between  the  lines.” 

Further  on  he  says:  “For  obvious  reasons  no 
sources  can  be  quoted  for  such  incidents.  Names 
will  be  few.  The  narrative  must  depend  for  its 
credibility  upon  the  auspices  under  which  it  is 
published.  .  .  .” 

That  last  sentence  is,  to  us,  pungent  comment. 

It  packs  the  true  meaning  of  what  in  advertising 
is  called  “believeability.”  Under  the  masthead  of 
the  Times,  or  in  many  other  time-tested  dailies, 
such  a  shocking  narrative  will  be  read  and  be¬ 
lieved  instead  of  being  tossed  aside  as  so  much 
anti-Nazi  propaganda.  It  emphasizes,  as  no  story 
in  recent  months,  the  daily  necessity  for  jealously 
guarding  the  integrity  of  American  newspapers. 
Their  columns  must  always  be  kept  free  from 
faked  “news”  and  propaganda. 

The  Times  is  to  be  congratulated  for  presenting 
its  comprehensive  picture  of  Vienna  since  March 
24.  To  its  staff  writer  who  remains  hidden,  wisely, 
under  the  line  “From  a  Staff  Correspondent,”  we 
also  toss  orchids — and  pray  fervently  that  Hitler 
never  catches  up  with  him. 

*  *  * 

SOMETHING  TANGIBLE 

AN  IMPROVEMENT  in  traffic  safety  records  has 
been  noted  for  the  first  quarter  of  1938  for 
some  40  cities.  The  observation  has  been  made  by 
the  C.I.T.  Safety  Foundation,  which  last  November 
sponsored  a  “seminar”  in  New  York  at  which 
newspapermen  from  these  cities  exchanged  ideas 
with  experts  and  each  other  on  making  highways 
safer. 

That  they  learned  something  may  be  judged 
from  the  fact  that  their  cities  showed  an  average 
reduction  of  29  per  cent  in  traffic  deaths  and  10 
per  cent  in  non-fatal  injuries,  a  record  consid¬ 
erably  better  than  the  national  figure.  Translated 
into  terms  of  human  welfare,  it  means  that  138 
fewer  people  were  killed  in  these  cities  this  win¬ 
ter  than  during  the  same  period  in  1937. 

If  that  isn’t  scientifically  conclusive,  it  fur- 


Fret  not  thyself  because  of  evil  doers,  neither  be 
thou  envious  against  the  workers  of  iniquity. 

For  they  shall  soon  be  cut  down  like  the  grass,  and 
wither  as  the  green  herb. 

Trust  in  the  Lord,  and  do  good;  so  shall  thou 
dwell  in  the  land,  and  verily  thou  shall  be  fed. 

—Psalm  XXXVII;  1,  2,  3. 

nishes  a  reason  for  continuance  of  the  experiment. 
In  our  present  state  of  ignorance,  any  device  which 
is  followed  by  improvement  in  our  deplorable 
record  is  worth  exploiting.  Another  group  of 
newspapermen  will  meet  under  similar  auspices 
next  month  in  New  York,  and  if  it  has  demon¬ 
strably  similar  results,  the  safety  seminar  idea 
may  be  regarded  as  a  curative,  if  not  a  specific 
remedy  for  the  “great  American  tragedy.” 

•  *  * 

FAIR  AND  SAFE 

’THIS  PAGE  has  said  its  piece  about  Hugo  Black, 
Justice  of  the  Supreme  Court,  more  than  once 
while  he  was  a  Senator  and  a  nominee  for  the 
high  bench.  It  sees  no  reason  to  withdraw  or 
modify  any  of  the  criticisms  it  made  then,  and  it 
does  not  assume  the  ability  to  comment  intelli¬ 
gently  upon  Justice  Black’s  court  career  to  date. 
Some  newspaper  comment,  based  upon  apparently 
authoritative  information,  has  given  the  impres¬ 
sion  that  the  Justice’s  legal  craftsmanship  is  re¬ 
garded  dubiously  by  his  colleagues  on  the  bench — 
a  legitimate  subject  for  comment. 

On  much  less  certain  ground,  we  believe,  is  the 
United  Press  dispatch  from  Washington  that  fol¬ 
lowed  the  court’s  decision  upon  the  taxability  of 
public  salaries.  As  published  in  the  New  York 
Sun  of  May  24,  this  dispatch  gave  readers  the  im¬ 
pression  that  Justice  Black’s  opinion  in  that  case 
was  one  which  his  colleagues  wish  he  had  not 
written.  His  opinion  concurred  in  the  court’s 
finding  but  inferentially  criticized  the  court  for 
not  ruling  upon  the  broad  question  of  whether  all 
public  salaries  were  subject  to  income  taxes. 

The  story  gave  absolutely  no  authority  for  its 
implication  that  the  other  Justices  may  have  re¬ 
sented  Justice  Black’s  views.  It  quoted  his  opinion 
and  also  quoted  liberally  from  the  recent  maga¬ 
zine  article  by  Marquis  Childs  which  raised  the 
question  of  Mr.  Black’s  legal  expertness.  But  the 
statement  in  the  lead,  that  could  be  reed  between 
the  lines  as  an  implication  that  other  justices  had 
commented  to  the  reporter  adversely  to  Justice 
Black,  had  no  corroboration  in  the  piece  we  read. 

As  we  said,  we  are  moved  by  no  sympathy  for 
Justice  Black.  He  has  his  place,  for  life,  and  must 
stand  or  fall  by  the  record  he  makes.  We  are 
concerned  with  how  his  friends,  and  they  include 
numberless  vocal  critics  of  journalism,  will  use 
this  piece,  which,  to  them,  will  appear  as  a  grat¬ 
uitous  effort  to  “smear”  a  Justice  of  the  Supreme 
Court.  To  the  layman,  the  dispatch  and  its  quota¬ 
tion  from  the  Justice’s  opinion  in  the  salary  tax 
case  convey  no  factual  impression  of  his  legal 
ineptitude  or  incompetency.  Also  from  a  purely 
lay  viewpoint,  his  opinion  would  seem  to  be  based 
on  grounds  of  wider  public  service  than  the  nar¬ 
row  view  presented  by  the  court  as  a  whole. 
Lawyers  may  differ  with  us,  and  with  Mr.  Black, 
but  the  U.P.  did  not  write  its  piece  for  the  reading 
of  lawyers,  but  of  several  million  laymen,  who  get 
all  their  information  on  the  Supreme  Court  from 
their  newspapers. 

The  dispatch  wasn’t  important — except  for  this; 
standing  by  itself,  it  furnishes  another  round  of 
ammunition  for  the  guns  of  those  who  declare  that 
newspapers  and  the  press  associations  that  serve 
them  are  bound  hand  and  foot  to  reaction,  and 
antagonistic  to  anything  that  smacks  of  liberal 
thought.  We  do  not  believe  that,  and  we,  with  a 
good  many  others,  don’t  like  to  see  it  confirmed 
in  any  degree  by  a  story  which  would  not  have 
been  missed  if  it  had  never  been  written. 


I  A  L 

RECHARGING  THE  BATTERIES 

B’ROM  two  newspaper  executives  whose  names 

have  been  associated  with  swing-from-the- 
heels  journalism  for  a  good  many  years,  we  get 
messages  of  similar  purport: 

Why  can’t  newspaper  executives  and  staff  mem¬ 
bers  have  opportunity  like  that  enjoyed  by  other 
professions  to  take  an  occasional  week  for  re¬ 
charging  their  mental  batteries? 

’There  must  be  many  news  executives,  one  of 
them  comments,  who  find  books  and  conventions 
not  quite  adequate,  and  who  would  gladly  pay 
for  a  week’s  course  of  lectures  once  a  year,  pro¬ 
vided  the  subjects  and  the  authorities  were  at¬ 
tractive. 

We’ll  agree.  The  job  is  not  being  done,  to  our 
knowledge,  by  any  educational  institution,  mainly 
for  the  reason  that  these  institutions  are  not  geared 
to  annual  weekly  courses.  There  are  short  courses 
for  photographers  in  at  least  two  Middle  Western 
universities,  and  the  idea  is  gaining  popularity — 
but  for  the  practice  of  journalism  as  a  whole,  the 
analogous  field  is  still  empty. 

The  controlling  question  is  one  of  finance.  Col¬ 
leges  and  universities  work  on  tight  budgets,  and 
usually  overrun  them,  even  as  you  and  I.  There 
is  little  direct  promotion  value  to  a  metropolitan 
institution  in  a  gathering  for  a  week’s  lecture 
course  of  a  limited  group  of  journalistic  brass 
hats.  ’The  fees  that  could  be  collected  from  them 
might  or  might  not  defray  the  expenses  of  the 
noted  lecturers  who  would  have  to  be  scheduled 
to  attract  an  audience. 

Cooperation  seems  to  be  the  answer.  We  have 
no  doubt  that  progressive  teachers  of  journalism 
would  welcome  proposals  from  state,  regional,  or 
national  groups  of  newspaper  people  looking  to¬ 
ward  regular  annual  campus  gatherings  of  edi¬ 
tors,  managing  editors,  desk  men  and  reporters. 
’There  is  no  lack  of  men  and  women  in  touch  with 
the  best  recent  thought  in  journalism  and  public- 
affairs,  and  able  to  express  their  views  clearly. 
This  question  is  one  inat  might  well  be  considered 
by  several  of  the  newspaper  conventions  that  will 
be  held  during  the  next  few  weeks. 

*  •  • 

LABOR'S  GYRATIONS 

A  SEQUEL  to  the  Ogden  (U.)  Typographical 

Union’s  picketing  of  advertisers  during  the 
recent  strike  has  been  written  by  the  I’TU  Local 
No.  236.  It  was  a  display  advertisement  by  the 
union  in  the  Ogden  Standard-Examiner,  erstwhile 
target  of  its  hatred,  which  read; 

“The  Ogden  Typographical  Union  Local  236 
proudly  announces  that  a  very  satisfactory  closed 
shop  contract  has  been  signed  with  the  Standard- 
Examiner  Publishing  Company.  THE  OGDEN 
STANDARD-EXAMINER  NOW  CARRIES  THE 
TYPOGRAPHICAL  UNION  LABEL.  (Ed:  Caps 
theirs).  Your  continued  support  of  the  label  will 
be  appreciated.  Typographical  Union  Local  No. 
236.” 

Month  after  month,  in  newspaper  labor  disputes, 
both  the  ITU  and  the  American  Newspaper  Guild 
have  sought  to  destroy  during  the  heat  of  a  strike 
the  things  which  form  the  basis  of  their  livelihood 
— advertising  and  the  newspaper’s  good  will.  As 
has  been  said  before  in  these  columns,  these  can¬ 
not  be  restored  willy  nilly,  once  destroyed.  The 
current  instance  of  the  ITU  soliciting  “continued 
support”  is  almost  an  editorial  in  itself. 

•  *  * 

FRUITS  OF  LOWLY  IMPULSE 

SOMETIMES,  under  Providence,  the  lowly  im¬ 
pulse  of  resentment  leads  to  great  achievement. 
Milton  wrote  his  treatise  on  divorce  as  a  result  of 
his  troubles  with  his  seventeen-year-old  wife,  and 
when  he  was  accused  of  being  the  leading  spirit 
in  a  new  sect,  the  Divorcers,  he  wrote  his  noble 
Areopagitica  to  prove  his  right  to  say  what  he 
thought  fit,  and  incidentally  to  establish  the  ad¬ 
vantage  of  a  free  press  in  the  promotion  of  Truth. 

James  Harvey  Robinson, 
in  "The  Mind  in  the  Making.” 
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PERSONAL 

MENTION 


CHESTER  N.  ROWELL,  editor,  Son 
Francisco  Chronicle,  now  on  an 
eastern  trip  to  attend  a  Republican 
conference  in 
Chicago  and  a 
convention  in 
Washington,  D. 
C.,  this  week, 
was  forced  to 
go  to  a  Chicago 
hospital  for 
treatment  of  a 
carbuncle  on  his 
neck. 

Col.  Frank 
Knox,  publisher, 
Chicago  Daily 
News,  was  in 
New  York  this 
week  to  meet  Mrs.  Knox,  who  re¬ 
turned  from  Europe. 

Harold  B.  Johnson,  editor  of  Water- 
town  (N.  Y.)  Daily  Times,  will  be 
host  May  26  to  Alfred  M.  Landon  fol¬ 
lowing  which  the  former  Kansas  gov¬ 
ernor  will  fly  to  Rochester  to  visit 
Frank  E.  Gannett,  president  of  Frank 
E.  Gannett  News{>apers,  before  re¬ 
turning  to  Topeka. 

Dr.  John  H.  Finley,  editor.  New 
York  Times  was  recently  elected  pres¬ 
ident  of  American  Association  for 
Adult  Education. 

William  A.  Curley,  editor.  New 
York  Journal- American,  and  Mrs. 
Curley  sailed  May  14  for  a  vacation 
in  Italy.  They  will  return  June  15. 

Norman  R.  Hamilton,  publisher, 
Portsmouth  (Va.)  Star  and  Con¬ 
gressional  Representative  of  the  Sec¬ 
ond  Virginia  District,  was  host  May 
22  at  Virginia  Beach,  Va.,  to  25  Con¬ 
gressmen  who  visited  that  section. 

Col.  J.  H.  Long,  publisher,  Hunt¬ 
ington  (W.  Va.)  Advertiser,  was  honor 
guest  at  a  banquet  there  May  21,  at 
which  200  persons  celebrated  his  75th 
birthday.  J.  H.  Meek,  Huntington 
attorney,  presented  a  plaque  to  Col. 
Long. 

William  Allen  White,  publisher, 
Emporia  (Kan.)  Gazette  will  be  the 
speaker  at  the  annual  commencement 
exercises  of  the  Carnegie  Institute  of 
Technology  at  Pittsburgh  June  13. 

Daniel  N.  Slep,  president,  Altoona 
(Pa.)  Mirror,  was  recently  elected  to 
the  State  Committee  of  Pennsylvania 
Young  Men’s  Christian  Association. 

Frank  S.  Baker,  publisher,  Tacoma 
(Wash.)  News-Tribune  and  Sunday 
Ledger,  told  University  of  Washing¬ 
ton  journalism  students  at  a  recent 
banquet  that  it  is  the  smaller  dailies 
and  weeklies  which  will  win  back  for 
the  press  the  public  influence  it  must 
have. 

Charles  E.  Broughton,  editor, 
Sheboygan  (Wis.)  Press,  and  active 
in  state  conservation  work,  was  hon¬ 
ored  at  a  testimonial  dinner  May  21 
for  his  activities  in  bringing  about 
the  reclamation  of  the  Sheboygan 
marsh.  A  plaque  was  presented  to 
Mr.  Broughton  by  the  Kettle  Moraine 
Conservation  League. 

Tom  R.  Hutton,  editor,  Binghamton 
(N.  Y.)  Press,  has  become  a  Consti¬ 
tutional  Convention  commuter,  trav¬ 
eling  the  200-mile  roundtrip  each 
Monday  to  keep  an  eye  on  pet  pro¬ 
posals  before  the  convention  in  Al¬ 
bany. 

William  B.  Smith,  editor,  Roanoke 
(Va.)  World-News  has  been  named 
to  a  commission  created  by  the  recent 
Virginia  General  Assembly  to  make  a 
comprehensive  study  of  the  state’s 
highway  system  and  submit  recom¬ 
mendations  to  the  1940  legislature. 

James  F.  Crook,  editor,  Spartanburg 
(S.  C.)  Herald,  who  underwent  on  eye 


operation  several  weeks  ago,  has  re¬ 
sumed  his  duties. 

Charles  H.  Callison,  formerly  of 
Garnett  (Kan.)  Review,  became  edi¬ 
tor  of  Boonville  (Mo.)  Advertiser, 
May  15,  succeeding  Edward  W. 
Sowers,  now  co-publisher  of  Excelsior 
Springs  (Mo.)  Daily  Standard. 

Wilton  E.  Hall,  publisher,  Anderson 
(S.  C.)  Independent  and  Daily  Mail, 
is  on  vacation  at  St.  Petersburg,  Fla., 
and  much  improved,  following  an  ill¬ 
ness  of  several  months.  He  plans  to 
return  to  his  office  in  about  three 
weeks. 

Edgar  Hedderly  has  been  appointed 
editor  of  Clifton  Forge  (Va.)  Daily 
Review,  succeeding  the  late  (jcorge 
O.  Greene. 

Hardin  Crowe,  publisher,  Dexter 
(Mo.)  Statesman,  was  elected  pres¬ 
ident  of  Southeast  Missouri  Press 
Association  at  its  annual  convention 
May  20  at  Poplar  Bluff. 


In  The  Business  Office 

ARTHUR  D.  HECOX,  general  man¬ 
ager  of  Saratoga  Springs  (N.  Y.) 
Saratogian,  has  been  elected  a  director 
of  the  Rotary 
Club  there. 

August  Weber, 
circulation  man¬ 
ager,  Galveston 
News  and  Trib¬ 
une  has  been 
named  vice- 
president  of 
Texas  Ten  Pin 
Association  and 
recently  was 
elected  a  direc¬ 
tor  of  the  Moody 
Club,  a  group 
comprising  em¬ 
ployes  of  the  W.  L.  Moody  Jr.  interests 
which  include  the  Galveston  newspa¬ 
pers. 

Robert  E.  Viano,  assistant  executive 
secretary  of  New  York  State  Publish¬ 
ers’  Association  since  August,  1935,  on 
June  1  assumes  new  duties  as  man¬ 
aging  editor  and  advertising  manager 
of  Gouverneur  (N.  Y.)  Tribune-Press, 
a  weekly. 

George  C.  Biggers,  business  man¬ 
ager,  Atlanta  Journal,  has  been 
elected  a  director  of  the  Atlanta  Jour¬ 
nal  Co. 

George  E.  Carter  has  been  named 
national  advertising  manager  of  Ft. 
Worth  (Tex.)  Press  succeeding  Russ 
Clendenen,  who  is  now  with  the 
Houston  Post  promotion  department. 
Mr.  Carter  for  the  past  four  years  has 


FOLKS  WORTH 
KNOWING 


A.  B.  WA’TT,  editor  of  the  Edmonton 
(Alberta)  Journal,  which  on  May 
2  received  from  the  Pulitzer  prize 
committee  a  spe- 
cial  bronze 
plaque  in  recog- 
nition  of  its 
leadership  in 
maintaining 
freedom  of  the 
press  in  that 
province  in  de- 
flance  of  a  gag 
law  passed  by 
the  Aberhart, 
government,  has 
been  in  the 
newspaper  busi¬ 
ness  40  years. 

He  was  born  in  Brantford,  Ont., 
where  he  received  his  early  school¬ 
ing.  Following  his  graduation  from 
public  school  he  entered  Upp>er  Can¬ 
ada  College  and  later  the  University 
of  Toronto.  In  1897  he  returned  to 
Brantford  to  become  a  reporter  on  a 
local  paper.  In  the  same  year  he 
went  to  the  Woodstock  Sentinel  Re¬ 
view  and  eight  years  later  was  its 
editor  and  part  owner. 

However,  he  left  the  Sentinel  in 
1905  and  for  seven  years  thereafter 
ran  a  Saturday  paper  in  Edmon¬ 
ton.  He  then  joined  the  Journal  staff, 
of  which  he  has  been  a  member  since. 

Five  other  Alberta  dailies  and  81 
weeklies  aided  in  the  campaign. 


been  assistant  advertising  manager  of 
Akron  Times-Press. 

J.  Ralph  Whitney,  circulation  man¬ 
ager,  Salt  Lake  City  Deseret  News, 
and  Niles  Binns,  Ogden  district  man¬ 
ager,  were  hosts  to  Ogden  carriers 
recently  at  a  theatre  and  dinner  party. 

Walter  Hoots,  assistant  circulation 
manager,  San  Francisco  Examiner,  is 
taking  his  first  vacation  in  over  four 
years  and  plans  to  sp)end  June  visiting 
friends  in  Elastem  cities  and  attending 
his  trip  at  the  annual  ICMA  conven¬ 
tion  in  Quebec. 

R.  E.  Chapman,  national  advertising 
manager,  Oklahoma  City  Daily  Okla¬ 
homan  and  Times  has  resigned  to  be¬ 
come  advertising  manager  of  Station 
WKY  owned  and  op>erated  by  the  dai¬ 
lies.  He  succeeds  M.  H.  Bonebrake, 
who  is  now  manager  of  KOCY,  Okla¬ 
homa  City. 

(Continued  on  next  page) 


KEEPIIVG 

FIT 

Durinj^  Vacation 

Season 

Artie  McGovern,  famous  trainer  of  noted  men  and  ath¬ 
letes,  has  prepared  a  series  of  articles  telling  how  to  enjoy 

and  benefit  from  summer  vacations. 

Personal  health  is  a  subject  of  universal  appeal.  No 
feature  is  so  indispensable  to  newspaper  readers  NOW  as 

KEEPING  FIT  by  Artie  McGovern. 

The  summer  health  series  will  start  in 
us  your  order  by  wire  collect. 

a  few  days.  Send 

McNaught  Syndicate,  Inc. 

Greenwich,  Conn. 

1  V.  V.  McNITT 

CHAS.  V.  McADAM 

i  Cbzlrnuin 

President 
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AGAIN! 


Drew  Pearson 


The  Top 
Political 
Column 


Robert  S.  Allen 


When  The  Lexin^on  Lea«ler 
reeently  asked  readers  to  name 
their  favorite  features,  THE  WASH¬ 
INGTON  MERRY-GO-ROUND  stood  a 
head-and-shoulders  topmost  amonic 
the  four  nationally  syndicated  poli¬ 
tical  columns  the  paper  carries. 

Taking  THE  MERRY-(;0-ROUND’s 
vote-score  as  a  perfect  100,  the  next 
best  was  74,  the  third  55,  the  fourth 
13. 

Another  of  the  manv  clean-cut  firsts 
THE  WASHINGTON  MERRY-(;0- 
ROUND  has  won! 

And  on  its  heels  comes  this  tribute 
to  the  work  of  Drew  Pearson  and 
Robert  S.  Allen: 

A  front-page  story  in  The  Illinois 
State  Register  citing  a  resolution 
signed  by  a  group  of  16  leading 
Springfield  citizens,  designating  the 
column  “one  of  the  outstanding  fea¬ 
tures  of  The  Register”  and  “an  asset 
of  inestimable  value  to  our  commu¬ 
nity.” 

For  samples,  please  write  to 

FEATURE 
SYNDICATE 

220  EAST  42nd  STREET 
NEW  YORK  CITY 


* 


EDITOR 


PUBLISHER 
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Clifford  Johnson,  city  circulation 
manager,  Knoxville  Journal  presented 
checks  to  33  star  carrier  salesmen  at 
the  monthly  Honor  Roll  banquet 
May  18. 

W.  R.  Roberts,  advertising  manager, 
Galreston  News  and  Tribune,  served 
as  general  chairman  of  the  Galveston 
Boy  Scout  camp-o-ree  held  May  20 
and  21  on  the  beach  at  Galveston. 


In  The  Editorial  Rooms 


SILAS  B.  RAGSDALE,  managing  edi¬ 
tor,  Galveston  News  and  Tribune 
has  been  named  a  director  of  the 
Galveston  Chamber  of  Commerce. 

Joe  LaGore,  managing  editor, 
Paducah  (Ky.)  Sun-Democrat,  is  the 
new  president  of  West  Kentucky 
Press  Association. 

Will  W.  Bowman,  managing  editor. 


EDITOR  &  PUBLISHER 


Including 

The  Journalist,  merged  1907;  NewspaPerdom, 
merged  192S;  The  Fourth  Estate,  merg^  1927. 
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Arthur  T.  Robb,  Editor 

_ Warren  L.  Bassett,  Director _ 

General  Of&ees; 
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PaeiSc  Coast  Cocrespondents;  Campbell  Watson,  2132 
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Display  advertising  rates  effective  December  1,  1937: 
85e  per  agate  line  or  series  of  insertions  as  follows: _ 
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The  dngle  column  forty-two  fine  rate  maker  card  at  a  cost 
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any  othw  sdiedule  namely,  $182  m  page;  $103  half  page; 
$57  quarter  pan.  *Quarter,  ^btb  and  sixteenth  pages 
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Classified  rates:  85e  per  agate  line  one  time;  70c  per  agate 
line  four  times. 


SKuations  wanted;  SOe  per  agate  line  one  time;  40e  per 
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Subscription  rates:  By  m^  payable  in  advance  United 
States  and  Island  Possesnons,  $4  per  year;  Canada,  $4.50; 

Foreign,  $5. _ 

Club  rates:  The  club  rates  are  applicable  to  all  sub¬ 
scriptions  in  any  one  organisation— whether  pud  for  by 
the  company  or  individuals.  Three  subaenptions  to 


the  oompany  or  individuals.  Three  subaenptions  to 
separate  addresses  for  one  year  each  or  one  subscription 
for  three  years,  $10;  five  subscriptions  to  different  ad¬ 
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Charter  Member  of  the  Audit  Bureau  of  Circulations 
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Ended  Paid  tribution 
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Salt  Lake  City  (Utah)  Telegram,  and 
Mrs.  Bowman  are  the  parents  of  a 
son,  born  recently. 

Hiram  G.  Andrews,  editorial  direc¬ 
tor,  Johnstown  (Pa.)  Democrat  was 
nominated  for  the  State  Legislature 
at  the  Democratic  primaries  May  17. 
He  served  a  term  in  the  House  two 
years  ago. 

Abe  Fennell,  sports  editor,  Colum¬ 
bia  (S.  C.)  State,  recently  returned 
from  a  fishing  trip  in  the  Gulf  of 
Mexico. 

Don  H.  Higgins,  city  editor.  New 
Orleans  Item,  was  elected  an  honorary 
member  of  Tulane  chapter  of  Theta 
Nu  at  its  annual  homecoming  ban¬ 
quet,  May  21,  for  outstanding  service 
to  the  newspaper  profession. 

Glenn  Babb,  of  the  AP  Foreign 
Service,  was  host  last  week  to  Baron 
Shu  Tomii,  Japan’s  new  Minister  to 
Canada,  when  the  latter  visited  the 
AP  offices  in  New  York.  Babb,  chief 
of  the  AP  Tokyo  bureau  from  1928 
to  1936,  met  Baron  Tomii  in  1921  when 
the  latter  was  a  junior  official  of  the 
Information  Bureau  at  Tokyo. 

Evelyn  Shuler,  reporter,  Philadel¬ 
phia  Evening  Ledger,  is  doing  a  series 
of  copyright  articles  on  the  revela¬ 
tions  obtained  by  the  Ruth  Legisla¬ 
tive  Commission,  created  by  the  1937 
Pennsylvania  Legislature  to  investi¬ 
gate  the  Pennsylvania  judiciary. 

Frank  H.  King,  Texas  AP  man¬ 
ager,  spoke  at  the  recent  Journalism 
Day  program  of  Department  of  Jour¬ 
nalism  of  Texas  Christian  University, 
Dallas. 

Frank  Spencer,  sports  editor,  Wins- 
ton-Salem  (N.  C.)  Sentinel  was 

named  president  of  Southeastern 
Sports  Writers’  Association  at  its 
recent  annual  convention  in  Ocala, 
Fla. 

Brian  Spinks,  city  editor,  Galveston 
News,  and  Mrs.  Spinks  are  the  parents 
of  a  son,  Brian  McGarvey,  born  May 
18. 

Allen  R.  Mathews  has  been  named 
news  editor  of  Macon  (Ga.)  Tele¬ 
graph,  succeeding  Hugh  Park  who  has 
joined  the  Atlanta  Constitution. 
Mathews  joined  the  Telegraph  and 
News  in  1936. 

Lester  G.  Gilbert,  mechanical  super¬ 
intendent,  Jacksonville  Florida  Times- 
Union,  has  been  elected  most  illus¬ 
trious  grand  master  of  the  Grand 
Council  of  Royal  and  Select  Masters 
of  Florida. 

James  R.  Cahill,  of  Paterson  Eve¬ 
ning  News,  was  named  president  of 
the  Pica  Cllub,  North  Jersey  news¬ 
paper  men’s  organization  at  its  an¬ 
nual  meeting  in  Paterson,  May  23. 

Don  Howard,  news  editor.  Salt  Lake 
City  (Utah)  Tribune,  and  Mrs.  How¬ 
ard  are  the  parents  of  a  son,  bom 
recently. 

Miss  Elizabeth  Hawkes,  daughter 
of  John  T.  Hawkes,  mechanical  super¬ 
intendent,  Boise  (Idaho)  Idaho 
Statesman,  was  chosen  by  Tyrone 
Power,  Hollywood  actor,  from  among 
a  group  of  Idaho  beauties,  to  reign 
as  1938  queen  of  the  College  of  Idaho 
campus. 

Glen  W.  Naves,  Spartanburg  (S.  C.) 
Journal  courthouse  and  federal  build¬ 
ing  reporter,  and  Editor  &  Publisher 
correspondent  recently  was  named 
nominating  chairman  for  the  election 
of  officers  of  the  American  Air  Mail 
Society.  At  the  convention,  held  in 
St.  Petersburg,  Fla.,  he  was  named  on 
the  national  by-laws  committee. 

Henry  B.  Kraft  of  Albany  Knicker¬ 
bocker  News  is  personally  interview¬ 
ing  each  of  the  168  delegates  to  the 
New  York  Constitutional  Convention 
for  a  daily  series:  “Meet  the  Dele¬ 
gates.” 

Horace  B.  Ward,  of  South  Bend 
News-Times  was  elected  president  of 
Northern  Indiana  alumni  chapter  of 


Sigma  Delta  Chi,  at  its  recent  annual 
meeting  at  Purdue  University,  La¬ 
fayette,  Ind. 

G.  E.  R.  Gedye,  New  York  Times 
correspondent  in  Czechoslovakia 
speaking  from  Prague,  May  23  over 
an  NBC  network  traced  events  lead¬ 
ing  up  to  the  present  European  crisis. 
He  said  he  was  convinced  that  the 
small  republic  was  ready  to  fight  for 
the  freedom  that  it  won  after  the 
World  War. 

Paul  Savage,  chief  photographer, 
Worcester  (Mass.)  Telegram  and  Ga¬ 
zette,  who  also  writes  a  weekly  stamp 
column  for  the  Gazette,  received  a 
first  prize  and  two  second  awards  for 
his  displays  of  airmail  and  U.  S. 
stamps  at  the  recent  annual  exhibition 
of  Worcester  Philatelic  Society. 

Marjorie  Shuler,  of  Christian  Sci¬ 
ence  Monitor  staff,  sailed  aboard  the 
SS.  Nieuw  Amsterdam  May  21,  on  the 
first  leg  of  a  round-the-world  writing 
trip.  In  Europe  she  will  take  a  plane 
and  fly  the  rest  of  the  way  around  the 
world. 

Winston  Phelps,  copy  reader.  Provi¬ 
dence  (R.  I.)  Journal,  and  Mrs. 

Phelps,  are  the  parents  of  a  son,  David 
Ellis,  born  May  17. 

R.  W.  Keyserlingk,  formerly  with 
the  U.P.  in  Europe  and  recently  a 
real  estate  developer  in  Vancouver, 
B.  C.,  has  returned  to  newspaper 
work  with  the  British  United  Press, 
now  concentrating  on  expansion  in 
the  Canadian  field. 


Special  Editions 


Home  Sho'ws  'Sure  Fire' 
This  Spring  Soy  Dailies 


New  Bedford,  May  23 — If  the  ex¬ 
perience  of  the  New  Bedford  (Mass.) 
Standard-Times,  Mercury  can  be  ac¬ 
cepted  as  typical.  Home  Building  ex¬ 
positions  look  like  sure-fire  promo¬ 
tions  this  spring. 

The  New  Bedford  papers  recently 
announced  a  Modern  Home  Show  to 
be  conducted  the  first  week  in  June 
in  the  State  Armory.  A  prospectus 
announcing  the  show  was  put  in  the 
mail  at  night  and  by  5  o’clock  the  next 
day,  more  than  two-thirds  of  the  70 
available  spaces  had  been  sold,  most 
of  them  without  any  personal  sales 
effort  on  the  part  of  the  newspaper 
staff. 

No  previous  promotion  on  the  part 
of  the  paper  ever  met  with  anything 
like  the  spontaneous  response  which 
greeted  announcement  of  the  Modern 
Home  Show,  according  to  J.  Maxim 
Ryder,  advertising  director  of  the 
Standard-Times,  Mercury. 

The  Home  Show  will  feature  an 
FHA  exhibit  and  is  under  the  direc¬ 
tion  of  Thomas  V.  Brennan,  national 
advertising  manager. 


Judge  Finds  Bowles 
Guilty  of  Contempt 


MOBILE  (ALA.)  Press  Register, 

May  22,  90  pages,  dedicated  to  the 
new  industries  of  the  city  and  the 
paper’s  125th  birthday. 

Phoenix  Arizona  Republic,  May  17, 
New  Home  Edition,  26  pages,  2  sec¬ 
tions,  marking  opening  of  new  build¬ 
ing  of  Republic  and  the  Gazette. 

Lakeland  (Fla.)  Daily  News,  May 
20,  Railway  Conductors’  Convention 
Souvenir  Edition  and  Daily’s  Eighth 
Anniversary,  32  piages,  4  sections. 

Salisbury  (N.  C.)  Morning  Herald, 
May  8,  Junior  Woman’s  Club  Eldition, 
32  pages,  2  sections. 

Beaumont  (Tex.)  Enterprise,  May 
15,  Better  Homes  Section,  10  pages, 
full  size. 

Richmond  (Va.)  Times-Dispatch, 
May  22,  Better  Homes  Section,  10 
pages. 

Charlotte  (N.  C.)  Observer,  May  23, 
Iredell  County  Business  Survey,  12 
tabloid  pages. 

Jacksonville  Florida  Times-Union, 
May  18,  June  Bride  Edition,  12  tab¬ 
loid  pages. 

Boston  Evening  Transcript,  May 
18,  Brides’  section,  6  pages. 

Charlotte  (N.  C.)  News,  May  22, 
Spring  Guide  to  Automobile  Plea¬ 
sure,  12-page  tabloid  supplement. 


Federal  Judge  George  C.  Sweeney 
found  Sherman  H.  Bowles,  treasurer 
and  general  manager,  Springfield 
(Mass.)  Republican  guilty  of  contempt 
May  20  and  continued  the  case  one 
week  when  Bowles  came  into  court 
for  sentence. 

Judge  Sweeney  found  Bowles  con¬ 
tinued  to  operate  a  trucking  company 
after  an  injunction  ordered  him  to 
vacate  the  business  for  failure  to  hold 
an  Interstate  Commerce  Commission 
permit.  During  the  continuance, 
Judge  Sweeney  said  he  expected  to 
obtain  reports  from  the  ICC  in  Wash¬ 
ington. 

The  truck  line  operated  by  Bowles 
in  Massachusetts,  Connecticut,  and 
New  York  was  alleged  to  have  vio¬ 
lated  anti -trust  laws  in  shipping  of 
news  print 


NEWSPRINT  REPORT 


N.  Y.  WOMEN  ELECT 

Miss  Miriam  Lundy,  New  York 
Daily  News,  was  reelected  president 
of  the  New  York  Newspaper  Women’s 
Club  May  19.  Other  officers  elected 
were:  Mrs.  Marie  M.  Meloney,  editor. 
This  Week,  first  vice-president;  Sally 
MacDougall,  New  York  World-Tele¬ 
gram,  second  vice-president;  Mary 
Dougherty,  New  York  Journal-Amer- 
ican,  third  vice-president;  Martha 
Coman,  founder  of  the  club,  treasurer; 
Loretta  Miller,  King  Features,  corre¬ 
sponding  secretary;  Kay  Thomas,  New 
York  Sun,  recording  secretary. 


North  American  newsprint  produc¬ 
tion  for  April  showed  the  sharpest 
decline  so  far  for  1938,  the  News 
Print  Service  Bureau  reports.  Cana¬ 
dian  output  in  April  was  200,794  tons, 
off  32.3%  from  a  year  ago  and  23,810 
tons  under  March.  Shipments  were 
214,000  tons.  The  Canadian  industry 
ran  at  56.7%  of  rated  capacity  in 
April,  compared  with  61%  in  March. 
Total  production  of  newsprint 
amounted  to  280,526  tons,  11.7%  be¬ 
low  March  and  30.9%  lower  than 
April,  1937.  Total  shipments  amounted 
to  286,205  tons  and  were  8%  above 
March  but  32.1%  below  April,  last 
year.  This  time  a  year  ago  publish¬ 
ers  were  storing  newsprint  in  antici¬ 
pation  of  a  $7.50  per  ton  price  boost. 


MIBS  FINALS  SET 


SHORTENS  TITLE 

The  Dubuque  (la.)  Catholic  Daily 
Tribune  recently  changed  its  title  to 
the  Tribune. 


Pittsburgh,  May  26 — Ninety-nine 
mibs  champions  will  knuckle  down  the 
last  three  weeks  in  June  to  battle  for 
the  national  marbles  crown,  it  was 
announced  today  by  Paul  W.  Van 
Camp  of  the  Pittsburgh  Press,  Na¬ 
tional  Marbles  Tournament  official. 
The  schedule  includes:  Southern 
sectional  finals,  June  13,  Gulfport, 
Miss.;  Western,  Michigan  City,  Ind.. 
June  20;  Elastern,  Northern  and  Cen¬ 
tral,  all  at  Wildwood,  N.  J.,  June 
27.  Winners  of  the  five  sectional 
tournaments  will  meet  in  Wildwood. 
Friday,  July  1,  in  the  national  cham¬ 
pionship  games.  TTiis  year’s  99  cham¬ 
pions  sets  a  new  high  for  marbles 
tournaments. 
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why  wonder? 


when  the  answer’s 

at  your  elbow! 

If  you  have  a  printing  problem  solvable 
with  ink  —  why  not  get  the  practical,  tested 
suggestions  of  the  Morrill  Service  Man?  He 
knows  how  ink  can  help  you  to  get  sharp, 
clean  printing  .  .  .  clear,  crisp  halftones  .  .  . 
strong,  smooth  coverage.  He  can  furnish 
inks  you  can  depend  on  for  a  more  attract¬ 
ive,  more  saleable  newspaper.  There’s  no 
obligation  in  consulting  him  —  have  your 
secretary  mail  the  Memo  at  the  right  today. 


♦'A 


\ 


MORRIU>«INES 


B  STANDARD  OF  THE  NEWSPAPER  WORLD 


GEO.  H.  MORRILL  CO. 

Divifion  GENERAL  PRINTING  INK  CORPORATION 

100  SIXTH  AVE.,  NEW  YORK,  N.  Y. 

FXCTOIIKS  •  Norwood,  Maw.  •  Tacony,  Phila.,  Pa.  •  Chicago,  Ill.  •  San  Francisco,  Calii. 
SIANCHES  •  Boston  •  Naw  York  •  Philadelphia  •  Detroit  •  Chicago  a  St.  Louis 
Minneapolis  e  Fort  Worth  e  Los  Angeles  •  San  Francisco  e  Seattle 


Ottemo  to  yourSecretarif 

^  Get  in  touch  with  nearest  Morrill  Ink  Service 
^  Branch  and  request  a  Morrill  Service  Man  lor  < 

consultation  on  how  Morrill  News  Inks  can 


O  Clecmer  Printing,  Better  Legibility 
Q  Quicker-Drying.  More  Rapid  Setting 
□  Reduced  Pressroom  Delay* 

Q  Improved  Ink  Efficiency  and  Economy 


Clip,  check,  pin  to  your  letterhead  and 
moil  to  nearest  Morrill  Ink  Service  Branch 
for  quick  action. 


30— A  DVERTISING 


EDITOR  4  PUBLISHER 


HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  waak  an  advartisinq  claMification  will  ba  analyxad  in 
thata  columns.  Sinca  practically  all  advartising  finally  cantars 
on  a  ratail  outlat,  thasa  itudias  should  bo  of  aqual  intarest 
to  national  as  wall  as  local  advertisars. 

By  FRANK  E.  FEHLMAN 

No.  67.  Bathing  Suits — ^Men's  and  Women's 


IN  THE  May  9,  1938  issue  of  Life  i 
magazine,  there  appeared  two  full  . 
pages  on  bathing  suits  for  women, 
pages  26  and  27.  If  possible  your  i 
local  advertising  manager  should  ob-  1 
tain  a  copy  of  this  issue  and  each  ; 
salesman  should  study  the  photo¬ 
graphs  and  descriptions  of  the  bath¬ 
ing  suits  shown  and  the  materials 
that  are  described. 

According  to  this  article,  women  in 
the  U.  S.  now  spend  approximately 
525,000,000  for  bathing  suits  and  most 
of  this  business  is  done  from  June  1 
up  to  Labor  Day.  The  bulk  of  the 
sales  are  made  in  June  and  July. 

Transition  in  Styles 

DURING  the  World’s  Fair  held  in  San 
Francisco  in  1915,  tens  of  thousands 
of  eastern  people  saw  for  the  first 
time  in  their  lives  men  and  women 
wearing  one-piece  bathing  suits.  San 
Francisco  has  one  of  the  largest  in¬ 
door  swimming  pools  in  the  world — 
Sutro  Baths — and  thotisands  of  visi¬ 
tors  to  the  Fair  visited  these  baths. 
Many  of  them  put  on  a  one-piece 
bathing  suit  for  the  first  time. 

Those  of  us  living  in  the  middle - 
west  and  east  can  recall  less  than  ten 
years  ago  when  venturesome  females 
donned  a  one-piece  bathing  suit  and 
walked  down  a  public  or  private 
beach.  Arrests  were  made  right  and 
left  and  it  has  only  been  in  the  last 
few  years  that  women  were  permitted 
on  eastern  seaboard  beaches  to  appear 
in  one-piece  bathing  suits.  Today 
thousands  of  women  wear  shorts  and 
a  supporting  brassiere.  The  rest  of 
their  bodies  are  completely  nude. 

Most  public  and  private  beaches 
permit  men  to  swim  with  only  a  pair 
of  shorts.  There  can  be  little  doubt 
that  the  style  changes,  developed  by 
manufacturers  and  sold  to  the  general 
public,  have  increased  tremendously 
the  number  of  swimming  fans.  Mil¬ 
lions  of  people  now  know  how  to 
swim  who,  ten  years  ago,  could  not 
swim  a  stroke. 

Y/holesale  Swimming  Lessons 

DURING  the  past  ten  years  dozens  of 
newspapers  have  sponsored  swim¬ 
ming  classes.  These  classes  are  gen¬ 
erally  organized  by  a  YMCA  secre¬ 
tary  and  they  include  all  ages  from 
five  years  up.  One  paper  in  Chicago 
has,  for  several  years,  given  children 
swimming  instructions  out  of  the 
water.  The  instructor  has  the  pupils 
spread  themselves  out  on  the  beach; 
certain  exercises  are  explained  and 
practiced.  It  is  amazing  how  many  of 
the  pupils  enter  the  water  and  start 
swimming  from  the  first  stroke. 

The  U.  S.  probably  has  a  greater 
percentage  of  swimmers  than  most 
countries;  and  practically  every  per¬ 
son  who  has  taken  up  swimming  has 
derived  health  benefits.  Swimming 
has  contributed  to  the  well-being  of 
millions  of  boys  and  girls  and  men 
and  women. 

Advertising  Campaign 
IN  practically  every  town  and  city 
may  be  found  one  or  a  dozen  stores 
selling  bathing  suits  and  every  one 
is  a  logical  prospect  for  an  intensive 


campaign  for  the  months  of  June  and 
July. 

Experiments  conducted  this  past 
summer  in  three  newspapers  might 
be  used  by  the  local  advertising  de¬ 
partment  in  building  up  these  cam¬ 
paigns. 

Three  Groups  of  Prospects 

THREE  BASIC  GROUPS  of  prospects 

are  found  in  every  city;  Children, 
young  people  and  adults. 

The  copy  for  children’s  bathing 
suits  should  be  directed  at  mothers. 
The  fabrics  should  be  explained  and 
emphasis  laid  on  the  importance  of 
buying  wool  or  part-wool  suits  for 
children.  This  tends  to  reduce  colds 
and  the  garments  will  wear  longer 
and  give  better  service  for  three  or 
four  seasons.  Naturally,  these  suits 
cost  a  little  more  but  if  the  mother 
is  advised  regarding  the  importance 
of  wool  or  part-wool  fabrics,  and  the 
health  angle  is  stressed,  she  can  be 
sold  better  quality  suits. 

The  copy  for  young  people  should 
stress  style  and  brevity  of  garment. 
Most  youngsters  have  good  figures 
and  in  every  city  may  be  found  boys 
and  girls  who  are  taking  their  swim¬ 
ming  rather  seriously.  In  the  back 
of  their  minds  they  have  the  idea  that 
possibly  they  may  be  chosen  by  the 
physical  training  director  to  swim 
with  a  championship  team.  Every 
part  of  the  country  has  produced 
champions  and  one  has  only  to  look 
at  the  sports  pages  to  leam  that  many 
of  these  champions  are  youngsters  of 
a  rather  tender  age — from  12  to  16. 
Emphasize  in  the  copy  that  “these 
are  champions’  swimming  suits — the 
kind  champions  wear.”  Of  course, 
cuts  should  be  used — photographs,  if 
possible.  If  the  store  is  a  large  one, 
they  should  obtain  pictures  of  five  or 
ten  young  men  and  young  women 
who  are  known  locally  as  champion¬ 
ship  prospects. 

Adults  who  are  not  stout  and  who 
have  retained  a  semblance  of  their 
youthful  figure  lines  can  be  sold  bath¬ 
ing  suits  on  the  style  idea.  So  many 
new  fabrics  and  designs  have  been 
introduced  for  women  that  it  is  now 
possible  for  many  women  to  obtain 


suits  that  enhance  their  figure  lines 
and  make  it  possible  for  them  to  wear 
suits  that  are  very  attractive.  As 
most  of  us  know,  thousands  of  people 
visit  a  beach  and  never  enter  the 
water.  They  are  there  for  the  sun, 
to  loaf,  to  rest,  and  to  show  off  a  bath¬ 
ing  suit. 

For  stout  figures,  suits  have  been 
designed  with  brassieres  built  right 
into  the  suit.  Other  suits  are  sold  in 
combination  with  brassieres  that 
make  it  possible  for  rather  stout  fig¬ 
ures  to  wear  one-piece  suits  and  feel 
perfectly  comfortable  from  an  “eye” 
standpoint. 

Size  of  Ads  and  How  Often 

BECAUSE  of  the  limited  season  and 

because  most  of  the  selling  must  be 
done  in  a  two-months  period,  the  ads 
should  be  at  least  four  inches  single 
column  and  should  be  run  four  or 
five  times  a  week.  A  few  schedules 
built  on  the  formula  outlined  repre¬ 
sent  a  good  many  thousand  lines  of 
advertising.  The  time  to  get  this 
business  is  now  and  the  way  to  get 
it  is  to  go  after  it  aggressively.  A 
few  success  stories  built  this  year 
will  make  fine  selling  ammunition  for 
representatives  who  are  calling  on  the 
manufacturers  of  bathing  suits  who, 
up  to  now,  have  relied  largely  on 
magazines  and  billboards. 

McLEAN  HONORED 

Philadelphia,  May  26 — The  first 
duty  of  a  newspaper  to  its  subscribers 
is  the  impartial  printing  of  basic  news 
of  the  day,  Major  Robert  McLean, 
newly  elected  president  of  the  Asso¬ 
ciated  Press,  and  president  of  the 
Philadelphia  Evening  Bulletin,  said 
at  a  luncheon  given  in  his  honor 
Wednesday  by  the  Poor  Richard  Club. 
Among  the  many  widely  known 
newspapermen  attending  the  luncheon 
were  Major  McLean’s  brother,  William 
L.  McLean,  vice-president  of  the  Bul¬ 
letin  Company  and  William  B.  Craig, 
managing  editor  of  the  Bulletin. 

NO  RATE  INCREASE 

Time  magazine  formally  notified  ad¬ 
vertisers  and  advertising  agencies  this 
week  that  it  will  not  raise  current 
advertising  rates  before  July  1,  1939, 
despite  an  expected  increase  in  cir¬ 
culation  from  Literary  Digest,  recent¬ 
ly  purchased  by  Time.  Since  last  fall 
Time  has  more  than  delivered  its  cir¬ 
culation  guarantee  of  700,000  average, 
Harry  Dole,  advertising  manager 
stated,  and  will  continue  to  do  so. 
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Resentment  to  Ads 
Rising,  Benson  Soys 

Stating  “there  is  without  doubt  a 
rising  tide  of  resentment  against  ad¬ 
vertising  in  this  country  which  has 
been  gathering  momentum  for  the 
past  three  years,”  John  Benson,  pres¬ 
ident,  American  Association  of  Ad¬ 
vertising  Agencies,  called  on  adver¬ 
tisers  to  give  a  clearer  understanding 
of  its  true  function  in  an  address  May 
20  before  the  midyear  meeting  of  the 
American  Marketing  Association, 
Mayflower  Hotel,  Washington,  D.  C. 

“Advertising  has  become  a  sub¬ 
ject  wherever  women  meet,  and  most 
of  it  is  adverse  in  one  way  or  an¬ 
other,”  he  said.  The  Crowell  survey 
dug  up  some  very  unpleasant  facts. 
It  estimated,  from  actual  calculations, 
that  not  less  than  5,000,000  organized 
women  are  exposed  to  adverse  pro¬ 
paganda  of  the  most  sweeping  sort, 
from  influential  sources  like  imi- 
versities.  Government  officials  and 
such  commercial  protectors  of  the 
public  as  Consumers’  Research  and 
Consumers  Union.” 

WARNS  ON  LIQUOR  ADS 

Newark,  N.  J.,  May  23 — “Unique 
promotional  schemes,  while  they  may 
push  a  particular  product  temporarily, 
will  prove  a  boomerang  in  the  end,” 
liquor  advertisers  are  advised  by 
State  Alcoholic  Beverage  Commis¬ 
sioner  D.  Frederick  Burnett.  Reply¬ 
ing  to  a  query  of  Frank  Presbrey  Co.. 
New  York,  as  to  whether  he  objected 
to  awarding  prizes  of  either  cash  or 
beer  for  slogans  submitted  and  printed 
in  small  newspaper  ads,  the  New 
Jersey  liquor  control  head  declared 
he  was  “not  favorably  impressed  with 
your  scheme.”  His  answer,  made 
public  by  his  offices  here,  added: 
“The  trade  will  do  well  to  confiiH 
its  advertising  to  simple  statements 
describing  its  products.  Whether  the 
industry  will  keep  the  privilege  it 
now  enjoys  of  conducting  legal  li¬ 
censed  business  will  depend  on  the 
continuance  of  its  good  conduct.  M\ 
advice  is  that  nothing  be  done  that 
could  lead  to  its  being  taken  away.'' 

INSURANCE  MEN  MEET 

“The  Best  Type  of  Insurance  Ad¬ 
vertising”  was  the  theme  subject  of 
the  spring  meeting  of  the  Insurance 
Advertising  Conference  held  May  19 
at  the  Hotel  Roosevelt,  New  York 
More  than  100  members  attended  the 
conference. 
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IF  CHICAGO  WERE  IN  OHIO 
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If  Chicago  were  located  in  Ohio,  it  would 
naturally  be  a  primary  Ohio  market  to  cul¬ 
tivate.  Therefore  it  is  important  to  note  that 
the  Ohio  non-metropolitan  market  is  com¬ 
parable  in  size  and  buying  power  with  Chi¬ 
cago.  Ohio's  small  cities  contribute  47  cents 
to  every  dollar  of  Ohio's  total  retail  volume. 
Their  population  in  the  aggregate  is  greater 
than  that  of  all  Ohio  cities  of  100,000  or  more. 

Local  daily  newspapers  provide  an  average 
coverage  of  90%  of  oH  cities  in  Ohio  of  less 
than  100,000  population  and  62%  coverage 
of  the  counties  in  which  these  cities  are  lo¬ 
cated.  There  is  no  small  city  market  in  Amer¬ 


ica  more  easy  to  sell  in  volume  than  that  of 
Ohio  .  .  .  when  local  newspapers  are  used. 

There  are  some  81  non-metropolitan  markets 
in  Ohio,  with  88  newspapers,  from  which 
maximum  and  profitable  sales  results  con 
only  be  secured  through  advertising  in  each 
market's  local  papers.  These  newspapers 
recognize  the  value  of  co-operation  in  connec¬ 
tion  with  the  distribution  and  advertising  of 
branded  merchandise.  They  have  developed 
facilities  for  furnishing  advertisers  with  intel¬ 
ligent  and  efficient  service.  Special  infor¬ 
mation  is  available  on  request  to  the  news¬ 
papers  listed  below. 


USE  OHIO'S  NON-METROPOUTAN  NEWSPAPERS 
FOR  OHIO'S  BIGGEST  MARKET 


AUian^bsReview  (e ) 

Ashland  Tlmes-Gaz<  »tte  (e 
AtE^u  Meuenger  [e  &  s  I 
Cambndge  lefierso:  lion  (e) 
Chilliccthe  Scioto  G  azette  (e) 
Defiaz^e  Crascent-]  lews  leX— . 
,  Dojtar  Repwer  (e) 

Findlay  Rdpubliccni  -Couri  »r  (m 
FremojK  Messengei  (e) 


Lanc<  [ster  I  agIe-Gazette,^(^; 

Lorai  i  Joun  .al  &  Time;^^erald  (e) 
Mans  ield  I  ews-Ioumal  ' 

Midd  etown  News-Jpumay(e  &  s) 
Newc  rk  Ne  ivs  (e)  I  I 
New  Philacj  elphia  Times  \e) 

Rave  ina-K  mt  Recofd  (e)  ^ 

Sidnc  y  Nev  s  (e)  'v 

Warr  snTril  >une  Chromfcle  (e) 


turkey.  You  can’t  file  a  turkey  or  a 
cigar  because  neither  are  8%  by  11, 
but,  unlike  some  more  modem  mail¬ 
ing  pieces,  you  DO  know  what  they 

By  HARRY  A.  CASEY  mean. 


NEWSPAPER  PROMOTION 
REVIEW 


Benneyan  to  Speak  competition,  calling  for  analysis  of 

GEORGE  BENNEYAN  will  address  of  the  Hearst  Sunday  supple- 

the  next  monthly  meeting  of  the  «"ent.  Miss  Ruth  Edgerton,  her  22- 
New  York  Newspaper  Promotion  year-old  daughter,  will  receive  the 
Group  to  be  held  at  the  Advertising  award,  the  Hearst  management  an- 
Club,  Wednesday,  June  1.  All  mem-  nounced  m  Los  Angeles  last  week, 
bers  of  local  newspaper  promotion  P/'  word  of  Mrs.  Mgerto^  death 
,  -  ,  .  departments  have  been  invited.  ^  after  her  first  $1,000  check 

cause  they  want  to  sell  somethmg.  a  had  been  sent  her,  the  American 

However,  four  big  drug  chains  adver-  K/riiRTTM  WWTTF  PTr*  Weekly  offered  to  pay  the  prize  of 
tised  in  the  New  York  Times  be-  WfUlEi  a  $1,200  annuity  for  life  to  the  daugh- 

cause  they  wanted  to  buy  something  Washington,  D.  C.,  May  25  Martin  either  in  a  lump  sum  or  annui- 

— .  — -h  A.  White,  widely  known  former  news-  jjes.  She  chose  to  receive  $1,000  a 

_  Ivan  Veit  thought  paperman  now  with  the  National  Bi-  year  f^r  20  years. 

this  circumstance  worth  publicizing  luminous  Coal  Commission  public  re-  ■ 

and  he  tells  the  story  most  effectively  lations  staff,  will  succeed  Joseph  L.  NEW  DAILIES  APPEAR 

The  Magnolia  (Ark.)  Banner-News, 
evening,  of  which  W.  M.  Jones  is 
manager,  and  the  Odessa  (Tex.) 
News-Times,  a  tabloid  issued  evenings 
and  Sunday,  of  which  R.  S.  Shuf¬ 
fler  is  editor-manager,  and  Ralph  H. 
Shuffler,  is  news  editor,  began  pub¬ 
lication  recently.  The  former  is  rep¬ 
resented  nationally  by  Arkansas 
Dailies  Inc.,  and  the  latter  by  Inland 
Newspaper  Representatives,  Inc. 


THE  NEWARK  EVENING  NEWS  tination  of  the  Inquirer’s  2,188  circu- 
sponsors  a  study  of  the  purchasing  lation.  As  the  Nashville  Banner  says: 
power  of  the  Newark  market,  com-  “The  value  of  the  gem  lies  not  ir 
parisons  being  made  with  other  key  size.” 
markets  of  the  United  States.  Sta-  ..  ,  »  j 

tistics  are  shown  for  the  county  Merchandise  Wanted 
market  in  each  case,  the  name  of  the  MOST  ADVERTISERS  buy  space  be 
leading  city  in  each  is  given  to  iden¬ 
tify  it.  According  to  this  method, 

Newark  ranks  fifth  in  population,  re¬ 
tail  sales  and  number  of  jiersons  pay¬ 
ing  income  taxes.  Six  markets  not  — wanted  to  buy  about  $6,(100,000  worth 
comparable  with  Essex  Coimty  are  of  merchandise.  I 
listed  separately.  These  areas  are 
New  York.  Boston,  Chicago,  Phila¬ 
delphia.  Detroit  and  Los  Angeles,  in  a  recent  four-page  folder. 

Copies  of  “The  Newark  Market”  are 

obtainable  from  O’Mara  &  Ormsbee,  Star-Bulletin  Folder 
270  Madison  Ave.,  New  York.  An  -pjjg  HONOLULU  STAR-BI 
examination  of  the  New  Jersey  county  has  just  issued  a  Standar 
map.  by  the  way,  may  afford  a  clue  to  papej.  Oa^a  folder  which 
Ae  states  popularity.  Among  others,  ^^alth  of  informaUon  regar 
die  following  cooties  are  shown:  newspaper.  Cold  a, 

EsSEX.  SusSEX.  MiddleSEX.  -Smnlar  fbi«  , 


P.  E.  Jones  to  Camden 

ANOTHER  New  Jersey  item  concerns 
the  Courier-Post  newspapers  of 
Camden.  Philip  E.  Jones,  formerly 
with  Lynn-Fieldhouse  advertising 
agency  of  Wilkes-Barre,  is  now  pro¬ 
motion  manager. 


THE  ADVERTISING  Almanac  Serv-  20  Pages  of  Roto 
ices.  Inc.,  John  Mench,  president,  jn  a  PICTURE-LESS  mailing  piece, 
has  announced  a  monthly  newspaper  the  St.  Louis  Post-Dispatch  an- 
promotion  edition  of  the  Advertising  nounces  something  new  in  pictures— 
_  20  i>ages  of  rotogravure  standard 

newspaper  size — stories  in  pictures 
Indianapolis  News  Survey  which  carry  their  own  narratives. 

THE  INDIANAPOLIS  NEWS  has  just  _  ^  ,  n  , 

published  a  comprehensive  study  Promotion  Oontest  Rules 
of  its  reader  audience,  presenting  fig-  DO  YOU  THINK  that  the  present 
ures  on  the  volume  and  kinds  of  rules  of  Editor  &  Publisher’s  An- 
merchandise  used  in  News  homes,  nual  Promotion  Contest  favor  the 
Questionnaires  appeared  in  the  pages  contestant  who  works  for  a  large 
of  the  News  as  part  of  a  prize  con-  newspaper  and  hamper  the  promotion 
test.  Nearly  20%  of  News-reading  writer  who  has  a  small  appropriation? 
families  in  the  Indianapolis  city  zone  Would  you  like  to  have  a  contest 
and  approximately  10%  of  those  in  which  set  a  promotion  problem  and 
the  trading  area  answered  the  120  which  required  that  all  answers  be 
questions.  The  tabulations  show  the  submitted  in  typewritten  form  with- 
percentage  of  News  families  which  out  benefit  of  art  or  typography? 
prefers  each  brand  of  a  specified 

commodity  and  also  the  percentage  of  Real  Live  Promotion 
f^lies  using  each  commodity  and  wHAT  HAS  HAPPENED  to  that 
the  average  amount  used.  All  qu^-  ancient  type  of  promotion  which 
tionnaires  from  the  city  were  first  di-  came  50  in  a  box?  You  bit  one  end, 
vidM  according  to  income  areas,  then  other  and  impartially 

each  group  was  proportioned  accord-  considered  the  situation  on  its  merits, 
mg  me  population  in  each  area.  As  many  agency  men  know,  one  of 
Lava  IS  the  soap  Indtanapolis  pre-  j^^e  livest  forms  of  promotion,  espe- 
fers  for  extra  dirty  hands,  a  fact  cially  late  in  November,  is  a  live 
which  a  certain  New  York  office  boy, 

at  present  utterly  devoid  of  brand  - ■.  •  ■ 

preferences,  will  soon  learn.  Copies  ^ 

of  this  Consumer  Analysis  are  ob- 
tainable  from  Dan  A.  Carroll,  11' 


A  coinplpte  set  of  the  “How  New>paper  Ailverti»>ing 
Worke”  articlee^  that  have  appeared  weekly  in  Editor  & 
Publisher,  will  be  locked  up,  run,  and  shipped  just  as 
soon  as  we  have  a  print  order  of  2,000  copies. 


A  copy  should  be  in  the  hands  of  every  local  and  national 
salesman  on  your  staff.  Priced  just  like  the  World 
Almanac — 60c  for  1  copy  (50c  each  for  5  or  more — our 
bargain  price). 


If  you  seek  new  accounts  and  want  to  make  the  summer 
months  new  business  months — let  us  know  at  once  how 
many  copies  you  will  need.  Don't  send  money — just  your 
reservation— for  the  number  you  want.  A  partial  list 
of  the  topics  appears  below. 


(Current  Used  Car  Problem 
Paint,  Varnish  &  Wall  Paper 
‘‘Mother,  Here  Comes  the  Milk 
Man” 

^'omen's  Shoes 
Gift  Shops 
Bank  Advertising 
Lumber  Yards 
Beauty  Shops 
Life  Insurance 
“Graduation  Campaign” 
Sporting  Goods 
Corsets 

Jewelry  Stores 
Book  Stores 


Ice  Cream 

Laundries 

Men’s  Wear 

W’omen’s  Hosiery 

Coal  Advertising 

Mortuaries 

Cosmetic  Advertising 

Should  Local  Dairies  Advertise? 

Juvenile  Shoes 

Cheese 

Men’s  Shoes 

Fish 

Wood.  Coke,  Oil,  Gas  &  Oil 
Used  Cars 

Inexpensixe  Furniture 
Men’s  Shirts 


Scarsdole  and  Smart  Dollars 
ADVERTISING  MEN,  when  they  grow 
rich,  buy  homes  in  Scarsdale,  N.  Y 
Newspapers  and  magazines,  whei 
they  wish  to  demonstrate  their  qual¬ 
ity  circulation,  quote  their  distributioi 
in  Scarsdale.  Not  widely  known  i 
the  fact  that  Scarsdale  has  a  de  lux 
weekly  newspaper.  Being  publishe 
in  a  village  notable  for  its  advertis 
ing  agency  population,  it  is  not  sur 
prising  that  tiie  Scarsdale  Inquiri 
has  at  least  become  promotion-mine 
ed.  The  Inquirer  is  mailing  a  booh 
let  on  its  market  and  readershi 
"The  Smart  Advertising  Dollar  Go 
A-questioning.”  This  booklet  answe 
numerous  questions  about  the  de. 


.l^l•rates 
Induction 
dm!  improves 


1 700  Times  Bldg 
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WHAT  ARE  THE  FACTS? 

**Our  concern  with  any  man  is  not  with  what  eloquence  he  teaches,  but  with  what  evidence.^*  AUGUSTINE 


RAILROAD  SITUATION  NOT  DUE  TO  FINANCIAL  SET- 
UP. — The  present  critical  railroad  situation  is  primarily 
due  to  too  little  traffic  carried  at  rates  which,  on  the  whole, 
are  too  low  to  meet  existing  operating  costs.  It  is  not  due  to 
any  increase  in  burdens  from  their  financial  structure,  for 
the  present  fixed  charges  of  the  railroads  are  less  in  propor¬ 
tion,  both  as  to  investment  and  revenues,  than  in  the  years 
of  greatest  railroad  prosperity.  According  to  the  Govern¬ 
ment's  valuation,  the  railroads  are  worth  billions  more  than 


the  total  amount  for  which  they  are  capitalized.  Any  notion 
that  a  wage  reduction  can  be  avoide<l  by  reducing  fixed 
charges  is  disproved  by  the  fact  that  in  the  first  quarter  of 
this  year  sixty-four  Class  I  railroads  failed  to  earn  their 
operating  expenses  and  taxes.  Among  these  were  many 
roafls  in  bankruptcy  where  interest  payments  have  been  sus¬ 
pended. 

SOURCE — Association  of  American  Railroads. 


4,000,000  People  Visit  I 

Anthracite  Exhibits  < 

More  than  4.000,000  interested 
visitors  to  date  have  seen  the  dis-  ^ 
plays  of  modern  Anthracite  equip-  j 
ment  at  leading  home  shows  and  j 
permanent  exhibits.  These  exhibits.  . 
sponsored  by  Anthracite  Industries,  | 
Inc.,  have  given  visitors  a  new  con-  * 
reption  of  the  part  Anthracite  coal, 
because  of  modern  equipment,  plays  < 
in  the  home  today  for  heating,  cook-  t 
ing.  water  heating  and  winter  air  1 
conditioning.  Fuel  dealers,  archi-  < 
tects.  builders  and  bome-financing  j 
executives  have  visited  the  shows  in  ] 
great  numbers  and  have  also  gained  , 
new  enthusiasm  for  modern  Anthra-  . 
cite  heating.  These  exhibits  will  ^ 
continue  to  play  a  part  in  the  broad 
promotion  program  of  Anthracite  In-  j 
dustries,  Inc. 

■SOURCE — Anthracite  Industries,  , 
Inc. 

1 

Revenue  Decreases  When 
Rate  of  Taxation  is 
Increased 

Tax  history  in  the  United  States 
demon.strates  that  revenue  goes  down 
and  not  up  when  the  rate  of  taxation 
on  distilled  spirits  is  increased. 

In  the  calendar  year  1937  the 
Federal  Treasury  obtained  close  to 
8300.000.000  from  excise  taxes  on 
distilled  spirits.  If  past  precedents 
govern,  the  increase  of  twenty-five 
cents  which  the  House  voted  March 
11th  will  not  result  in  increased  col¬ 
lections. 

The  biggest  increase  in  receipts 
was  shown  in  1869  when  the  Federal 
tax  was  cut  from  $2  to  .50c  a  gallon. 
The  previous  income  of  $14.(XX).000 
was  boosted  to  $33,000,000. 

SOURCE — Distilled  Spirits  Insti¬ 
tute,  Inc. 

A  Cog  Between  Business 
and  Government 

In  no  sense  confiicting  with  the 
service  rendered  business  by  news¬ 
papers,  strongly  edited  business  pa¬ 
pers  are  performing  a  plus  function 
today  which  is  aimed  to  interpret 
legislation  and  government  to  busi¬ 
ness  men  and,  in  turn,  to  represent 
the  interests  and  problems  of  the 
particular  business  served  to  govern¬ 
ment.  They  are  leading  the  thinking 
of  their  readers  to  a  thorough  con¬ 
sideration  of  public  interests. 

Business  paper  editors  are  in  a 
position  to  offer  newspapers  wanted 
factual  information  on  trends  or  de¬ 
velopments  in  their  respective  fields, 
that  is  second  to  none  in  authority 
and  completeness.  SOURCE — The 
Associated  Business  Papers,  Inc, 


For  More,  Better  and 
Safer  Roads 

More,  better  and  safer  roads  for 
28.000,000  American  highway  users 
is  the  goal  of  the  American  Road 
Builders’  Association.  A  Newspaper 


ISetc  Uses  of  the 
Oldest  Metal 

“Copper  is  man’s  oldest  industrial 
metal  .  .  .  the  first  metal  turned  to 
practical  purposes  by  mankind,” 
says  the  Irving  Trust  Company. 
“Crude  tools  were  made  from  native 


Features  Service  has  been  estab-  copper  six  or  seven  thousand  years 
lished  to  publicize  this  endeavor. 

-Among  the  monthly  educational  syn-  “Without  copper,  the  progress  of 
dications  of  this  .service  are  “Down  electricity — with  its  fine  record  of 
the  Road,”  a  column  by  Charles  M.  lightening  human  burdens — ^would 
Upham,  engineer-director  of  the  as-  have  been  greatly  retarded.  Copper 
sociation  and  international  highway  speeds  the  world’s  messages  by  radio. 


authority,  which  dramatizes  road 
building  and  which  is  already  car¬ 
ried  in  327  weekly  newspapers;  short 
articles  about  roads  that  played 
major  roles  in  American  history, 
such  as  the  Lancaster  and  Cumber¬ 
land  Pikes,  the  Natchez  Trace,  the 
Old  Spanish,  Santa  Fe  and  Oregon 
Trails,  and  interviews  with  promi- 


telephone  and  telegraph.  Copper  in 
electric  motors  moves  elevators, 
trains  and  ships.  Even  where  power 
other  than  electricity  is  used,  copper 
plays  an  important  part  in  power 
control,  fuel  feeding  and  safety  de¬ 
vices.” 

There  are  1.300  miles  of  copper 
cable,  conduit  and  wire,  weighing  75 
tons,  in  the  lighting  and  signal  sys- 


nent  civic  and  political  good  roads  New  York’s  new 

enthusiasts  on  such  subjects  as  mo-  Lincoln  Tunnel  under  the  Hudson 
tor-vehicle  revenue  diversion  and  su-  River;  some  22,800  miles  of  copper 
per-highways.  Mats,  cartoons  and  wire  and  cable  in  NBC  red  and  blue 
photographs  are  furnished  with  this  networks. 

material.  The  A.R.B.A.  Statistical  SOURCE — Copper  &  Brass  Re- 

Burcau  makes  available  all  national  search  Association, 
and  international  highway  facts  and 

figures.  The  Proceedings  of  the  an-  Serving  the  Consumer 
nual  A.R.B.^Convention  and  Road  merchants,  profes- 

Show,  a  1,000-page  textbook  con-  homemakers-all  are 

tains  the  latest  authentic  road-build-  consumers  of  goiwls  produced  by 
ing  information.  ^  Editors  can  ob-  ,,ther  people.  Business  is  only  a 
tain  these  educational  and  factual  means  by  whicli  peojile  live — are 
services  without  charge  by  writing.  3^]^  to  satisfy  their  wants.  The 
SOURCE — American  Road  Build-  more  efficient,  and  the  less  wasteful, 
ers’  Association.  business  methods  can  be  made,  the 


Directory  of  Authoritative 
Sources  of  Factual  Information 


\m<>ri<-an  RnaH  RiiilHcrs'  Assn  ■  call  upon  us  for  data  on  the  uses  of 

rl  Copper.  Brass  and  Bronze.  Our  Ubrary 
m.h.T  *■  complete;  the  history  of  copper 


Newspaper  Features  Service  to  pub-  , 

licize  "more,  better  and  safer  roads."  A 
monthly  educational  column  “Down  the  uniimueo. 
Road."  Articles  on  historic  old  roads  « 

with  mats,  c.'irtoons  and  photos.  1,000-  *^‘*****”,  , 

pace  textbook  on  road-buildinr.  Also  _  wationM  1 
highway  facts  and  figures  by  A.R.B.A.  Factual  info 
Statistical  Bureau.  Free  to  Editors.  relating  to  tl 


most  interesting:  its  future  usefulness 


Anthracite  Industries,  Inc.  | 

3267  Chrysler  Building,  New  York  CIty.l 
A  non-profit  organization  of  Pennsylvania') 
hard  coal  producers,  designed  to  promote' 


Distilled  Spirits  Institute,  Inc. 
National  Frees  Bldg.,  Washingtea,  D.  0. 

Factual  information,  data  and  statistics 
relating  to  the  Distilling  Industry,  reports 
from  official  sources  on  production,  con¬ 
sumption,  enforcement,  taxation,  revenue. 

Edison  Electric  Institute 

420  Lexington  Ave.,  New  York,  N,  Y, 


naru  coai  prouuurra,  ucbikdcu  lu  piuuiuLos  _  ^  _  ., _ 

the  use  of  anthracite,  through  research.^. 

education  and  the  development  of  efficient!  relating  to  the  electrical  industry, 
anthracite  burning  equipment.  Fact- find- ■  Vational  Association  of  Food  Qiaius 
ing  and  statistical  facilities  at  the  service ,  ,^6  Jackson  Place,  Washington.  D.  C. 

of  editors  everywhere.  J  John  A.  Logan,  Executive  Vice-President. 

RnilenoAa'  Continuing  studies  in  social  and  economic 
Aviation  Of  AmeriMn  tUllroai^  aspects  of  chain  store  distribution.  Fact- 
Transportation  Bldg.,  Washington.  D.  C.  data  and  informative  material. 

Publications,  reports  and  releases  on  oper¬ 
ations  and  maintenance,  car  Mrvi«  traf-  Portland  Cement  Association 
fic  finance,  taxation  valuation.  Ubraiy.  General  Office:  33  W.  Grand 
and  reference  material  available  to  all.  Chicago,  III. 

Associated  Business  Papers,  Inc.  Library,  research  laboratories,  300 
369  Lexington  Ave.,  New  York,  N.  Y.  phlets.  Studies  in  housing,  roads,  p 
This  group  of  166  of  the  nation’s  domin-  structural,  farm  and  other  fields, 
ant  business  publications  constitutes  a.,.,_ 

reservoir  of  factual  information  with  re-  United  Brewers  Industrial  roi 
gard  to  production,  distribution,  construe-  East  40th  Street,  New  1 

tion,  transportation.  ^  ^  i 

^  »  n  D  i-  A  A  non-profit  incorporated  membersl 

Copper  oL  I>m98  Kefiearcii  Assoc*  sociation,  orranized  by  the  brewing 
420  LezIngtSB  ATCiive,  New  York  City  try  of  the  United  States  to  interpf 
j  Editors  Interested  in  buildinr.  home  mod-  public  interest  to  the  brewers  wd 
I  smizatiefi  end  home  furmlehlng  are  Invited  terpret  the  industry  to  the  public. 

Advertisement 


Portland  Cement  Association 

General  Office:  33  W.  Grand  Ave., 
Chicago,  ni. 

Library,  research  laboratories,  300  pam¬ 
phlets.  Studies  in  housing,  roads,  paving, 
structural,  farm  and  other  fields. 

United  Brewers  Industrial  Founda¬ 
tion  21  East  40th  Street,  New  York 

A  non-profit  incorxiorated  membership  as¬ 
sociation,  organized  by  the  brewing  indua- 
try  of  the  United  States  to  Interpret  the 
public  interest  to  the  brewers  and  to  In- 


niore  want.s  of  the  whole  people  can 
he  satisfied. 

Chain  food  stores  revolutionized 
the  country’s  distribution  system. 
They  made  it  possible  for  people  to 
secure  more  of  the  necessities  of 
life — to  satisfy  more  wants.  They 
have  contributed  to  the  greatest 
good  of  the  greatest  number,  for  in 
serving  the  consumer  they  serve 
everyone. 

SOURCE  —  National  Association 
of  f’ood  Chains. 

Brewers^  Grain  Require¬ 
ments  Have  Bolstered 
Farm  Markets 

Growers  of  grains  used  in  brewing 
— barley,  corn  and  rice — have  re¬ 
ceived  higher  prices  lor  their  crops 
since  beer  was  relegalized  on  April 
7,  1933.  it  is  shown  in  a  study  of 
Government  agricultural  reports. 
The  biggest  effect  has  been  felt  by 
the  barley  grower,  for  the  brewing 
industry  has,  since  1933,  absorbed  a 
large  proportion  of  the  total  pre¬ 
mium  barley  output,  paying  from  30 
to  40  cents  a  bushel  higher  for  malt¬ 
ing  barley  than  is  quoted  for  feed 
barley. 

Since  relegalization,  the  brewing 
industry  has  utilized  about  275,000,- 
000  bushels  of  premium  barley,  con¬ 
verted  to  malt ;  ,50  million  bushels  of 
corn  through  the  use  of  grits,  flakes 
and  brewing  sugars;  and  18  million 
bushels  of  rice.  Following  are  the 
prices  per  bushel  received  by  the 
farmers  on  a  March  15  basis  for  the 
years  193.3,  1934  and  1938: 


Barley* 

Unrii* 

Hough  Hi 

lO.'i.'i. . . . 

. .  18.3e 

20.f.c 

40c 

I'm..., 

, . .  I3.7c 

47.1c 

80c 

1938..., 

...  52.9c 

51.3c 

63c 

*  Crops  and  Markets,  United  States  De¬ 
partment  of  .\grieulture. 

**  United  States  Bureau  of  Agricultural 
Eeonomics. 

SOURCE — United  Brewers  Indus¬ 
trial  Foundation. 

Wage-Earners*  Budget 

A  study  of  the  cost  of  living  in  59 
representative  cities  of  the  United 
States,  recently  undertaken  by  the 
W.P.A.,  shows  that  the  item  of  food 
constitutes  36  per  cent  of  the  budget 
of  the  typical  manual  worker’s  fam¬ 
ily.  Next  in  importance  is  rent, 
which  takes  18  per  cent.  Clothing  is 
third,  at  15  per  cent. 

Electricity  comprises  only  one  and 
one-half  per  cent  of  this  typical  fam¬ 
ily’s  expenditure,  or  only  one-quar¬ 
ter  of  that  devoted  to  recreation. 
Last  year  less  money  was  spent  for 
electricity  in  the  home  than  was 
spent  for  admission  to  motion  pic¬ 
ture  theatres  alone.  SOURCE — Edi¬ 
son  Electric  Institute. 
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ICMA  Program  Features 
Prices,  Newsprint  Saving 

By  GEORGE  A.  BRANDENBURG 


Wednesday,  June  22 

(Morning) 

President’s  Gavel  Promptly  at  9:00  A.  M. 

9:00  to  9:10  A.  M. — Comic  and  Gravure 
Section  Advertising — Uow  IV)  Readers  React 
to  More  Ads  and  Less  Picture  and  Comics  on 
These  Pages?  L.  J.  Hoffmann,  St.  Louis 
Star-Times. 

9:10  to  9:20  A.  M. — A  Subject  That  Has 
Never  Been  Discussed  at  an  ICMA  Conven¬ 
tion.  Joe  Bunting,  Bloomington  (III.)  Panto- 


WITH  newspaper  circulation  price  in¬ 
creases  and  conservation  of  news¬ 
print  as  major  subjects  for  discussion, 
the  program  for  the  40th  annual  con¬ 
vention  of  the  International  Circula¬ 
tion  Managers’  Association  at  Chateau 
Frontenac,  Quebec,  Jvme  21-22-23, 
was  announced  this  week  by  First 
Vice-President  Jack  £^tes,  Dallas 
News  &  Journal,  program  chairman. 

The  three -day  program  covers  every 
pertinent  phase  of  current  newspaper 
circulation  management,  from  carrier 
boy  training  to  “what’s  ahead  of  us,” 
the  latter  a  25-minute  round-table 
discussion  of  newspaper  developments, 
headed  by  a  talk  by  Howard  W. 
Stod^ill.  Hearst  Newspapers.  Guest 
speakers  include  James  W.  Brown,  Sr., 
president  and  publisher  of  EIditor  & 
Publisher,  who  will  discuss  "Dollars 
and  Cents  Value  of  the  Circulation 
Manager,”  Charles  A.  Vining,  head  of 
the  Newsprint  Association  of  Canada, 
who  will  explain  the  newsprint  situa¬ 
tion  from  the  manufacturer’s  stand¬ 
point,  and  William  G.  Chandler,  gen¬ 
eral  manager,  Scripps-Howard  News¬ 
papers. 

Sales  Teams  in  Contest 

As  in  former  years,  the  carrier-boy 
salesmanship  demonstration,  featuring 
a  contest  between  a  team  sponsored  by 
the  Ohio  Circulation  Managers  Asso¬ 
ciation  and  a  team  representing  the 
Ontario  -  Quebec  Circulation  Man¬ 
agers’  Association,  will  be  a  highlight. 
The  winner  will  be  presented  the  Rob¬ 
ert  W.  Bingham  cup  and  the  runner- 
up  a  plaque  from  Editor  &  Publisher. 

The  convention  will  be  called  to  or¬ 
der  Tuesday  morning,  June  21,  by 
President  David  H.  Smith,  Portland 
Journal.  Following  the  usual  ad¬ 
dresses  of  welcome  and  response,  Roy 
Hatton,  Detroit  Free  Press,  will  de¬ 
liver  a  tribute  to  the  late  Clarence 
Eyster,  ICMA  secretary-treasurer  for 
many  years. 

The  June  meeting  of  the  Audit  Bu¬ 
reau  of  Circulations  directors  will  be 
held  at  the  Chateau  Frontenac  Fri¬ 
day,  June  24,  following  the  ICMA  con¬ 
vention.  President  P.  L.  Thomson  of 
the  bureau  has  extended  an  invitation 
to  all  ICMA  officers  and  directors  to 
attend  the  sessions  of  the  board. 

The  complete  convention  program 
follows: 

Tuesday,  June  21 

Routine  Business — 9:00  to  11:00. 

Convention  called  to  order  by  President 
David  M.  Smith. 

Invocation  by  the  Rev.  Father  Patrick  (ial- 
lery,  CSS.  R.,  Rector,  St.  Patrick’s  Parish, 
(Quebec  City. 

Adilress  of  Welcome  to  Canada  by  His 
Worshij).  >!ayor  Lucien  H.  Borne,  Mayor  of 
Queliec  City. 

Canadian  .New^p.ipers*  Welcome  to  ICM.\ — 
Greeting®  by  Victor  Sifton,  President  Cana¬ 
dian  Newspapers  Association. 

kesjKjnse  by  Matthew  G.  Sullivan,  Gannett 
Newspapers,  Rochester.  New  York. 

Tribute  to  Life  and  .M<  mcry  of  the  I.-Tte 
Clarence  Ky^ter,  by  Roy  Hatton.  Detroit  Drcc 
press. 

Intrf>diiction  of  Roy  C.  Harris,  Circulation 
Manager,  Sydney  (.■\ustralia)  Post  Record. 
Introduction  of  new  members. 

Report  of  Board  Directors. 

Report  of  Program  Committee. 

Secretary’s  Report. 

Brief-Reports  of  Committee  Chairman. 
President’s  Address. 

.Motions.  Resolutions,  Special  Business. 

11:00  to  11:05  A.  M.  “Here  I  Am,  a 
Mem!)cr  Attending  My  First  ICMA  Conven¬ 
tion  and  .Vly  Expectations,”  D  C.  Johnson, 
Burhtigton  (N.  C.)  Times’Ncus. 

11:05  to  11:15  A.  M.- -"Pictures — Their  Im¬ 
portance  to  Circulation  Sales.”  W.  D.  Par- 
s^jiis,  .Mtntteapolis  Star. 


11:15  to  11:35  A.  M, — "Rewarding  Carriers 
for  New  Business — Cash.  Merchandise  or 
Trips.”  Five  minutes  each  by  Robt.  J.  Sud- 
dorth,  Chattanooga  (Tenn.)  Times;  Chas.  C. 
Coleman.  Atlanta  (Ga.)  Georgian;  C.  A.  Law¬ 
rence,  Peru  (Ind.)  Tribune;  Jack  Kearns, 
Staten  Island  (N.  Y.)  Advance. 

11:35  to  11:55  A.  M. — "Do  Growing  Sec¬ 
tional  Organizations  Have  A  Tendency  to 
Lessen  Interest  in  the  ICMA?”  Five  minutes 
each  by  Wm.  A.  Raubinger,  Saginaw 
(Mich.)  Xews;  Yes — Oliver  King.  Phoenix 
(Ariz. )  Republican  Gaxette;  No — J.  A.  Abey, 
Reading  (Pa.)  Eagle:  Yes — E.  P.  Schwartz, 
Des  Moines  Register  &  Tribune. 

11:55  to  12:05  P.  M. — "Suggestions  to  Cir¬ 
culation  Managers  Lo(»king  Toward  Closer 
Working  Harmony  With  Editors  in  Selection 
of  Features  and  Comics.”  Kre^I  Seacrest, 
Lincoln  (Neb.)  Journal. 

(.Afternoon) 

President’s  Gavel  at  2:00  P.  M. 

2:00  to  2:10  P.  M. — “Newspaper's  Respon¬ 
sibility  in  a  Local  Industrial  Crisis.”  Captain 
D.  A.  Bissett,  Manchester  (N.  H.)  Union~ 
Leader. 

2:10  to  2:30  P.  M. — “Status  of  Newspaper 
Boys  With  Respect  to  State  and  National 
Kegr.lating  Bodies.”  Ten  minutes  each  by  Ben 
Davis,  Birmingham  (Ala.)  Xetvs  Age  Her- 
aid;  Tom  Edson.  Lreepifrt-Hcmpstcad  (N.  Y.) 
Xassau  Rer'iew^Star. 

2:30  to  2:40  P.  M. — “Detroit’s  Own  Original 
Old  Newsboys’  Good  Fellow  Fund.”  J.  C. 
Montgomery,  Detroit  Xrtvs. 

2:40  to  4:00  P.  M. — Increasing  Subscription 
Rates.  (This  section  of  1  hour  and  20  min¬ 
utes  in  charge  of  M.  W.  Halmbacher,  Okla- 
hamo  City  Oklahoman  and  Titnes,  and  is  to 
be  conducted  by  ten  speakers  using  5  minutes 
e  tch.  to  be  followed  by  30-miiiute  period  of 
Round-Table  series  of  Questions  and  Answers.) 

1.  Why  Do  It? — James  F,  Jae,  St.  Louis 
(fhbe^Den1ocrat. 

2.  How  to  Prepare  for  It — Kobt.  W.  Tay- 
Icr,  Flint  (Mich.)  Journal. 

3.  Notices  to  the  Public,  Rex  Beilis,  Salis¬ 
bury  (N.  C.)  Post. 

4.  Selling  Carriers  on  the  Idea.  C.  L.  Sink, 
Zanesville  (O.)  Times. 

5.  losses  to  Be  Exi>ected,  John  Fl(X)d, 
li'orce.^ter  (Mass.)  Record. 

6.  IIou  to  Recover,  E,  D.  Hood,  Nat'irttiiah 
((La.)  .\c7vs. 

7.  Results  from  a  Revenue  Siandixiint,  C. 
C.  Cavell.  Stratford  fOnt.)  Bcacon-IIcrald. 

8.  Subscriber’s  Reaction.  ().  L.  Randle, 
Columbus  (<'ia.)  Ledger-J nquirer. 

9.  How  E<!itorial  Department  Can  Be  of 
.Assistance.  E.  II.  Schroeder,  Milwaukee  Jour¬ 
nal. 

10.  Is  It  Worth  While?,  Shiel  Dunsker, 
Cincinnati  Post. 

(.h)  minutes’  discu'-sion  on  foregoing  topics.) 

4:00  to  4:10  P.  .M.— IIow  ICMA  Can  Be- 
c<  me  More  X'aluahle  to  Its  Memher.s,  Walter 
K.  Rauck,  Pittsburgh  Press. 

4:10  to  4:20  P.  M. — The  Right  Hand  Side 
of  V(iur  A.B.C.  Book.  F.  L.  Britton,  Hamilton 
(Ont.)  Spectator. 

4:20  to  4.40  P.  M. — Rubbing  Shoulders 
With  A.B.C.  F'ield  Auditor-  an  interview  lie- 
tween  Ralph  Seeman,  St.  Louis,  and  Auditor 
Glenn  F.  Felger. 

Adjournment  for  trip  to  paper  mill. 


graph. 

9:20  to  9:30  A.  M. — An  Old  Timer  Looks 
On.  \\^  L.  Argus,  Toronto  (Ont.)  Star. 

9:30  to  9:55  A.  M. — Carrier  Training.  John 
H.  Kuntz,  Lancaster  (Pa.)  New  Era  and 
Intefligencer-Journal.  (15  minutes  discussion 
and  10  minutes  questions  and  answers.) 

9:55  to  10:15  A.  M. — Dollars  and  Cents 
Value  of  the  Circulation  Manager.  James 
Wright  Brown  (Life  Member  ICMA),  Pub¬ 
lisher,  Editok  &  Publishes,  New  York. 

10:15  to  10:25  A.  M. — A  New  Day  for  Cir¬ 
culation  Managers.  Wm.  G.  Chandler.  Gen¬ 
eral  Business  Manager,  Scripps-Howard  News¬ 
papers,  New  V’ork. 

10:25  to  10:35 — A.  M. — Covering  the  Terri¬ 
tory  by  the  Circulation  Manager  With  the 
Managing  Editor.  Five  minutes  each  by 
(leorge  W.  Manning.  Sharon  (Pa.)  Herald:  A. 
H.  Pruett.  Jr.,  Charleston  (\^  .  Va.)  Gazette. 

10:35  A.  M.  to  10:45  A.  M.  Cost  of  Solicit- 
ing  Term  or  Annual  Mail  Subscriptions.  W  ill 
X.  Coley.  Raleigh  (N.  C.)  Xews-Obser^’cr, 

10:45  to  10:50  A.  .M. — The  Profession  of 
Being  A  Circulation  Manager’s  Wife.  Mrs. 
Betty  O’Rourke,  Cletrland  Press. 

10:50  to  11:00  M. — Tabloid  Practices. 
Jack  Shanahan,  Chicago  Times. 

11:00  to  11.10  A.  M. — How  Past  Presidents 
of  ICMA  Can  Continue  to  Remain  .Active  in 
the  .Association.  Jim  G.  McKernan.  Brooklyn. 
New  York. 

11:10  to  11:30  A.  M.— Why  I  Feel  At 
Home  At  Conventions  With  An  Escort  of  the 
Male  Delegation.  Hilda  Larson.  Tarentum 
(I'a.)  Valley  Xt'u*s. 

11:20  to  11:35  A.  M. — I.,ahor  Relations  As 
They  Affect  Circulation  Departments.  G.  E. 
Gilroy.  San  Franei.sco  Chronicle. 

11:35  to  12:00  Noon — What’s  New  Concern¬ 
ing  Proposals  with  Reference  to  .ABC  Trading 
Area?  L.  W.  McFetridge,  Tulsa  IVoild 
(Afternoon) 

President’s  Gavel  Promptly  at  2  I*.  M. 

2:00  to  2:10  P,  M. — -Radio’s  Position  in  the 
Eyes  of  the  Circulation  Manager.  <t.  II. 
Mitchell,  London  (Ont.)  Free  Press. 

Money  Saving  Section 

2:10  to  3:50  P.  M.  -Conservation  of  Print 
Paper.  (This  section  to  consume  1  hour  and 
40  minutes.  Will  feature  Francis  MeCtehee, 
asst,  general  business  manager,  Scripps-How- 
ard  Ohio  Group,  Cleveland.  Ohio,  Illustrated 
♦liscussion  of  50  minutes  !iy  Mr.  .McGehee  will 
be  followed  by  ten  five-minute  speakers  as  fol¬ 
lows:  bringing  out  economies  which  might  be 
effected  in  Circulation  Departments  other 
than  conservation  of  newsprint  paper).  With 
i..  W.  McFetridge  as  session  conductor. 

1.  Plugging  l^p  Bond  Leaks — Get  the  Cash 

1'.  W.  Stiles.  Piqua  (Ohio)  Call. 

2.  Traveling  Expenses.  .Auto  Allowances, 
Etc. — II.  S.  Mark.  Toronto  (Ont.)  Globe. 

3.  Delivery  Operations.  N.  C.  Johnson, 
Haitford  (Conn.)  Times. 

4.  Mailing  Room  (Paste,  Paper,  Twine  and 
Wire)  J.  J.  Morrissey,  li'ilkcs-Barre  (Pa.) 
I.eadrr-Time.s. 

5.  Returns  Chas.  J.  Cioehringer,  S“u«  An¬ 
tonio  (Tex.)  F.xpress  Cr  Xrtvs. 

6.  Promotion — Jim  Montgomery,  Detroit 
( Mich. )  Xt'Zvs. 

7.  Sub  .Stations — W.  A.  Cordingly,  Des 
Moines  (Ta.)  Register  &  Tribune. 

X  Tnl)e  Boxes  and  .Signs  Jasper  Rison, 
Louisville  Courier-Journal  Sr  Times. 


. . . 


t  H  NEWS  AtfENCY^X  J 

DEALER.?  AND 
Dl?TR.lBUTOk? 

OUT-OF-TOWN 
FOkElON  AND 
bACK  NUMbEk 
NEW5PAPEk5 

kHER.E  ?INCE  190? 

WE  are  foremost  .. 
In  these  B  item? 


NEWSPAPER 

PROPERTIES 


Brokerage  FacUitiet — 
Sate — Purchate — Merger 


NEWSPAPER 
APPRAISAL  CORP'N 

L.  Pmkmr  UkMy,  Prm. 

TIbm  Bids.,  liBM  Bq.,  New  York 


9.  Stuffing  Sunday  Editions— Possibility  of 
(irtting  Satisfactory  Stuffing  Machines — Ralph 
Cowan,  Toronto  Star. 

10  Postage  and  Transportation  —  Lloyd 
Smith,  Kansas  City  (Kan.)  Kansan. 

3:50  to  4:00  P.  M. — Address  by  Chas.  A. 
Vining.  head  of  Newsprint  Association  of 
Canada. 

4:00  to  4:20  P.  M. — Newspaper  Welfare 
Work — (five  minute  reports  by  Chairman  and 
three  Vice-Chairmen). 

Chairman — Clarence  Lemon,  Ft.  IVorth 
Press.  Standardization  of  Term — “Newspaper 
Boy,”  E.  D.  Hood,  Savannah  (Ga.)  News 
Press. 

Publicity— John  H.  Kuntz,  Lancaster  (Pa.) 
Newspapers. 

Carrier  Boy  Salesmanship  Activities — Robt. 
W.  Taylor,  Flint  Journal. 

CAaRira  Boy  Demonstkation 

4:20  to  5:10  P.  M. — Sales  Demonstration, 
in  charge  of  Clarence  Lemon. 

Contest  between  a  team  sponsorctl  by  Ohio 
Circulation  Managers  Association  and  .a  team 
representing  the  Ontario-Quebec  Circulation 
Managers’  Association. 

Robert  W.  Bingham  Cup  and  Plai|ue  from 
Kditor  &  Pl'ilishek  will  be  awarded  at  an¬ 
nual  baiK|uet  Werinesday  night. 

Judges  for  the  competition  will  have  been 
selected  and  introtluced  by  Entertainment 
Chairman  J.  A.  Walsh. 

Tharsday,  Jun*  23 

FreNidfut’s  Gavel  will  Sound  at  9:00  A.  .M. 

9:00  to  9:10  A.  M.— What  Is  Value  of 
Reader  Interest  Stunts  in  the  Development  of 
Circulation?  Frank  A.  Roberts,  Rochester 
(N.  V.)  Times-Vnion. 

9:10  to  9:25  A.  M. — Do  IC^MA  Conventions 
Devote  Sufficient  Time  and  Subject  Matter  for 
the  Benefit  of  Small  City  Newspaper  Prob¬ 
lems?  Five  minute  discussions  by  Ed.  Byron, 
Kennebec  (Maine)  Journal;  W.  P.  VN  ilson, 
IVashington  (Pa.)  ObsertTr  and  Reporter. 

9:25  to  9:35  A.  M. — As  Salesmen  for  the 
ICMA,  What  Can  We  Offer  Prospective  .Mem 
liers?  W.  G.  Andrews,  Fort  Huyin*  (Ind.) 
Xetvs-Sentincl. 

9:35  to  10:00  A.  M. — A  25-minute  round¬ 
table  discussion  of  newspaper  developments, 
headed  by  a  15-minutc  talk  on  "What’s  Ahead 
of  Gs.”  Howard  W.  SicKlghill,  Hearst  News- 
p;(|»ers,  Chicago. 

10:00  to  10:30  A.  M. — Subjects  and  Inci- 
flents  We  May  Have  Overl(K)ked  During  the 
Last  Three  Days  of  Our  1938  Convention.  .\t 
the  pleasure  of  President  Smith. 


SPACE- 

BUYERS 

Want  clean,  clear  cut  print¬ 
ing  in  the  tpace  they  pay  for. 

Satitfy  them  by  using 

MORLEY 

MATS 

Stereotypers,  too,  appre¬ 
ciate  their  moderate 
moulding  pressure,  which 
protects  type  and  pro¬ 
longs  life  of  moulding 
blankets  .  .  .  and  press¬ 
men  like  their  clean¬ 
printing  qualities. 

...  all  of  which,  of 
course,  means  larger  prof¬ 
its  for  the  publisher. 

Samples?  Gladly! 

MORLEY  BUTTON 

M  ufacturing  Company 
Portitmoulh,  New  Hampshire 
Xi*w  York  Offlrr.  46  Kant  llUi  Street 
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SOME  business  men  have  been  going  around  with  long  faces.  They  say  the  White  House  has 
put  them  in  the  dog-house.  The  curves  on  their  charts  don't  bulge  the  right  way.  They  are 
waiting  for  conditions  to  improve.  Can  they  afford  to  wait? 

The  tremendous  forces  which  have  made  America  what  it  is  never  rest  or  stop.  A 
recession  is  an  annoying  incident,  but  real  Americans  have  never  been  afraid.  Even 
in  times  of  confusion  and  uncertainty,  success  has  always  rewarded  fighters. 

It  may  be  true  that  circumstances  have  made  it  necessary  for  American  business  to  explain  itself 
to  a  public  grown  skeptical.  But  the  FACTS  of  business  are  available  .  .  .  and  the  facts  are  favor¬ 
able.  Even  business  men,  however,  do  not  monopolize  all  wisdom.  Convictions  are  sometimes 
properly  subject  to  amendment.  Even  on  the  subject  of  politics  or  economics,  executive  vice- 
presidents  have  been  known  to  be  just  a  little  bit  wrong. 

There  is  no  doubt  that  there  is  a  vast  difference  of  opinion  on  many  government  policies. 

But  surely  even  those  business  leaders  who  are  most  negative  and  impatient  realize  they  must 
co-operate  to  "move  the  life  of  the  nation  forward."  Recovery  is  the  issue.  Advertising  makes 
work.  Salesmanship  moves  goods.  But  in  any  year,  success  must  first  be  deserved — and  then 
earned.  A  ventriloquist’s  dummy  sells  coffee,  but  he  doesn't  do  it  by  yelling  "ouch."  He  doesn't 
wait  and  he  doesn't  weep.  Maybe  there  IS  something  wrong  with  the  world  .  .  .  but  there  always 
has  been.  The  man  who  waits  until  conditions  are  just  right  never  starts.  He  forever  postpones 
progress.  His  tomorrow  never  comes. 

We  are  faced  with  a  test  of  our  common  sense.  Those  who  want  and  expect  the  survival  of  free 
enterprise  and  the  return  of  economic  stability  are  finding  a  way  to  increase  their  sales  and  profits. 


AN  AGGRESSIVE  ADVERTISING  CAMPAIGN  WILL  GIVE 
YOUR  SALESMEN  FRESH  INSPIRATION  AND  COURAGE  AND 
SEND  YOUR  BUSINESS  FORGING  FULL  SPEED  AHEAD. 


Editor  &  Publisher  suggests  that  newspapers  use  their  own  space  to  publish  a  series  of  messages 
promoting  business  activity.  If  desired  this  page  may  be  used  or  adapted,  without  credit  line. 
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35— S  YNDICATES 


EDITOR  &  PUBLISHER 


New  Column  Treats 
Washington  Lightly 


Harlan  Miller  Leaves  Profound 


Political  Analysis  to  Others  .  .  .  Two 
Strips  Reach  Similar  Climax 


By  MARLEN  PEV/.  Jr. 


A  NEW  WASHINGTON  column  in  a 
light  vein,  devoted  entirely  to  the 
humorous,  glamorous,  realistic  inner 
—  life  of  the  na¬ 


tion’s  capital, 
written  by  Har¬ 
lan  Miller,  is 
hitting  the  fea¬ 
ture  desks. 

Syndication 
began  in  Febru¬ 
ary,  by  Publish¬ 
ers  Syndicate,  of 
Chicago,  under 
agreement  with 
Publisher  Eu¬ 
gene  Meyer  of 
Harlan  Miller  ^he  Washington 

Post,  who 
launched  it  in  the  capital  last  fall. 

The  feature  now  appears  daily  in  24 
newspapers  from  Boston  to  Los 

Angeles. 

Scandinavian  journalists  advance- 
scouting  for  the  Swedish  Crown 

Prince,  who  is  visiting  Washington 
soon,  sent  the  column  back  to  tip 
off  the  Crown  Prince  about  what 
happens  to  overnight,  dinner  and  re¬ 
ception  guests  at  the  White  House, 
to  which  Mr.  Miller  had  devoted  four 
or  five  full  length  columns. 

■cgan  Writing  on  Campus 

Most  of  the  columns  are  composed 
of  a  variety  of  paragraphs  on  diversi¬ 
fied  phases  of  Washington  life.  It 
spotlights  the  antics,  quips  and  epi¬ 
grams  of  the  official  and  diplomatic 
sets.  Each  column  is  illustrated  with 
two  cartoon  sketches. 

Harlan  Miller’s  first  column  was 
written  at  Iowa  State  College,  for  the 
campus  paper,  where  he  was  study¬ 
ing  engineering.  Later  he  was  re¬ 
porter,  city  editor  and  columnist  for 
the  Des  Moines  Register,  bureau  man¬ 
ager  and  assignment  man  for  the 
United  Press  in  Boston,  Chicago  and 
New  York,  and  served  on  the  edi¬ 
torial  staffs  of  the  Netv  York  Evening 
Post  and  the  New  York  Herald  Trib¬ 
une.  Recently  he  has  been  a  frequent 
contributor  to  the  Sunday  magazine 
of  the  New  York  Times,  and  his  ar¬ 
ticles  have  appeared  in  a  number  of 
magazines. 


an’  Slats”  only  six  weeks  in  ad¬ 
vance. 

The  only  one  concerned  who  knew 
what  was  happ>ening  was  William 
Laas,  managing  editor  of  United  Fea¬ 
tures.  As  he  saw  the  two  strips  ap¬ 
proaching  a  common  climax  from 
their  two  widely  divergent  angles, 
Mr.  Laas  considered  having  one  of 
them  changed  to  avoid  the  similarity. 
Finally  he  decided  to  let  the  two 
stories  develop  logically,  believing 
that  the  contrast  in  treatment  would 
be  of  added  interest  to  the  reader  in 
papers  where  both  strips  are  pub¬ 
lished. 


ture  stories,  and  soloed  just  in  time 
to  make  the  deadline  for  the  Sunday 
paper  with  his  final  article.  In  1930 
he  travelled  the  airlines  around  South 
America,  encountering  three  revolu¬ 
tions.  He  had  a  scoop  on  an  Argen¬ 
tine  flareup,  via  a  7,000-mile  long 
distance  phone  call  from  Buenos  Aires 
to  the  Register,  and  wrote  a  column 
while  flying  the  Andes  at  20,000  feet. 

Plays  22  Sports  Badly 

His  proudest  brag  is  that  he  plays 
badly  at  22  different  sports,  and  his 
biggest  thrill  in  Washington  was  the 
two-bagger  he  hit  in  the  annual  ball 
game  between  the  Press  Gallery  and 
the  Congressmen,  a  fortnight  ago, 
with  two  on  base. 

Last  year  he  spent  several  months  in 
Europe  and  wrote  a  series  of  columns 
and  articles  on  the  lighter  side  of  life 
in  Russia,  Italy  and  Germany — which 
he  regards  as  his  toughest  assignment 
to  date. 

Although  Miller  vows  that  he  is  glad 
to  leave  the  more  serious  phases  of 
Washington  to  the  pundits,  his  col¬ 
umn  contains  enlightening  informa¬ 
tion  about  the  Capital  which  illumi¬ 
nates  the  news  dispatches.  Mrs. 
Roosevelt  once  tried  to  guess  where 
he  got  certain  data  concerning  the 
White  House. 


Little  "Swea*  Pea' 


E.  C.  SEGAR,  artist  of  King  Fea¬ 
tures’  Thimble  Theatre,  starring 
Po{)eye,  was  reported  this  week  back 
on  his  feet  after  a  critical  illness.  He 
will  develop  a  new  continuity  featur¬ 
ing  his  baby  character,  Swea’  Pea. 
And  incidentally,  when  Harry  Foster 
Welch,  voice  of  Popeye  on  the  screen 
and  official  representative  of  Popeye 
for  King  Features,  and  Mrs.  Welch 
became  the  parents  of  a  daughter  re¬ 
cently,  they  christened  her  Swea’ 
Pea. 


Among  the  newspapers  now  print¬ 
ing  Miller’s  Washington  column  are 
dailies  in  Boston,  Philadelphia,  Pitts¬ 
burgh,  Cleveland,  Detroit,  Louisville, 
Minneapolis  (beginning  June  1),  Des 
Moines,  St.  Louis,  Dallas,  Portland. 
Ore.,  Oakland  and  Los  Angeles. 


Columnist  Miller  asserts  that  he 
first  learned  the  correct  ingredients 
for  a  column  by  trying  to  put  Boston 
news  dispatches  on  the  UP  wires 
which  might  conceivably  be  read  with 
some  pleasure  by  readers  in  San  Diego 
and  Sieattle. 

Once  he  learned  to  fly  in  three 
weeks,  for  the  sake  of  a  series  of  fea- 


■  OST  reading  matter  takes  one  into  the  other 
fellow  s  world;  whereas  Craigisms,  the  6-day-a-week 
feature  by  Alden  Craig,  helpfully  deals  with  the  prob¬ 
lems  of  I  MYSELF. 

Your  readers  will  quickly  confirm  the  practical 
value  of  this  brain  fertilizer  material. 

^  Will  gladly  send  manuscripts  for  your  consideration. 

THE  INSPIRATIONAL  SYNDICATE 

KEW  GARDENS,  N.  Y. 


NEWSPAPERBOY  ADS 

The  fourth  series  of  Newspaperboy 
Welfare  Promotion  Advertisements  are 
now  ready  for  publication.  A  four- 
page  broadside  featuring  these  ads  was 
mailed  to  all  members  of  the  Interna¬ 
tional  Circulation  Managers  Associa¬ 
tion  by  John  H.  Kuntz,  vice-chairman 
of  the  Newspaperboy  Welfare  Com¬ 
mittee,  Lancaster  (Pa.)  Newspapers 
Inc.  Presented  in  an  entirely  different 
form  and  layout  from  the  previous 
three  series,  three  of  the  ads  contain 
facsimile  letters  from  former  news- 
papierboys.  Col.  Frank  Knox,  now 
publisher,  Chicago  Daily  News;  Alfred 
E.  Smith,  former  governor  of  New 
York  and  president  of  Empire  State 
Inc.;  and  Walt  Disney.  Another  ad 
contains  a  message  of  encouragement 
from  President  Roosevelt.  Still  an 
other  is  timely  in  featuring  school 
graduates,  with  the  caption  “News 
paperboys  Preferred.”  The  charge  for 
all  six  ads  complete  in  mat  form  ready 
for  insertion  is  $2  to  cover  materi^ 
and  mailing  costs,  etc. 


Among  new  features  planned  by 
King  are  “Love  in  Swingtime,”  a  se¬ 
rial  by  Tommy  Dorsey,  band  leader, 
and  Geo.  Lottman,  writer,  and  a 
series  written  by  Joe  Louis,  heavy¬ 
weight  boxing  champion,  following 
his  fight  with  Max  ^hmeling  June 
22. 


Also  announced  at  King  this  week 
was  the  sale  of  movie  rights  on 
Blondie,  comic  by  Chic  Young,  to 
Columbia  Pictures.  Three  feature 
pictures  will  be  made,  but  not  in  an¬ 
imated  cartoons.  The  parts  will  be 
acted. 


DE  SALES  ON  VACATION 

R.  de  Roussy  de  Sales,  American 
correspondent  of  Paris  Soir  and  pres¬ 
ident  of  the  Association  of  Foreign 
Press  Correspondents,  and  Mme.  de 
Sales  sailed  May  18  for  France.  He 
will  return  at  the  end  of  June. 
May  17  he  delivered  a  trans-Atlantic 
broadcast  on  the  work  of  a  foreign 
correspondent,  citing  the  absolute 
freedom  of  expression  here. 


May  I  Come,  Too? 

TEN  Nea  Service  comic  characters 
began  taking  turns  last  week  in 
stepping  out  of  their  resp>ective  strip® 
to  other  sections  of  newspapers  to 
urge  readers  to  take  the  pap)er  while 
away  on  vacation. 


Strip  Ideas  Parallel 

AN  UNUSUAL  INSTANCE  of  two 

comic  strip  writers  running  into  the 
same  story  situation  at  the  same  time 
occurred  last  week  in  two  of  the 
strips  issued  by  United  Feature  Syn¬ 
dicate,  “Ella  Cinders”  and  “Abie  an’ 
Slats.” 

In  both  strips  the  current  climax  is 
a  wedding — and  in  both  strips  the 
wedding  is  halted  at  the  last  minute. 
Working  without  contact,  and  on 
stories  differing  completely  in  basic 
conception,  the  two  authors  neverthe¬ 
less  ran  into  an  identical  situation 
for  their  climax. 


The  authors  are  Bill  Conselman  of 
“Ella  Cinders,”  who  lives  and  works 
in  Hollywood,  and  Raeburn  Van 
Buren  of  “Abie  an’  Slats,”  who  works 
in  New  York. 


"Ella  Cinders”  stories  are  written 
several  months  in  advance;  “Abbie 


Beauties  of  All  Nations 
now  the  attraetion  of 
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Photograph^  by 
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WEIR  SUCCEEDS  lOY 

Benjamin  Weir,  publisher.  Charles¬ 
ton  (Ill.)  Courier,  has  been  appointed 
to  the  Daily  Newspaper  League  of 
Illinois  board  of  directors  to  succeed 
Verne  E.  Joy,  publisher,  Centralia 
(Ill.)  Sentinel,  who  has  resigned  be¬ 
cause  of  other  duties. 


All  the  Difference 


“You'd  Be  Surprised" 

GEORGE  MATTHEW  ADAMS  Ser¬ 
vice  June  6  will  begin  syndication 
of  a  feature,  “You’d  Be  Surprised,” 
by  George  W.  Stimpson,  Washington, 
D.  C.,  correspondent  for  the  Houston 
(Tex.)  Post.  The  column,  to  consist 
of  short  paragraphs  on  facts  of  un¬ 
common  knowledge,  will  appjear  six 
days  a  week. 


in  the  World 


for  a  Difference 


of  5% 


Mouth  Hygiene 

A  SERIES  of  12  articles  has  been  pre¬ 
pared  by  Jane  Stafford,  Science 
Service  writer  on  medicine,  on  the 
subject  of  mouth  hygiene.  The  ma¬ 
terial  was  requested  by  Edward  J. 
Meeman,  editor  of  the  Memphis  Press- 
Scimitar. 


Whether  you  are  coming  to 
New  York  for  the  first 
time  or  the  hundredth,  we 
think  it  will  come  some¬ 
what  as  a  surprise  to  you 
to  discover  that  staying 
at  the  world's  finest 
and  most  luxurious  hotel 
adds  only  a  trifle  .  .  . 
perhaps  5%  or  less  ...  to 
the  total  cost  of  your 
stay  in  New  York.  You'll 
be  interested  in  the  bud¬ 
gets  we've  assembled  to 
prove  it. 


Send  for  Booklet  128 

"HOW  TO  BUDGET  A  TRIP 
TO  NEW  YORK" 
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Sino-Jap  War 
Unexciting 
To  John  R.  Morris 

U.P.  Far  Eastern  Manager 
In  U.  S.  for  Vacation 
After  7  Years  Abroad 

FROM  the  standpoint  of  convenience 
for  reporters  covering  the  Sino- 
Japanese  War,  especially  in  the 
Shanghai  sector, 
the  battle  lines 
as  laid  out  by 
ithe  Japanese  and 
Chinese  military 
and  naval  au¬ 
thorities  could 
hardly  have 
been  better  if 
the  correspon¬ 
dents  themselves 
had  drawn  up 
the  plans. 

That  observa- 
John  R.  Morris  tion  was  made 
by  John  R.  Mor¬ 
ris,  Far  Eastern  Manager,  United 
Press,  who  recently  returned  to 

the  U.  S.  after  seven  years  away  from 
home,  spent  in  Mexico  and  China. 
Even  though  this  is  his  first  ex¬ 
perience  as  war  correspondent,  Mr. 

Morris  told  Editor  &  Publisher  this 

week  that  on  the  whole  he  did  not 
find  it  exciting.  In  fact,  in  spots,  he 
though  it  quite  disappointing. 

Early  Days  Monotonaus 
Disappointment  came  with  the 
monotony  attached  to  his  stay  in 
Shanghai  during  the  first  weeks  of  the 
war,  which  broke  out  with  the  Jap¬ 
anese  aerial  bombing  of  Shanghai  in 
August,  1937.  Persons  in  the  Inter¬ 
national  Settlement  in  Shanghai  dur¬ 
ing  those  trying  days  for  the  native 
Chinese  were  comparatively  safe,  ac¬ 
cording  to  Mr.  Morris.  The  Japanese 
religiously  avoided  that  area  during 
their  air  raids,  he  said. 

Mr.  Morris’  vantage  point  in  Shang¬ 
hai  was  atop  the  roof  of  Sassoon 
House,  which  houses  the  offices  of 
the  U.P.,  and  the  Cathay  Hotel.  From 
this  point  on  a  clear  day  a  person  can 
see  for  miles  around.  Here  day  after 
day  Mr.  Morris  and  other  members 
of  the  foreign  press  corps  took  their 
station  and  awaited  the  daily  renewal 
of  hostilities.  At  night,  he  said,  the 
most  popular  spot  in  Shanghai  was  the 
Tower  Club,  night  spot  on  the  ninth 
floor  of  the  Cathay  Hotel.  From  its 
windows  was  afforded  an  excellent 
view  of  the  Whangpoo  River,  where 
the  Japanese  fleet  was  anchored. 

Mr.  Morris  found  himself  in  the 
position  of  covering  a  major  war  with 
the  whole  panorama  of  military  and 
naval  action  spread  before  him,  and 
he  “didn’t  even  have  to  get  my  feet 
wet.’’ 

Walks  Into  Danger 

Mr.  Morris  accidentally  walked  in¬ 
to  danger  on  Aug.  13,  the  first  day  of 
hostilities  in  Shanghai.  He  was  visit¬ 
ing  at  the  barracks  of  the  Japanese 
naval  landing  party  headquarters  at 
about  9:30  a.  m.  A  company  of  Jap¬ 
anese  blue  jackets  began  to  move  into 
the  city  and  Mr.  Morris  followed, 
thinking  it  was  a  reconnoitering 
party.  Suddenly  a  volley  rang  out 
and  members  of  the  Japanese  patrol 
crumpled.  Bullets  began  to  fly  thick 
and  fast  and  Mr.  Morris  dived  for  the 
shelter  of  a  ruined  building.  It  was  15 
minutes  before  he  could  regain  the 
safety  of  the  Settlement. 

In  comparing  the  censorship  of  news 
by  Japanese  and  Chinese  authorities, 
Mr.  Morris  was  emphatic  in  pointing 
out  the  cooperation  received  from  the 
latter.  The  Japanese,  he  said,  clamped 


down  rigidly  after  they  captured 
Shanghai  and  refused  permission  to 
foreign  correspondents  to  enter  the 
interior.  There  are  200  reporters  from 
Japanese  newspapers  covering  the 
war,  he  said.  Domei  has  100  men  on 
the  scene. 

The  representatives  of  this  agency 
were  the  only  ones  allowed  a  free 
hand,  he  said. 

Mr.  Morris,  on  assignment  to  Nan¬ 
king  in  November,  narrowly  escaped 
being  aboard  the  U.S.S.  Gunboat 
Panay  when  it  was  sunk  by  Japanese 
aerial  bombs  on  the  Whangpoo.  After 
a  six-day  trip  up  the  Whangpoo  from 
Shanghai,  Mr.  Morris  went  ashore  at 
Nanking  a  few  days  before  the  attack 
on  the  Panay. 

Mr.  Morris,  who  was  graduated  from 
the  University  of  Missouri  in  1921, 
entered  newspaper  work  the  follow¬ 
ing  year  when  he  joined  the  staff  of 
the  Japan  Advertiser.  He  remained 
there  six  years.  From  1921  to  1923  he 
was  Far  Eastern  correspondent  for 
Editor  &  Publisher.  In  1928  he  re¬ 
turned  to  the  U.  S.  and  joined  the 
business  staff  of  the  Denver  Rocky 
Mountain  News,  later  going  to  the 
U.P.  Washington  bureau.  In  1929  he 
was  transferred  to  Mexico  City  as 
bureau  manager  and  was  sent  to 
Shanghai  in  1933  to  take  charge  of 
the  U  P.  bureau  there. 

He  will  visit  his  brother,  Joe  Alec 
Morris,  of  the  U.P.  Washington  bu¬ 
reau,  for  one  month,  before  returning 
to  Shanghai. 

■ 

JOHN  R.  WOLF 

John  Richardson  Wolf,  71,  Milwau¬ 
kee  newspaperman  for  more  than  50 
years  before  he  retired  in  1931,  died 
May  24  at  his  home  there.  Mr.  Wolf 
had  worked  on  all  the  English-speak¬ 
ing  dailies  in  Milwaukee  at  one  time 
or  another  either  as  city  editor,  col¬ 
umnist  or  reporter.  His  own  obituary, 
written  for  the  dailies  there,  was  used 
this  week. 

BIG  RCA  CAMPAIGN 

Atlantic  City,  May  23 — A  news¬ 
paper  advertising  campaign  by  RCA 
Victor  Company  will  be  launched  next 
fall  in  200  key  markets,  a  convention 
of  the  company’s  wholesalers  was  told 
here  by  Thomas  F.  Joyce,  advertising 
director.  Magazines  and  radio  also 
will  be  used. 

FREEMAN  INJURED 

Richmond,  Va.,  May  26 — Dr.  Doug¬ 
las  Southall  Freeman,  editor,  Rich¬ 
mond  News  Leader  and  his  daughter 
Mary  Tyler  Freeman,  were  injured 
the  latter  seriously,  and  their  chauf¬ 
feur  killed  in  automobile-truck  colli¬ 
sion  near  Fayetteville,  N.  C.,  today. 


FLASH  TO  BILOXI 

Southern  newspaper  read¬ 
ers  have  a  vital  stake  in 
the  achuweinents  of  South¬ 
ern  seientists.  They  will 
w'ant  the  hest  coverage  of 
Southern  science.  To  get 
the  hest.  call  on 

SCIENCE  SERVICE 

2101  Constitution  Ave. 
Washington,  D.  C. 


Oakland  Hearing 
On  Tribune 
Stock  Continues 

Final  Arguments  Due  in 
Proposed  Sale  to  Knowland 
Of  Dargie  Holdings 

(By  telegraph  to  Editor  &  Publisher) 

Oakland,  Cal.,  May  25 — Final  argu¬ 
ments  in  the  hearing  of  an  executor’s 
pe  tition  for  approval  of  sale  of  a 
major  part  of  the  late  Mrs.  Herminia 
Peralta  Dargie  estate’s  holdings  in  the 
Oakland  Tribune  Publishing  Com¬ 
pany  and  Tribvme  Building  Company 
stock  are  scheduled  to  begin  here  at 
10  a.m.,  Friday,  in  Judge  John  J. 
Allen’s  court. 

Testimony  ended  today  after  an  all- 
day  appearance  of  William  T.  Sum¬ 
mers,  executor.  Summers  said  the 
only  bid  received  had  been  that  of 
$311,200  by  William  Knowland,  J.  R. 
Knowland,  Jr.,  and  the  Franklin  In¬ 
vestment  Company,  of  which  J.  R. 
Knowland,  Tribune  publisher,  is 
president. 

Knowland  and  his  son  testified 
previously.  They  were  questioned  on 
Tribime  costs,  management  and  ac¬ 
counting  practices.  P.  H.  McCarthy, 
Jr.,  representing  Captain  Antonio 
Martin,  one  of  two  residuary  legatees, 
sought  to  show  there  never  had  been 
a  sale  under  terms  of  the  office,  but 
the  note  was  defective  because  it  pro¬ 
vided  payment  would  not  have  to  be 
made  on  confirmation  but  could  be 
delayed  until  delivery  on  stock;  that 
the  proposed  purchase  price  was  far 
less  than  the  real  value;  that  the  re¬ 
mainder  would  be  valueless  because 
of  Knowland  control;  that  the  amount 
offered  was  more  than  $100,000  less 
than  the  appraised  value,  and  that 


the  property  had  been  so  managed  as 
to  depreciate  value  of  the  stock. 

In  the  May  14  issue  of  EDITOR 
&  PUBLISHER,  page  9,  an  erroneous 
headline  stated  that  the  court  had 
approved  Knowland's  bid  of  $312,- 
000  for  the  Dargie  estate  stock.  The 
story  itself,  under  a  May  12  date¬ 
line,  indicated  that  the  hearing  was 
still  in  progress.  A  new  lead  was 
inserted  in  a  story  received  early 
that  week,  and  through  an  inadver- 
tance  the  old  head  was  retained. 
EDITOR  &  PUBLISHER  sincerely  re¬ 
grets  this  error  and  wishes  to  cor¬ 
rect  any  impression  that  the  hearing 
had  been  concluded. 

The  bid  before  the  court  is  for  25% 
of  the  publishing  company  stock  and 
for  899  of  the  1800  building  company 
shares.  The  sum  offered  will  pay 
estate  indebtedness,  taxes  and  cash 
bequests  and  leave  25%  of  the  pub¬ 
lishing  company’s  outstanding  stock  to 
be  divided  by  the  residuary  legatees. 
Capt.  Martin  and  Mrs.  Josefa  Peralta 
Wilson,  sister  of  the  publisher’s 
widow.  Mrs.  Wilson  has  favored  ac¬ 
ceptance  of  the  bid  as  a  means  of  the 
family  retaining  as  much  of  the  news¬ 
paper  holding  as  possible. 

v™s  SCHOLARSHIP 

Minneapolis,  May  23 — Winner  of  the 
1938-39  Northwest  Daily  Press  Asso¬ 
ciation’s  $100  scholarship  in  journal¬ 
ism  at  the  University  of  Minnesota  is 
George  W.  Rice,  19,  of  MinneapKilis, 
a  junior  in  journalism. 

PRESS  woivia^  ELECT 

Octavia  Goodbar  of  New  York  City 
was  elected  president  of  the  National 
Federation  of  Press  Women  at  its  an¬ 
nual  meeting  in  Chicago  recently. 


Collyer^s 
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Truer  Tones,  Finer  Color 
Scale  in  Newest  Film 


By  JACK  PRICE 


THE  NEW  Dufaycolor  Film  is  now 
ready  for  the  market,  we  have  been 
informed.  Large  shipments  are  be¬ 
ing  received  from  England  where  the 
film  is  made  and  coated.  The  new 
emulsion  is  reported  to  have  greater 
sjseed  and  more  latitude. 

The  cardinal  feature  of  the  new 
Sim  is  its  adaptability.  It  may  be 
exposed  outdoors  without  the  use  of 
a  Slter.  It  is  also  reported  to  have 
a  Sner  color  scale  with  truer  tones. 
This  Sim  will,  however,  require  a 
Slter  for  use  with  artiScial  light. 

Because  of  the  increasing  interest 
by  newspapers  in  the  use  of  pictures 
in  color,  we  have  been  advised  that 
the  cut  Sims  will  come  in  professional 
sizes.  With  the  introduction  of  the 
new  emulsion  there  was  also  an  im¬ 
proved  method  of  processing.  The 
actual  stages  of  developing  the  Sim 
into  a  transparency  have  been  cut  to 
four. 

Three  Timet  Slower 

The  speed  of  the  new  emulsion  has 
been  given  a  Weston  rating  of  eight. 
The  old  style  had  a  factor  of  six.  Re¬ 
duced  to  lay  language  it  means  that 
this  Sim  is  about  three  times  slower 
than  the  ordinary  panchromatic  Sim. 
Compared  with  the  speed  of  emulsions 
used  by  newspaper  cameramen  a  few 
years  ago,  it  will  rank  with  the  ex¬ 
posure  then  given. 

In  the  sunlight  a  snapshot  of  1/lOOth 
of  a  second  will  easily  be  well  timed; 
greater  speed  may  be  used  as  the 
summer  sun  becomes  more  actinic. 
Also  at  the  beaches  where  the  re- 
Sected  light  from  the  water  is  so 
powerful  it  would  be  wise  to  increase 
the  shutter  speed  and  where  possible 
employ  a  light  filter  provided  for  this 
type  of  work. 

The  processing  has  been  so  simpli¬ 
fied  that  every  photographer  can  now 
finish  his  own  work.  The  first  stage 
of  development  is  called  first  develop¬ 
er.  It  consists  of  the  regular  Metol- 
Hydroquinone  formula  as  prescribed 
by  the  manufacturer.  The  only  new 
agent  used  in  this  first  developer  is 
called  Potassium  Thiocyanate.  This 
stage  of  development  is  done  by  time 
and  temperature.  Ranging  from  three 
minutes  with  temperature  at  75  de¬ 
grees  down  to  five  minutes  at  65 
Farenheit. 

Drying  It  Important 
The  films  are  then  washed  for  a  few 
minutes  or  placed  into  an  acetic  acid 
stop  bath  and  then  immersed  in  the 
bleaching  solution  of  potassium  per¬ 
manganate,  for  three  minutes  and 
again  washed  and  cleared  in  a  solu¬ 
tion  of  Sodium  Bisulphite  or  Potas¬ 
sium  Metabisulphite.  It  is  then  ex¬ 
posed  to  light.  An  ordinary  100  watt 
mazda  lamp  is  sufficient.  The  ex¬ 
posure  takes  about  one  minute  at  a 
distance  of  about  12  feet.  It  is  again 
developed  in  an  ordinary  metol  de¬ 
veloper  such  as  is  used  for  printing 
or  regular  developing  after  which  it 
is  fixed  and  washed.  One  important 
thing  is  the  drying.  Films  should  be 
swabbed  gently  with  clean  chamois. 
This  precaution  eliminates  dangers  of 
spotting  from  surplus  water  dripping 
from  the  hanger. 

The  mention  of  the  few  chemicals 
need  not  puzzle  the  photographer. 
These  chemicals  are  commonly  used 
except  the  Thiocyanate.  Just  a  word 
of  caution.  When  mixing  the  sul¬ 
phuric  acid  with  the  permanganate,  it 
would  be  wise  to  handle  it  gently. 
Try  to  avoid  splashing  the  acid. 


Otherwise  there  need  be  no  fear  of 
danger.  These  chemicals  should  be 
mixed  as  prescribed  and  stored  in 
separate  bottles  away  from  the  chem¬ 
icals  used  in  the  daily  work. 

The  regulation  camera  and  lens  is 
all  that  is  needed  for  use  with  this 
film.  The  F.4.5  lens  is  speedy  enough. 
For  indoor  use  with  speedfiash  syn¬ 
chronization  it  is  mandatory  that  the 
special  blue  filter  be  employed.  It  is 
also  quite  simple  to  have  duplicates 
made  from  the  transparencies.  If  the 
instructions  are  carefully  followed  any 
photographer  may  accomplish  excel¬ 
lent  results. 

Color  photography  is  a  great  sport 
and  very  practical.  Try  it  out  as  an 
experiment  because  it  won’t  be  long 
now  before  the  demand  for  this  form 
of  cameracraft  becomes  an  important 
issue. 


Camera  Day  ior  Fans 

RALPH  FORNEY,  Ogden  (Utah) 

Standard-Examiner,  reports  that  his 
popular  picture  tipping  service  has 
had  unexpected  results.  Forney,  as 
editor  and  cameraman,  offered  to  pay 
$1  for  each  tip  which  his  paper  cov¬ 
ered.  Most  of  the  informants  were 
amateur  camera  fans.  One  day  a 
horde  of  these  camera  enthusiasts 
descended  upon  him  en  masse  and 
requested  that  they  be  given  per¬ 
mission  to  “shoot”  the  paper  with 
miniature  cameras.  Forney  consented 
with  the  result  that,  editors,  com¬ 
positors,  printers,  etc.,  found  cameras 
aimed  at  them  from  all  angles. 

The  party  was  so  successful,  how¬ 
ever,  that  Forney  believes  he  will 
again  hold  a  Camera  Day  for  his  read¬ 
ers  and  subscribers.  Quite  an  idea 
for  good  will  and  circulation.  Good 
luck,  Ralph!  We  know  how  it  feels 
to  look  down  the  barrel  of  a  lens  as 
well  as  looking  into  it. 


picture  services  as  the  sole  press 
photographer  permitted  aboard  the 
Ranger  and  the  Endeavour  during 
the  cup  races. 

In  addition  to  his  INP  duties,  he  con¬ 
ducts  a  column  on  news  photography 
and  an  amateur  photographic  contest 
for  the  Boston  Sunday  Advertiser. 


POUCEMAN  PUNISHED 

Found  guilty  of  assaulting  Bede 
Irwin,  an  AP  photographer  in  a  fight 
May  7  at  Michigan  Steel  Casting  Co., 
Detroit,  when  policemen  escorted 
workers  through  a  picket  line.  Patrol¬ 
man  Carl  Lueck,  was  deprived  of 
three  days  leave  and  reprimanded 
severely  by  a  police  trial  board  May 
18.  The  photographer  asked  the 
board  not  to  dismiss  Lueck,  who  ex¬ 
plained  he  became  excited  when  he 
saw  a  fellow  policeman  lying  injured. 


Camera  Elnights 


New  Wabash  Lamps 

WE  HAVE  been  advised  that  the 

U.  S.  Supreme  Court  handed  down 
a  decision  in  favor  of  the  Wabash 
Lamp  Co.,  which  was  defendant  in  the 
case  of  General  Electric  vs.  Wabash- 
photolamp  Co.  The  suit  was  based 
upon  an  alleged  infringement  of  pat¬ 
ent  rights  in  the  use  of  filaments. 

The  Wabash  Company  informs  us 
that  they  will  now  proceed  to  manu¬ 
facture  several  new  types  of  lamps 
which  they  have  been  preparing.  One 
lamp  which  they  announce  as  ready 
for  the  market  is  the  “Peanut”  bulb. 
This  bulb  is  about  the  size  of  a  head¬ 
light  lamp  used  in  autos.  Another 
lamp  which  they  have  also  just  in¬ 
troduced  in  the  market  is  their  me¬ 
dium  size  bulb,  called  the  Special 
Press  40,000. 


GEORGE  S.  WOODRUFF,  New  Eng¬ 
land  bureau  manager.  International 
News  Photos,  with  offices  in  Boston, 
started  newspa- 


Gaorge  S.  Woodruff 


per  work  liter¬ 
ally  at  the  bot¬ 
tom. 

At  the  age  of 
13  years,  he  se¬ 
cured  a  job  as 
sweeper  in  the 
New  York  Amer¬ 
ican  pressroom. 
With  the  excep¬ 
tion  of  a  few 
months  in  re¬ 
tirement  at  the 
behest  of  the 
New  York  school 


$1  COAST  VERDICT 

Verdict  for  the  plaintiff,  and  dam¬ 
ages  of  $1  were  awarded  Fred  L. 
Wilke  of  Los  Angeles  in  a  $125,000 
Ubel  suit  against  the  Los  Angeles 
Times.  Wilke  alleged  a  story  on  a 
conspiracy  action  indicated  he  had 
turned  State’s  evidence  upon  prom¬ 
ise  of  immunity.  Previous  to  the 
verdict  a  motion  for  non-suit  as  to 
Harry  Chandler  personally,  publisher 
of  the  Times,  was  granted  by  the 
court. 


New  Lamp  Sizes 
GENERAL  ELECTRIC  and  Westing- 
house  Lamp  Companies  are  rapidly 
keeping  pace  with  the  modem  trend. 
Blach  of  these  companies  has  just 
introduced  new  sizes  but  we  have  just 
learned  that  they  are  contemplating 
still  further  improvements.  The  new 
trend  may  take  in  the  color  photo¬ 
graphic  situation. 


Photogs  in  Contest 

THE  NEWS  Photographers’  Associa¬ 
tion  of  Philadelphia  and  Camden 
next  week  will  hold  its  first  annual 
news-picture  contest  in  Philadelphia, 
in  which  the  writer  has  been  invited 
to  serve  as  one  of  the  judges. 


committee  because  of  his  youth,  he 
has  been  in  Hearst  employ  since. 

After  sweeping  up  several  tons  of 
dirt  he  was  promoted  to  fly  boy, 
then  to  copy  boy.  Because  of  the 
hours  on  the  latter  job  he  was  able 
to  go  to  school  to  study  art.  Con¬ 
sequently,  at  the  age  of  16  he  was 
prepared  to  join  the  art  department 
on  the  American. 

In  1917  Woodruff  was  offered  the 
New  England  bureau  managership  of 
INP.  Wanting  to  be  an  artist,  he 
demurred  and  a  compromise  was  ar¬ 
ranged  whereby  he  was  to  try  the 
job  for  three  months  and  if  he  still 
wanted  to  be  an  artist  he  could  have 
a  job  on  any  Hearst  i>aper  of  his 
choosing.  He  has  been  in  Boston 
ever  since. 

He  is  one  of  the  few  managers  who 
insists  on  taking  pictures  himself.  He 
has  personally  covered  every  major 
news  development  in  New  England 
in  the  last  21  years. 

Last  year  he  was  chosen  by  the 


PRESENTED  STONE 

Sir  Roderick  Jones,  chairman  of 
Reuters,  presented  to  the  School  of 
Journalism,  University  of  Missouri, 
Columbia,  a  stone  coat-of-arms  taken 
from  the  river  frontage  of  the  British 
House  of  Parliament,  and  not  Ralph 
W.  Close,  Minister  to  the  United 
States  from  the  Union  of  South  Africa, 
as  stated  last  week  in  Editor  &  Pub¬ 
lisher's  report  of  the  proceedings. 


KTTIFIEED 


NEW! 


.  :  .  2  New  G-E  Mazda 
PhotoHash  Lamps  . . .  for 
synchronized  flash  shots 


C-E  Mazda  Photoflash  lamp  No.  7 
New.smaller bulb— new, _  . 

longer  flash  —  as  much|of 
total  light  as  No.  10  . . .  list 

G-E  Mazda  Photoflash  lamp  No.  15 

Same  size  as  No.  10  — , 
longer  flash  and  about  |q^ 
H  more  total  light  .  .  .  list 


Both  have  new  quick- break 
filament  that  saves  battery  and 
makes  for  surer  operation  of 
flash  synchronizers. 


GENERAL  ^  ELECTRIC 

MAZDA  PHOTO  LAMPS 


A  SPEEDGUN  TODAY 


means  feature  pictures 
tomorrow! _ 


1938 


Universal  Speedgun  fits  all 
cameras  .  .  .  trips  all  shutters  .  .  . 
makes  every  news  shot  a  feature 
picturel  A  new  advantage  is  side 
lighting,  to  be  used  alone  or  in 
tandem  with  other  bulbs  for  special 
lighting  effects.  The  Universal 
Speedgun,  like  all  other  Speedguns, 
is  accurate,  dependable  ...  no  won¬ 
der  Mendelsohn  is  the  choice  of  9 
out  of  10  news  photographers. 
Write  for  details. 


Send  .1r  vtamp  for  free 
photofla>li  expOHure 
Hlide  .  .  .  state  eainera 
.  .  .  K-:i. 


’  .Sfode  in  the  V.  S.  A.  bv  ' 

S.  MENDELSOHN 


Win  preference  in 
resort  advertising 


Appeal  to  the  pleasure  seeker’s 
eye  and  his  dollar  by  picturing 
the  delights  of  lake,  of  stream, 
and  of  sport  environment  with 
the  compelling  lure  of  well 
rendered  illustration. 


Usually  one  paper  in  any  given 
field  has  commanding  prestige 
as  the  resort  medium.  Quite 
often,  such  a  paper  is  offering 
the  fine  picture  production  that 
goes  with  Certified  Mats. 


For  deptndebU  stereotyping,  rely  on 
Certified  Mets,  mede  in  the  U.  $.  A 


CEmiFIED  m  MAT  COlPOliAriOII 

9  Rockefeller  Plaza,  Dept  P 
New  York,  N.  Y. 


■JO'J  Kast  Itth  Strvet,  New  York  City 


M 


St 
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MRS.  EDWARD  CLAIBORNE 
STAHLMAN,  mother  of  James  G. 
Stahlman,  publisher,  Nashville  Ban¬ 
ner  and  ANPA  president,  died  May 
21  at  Nashville  after  a  long  illness. 

A  native  of  Bowling  Green,  Ky.,  was 
married  in  1891  to  Edward  Claiborne 
Stahlman,  son  of  the  late  Major  Ed¬ 
ward  B.  Stahlman,  founder  of  the 
Banner  and  its  publisher  for  many 
years.  Survivors  include  two  other 
sons,  Edward  B.  Stahlman,  Jr.,  and 
Frank  C.  Stahlman,  II,  a  daughter, 
Mrs.  Byrd  Douglas,  Jr.,  all  of  Nash¬ 
ville. 

Hugh  M.  Walter,  47,  publisher. 
Oak  Park  (Ill.)  Oak  Parker  and  head 
of  Community  Newspapers,  Inc.,  pub¬ 
lishers  of  several  western  Chicago 
suburban  weeklies,  died  suddenly 
May  19. 

John  W.  Slocum,  71,  former  pres¬ 
ident  of  Long  Branch  (N.  J.)  Daily 
Record,  died  of  heart  attack  May  22 
at  his  home  in  Allenhurst,  N.  J. 

Leo  j.  Mahoney,  37,  secretary- 
treasurer  of  James  Houlihan,  Inc., 
San  Francisco  agency,  died  May  20  at 
his  home  in  Oakland,  Cal.,  after  a 
two-month  illness. 

Joseph  McCarthy  Wilson,  55,  owner 
of  Auckland  (New  Zealand)  Herald, 
died  May  23  in  Cornwall,  England, 
where  he,  his  wife,  two  daughters 
and  a  son  had  been  visiting. 

George  E.  Beer,  62,  former  news  edi¬ 
tor  of  London  Daily  Mail,  who  was 
news  editor  of  the  Times  of  London 
during  the  first  two  years  of  the 
World  War,  died  May  22.  After  or¬ 
ganizing  the  Times’  coverage  of  the 
World  War  he  joined  the  army  in 
1916.  Later  he  became  Admiralty 
press  officer  and  after  the  war  re¬ 
joined  the  Times,  subsequently  re¬ 
signing  to  do  publicity  work.  He 
then  rejoined  the  Daily  Mail,  becom- 
iag  news  editor  and  retired  in  1930. 

Mrs.  Marcellus  Murdock,  55,  wife 
of  Marcellus  M.  Murdock,  publisher 
of  Wichito  Eagle,  died  May  22  at  her 
home  there.  Survivors  include  a  son. 
Marsh,  editorial  director  of  the  Eagle, 
and  three  daughters. 

Louis  M.  Hammond,  79,  treasurer, 
Boston  Transcript  and  with  the  daily 
for  the  past  62  years,  died  May  21  at 
his  home  in  West  Roxbury,  Mass.,  of 
a  heart  attack. 

George  Connolly,  78,  proofreader 
of  Cincinnati  Enquirer  since  1923, 
died  May  17. 

John  S.  Dunnigan,  68,  who  as  city 
editor  of  the  old  San  Francisco  Bulle¬ 
tin  once  fired  Sinclair  Lewis  “because 
he  couldn’t  write,”  died  in  San  Fran¬ 
cisco  May  20  of  a  heart  attack.  He 
had  been  clerk  of  the  San  Francisco 
Board  of  Supervisors  for  26  years. 


William  Dunning,  85,  former  news¬ 
paperman  who  is  credited  with  writ¬ 
ing  campaign  speeches  for  presiden¬ 
tial  candidates  from  Grover  Cleveland 
to  Calvin  Coolidge,  died  May  24  in 
Otis,  Mass.,  following  a  long  illness. 
Because  of  his  ability  to  use  short¬ 
hand,  Mr.  Dunning  had  been  em¬ 
ployed  by  New  York  newspapers  to 
take  speeches  and  court  records  and 
similar  reporting. 

Edwy  C.  Reid,  86,  editor  of  Allegan 
(Mich.)  Gazette,  a  weekly  until  his 
retirement  less  than  a  year  ago,  died 
May  22. 

William  J.  Glackens,  68,  formerly 
of  Philadelphia  Evening  Ledger  and 
the  Record  art  staffs,  died  May  22  in 
Westport,  Conn.,  of  a  heart  attack. 

Eldridge  C.  Smith,  45,  former  editor 
and  manager  of  Oneida  (N.  Y.)  Daily 
Dispatch,  died  May  17  in  Tuscon, 
Ariz.  He  was  previously  editor  and 
general  manager  of  Virginia  (Minn.) 
Daily  Enterprise,  for  18  years  before 
he  came  East. 


Ews paper  news 


SYDNEY,  AUSTRAUA 
The  only  journal  giving 
the  news  of  advertisers, 
advertising,  publishing, 
printing  and  commercial 
broadcasting  in  Australia 
and  New  Zealand. 

If  yon  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 

“NEWSPAPER  NEWS.” 

PuUished  MontUy 
Suhseriptitm  rote  7A  per  year 
post  frem 

Warwick  Bide.,  Hamlltaii,  St., 
SYDNEY,  AUSTRAUA 


WALTER  P.  STANLEY 

Walter  Pitkin  Stanley,  57,  president 
and  business  manager  of  the  Sedalia 
(Mo.)  Democrat  and  Capital,  died 
suddenly  May  24  at  his  home  after 
a  heart  attack.  Stanley  had  been 
with  the  two  newspapers  during  the 
30  years  he  lived  in  Sedalia.  Besides 
his  newspaper  work,  he  was  active  in 
civic  affairs,  was  president  of  Pettis 
County  Conservation  Club,  director 
of  Chamber  of  Commerce,  past  presi¬ 
dent  of  Rotary  Club,  president  of  the 
High  School  Parent-Teachers’  Asso¬ 
ciation,  and  a  member  of  Elks,  and 
Masons.  His  widow  and  two  daugh¬ 
ters,  Genevieve  and  Ganet  survive. 


EARLES  SON  QUITS 

George  H.  Earle,  3rd,  son  of  Gov. 
Earle  of  Pennsylvania,  recently  re¬ 
signed  from  the  sports  staff  of  the 
Philadelphia  Record,  following  an¬ 
nouncement  by  the  Record  that  the 
newspaper  would  not  support  Gov. 
Earle  in  the  recent  Pennsylvania 
primary  election. 


N.  Y.  SUN  MEMORIAL 

Memorial  services  for  21  employes 
of  the  New  York  Sun  who  died  dur¬ 
ing  the  last  year  were  held  Friday, 
May  27,  in  the  Sun  Club  rooms. 
James  E.  Craig,  editorial  writer  and 
former  president  of  the  Sun  Club,  de¬ 
livered  the  eulogy.  Edwin  S.  Friend¬ 
ly,  business  manager,  read  the  names 
of  the  dead,  their  department,  length 
of  service,  age  and  date  of  death.  G. 
Selmer  Fougner,  writer  of  the  Sun’s 
Along  the  Wine  Trail  column,  and 
president  of  the  Sun  Club,  presided. 
Among  the  list  of  dead  were  William 
J.  Henderson,  music  critic;  Cecil  J. 
Allen,  society  editor;  Andrew  W.  Ford, 
night  editor,  and  Dorothy  Dayton, 
special  writer. 

■ 

COAST  ROUND  TABLES 

Nine  round  tables  on  newspaper 
problems  will  be  conducted  at  the 
annual  midyear  editorial  conference 
of  California  Newspaper  Publishers 
Association  at  Stanford  University 
June  25  and  26.  Topics  selected  were 
publicity,  editorial  writing,  inter¬ 
pretative  writing,  type  dress,  pictures, 
news  display,  handling  of  wire  re¬ 
ports,  libel  and  freedom  of  the  press. 
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it  that  of  finding  the  RIGHT 
personnel,  especially  when  im- 
mediate  action  is  necessary. 

The  solution  is  easy  when  em¬ 
ployers  seeking  top  flight  ed¬ 
itorial  or  advertising  men  call 
on  The  Personnel  Bureau  for 
assistance. 

The  Personnel  Bureau  main¬ 
tains  complete  records,  includ¬ 
ing  investigated  references  on 
hundreds  of  qualified  men  (with 
new  listings  each  week)  in  ail 
parts  of  the  country  with  years 
of  experience. 

Write,  wire  or  telephone  and 
get  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  your 
exact  requirements. 

THE  PERSONNEL  BUREAU 
of  Si{ma  Delta  Chi 

CUeage— 3S  lost  Wockar  Driva 
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OCHS  MEMORIAL 

The  Adolph  S.  Ochs  Memorial 
Post,  American  Legion,  will  conduct 
a  memorial  service  for  the  late 
Adolph  S.  Ochs,  publisher  of  the 
New  York  Times,  on  May  29  in  Mount 
Hope  Cemetery,  Westchester  County. 
Mrs.  Arthur  Hays  Sulzberger,  daugh¬ 
ter  of  the  late  publisher;  Colonel  and 
Mrs.  Julius  Ochs  Adler,  Miss  Nannie 
Ochs  and  Mrs.  Gustavus  A.  Loeb  will 
be  present.  A  set  of  colors  recently 
presented  to  the  post  by  Mrs.  Sulz¬ 
berger  will  be  unfurled  for  the  first 
time  at  the  service. 


CLARENCE  BLEYER 

Clarence  Bleyer,  79,  who  retired  in 
1931  after  spending  56  years  with  the 
old  Milwaukee  Evening  Wisconsin  and 
its  successor  the  Wisconsin  News  and 
the  last  survivor  of  the  Bleyer 
Brothers,  Milwaukee’s  most  famous 
newspaper  family,  died  May  15  in  St. 
Mary’s  Hospital,  there,  following  a  six- 
day  illness.  Bleyer  became  com¬ 
posing  room  foreman  serving  for  27 
years  and  was  serving  in  that  capacity 
with  the  Wisconsin  News  when  he 
retired  Jan.  10,  1931. 


Why  Not  Try 
Advertisixo! 


Very  few  of  the  men  who  make  ready-to-wear  clothing  wear 
ready-to-wear  clothing. 

Their  products  are  good  enough  to  sell  to  others,  but  not  good 
enough  for  them  to  use. 

Few  patent  medicine  manufacturers  ever  use  any  of  the  reme¬ 
dies  they  fix  for  other  people  to  take. 

There  are  many  newspaper  publishers  who  sell  advertising 
space  who  do  not  use  advertising  space. 

They  seem  to  think  that  it  is  good  enough  for  the  other  fellow, 
but  a  mighty  poor  thing  for  them  to  spend  real  money  for. 

They  seemingly  show  a  lack  of  faith  in  their  own  product. 

What  kind  of  an  advertising  man  are  you?  Do  you  believe  in 
your  own  product?  Do  you  think  that  you  are  doing  the  right 
thing  in  getting  people  to  spend  money  for  advertising?  Do  you 
believe  in  it? 

You  surely  should  have  enough  faith  in  your  own  prescription 
to  take  it  yourself. 

You  argue  that  your  publication  reaches  a  certain  class  of 
people,  and  you  show  a  merchant  or  a  manufacturer  that  it  is 
part  of  his  business  program  to  reach  those  people  through 
the  columns  of  your  newspaper. 

You  have  space  to  sell  to  the  class  of  people  who  read  THE 
EDITOR  AND  PUBLISHER.  You  have  something  to  place  be¬ 
fore  them. 

Do  as  you  urge  others  to  do!  Take  space  in  THE  EDITOR 
AND  PUBLISHER  and  show  advertisers  that  you  believe  in 
what  you  preach.  It  is  good  psychology. 

It  is  effective  solicitation.  It  keeps  your  newspaper  before  the 
people  you  want  to  reach,  and  it  keeps  it  there  all  the  time.  It 
is  good  business. 

Obviously  it  woukl  be  good  business,  also,  in  this  period  of 
stress  and  strain,  to  concentrate  your  story  in  the  publication 
that  has  the  newspaper  atmosphere — to  make  a  good  showing 
in  display  in  one  publication  rather  than  spreading  it  too  thin  in 
many  publications. 

An  advertisement  this  size  in  EDITOR  AND  PUBLISHER 
represents  an  investment  of  $113.34  assuring  a  coverage  of  ad¬ 
vertisers  and  advertising  agencies  which  last  year  spent  approxi¬ 
mately  $191,000,000.00  in  national  newspaper  advertising. 

The  power  of  advertising  will  start  the  wheels  of  recovery 
spinning. 
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Sloppy  Reporting  Hit 
By  Critic 

continued  from  page  5 

the  word  “annihilated” — but  it  is  a 
fine  word! 

“  .  .  .  besieged  insurgents  who,  the 
government  asserted,  faced  final  an¬ 
nihilation  by  the  Radicals.” 

To  many  reporters  any  kind  of  a 
fight  is  a  “duel.”  The  proper  use  of 
“between”  and  “among”  are  dark 
mysteries  to  them.  They  know  no 
distinction  between  “former”  and 
“latter,”  and  write  blithely  of  “the 
latter  of  which,”  and  sometimes  “the 
latter  three”  when  half  a  dozen  ob¬ 
jects  or  persons  have  been  named. 

“Patrolman  Thomas  Ennis  was  slain 
today  in  a  gun  duel  with  three  ban¬ 
dits.” 

“In  protecting  Long  it  has  juggled 
the  Louisiana  protests  between  three 
committees.”  (How  much  shall  we 
blame  the  reporter  when  such  a  bull 
gets  into  the  editorial  columns  of  a 
great  daily?  It  did!) 

"Less"  and  "Fewer" 

The  reporter  of  whom  I  complain 
makes  no  distinction  between  the 
words  “less”  and  “fewer.”  Listen  to 
him; 

“No  less  than  forty  cabs  were 
wrecked  or  damaged.” 

“To  him  regulation  meant  less 
trucks  and  safer  highways.”  (This 
time  it  was  the  editorial  writer  of  one 
of  the  biggest  dailies). 

There  is  such  a  thing  as  being  need¬ 
lessly  specific.  The  phrase,  “divorced 
by  his  wife”  is  as  common  as  weeds. 
A.s  if  a  man  could  possibly  be  divorced 
by  anyone  else! 

”...  she  told  them  of  quarrels  be¬ 
tween  Morrison  and  his  widow.  .  .  .” 
strikes  a  new  note.  A  man  quarrel¬ 
ing  with  his  own  widow  is  certainly 
news. 

The  uneducated  reporter  inevitably 
makes  mistakes  when  he  tries  to  use 
medical  and  anatomical  terms.  Some 
instances: 

“He  fell,  breaking  several  bones  in 
his  right  leg.”  (How  many  bones  has 
any  one  leg?) 

“He  fell  to  the  floor,  fracturing  a 
vertebra  in  his  spine.”  (Much  simpler 
than  breaking  a  vertebra  in  his  leg  or 
his  hand.) 

“The  handsome,  30-year-old  son  of 
former  King  Alfonso  of  Spain  suf¬ 
fered  a  blood  hemorrhage  in  the  left 
side  of  his  face  today.”  (What  other 
kind  of  hemorrhage  is  there?) 
"Followinq"  Constantly  Misused 
Nowhere  have  I  found  authority  for 
the  use  of  “following”  as  an  adverb 
in  the  sense  of  “after,”  but  it  is  con¬ 
stantly  so  misused. 

“Ross  is  supposed  to  have  been  there 
following  the  murder.” 

“Mrs.  Anna  K.  Price  died  Saturday 
night  following  an  operation.” 

“Following  attacks  in  which  two 
French  boats  have  been  the  object, 
the  government  has  urgently  taken 
steps  .  .  .”  (That  from  page  one, 
column  one,  of  a  large  and  important 
paper.) 

When  the  uneducated  reporter  does 
- • - 
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not  know  a  word  which  expresses 
what  he  means  to  convey,  he  drafts 
into  service  a  word  meant  for  other 
uses.  Examples: 

“.  . .  a  high  school  student  who  died 
after  an  asserted  explosion.  .  .  .” 
(When  did  “asserted”  become  an  ad¬ 
jective?) 

“Thirteen  asserted  Reds  were  held 
in  jail.” 

He  does  not  realize  that  a  center  is 
a  point,  and  not  an  area.  Here  are 
samples  of  his  use  of  the  word: 

“.  .  .  the  McCarl  issue,  which  at  the 
moment  centers  around  payments  of 
return  passage.  .  .  .” 

“So  much  heated  argument  centers 
about  the  Townsend  plan.  .  .  .”  (That 
from  an  editorial  in  an  important 
paper.) 

“  .  .  .  the  man  around  whom  cen¬ 
tered  one  of  the  greatest  British  army 
scandals.”  (An  AP  dispatch  from 
London.) 

Raperterial  Freniy 

The  frenzy  of  the  reporter  is  often 
due  to  a  straining  for  effect,  an  effort 
to  make  a  happening  seem  more 
astounding,  more  dramatic,  more  dan¬ 
gerous  to  the  participants  than  he  can 
make  ordinary  words  convey.  Here  is 
a  sample  which  appeared  on  the  front 
page  in  double  measure,  bold  faced 
type: 

“Peter  Anders,  though  chained  to  a 
federal  agent,  attacked  (Agent) 
Hoover  and  his  picked  squad  of  fed¬ 
eral  agents  after  he  led  them  to  an 
animal-like  grave.”  (How  a  grave  can 
be  “animal-like”  is  not  apparent.) 

Other  stories  of  the  same  affair  tried 
to  give  the  impression  that  a  squad 
of  picked  federal  agents,  heavily 
armed,  were  in  great  peril  when  their 
lone  prisoner,  unarmed  and  shackeled 
to  one  of  them,  struggled  against 
them. 

Here  are  several  examples  of  mud¬ 
dled  writing: 

“Mice,  Eaten  by  Snake,  Gnaw  Off 
Reptile’s  Tail.”  (A  headline.) 

“Charlotte  Greenwood  hearkens 
back  to  her  musical  comedy  days.” 
(Of  course  he  means  “harks  back.”) 

“Symptoms  of  both  meningitis  and 
encephalitis  are  similar.” 

A  Laugh  for  Football  Fans 

“Bobby  Wilson,  diminutive  half¬ 
back  from  Southern  Methodist  Uni¬ 
versity,  winds  up  and  throws  a 
pass.  .  .  .”  (That  cut  caption  must 
have  brought  howls  of  glee  from  foot¬ 
ball  fans.  Can’t  you  just  imagine  a 
halfback  “winding  up”  before  throw¬ 
ing  a  pass?) 

“  ‘Everybody  in  the  sunlight  casts 
a  shadow,’  he  explained,  ‘and  the  sun 
itself  casts  a  long,  tapering  shadow 
pointed  away  from  it.’  ”  (Just  where 
does  one  find  the  shadow  of  the 
sun?) 

“John  Curry,  29  years  old,  was  found 
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guilty  of  assault  to  murder  a  police¬ 
man  by  a  jury.  .  .  .” 

“Officials  of  commercial  flying  com¬ 
panies  today  replied  to  President 
Roosevelt’s  plan  to  give  them  new 
airmail  contracts  with  criticism.” 

“Anders  regained  his  feet,  threw 
Gray  to  the  floor,  and  while  his  part¬ 
ner  (Gray)  was  on  his  back,  Anders 
drew  a  gun  and  shot  Gray  in  the  back 
of  the  head.”  (Must  have  been  “prone 
on  his  back.”) 

“He  had  placed  a  shell  in  the  breach 
(breech)  of  the  automatic  to  see  if  it 
would  fit  because  of  trouble  experi¬ 
enced  with  the  gun.” 

Wind  Causes  Fire 

“Fire,  evidently  caused  by  high 
wind,  broke  out.  .  .  .”  (Add  new 
causes  of  fire.) 

“Two  explosions,  .  .  .  each  within 
four  hours  of  the  other.” 

“The  jury  now  has  heard  described 
in  court  the  horrible  symptoms  which 
preceded  death  in  the  case  of  four  vic¬ 
tims,  defined  as  symptoms  of  arsenic 
poisoning  by  physicians.” 

“Mrs.  Nottage  confessed  having 
drowned  her  son  after  the  body  had 
been  found  floating  in  the  river  Sat¬ 
urday  night.” 

“.  .  .  if  the  doctor  who  attended  the 
dead  woman  had  seen  anything 
wrong.” 

“His  father  has  been  missing  since 
birth.” 

“Charging  that  his  wife  was  kicking 
him  on  the  shins  and  hitting  him  over 
the  head  at  the  same  time  she  was 
lavishing  endearments  on  the  pastor.” 
(An  active  and  versatile  wife.) 

“They  were  little  raindrops,  and  so 
light  that  at  times  they  floated  per¬ 
pendicularly  on  the  breezes.” 

“The  police  expressed  the  theory 
she  might  have  been  strangled  be¬ 
cause  of  the  condition  of  the  body.” 

“John  Kinsella  tripped  over  a  hole 


in  the  floor  and  fell  down  the  base¬ 
ment  stairs,  breaking  a  leg.”  (Care¬ 
less  of  someone  to  leave  a  hole  stick¬ 
ing  up  where  John  could  trip  over  it.) 

"Naarly  Almost"  Did  It 

“When  he  talked  to  reporters  he 
nearly  almost  always  managed  to  get 
around  to  that  subject.”  (That  from 
an  editorial.) 

“. . .  said  he  procured  the  remittance 
of  a  $200  fine  . . .” 

“Morse,  who  is  from  Twin  Falls, 
Idaho,  was  found  dead  in  an  auto¬ 
mobile  with  a  tube  attached  to  the  ex¬ 
haust  pipe  of  a  truck  in  his  mouth.” 

“Human  cunning  prevailed  over 
9,000  pounds  of  protesting  elephant 
today,  and  Nancy,  a  female  pachy¬ 
derm,  was  loaded  onto  a  trailer  .  . .” 

“He  was  the  79th  person  to  have 
been  killed  by  jumping  there.” 

“The  .  .  .  incubator  .  .  .  taken  to 
Callander,  Ont.,  during  the  first  week 
the  Dionne  quintuplets  were  born  . . ." 

“A  man  .  .  .  was  killed  yesterday 
afternoon  when  his  automobile  was 
struck  by  a  .  .  .  train.  The  car  was 
carried  600  feet  by  the  impact.” 

How  Come  It's  So  Sloppy? 

How  does  it  come  that  the  reporting 
of  this  day  is  so  sloppy  when  for  25 
or  thirty  years,  to  my  personal  knowl¬ 
edge,  the  schools  of  journalism  have 
been  feeding  into  the  newspapers  a 
steady  stream  of  graduates  who  pre¬ 
sumably  have  been  taught  all  that  can 
be  taught  about  newspaper  work? 
Their  work  should  be  immeasurably 
better  than  the  reporting  of  30  years 
ago  when  few  or  none  had  been 
trained  in  a  school  of  journalism,  and 
the  percentage  of  college  graduates 
was  much  lower  than  now. 

It  seems  to  me  that  the  fault  does 
not  lie  with  colleges  and  schools  of 
journalism  except  in  so  far  as  they 
graduate  students  who  may  have 
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learned  a  great  deal  of  the  theory  of 
journalism,  but  have  not  the  neces¬ 
sary  foundation.  In  my  opinion  the 
fault  lies  farther  back  than  the  col¬ 
lege  or  even  the  high  school,  and  must 
be  laid  at  the  door  of  the  grade  school 
and  the  home.  If  no  pupil  were 
passed  out  of  any  grade  imtil  he  had 
mastered  the  work  of  that  grade,  col¬ 
leges  and  schools  of  joiirnalism  would 
not  now  be  crowded  with  students 
who  cannot  be  taught  to  write  cor¬ 
rectly. 

If  every  child  were  kept  in  the 
grade  schools  imtil  he  knows  the 
meaning  of  the  common  words  of  the 
language;  can  put  a  sentence  together 
properly;  can  parse  every  word  in 
that  sentence  and  give  its  exact  mean¬ 
ing  and  its  relation  to  all  the  other 
words;  can  take  apart  any  English 
sentence  and  do  the  same  with  it — 
that  child  would  be  able  to  write  clear 
and  understandable  English. 

Students  Lock  Fundamentals 

We  do  not  expect  any  college  or 
university  to  train  a  student  in  chem¬ 
ical  research,  and  fit  him  to  take  his 
place  among  the  scientists  of  the 
world,  if  he  has  not  first  mastered  the 
chemical  elements  and  their  com¬ 
binations,  and  the  known  laws  which 
govern  their  actions  and  reactions.  It 
is  utterly  foolish  to  expect  any 
school  to  turn  out  a  great  mathema¬ 
tician,  able  to  comprehend  and  prove 
— or  disprove — the  Elinstein  theory, 
when  he  has  not  learned  to  add,  sub¬ 
tract,  multiply  and  divide  acciu’ately, 
handle  fractions  and  percentages,  and 
all  the  other  fundamentals  of  arith¬ 
metic. 

Yet  we  seem  to  expect  the  high 
schools,  colleges,  universities  and 
finally  the  schools  of  journalism,  to 
teach  writing  to  students  who  have 
not  learned  the  fimdamentals  of  En¬ 
glish  grammar  and  rhetoric. 

The  pitiful  part  of  all  this  is  that 
while  the  reporter  and  the  rewrite 
man  and  at  times  the  copy  reader 
emit  all  this  English  hash — and  I  have 
given  only  fair  samples — it  gets  into 
print.  Copy  readers,  city  editor,  news 
editor,  managing  editor — all  those  re¬ 
sponsible  for  the  quality  of  the  paper 
— all  those  who  are  supposed  to  stand 
between  their  readers  and  that  ig¬ 
norance  and  incompetence  which  are 
found  in  some  degree  in  every  office, 
pass  it  along  and  it  gets  into  the  pa¬ 
per. 

What  is  the  remedy?  I  do  not  pre¬ 
tend  that  I  know.  A  few  things  I 
suggest  which  might  help,  but  the 
cure  will  be  a  long  and  tedious  proc¬ 
ess,  for  as  I  have  said  it  reaches  back 
to  the  grade  schools. 

How  to  Catch  Boners 

It  seems  to  me  that  it  would  pay 
any  editor  who  takes  pride  in  his 
output,  to  assign  one  man — more  if 
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necessary — to  watch  all  proofs  care¬ 
fully  and  catch  the  boners  before  they 
get  into  the  street.  Such  a  man  would 
soon  be  able  to  put  his  finger  on  the 
reporters  and  others  who  do  not  know 
grammar,  and  they  could  be  shifted 
to  positions  where  they  could  not  do 
so  much  harm.  For  it  does  harm 
any  newspaper  to  appear  ignorant 
and  ridiculous  in  the  eyes  of  its  read¬ 
ers. 

City  Editor  Should  Know 

The  city  editor  himself  knows,  if  he 
is  fit  to  sit  at  the  city  desk,  which  of 
his  men  are  masters  of  English  and 
can  turn  out  clear,  plain,  understand¬ 
able  stories,  and  which  ones  are 
sloppy. 

The  head  of  the  copy  desk,  and  the 
men  under  him,  while  imder  a  terrific 
strain  in  the  rush  of  deadlines,  should 
catch  more  of  the  blunders  than  they 
do.  They,  too,  certainly  know 
which  of  the  staff  are  the  worst 
offenders. 

The  editor  of  each  newspaper  will 
have  his  own  methods  of  getting  at 
the  seat  of  the  trouble.  If  he  desires, 
he  can  reduce  the  casualties  among 
the  words  of  the  King’s  EInglish,  and 
give  his  paper  a  much  higher  repu¬ 
tation  than  it  has  today. 


McKECHNIE  IS  EDITOR 

F.  W.  McKechnie,  Jr.,  has  been 
named  editor  of  the  Santa  Ana  (Cal.) 
Journal,  John  P.  Scripps  paper,  suc¬ 
ceeding  Braden  Finch  who  held  the 
post  for  nearly  two  years.  At  the 
same  time  J.  C.  Flagg  replaces  E.  F. 
Elfstrom,  business  manager.  Flagg, 
however,  carries  the  title  “business  as¬ 
sistant  to  the  president,"  Scripps  hold¬ 
ing  the  office  of  president.  McKechnie 
goes  to  Santa  Ana  from  Reno,  Nevada, 
where  he  was  owner  and  editor  of  the 
Nevada  State  Journal.  Flagg  has  had 
experience  in  Los  Angeles,  Seattle, 
Baltimore  and  Boston.  At  Watson¬ 
ville,  Cal.,  a  morning  edition  of  the 
Register-Pajaronian  has  been  estab¬ 
lished  by  the  John  P.  Scripps  news¬ 
papers  following  a  consolidation  of 
two  newspapers  into  one  afternoon  is¬ 
sue  some  time  previously.  All  ad¬ 
vertising  is  running  in  both  editions 
with  no  increase  in  rates. 

■ 

ANOTHER  PRICE  RISE 

The  Hudson  (N.  Y.)  Daily  Star  has 
announced  an  increase  in  subscription 
rates  effective  June  1,  from  65c  month¬ 
ly  to  75c  by  carrier,  and  from  45c  to 
50c  by  mail. 


WILL  DINE  AGENTS 

A  highlight  of  the  annual  conven¬ 
tion  of  the  northern  and  southern 
units,  California  Newspaper  Adver¬ 
tising  Managers’  Association,  to  be 
held  in  Los  Angeles  June  24,  25  and  26, 
will  be  the  agency  luncheon  on  Sat¬ 
urday,  June  25,  at  which  agency  men 
will  be  guests  of  the  newspaper  repre¬ 
sentatives.  Don  Francisco,  vice-pres¬ 
ident  of  Lord  &  Thomas,  will  be  the 
principal  speaker.  Other  limcheon 
features  will  be  the  awarding  of  hon¬ 
ors  for  the  best  national  promotion 
material  used  by  representatives;  best 
examples  of  merchandising  cooperat¬ 
ing  with  a  specific  national  advertiser; 
best  city- wide  promotion;  best  series 
of  ads  sold  to  a  local  advertiser  for  an 
extended  period,  and  the  most  original 
special  page. 

DROPS  SUNDAY  PAPER 

The  Long  Island  Daily  Press  of 
Jamaica,  N.  Y.,  has  suspended  publi¬ 
cation  of  its  Sunday  edition,  William 
F.  Hofmann,  president,  announced 
May  23.  Features  formerly  carried 
in  the  Sunday  edition,  including 
comics  and  local  pictorial  sections, 
will  be  continued  in  the  daily’s  week¬ 
end  edition  published  Saturdays. 


THERE  IS  ALWAYS  SOMETHING  NEW 


In  every  trade,  business  or  profession  there  is  always 
something  new’  being  developed.  The  only  perma¬ 
nent  thing  in  the  world  is  change.  To  those  who 
guard  and  promote  the  printed  excellence  of  newspa¬ 
pers,  the  EQUIPMENT  REVIEW  is  a  necessity. 

To  manufacture  newspapers  requires  up-to-the-minute 
knowledge  of  newest  mechanical  ideas  and  processes. 

The  EQUIPMENT  REVIEW  is  a  highly  specialized 
special  monthly  supplement  edited  for  those  interested 
in  modern  mechanical  equipment. 

Production  cost  is  a  subject  dominant  at  this  time  and 
most  mechanical  men  are  eager  to  reduce  it.  Even 
one  idea  culled  from  the  pages  of  the  EQUIPMENT 
REVIEW  may  save  hundreds  of  dollars.  Don’t  miss 
a  single  issue. 

• 

If  you  are  not  already  receiving  EDITOR  PUB¬ 
LISHER  regularly,  including  the  monthly  EQUIP¬ 
MENT  REVIEJF,  why  not  forward  your  subscrip¬ 
tion  at  only  four  dollars  a  year? 

EQUIPMENT  REVIEW 

comes  with  EDITOR  &  PUBLISHER  each  month 
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Sees  'Dark  Ages' 
Without 
Advertising 

L  R.  Lohr.  President  of  NBC, 
Addresses  Sales  Executives 
In  Dallas 

"Eliminate  advertising  and  the 
world  would  quickly  revert  economic¬ 
ally  to  the  dark  ages.”  was  the  open¬ 
ing  statement  in  an  address  made  by 
Lenox  R.  Lohr,  president  of  the  Na¬ 
tional  Broadcasting  Company,  before 
the  third  annual  National  Federation 
of  Sales  Executives  convention  at 
Dallas.  Tex..  May  19.  The  eighth  an¬ 
nual  Southwestern  Sales  Managers 
Conference  was  also  being  held 
then. 

“There  is  undoubted  truth  in  Ralph 
Waldo  Emerson’s  statement  that  if 
a  man  design  a  mouse-trap  of  out¬ 
standing  merit  the  world  will  beat  a 
path  to  his  door,  but  it  is  equally  true 
that  the  world  will  hear  about  the 
mouse-trap  earlier  and  find  the  path 
more  quickly  if  the  device  is  backed 
up  by  a  sound  advertising  campaign,” 
Mr.  Lohr  said. 

■rok*  Social  Barriers 
“Advertising,  as  we  know  it  today, 
has  been  a  material  factor  in  breaking 
down  social  barriers,  in  widening  our 
vision,  and  in  giving  self-confidence 
to  the  masses.  Not  only  has  advertis¬ 
ing  taught  us  easier  ways  of  doing  our 
jobs,  faster  methods  of  getting  around 
and  opened  up  new  avenues  to  enjoy¬ 
ment  but  also  it  has  accomplished  this 
with  incredible  speed.” 

Mr.  Lohr  continued  in  part: 

“In  thus  raising  the  standard  of  liv¬ 
ing,  advertising  has  been  a  most  sig¬ 
nificant  influence  in  making  the  U.  S. 
more  truly  a  democracy  and  a  land  of 
greater  equality  than  was  envisioned 
even  by  its  founders. 

“I  regard  these  two  facts  as  of  para¬ 
mount  importance;  first  that  advertis¬ 
ing  performs  a  public  service  by  call¬ 
ing  attention  to  the  worthy  products 
of  American  industry — ^thus  increasing 
sales,  permitting  quantity  production 
and  consequent  lower  prices,  and  sec¬ 
ond,  that  advertising  provides  the 
wherewithal  for  these  media,  to  render 
an  inestimable  social  service  to  the 
public,  at  a  small  or  no  direct  cost  to 
the  individual. 

Helps  Salesman 

“I  have  outlined  some  of  the  broader 
social  aspects  of  advertising  in  their 
relation  to  our  national  life.  There 
are  others  which  affect  the  sales  man¬ 
ager  more  intimately.  Well  planned 
and  well  placed  advertising  is  the 
salesman’s  strongest  ally  in  focusing 
upon  his  product  or  service  the  atten¬ 
tion  of  the  consumer. 

"In  order  to  make  advertising  bring 
the  fullest  returns  for  the  investment, 
it  is  important  that  every  sales  repre¬ 
sentative  should  be  fully  familiar  with 
both  the  style  and  intent  of  his  ad¬ 
vertising.  Particularly  good  results 
can  be  obtained  from  advertising  by 
cooperation  with  the  dealers. 

"Misleading  and  vulgar  advertising 
is  rapidly  digging  its  own  grave.  Those 
of  us  wbo  have  some  measure  of  con¬ 
trol  over  advertising  are  hastening 
the  process;  not  because  we  are  so 
righteous-minded  but  because  we 
know  the  injury  that  such  advertis¬ 
ing  does  to  all  honest  business. 

"I  can  think  of  no  great  project, 
commercial,  humanitarian  or  polit¬ 
ical,  undertaken  by  any  group  of 
Americans,  within  the  last  decade, 
that  has  not  included,  and  even  relied 
upon,  advertising  in  one  form  or  an¬ 
other  for  its  promotion  or  success.  'Die 
social  aspects  of  advertising  are  bound 
by  no  column  rules,  no  radio 
period.” 


Campaigns  and 
Accounts 

continued  jrotn  page  10 

seven  Far  Western  states  to  promote 
the  sale  of  Durkee’s  Famous  Foods. 
Radio  also  is  being  used.  Newspaper 
advertising  releases  4  columns  by  12 
inches  and  3  columns  by  3  inches  are 
being  placed  by  San  Francisco  offices 
of  Botsford,  Constantine  &  Gardner. 

Clorox  Chemical  Company,  Oak¬ 
land,  Cal.,  is  using  several  hundred 
newspapers  and  four  women’s  maga¬ 
zines  to  advertise  its  products.  The 
San  Francisco  office  of  Erwin,  Wasey 
&  Co.,  is  handling  the  campaign. 

William  Jameson  &  Co.,  Inc.,  is 
running  a  reminder  copy  campaign 
for  its  Irish  American  Brand  whisky 
in  55  newspapers  over  the  country. 
The  campaign  is  supported  by  piosters. 

With  an  increase  in  the  age  of  Old 
Quaker  Bourbon  whisky  to  three 
years,  Schenley  Products  Company 
has  redesigned  the  bottle  label  and 
will  promote  the  change  in  its  ad¬ 
vertising  campaign  for  the  product. 

Union  Biscuit  Company,  St.  Louis, 
division  of  United  Biscuit  Company, 
has  appointed  Gardner  Advertising 
Company,  St.  Louis  and  New  York, 
as  its  agency.  Newspaper  and  radio 
will  be  used  for  Princess  Crackers, 
Supreme  Butter  Cookies  and  other 
products. 

The  Ferry- Hanly  Company  has  re¬ 
signed  as  advertising  agent  for  the 
Boston  Food  Products  Compiany,  ef¬ 
fective  June  1.  The  Lavin  Company, 
Inc.,  Boston,  has  the  account. 


Among  Advertising  Folk 

IRVIN  A.  VLADIMIR,  chief  of  the 

foreign  division  of  Maxon  Inc., 
New  York,  sailed  on  the  SS.  Santa 
Elena,  May  27  for  a  trip  to  Venezuela 
and  Colombia.  He  will  study  business 
conditions  in  those  countries  and  con¬ 
sult  with  newspaper  publishers  and 
radio  stations  there  in  the  interests 
of  Maxon  clients. 

Herbert  S.  Waters,  sales  manager 
of  Kresge  Department  Store,  has 
been  re-elected  president  of  Adver¬ 
tising  Club  of  Newark,  N.  J.,  becom¬ 
ing  the  first  president  in  the  club’s 
history  to  succeed  himself. 

Major  Lenox  R.  Lohr,  president  of 
National  Broadcasting  Co.,  spoke  on 
"The  Future  Development  of  Radio” 
at  a  luncheon  meeting  of  the  St.  Louis 
Advertising  Club  and  St.  Louis  Cham¬ 
ber  of  Commerce,  May  17  at  the  Hotel 
Statler.  He  was  introduced  by  Frank 
M.  Seay,  of  the  Members  Assembly 
Committee  of  the  Chamber  of  Com¬ 
merce. 

James  Coogan,  for  11  years  with  Er¬ 
win,  Wasey  &  Co.,  is  now  in  the  adver¬ 
tising  department  of  the  Texas  Com¬ 
pany,  in  charge  of  printing  and  pro¬ 
duction,  and  dealer  and  trade  material. 

Earle  J.  Freeman,  advertising  man¬ 
ager  of  Kellogg  Co.,  Battle  Creek, 
Mich.,  has  been  re-elected  vice-pres¬ 
ident. 

Helen  Weiser,  sales  director  of 
Safety  Envelope  Manufacturing  Co., 
Milwaukee,  was  named  president  of 
Women’s  Advertising  Club  of  Milwau¬ 
kee  at  a  dinner  meeting  May  19. 

Elton  Johnson,  of  Clark  Locke  Ltd., 
has  been  named  president  of  Advertis¬ 
ing  and  Sales  Club  of  Toronto 

Reuben  Peterson,  Jr.,  director  of 
publicity,  Erwin,  Wasey  &  Co.,  New 
York,  has  been  elected  president  of  the 
University  of  Michigan  Club  of  New 
York. 

Robert  E.  Anderson,  of  Batten,  Bar¬ 
ton,  Durstine  &  Osborn,  has  been 
elected  a  director  of  the  Buffalo 
Junior  Chamber  of  Commerce. 


H.  L.  Mooney  has  joined  the  Gard¬ 
ner  Advertising  Co.,  St.  Louis,  as  re¬ 
search  director.  Mr.  Mooney  goes 
to  St.  Louis  from  Pedlar  and  Ryan, 
Inc.,  New  York,  where  he  was  direc¬ 
tor  of  research. 

Oscar  Bryn,  formerly  of  the  Chi¬ 
cago  office,  Erwin,  Wasey  &  Co.,  has 
joined  the  San  Francisco  agency  of 
Bowman,  Deute  &  Cummings,  Inc., 
in  an  executive  capacity. 

Charles  H.  Lilienfeld,  for  the  past 
eight  years  with  National  Tea  Com¬ 
pany,  Chicago,  has  been  appointed 
advertising  manager  of  the  central 
division  of  that  firm,  according  to 
Andrew  Duncan,  director  of  sales. 

Pat  j.  Sullivan,  formerly  with 
Ryan  &  Sullivan,  has  rejoined  Wal¬ 
lace  &  Associates,  Inc.,  publishers’  re¬ 
tail  advertising  representatives,  as 
sales  manager.  The  Boston  Post  and 
the  Syracuse  Post-Standard  have  ap¬ 
pointed  Wallace  &  Associates  as  their 
retail  advertising  representative. 

Elmer  L.  Sylvester  has  resigned 
from  Nash-Kelvinator  Corp.  to  be¬ 
come  Mid-Western  advertising  man¬ 
ager  of  Forbes  Magazine  with  offices 
in  General  Motors  Building,  Detroit 

C.  S.  Walsh,  vice-president,  New- 
ell-Emmett  &  Co.,  Inc.,  New  York 
agency,  and  Mrs.  Walsh  left  May  20 
on  a  16-day  cruise  to  Curacao,  Vene¬ 
zuela,  Colombia,  Panama.  Jamaica 
and  Haiti. 

Philip  Lahr,  formerly  with  the  New 
York  American,  has  become  associ¬ 
ated  with  Roeding  &  Arnold,  Inc. 

George  B.  Sadler,  advertising  man¬ 
ager  of  Life  since  its  start  19  months 
ago,  has  returned  to  the  advertising 
staff  of  Time  magazine  with  which  he 
was  formerly  associated  for  nine 
years. 

■ 

PLANS  AD  DRIVE 

Eight  manufacturers  and  distrib¬ 
utors  of  portable  air-conditioning 
equipment  will  cooperate  with  the 
Consolidated  Edison  Company  of  New 
York,  Inc.,  beginning  next  month,  in 
an  advertising  campaign  which  will 
feature  units  for  homes  and  offices. 
Metropolitan  newspapers  and  direct 
mail  will  be  used.  The  manufac¬ 
turers  are  Airtemp,  Carrier,  Delco- 
Frigidaire,  General  Electric.  Kelvina- 
tor.  Standard  Air-Conditioning,  West- 
inghouse  and  York. 

CORRECTION 

La  Correspondencia  de  Puerto  Rico 
circulation  should  be  19,900  instead  of 
the  figures  quoted  on  pages  208  and 
260  of  the  International  Year  Book 
Number  for  1938. 


Has  Had  Weather 
Bureau  for  24  Years 

Established  Aug.  1,  1914,  the  St. 
Petersburg  (Fla.)  Evening  Indepen-  | 
dent  weather  bureau,  a  cooperative 
project,  continues  to  supply  data  for 
the  Stmshine  City.  Two  readings  are  ' 
made  in  each  24 -hour  period  and 
these  appear  in  the  daily’s  home  and 
final  editions.  The  St.  Petersburg 
Times,  which  has  no  connection  with 
the  Independent,  also  receives  the  re¬ 
ports. 

Up  to ‘the  time  the  station  was  es¬ 
tablished,  the  Tampa  weather  bureau, 

19  miles  away,  was  the  closest.  The 
weather,  similar  in  some  respects, 
varied  considerably  because  of  the 
location  of  St.  Petersburg  on  a  sub¬ 
peninsula. 

L.  C.  Brown,  who  with  his  father. 
Major  Lew  B.  Brown,  is  owner  of  the 
daily,  is  in  charge  of  the  station.  His 
monthly  reports  to  the  government 
weather  bureau  are  accepted  as  of¬ 
ficial  and  published  in  the  Weather 
Bureau  reports. 

“NUTMEG"  STARTS 

Connecticut  Nutmeg,  new  country 
weekly,  described  by  John  Pegler, 
business  manager,  as  “an  all-star 
weekly  album  of  facts  and  fancies,” 
published  each  Tuesday  in  New 
Canaan,  Conn.,  made  its  debut  this 
week.  Employing  a  rotating  editor¬ 
ship,  the  weekly  features  such  con¬ 
tributors  as  Westbrook  Pegler,  who  is 
a  brother  of  the  Nutmeg’s  business 
manager;  Heywood  Broun,  Gene  Tun- 
ney,  Ursula  Parrot,  John  Erskine,  Dr. 
Stanley  High,  Quentin  Reynolds, 
Deems  Taylor,  Faith  Baldwin,  George 
Bye,  Colvin  Brown  in  its  initial  issue. 
Newsstand  price  is  10c  a  copy  and 
20,000  copies  were  printed  as  a  first 
run.  “Our  main  idea  is  to  have  a 
good  time  among  ourselves,”  Mr.  Peg¬ 
ler  said. 

■ 

SALE  RESCINDED 

Judgment  rescinding  the  sale  of  the 
Monrovia  (Cal.)  Journal  by  C.  C. 
Howard  to  Newell  G.  Welty,  former 
Bartlesville  Okla.,  editor,  was  given 
in  Los  Angeles  Superior  Court  early 
this  month.  The  court  ordered  the 
return  of  $7,690  given  as  down  pay¬ 
ment  on  the  property,  payment  of 
$1,500  in  damages,  and  cancellation 
of  three  promissory  notes  given  to 
cover  the  balance  of  the  purchase 
price.  Welty  testified  that  “false  and 
fraudulent  statements”  had  been  made 
concerning  the  circulation,  advertis¬ 
ing  rates  and  other  features,  to  in¬ 
duce  him  to  purchase  the  property. 


Equipment  and  Supplies 


Take  the  Guess  Out  of  •  • 


REGISTERING 


A  scientifically  accurate  de¬ 
vice  for  setting  color  mats 
to  design  for  close  register 
quickly  and  positively. 


HOE  COLOR  MAT  HEGISTEBING  RACK 

In  a  short  while  it  will  save  enough  time,  and  make  enough  im¬ 
provement  in  register  to  more  than  repay  the  purchase  price.  Write 
for  a  descriptive  bulletin. 

R.  HOE  &  CO..  INC.  110  East  138th  Stroat  (at  East  Rivar).  Naw  Yoric  City 
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CLASSIFIED 

ADVERTISING 


RATES 

SITUATIONS  (Cash  with  Ordar) 

I  Tima  —  .50  par  lina 

3  Timat  —  .40  par  lina 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Ordar) 

I  Tima  —  .85  par  lina 

4  Timas  —  .70  par  lina 

Count  six  words  to  tha  lina  whan  sanding 
cash  with  ordar.  Box  numbar  or  your  own 
addrass  to  ba  countad  as  thraa  words. 
Ads  chargad  to  astablishad  accounts  will 
ba  billad  for  tha  countad  numbar  of  linai. 

FORMS  CLOSE  THURS.  NOON 

Minimum  spaca,  thraa  linas.  Tha  Editor 
&  Publishar  rasarvas  tha  right  to  classify 
adit  or  rajact  any  copy. 


Sarvica  at  no  Extra  Coat 


Erery  Editor  ft  Publisher  reader  has  the 
privileKs  of  asking;  any  question,  at  any 
time,  on  any  subject  connected  with 
newspapers  or  advertising.  Our  refer¬ 
ence  files  go  back  for  years,  and  we  are 
well  organized  to  give  quick,  cheerful 
and  intelligent  information  service.  And, 
too.  advertising  men  and  newspaper 
executives  are  cordially  invited  to  make 
Editor  ft  Publisher’s  office,  in  the  heart 
of  New  York,  their  business  headquar¬ 
ters  when  visiting  the  Metropolis. 

EDITOR  ft  PUBLISHER 
Suite  1700  Times  Bldg.  New  York  City 
BRyant  9  3052 


Capital  Wanted 


NEWSPAPER  SECVRITT  LOAN 

Owner-operator  desires  convert 
short  term  debt  to  series  1-10 
year  5%%  notes  on  security  a 
newspaperman  or  investor  famil¬ 
iar  with  newspapers  can  appre¬ 
ciate.  Can  cover  with  life 
insurance.  $100,000  desired,  but 
notes  can  go  to  several  investors 
if  necessary.  Inquiries  confiden¬ 
tial.  Box  3890,  Editor  ft  Pub¬ 
lisher. 


Nnwipapnra  For  Salo 

California  Weekly — mechanically  equipped 
for  daily  publication ;  ideally  situated 
near  Coast;  $10,000  down  and  a  like 
amount  on  convenient  terms.  A.  W. 
STY’PES,  BROKER,  460  MILLS  TOWER, 
SAX  FRANCISCO. 


Fine  exclusive  county  seat  weekly  in  TVA 
section  Tennessee  showing  excellent  pro¬ 
fit.  Unusual  opportunity.  Good  equip¬ 
ment  including  engraving  plant.  Condi¬ 
tions  good  in  this  area,  ^e  TVA  article 
in  May  28  .Satevepost.  $2,500  cash 
down  payment.  Newspaper  Appraisal 
Corp’n.,  Times  Bldg.,  New  York. 


FERNALD’S 

“Me  connect  the  wires”  without  cost 
to  employers.  Each  applicant  has 
carefully  checked  references  and  com¬ 
plete  record  in  our  flies.  Let  ns  sub- 

mlt  full  information.  _  _ 

(  irculator — Thirteen  years’  as  manager, 
assistant  district  manager.  Thoroughly 
unclerstands  boy  promotion.  "Intensely 
loyal,  fighter  for  hie  employer."  Age 
3H  Available  $40.  No.  1005.  Fernald’s 

Exchange,  Springfield.  Maas. _ 

Editor,  Copy  Reader,  Telegraph  Editor 
and  Rewrite,  twenty  years'  experience, 
seeks  connection  eastern  daily  prevail¬ 
ing  wage.  "100%  dependable,  a  good 
newspaper  man."  No.  1004.  Fernald’s 

Exchange.  Springfield.  Mass. _ 

idea  Man,  Editorial  Assistant — 32.  mar¬ 
ried.  highly  recommended.  Fourteen 
years  large  and  small  papers,  star 
reporter,  rewrite,  Sunday  magazine 
writer  and  editor.  No.  1002.  Femald's 

Exchange.  Springfield.  Mass. _ 

News  Execative,  17  years’  metropolitan 
suburban  fields.  Has  background  and 
capacity  to  tackle  important  task  any 
newspaper.  Age  37,  married.  Imme¬ 
diately  available.  No.  1001.  Femald’s 
Exchange.  Springfield.  Mass. _ 

FERNALD'S  EXCHANGE 

Syrlagfjgld _ Ma»«. 


Ngwxpapgri  For  SaU 

(CoBt’d) 

County  seat  weekly  grossing  $18,000  can 
be  bought  for  less  than  net  worth.  Pays 
publisher  $125.  weekly.  Located  in  thriv¬ 
ing  mid-west  town.  Minimum  of  $8,000 
down.  Box  3905.  Editor  &  Publisher. 


One  of  South  Carolina’s  leading  weekly 
newspapers  with  job  dept.,  office  supply 
and  equipment  business,  offered  for  sale 
at  reasonable  price.  Requires  $4,000  to 
handle.  Balance  easy  at  5%  int.  Extra 
good  town;  unlimited  possibilities;  equip¬ 
ment  first  class;  making  money.  The 
Greer  Citizen,  Greer,  S.  C. 


Nawtpapar  Brokara 


Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
Leo  Feighner  Agency.  Nashville,  Mich. 


NEWSPAPER  PROPERTIES 
Bought,  sold,  merged,  appraised. 
NEWSPAPER  APPRAISAL  CORP’N. 
Times  Bldg.,  Times  Square,  New  York 


Ngwapapgrs  Wanted 

Have  $8,000  cash  for  down  payment  for 
small  daily  east  or  south  that  is  not 
hopelessly  in  debt.  Am  a  capable  execu¬ 
tive.  Might  consider  partnership.  Give 
ample  details  first  letter  for  prompt  re¬ 
ply.  Box  3912,  Editor  &  Publisher. 


Circulation  Promotion 


For  good  newspapers  this  27-year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
THE  CHARLES  PARTLOWE  CO..  Occi¬ 
dental  Bldg.,  Indianapolis. 


Scotty,  a  popular  dog  comic  strip  that  will 
definitely  prove  a  hit  with  your  readers 
and  eventually  boost  circulation.  Ap¬ 
proved  as  best  for  children.  Write  now 
to  REED-LARSON,  BOX  29.  CRESTON, 
IOWA. 


More  money  for  newspapers  and  magaslnos 

from  mail  subscriptions.  Certified  Circu¬ 
lation  Co.,  P.  O.  Box  1974,  Knoxville, 
Tenn. 


Halp  Waatad 


ADVERTISING  SALESMEN 

The  largest  advertising  organization  of 
its  kind  offers  real  opportunity  to  a 
limited  number  of  aggressive,  able  and 
dependable  feature  advertising  salesmen. 
Experience  in  selling  advertising,  either 
features  or  regular,  helpful  but  not  es¬ 
sential.  If  you  possess  sales  ability  and 
character,  we  can  train  you  in  this  most 
remunerative  line  of  endeavor.  A  real 
future  with  substantial  earnings  if  you 
qualify  and  will  apply  yourself.  In  re¬ 
plying  give  all  particulars  regarding  age 
and  past  experience.  At  least  three  gilt 
edge  references  must  be  furnished  with 
application. 

THOMAS  W.  BRIGGS  CO. 

STERICK  BLDG. 

MEMPHIS,  TENNESSEE 


Advertising  Man  wanted  on  exclusive  daily 
in  city  of  10,000  who  can  develop  local 
field.  One  with  experience  in  using 
budget  plan  of  advertising  preferred. 
Only  men  who  can  give  first-rate  refer¬ 
ences  as  to  past  performance  need  an¬ 
swer.  And  don’t  answer  unless  you 
can  sell  local  advertisers  on  using  their 
full  percentage  of  gross  income  for  dis¬ 
play  budget.  Box  3865,  Editor  &  Pub¬ 
lisher. 


Advertising  Salesman  about  July  1st;  op 
portnnity  for  thoroughly  experienced 
advertising  man  with  ideas  and  ability 
to  execute  them;  tell  all,  naming  start¬ 
ing  salary.  Herald,  Clinton,  Iowa. 


Circnlation  Man  wanted  by  daily  in  city 
of  10,000,  who  knows  how  to  build  home 
delivery  in  near-by  cities  and  villages. 
W'e  have  present  circulation  of  some 
5.000,  mostly  mail,  in  some  half-dozen 
towns  having  total  homes  of  more  than 
2,000.  Man  who  will  start  on  modest 
drawing  account  and  build  this  up  can 
develop  permanent  and  well  paying 
position.  Write,  giving  full  details  and 
references.  Box  3855,  Editor  ft  Pub¬ 
lisher. 


Editorial  Writer  for  Independent  Republi¬ 
can  newspaper  in  good  city  in  the  East. 
Salary  to  start  $40.00  per  week.  Send 
brief  100-word  sketch  of  background  and 
general  qualifications,  along  with  recent 
inexpensive  photograph.  State  refer¬ 
ences,  religion,  racial  heritage  and  such 
other  facta  as  you  may  desire.  Applica¬ 
tion,  of  course,  will  be  strictly  confi¬ 
dential.  Reply  to  Box  3900,  Editor  ft 
Publisher. 


Wanted:  Experienced  manager-salesman- 

printer  in  desirable  Northwest  town  in 
good  territory  to  make  splendidly 
equipped  shop  pay  better.  Offset  and 
Kelley  and  other  new  automatic  equip¬ 
ment.  Give  complete  information,  ex¬ 
pectation,  refs,  and  photo.  Box  3885, 
Editor  ft  Publisher. 


Sitaotioftt  WmM 
AJvertiehif 


ClassUied  Advertising  Manager: — ll  years’ 
experience  on  newspapers  with  40,000  to 
300,000  circulations.  Unemployed  now 
through  own  choice.  Wants  salary  and 
bonus  or  commission  arrangement.  Pre¬ 
vious  record,  references  furnished  on 
request.  Box  3858,  Editor  ft  Publisher. 


Classified  Advertising  Manager — now  avail 
able.  Has  just  completed  outstanding 
record.  Over  150,000  line  (Media  Record) 
gain  for  first  11  months  of  1937,  repre¬ 
senting  a  linage  increase  of  approxi¬ 
mately  20%.  Successfully  raised  rates  25% 
and  maintained  volume.  Increased  total 
revenue  over  32%.  Entire  career  spent 
in  highly  competitive  fields.  33  years  of 
age;  married:  will  go  anywhere.  Box 
3919.  Editor  ft  Publisher. 

Classified  Advertising  Manager:  Steady, 
thorough,  sound,  aggressive,  resourceful, 
experienced;  high  regard  for  profitable 
operation;  organizer;  not  a  flash;  seek¬ 
ing  difficult  job  with  possibilities;  out¬ 
standing  record;  recommended  by  past, 
present  employers.  Let’s  talk  business. 
Box  3895,  Editor  ft  Publisher.  _ 

Classified  Advertising  Manager  available 
immediately.  Successful  record  in 
competitive  fields.  Have  shown  consist¬ 
ent  gains  on  2nd  paper;  thorough 
knowledge  of  classified  promotion;  good 
organizer.  Excellent  references;  will 
go  anywhere.  Box  3842,  Editor  ft  Pub- 
lisher. _ 

Classified  Manager: — Sixteen  years’  ex¬ 
perience  on  Metropolitan  newspapers. 
Proven  record  as  linage  builder.  Sound 
knowledge  of  sales  promotion  and  how 
to  merchandise  classified.  College  gradu¬ 
ate,  single.  Willing  to  go  anywhere. 
Salary  secondary  to  opportunity.  Ref¬ 
erences  furnished.  Box  3840,  Editor  ft 
Publisher. 


GrcalatioD 


Circnlation  Manager — 20  years’  experience. 
Now  employed  on  eastern  paper  desires 
connection  on  western  paper.  Experi¬ 
enced  in  all  phases  of  carrier  promotion 
and  home  delivery.  Can  prove  my  ability 
to  any  progressive  publisher  wanting 
increased  circulation.  Details  and  refer¬ 
ences  furnished  upon  request.  All  re¬ 
plies  confidential.  Box  3866,  Editor  ft 
Publisher. _ 

Circulation  Manager — Expert  in  home  de¬ 
livery  organization  and  promotion.  Prac¬ 
tical  methods  based  on  years  of  experi¬ 
ence.  Conscientious  worker.  Outstand¬ 
ing  record.  Pull  particulars  on  request. 
Box  3894,  Editor  ft  Publisher. _ 

Circnlation — Street  Circulator,  Staff.  Road 
Man.  13  years’  experience.  Age  27. 
Single.  Good  record  and  references. 
Honest  and  reliable.  Will  go  anywhere. 
Know  all  phases  of  circulation  work. 
Box  3828,  Editor  ft  Publisher. 


Commercial 


Attention  Employers:  For  able  young 
women  trained  in  shorthand  and  type¬ 
writing,  handling  and  forwarding  of  MSB 
and  proofs,  elements  of  book  and  maga¬ 
zine  layout  and  publicity,  address  School 
of  English,  Simmons  College,  Boston. 
All  have  had  practice  in  an  office  and  a 
four  year  liberal  arts  course.  Robert 
M.  Gay,  Director. _ 

After  having  represented  H.  C.  Bestehorn, 
the  largest  factory  in  wrappings  and 
boxes  (especially  for  foodstuffs,  cigar¬ 
ettes  and  chemicals),  at  Aschersleben, 
Germany.  I  am  now  looking  for  similar 
agencies  on  commission  basis.  References 
as  to  personality,  results,  etc.,  upon  re 
quest.  Box  3882,  Editor  ft  Publisher. 


Editorial 


Editorial  Writer,  Reporter,  with  wide  ex¬ 
perience.  Author  of  books  and  articles. 
Expert  in  politico-economic  subjects.  Now 
employed,  seeking  better  opportunity. 
Married;  32.  Protestant.  Box  3914,  Edi¬ 
tor  &  Publi8her.__ _ 

Editorial  Writer,  M.A.  degree  Columbia, 
six  years’  newspaper  experience,  con¬ 
tributor  to  leading  magazines,  qualified 
commentator  on  national  and  world  af¬ 
fairs.  Box  3^8^ _ Editor  ft  Pubijsher. _ 

Experienced  newapaperman ;  can  handle 
copydesk  or  reportorial  work.  Five 
years’  background.  Northwestern  gradu¬ 
ate.  Married,  26.  Excellent  references. 
Paul  Hoffman,  3140  Sheridan  Road,  Chi¬ 
cago,  Illinois. _ _ _ 

-Just  cloMd  two  years  editor  daily  small 
city.  Seeking  new  connection.  Will  in¬ 
vest  in  right  place. — Chas.  D.  Brown, 
701  Central,  Kansas  City,  Missouri. 

News  and  Reviews,  reporter  movie  editor, 
24,  experienced.  University  journalism 
graduate.  Can  make  small  investment. 
Box  3920.  Editor  ft  Publisher.  _ _ 

Reporter,  26.  Four  years’  experience. 
Now  in  seventeenth  month  in  Associated 
Press  bureau,  wants  return  individual 
newspaper.  College  education ;  refer¬ 
ences;  moderate  salary.  Sports,  courts, 
police,  general  news.  Box  3892,  Editor 
ft  Publisher. 


Sitaatioai  Waitod 

Editorial  (Cont’d) 


Soundly  trained  newspaperman,  young,  12 
years’  experience  every  branch  reporting, 
desk,  editorial  writing;  city  editor-bureau 
manager  largest  paper  Eastern  state,  has 
proved  he  can  build  circulation  by  alert 
news  handling.  Seeks  connection  with 
paper  that  isn’t  cashing  in  fully  on 
possibilities.  Salary  request  moderate. 
Box  3910,  Editor  ft-  Publisher. 


Wanted — any  editorial  job  where  loyalty 
as  well  as  small  and  metropolitan  paper 
experience  on  beat  and  desk  is  asset. 
Age  35.  Minimum  to  start.  Box  3898, 
Editor  &  Publisher. 


Young  general,  American,  recently  retired 
from  Chinese  Army,  now  fully  recovered 
from  wounds,  open  as  editor,  managing 
editor  or  publisher.  Widely  experienced 
editor,  exceptionally  well  posted  on  for 
eign  affairs.  Prefers  small  city.  Box 
3884,  Editor  ft  Publisher. 


Genoral  &  Admiiisliativo 


Publisher  increased  his  salary  from  $5,000 
to  $20,000  'per  year  under  my  manage¬ 
ment,  in  addition  to  large  increase  in  net 
profits.  Assured  me  at  start  he  waa 
getting  ALL  of  the  business  in  his  field 
and  all  he  expected  was  to  retain  it. 
Another,  $12,000  to  over  $50,000  as 
result  of  increased  volume  and  merger. 
There  may  be  surprising  unrealized 
profits  in  your  field.  Do  yon  want  me 
to  discover  them  for  you?  Let’s  talk 
it  over.  No  obligation.  Any  number 
of  satisfactory  references.  Address  Box 
3875,  Editor  ft  Publisher. 


Business  Manager  or  Assistant  with  news¬ 
paper  in  medium-sized  Southern  city  by 
college  man.  32.  with  New  York  CP.4 
rating.  Have  had  12  years  diversified  ex¬ 
perience  in  comptrollership.  office  man¬ 
agement,  auditing,  financial  statements, 
systems,  budgets,  tax  matters,  and  credit 
management.  Recently  connected  with 
leading  trade  paper.  Box  3764.  Editor  & 
Publisher. 

To  newspaper  publishers  of  Southern  or 
Eastern  dailies.  Opportunity  to  make 
permanent  arrangement  with  manager 
with  unusual  all  around  experience  and 
record  for  money  making  operation.  Oan 
refer  to  well  known  publishers  and 
others  as  to  character,  experience  and 
record.  Box  3870,  Editor  ft  Publisher, 


Hcckuscal 


Combination  Stereotyper-Fresaman.  ’Tubular, 
Unitubular,  semi  cylindrical.  Newspaper 
or  circulars.  Color  work.  Anywhere.  Mar¬ 
ried.  Best  References.  Box  3850,  Editor 
ft  Publisher. 


Experienced  Newspaper  Photo-Engraver,  6 
years’  complete  process  in  small  plants. 
Go  anywhere.  References.  Box  3874, 
Editor  ft  Publisher. 


ProMotioa 


Promotion  Manager;  Fifteen  years’  news¬ 
paper  and  syndicate  experienee.  Well- 
versed  in  all  phases  of  newspaper  pro 
motion.  Possesses  original  ideas  for 
advertising  and  circulation  campaigns. 
Seeks  opportunity  as  manager  or  assist¬ 
ant.  College  graduate,  single;  willing 
to  locate  anywhere.  Box  3838,  Editor 
&  Publisher. 


Protsos  &  Machinery  For  Sal* 


GOSS-COMET — print  8  pages — 8  column: 
motor  equipment.  Priced  for  quick  sale. 
Terras  to  responsible  party.  Box  3915, 
Editor  ft  Publisher. 


Photo-Engraving  Equipment  For  Saift 


Photo-engraving  Equipment  and  Metal* 

E.  T.  SULLEBAROER  CO. 

116  John  St.  538  S.  Clark  St. 

New  Tfork,  N.  Y.  Chicago,  Ill. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraitod 


Ml  nmgotlsUionB  confidmtiml 

Palmer,  Suter  &  Palmer 

IM  MmUm*  Ave.  New  Vert 
Bemaeie  ■mihtiiail  In  ItM 
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EDITOR  &  PUBLISHER 


SHOP  TALK  AT  THIRTY 


TRAVEIL  LIKE  A  LADY,  headlines  a 
seven-inch  two  column  ad  by  Saks- 
Fifth  Avenue.  The  swanky  reverse 
plate  copy  continues 
D*fiBitioB  to  offer  three  travel- 

^  ing  bags  to  the  wan¬ 

dering  female — “one 
Grand  Lady  your  tissues,  one 

for  your  make-up, 
and  one  for  your  dripping  toothbrush.” 
Last  Sunday  must  have  found  us  in 
one  of  our  periodic  peeves  against 
newspapers  which  put  seven  and  a 
half  columns  of  advertising  and  a  half 
column  of  news  on  a  page,  for  our 
eyes  slipped  from  the  half-column 
dispatch  —  which  roas  important  —  to 
the  ad  in  the  comer. 

And  we  wondered  whether  the 
copy-writer  would  bar  from  the  priv¬ 
ileged  ranks  of  "lady”  all  of  the  sex 
who  disgraced  themselves  by  carry¬ 
ing  a  wet  toothbrush  in  the  same  bag 
with  other  accessories  of  health  and 
beauty.  And  the  idea  of  traveling 
with  three  bags,  little  bags,  brought 
back  twenty-year  old  memories,  not 
of  pernickety  ladies,  but  of  imshaven 
French  poilxis,  who  seemed  to  have  a 
bag  for  everything  and  a  bag  at  every 
angle  from  which  one  could  be  hung 
on  their  chassis.  And  we  got  to 
wondering  whether  three  bags  was 
in  the  modern  streamlined  tempo,  or 
in  gear  with  the  habits  of  the  ladies 
we  know,  who  carry  full  field  equip¬ 
ment  in  one  multi-compartmented  and 
seemingly  bottomless  etui.  We’ll  own 
up,  it  was  a  hell  of  a  way  to  use  the 
precious  minutes  of  a  sunny  Sunday 
in  May. 


MAYBE  IT  WAS  BETTER,  at  that, 
than  talking  the  kind  of  politics 
that  are  going  the  rounds  right  now. 

They  make  up  pretty 
lasinasi  same  story, 

lays  the  Moor  whether  you  get 
<  B  ifit  them  from  a  com- 
p  a  n  1  o  n  commuter, 
over  a  highball,  or  in 
the  routine  comings  and  goings  of  the 
business  day.  People  who  have  grave 
business  responsibilities,  who  ought 
to  be  thinking  in  terms  of  progress, 
exhibit  mental  processes  that  would 
disgrace  an  aged  clerk  on  a  high  stool. 

Ask  the  question,  “How  is  busi¬ 
ness,”  in  any  of  the  preferred  option¬ 
al  forms  and  you  get,  around  New 
York,  at  any  rate,  the  same  general 
answer — “Lousy.”  And  you  open  the 
gates  to  the  same  general  observa¬ 
tion — “Wait  until  after  the  Fall  elec¬ 
tions.  Then  things  will  get  a  lift  and 
we  may  be  off  on  a  new  boom.” 

If  that  kind  of  talk  makes  sense, 
astrologers  are  the  real  scientists.  We 
can  chuck  away  all  the  charts  and 
statistics,  abolish  our  dear  economic 
laws,  forget  about  the  stock  market, 
price  levels,  world  trade,  war  threats, 
obese  inventories,  and  all  the  other 
alleged  symptoms  of  our  current  woes. 
None  of  them  have  anything  to  do 
with  the  disease,  which  is  caused  and 
cured  by  the  psychological  moods  of 
business  people,  or  maybe  by  the  con¬ 
junction  of  the  planets! 

There  isn’t  a  thing  in  the  prospect 
for  next  November  that  will  change 
the  fundamentals  of  business  as  they 
are  in  May.  A  new  House  of  Repre- 
.sentatives  will  be  elected,  and  the 
most  enthusiastic  foes  of  the  powers 
in  Washington  do  not  publicly  claim 
that  they  will  add  more  than  60,  pos¬ 
sibly  80,  Congressmen  to  the  present 
diminutive  opposition.  There  is  no 
prospect,  now,  that  anything  ap¬ 
proaching  an  upset  of  control  or  even 
a  deadlock  can  be  brought  about 


By  ARTHUR  ROBB 


either  in  House  or  Senate.  There 
seems  no  possibility  of  a  change  in 
the  complexion  of  Congress  like  that 
which  helped  to  destroy  Woodrow 
Wilson  in  1918.  The  best  that  opposi¬ 
tion  to  the  New  Deal  can  expect  is  a 
vote  that  might  be  considered  a  re¬ 
buke  to  the  Administration — which  is 
nothing  to  bet  the  household  money 


THE  MUDDLING  of  politics  and  eco¬ 
nomics  during  the  past  seven  or 
eight  years  has  been  fostered  by  the 
Roosevelt  adminis- 
Worid  Trade  tration,  but  not  with- 
Off  12%  abundant  com- 

■  Bi.  XI.  petition.  Its  first 

In  Three 

obscure  for  most 
business  people  the  facts  upon  which 
their  prosperity  rests.  Its  next  effect 
is  to  send  them  to  politics  for  remedies 
which  politics  alone  cannot  furnish, 
and  to  delay  for  years  the  application 
of  the  hard,  sound,  unprejudiced, 
thinking  which  can  find  the  remedy. 

Business  analysts  are  beginning  to 
whisper  what  they  have  suspected  for 
a  year — that  our  domestic  business 
troubles  are  not  originally  of  domestic 
origin. 

The  glut  of  inventories  which  many 
glibly  advanced  as  the  cause  of  the 
sharp  decline  in  values  last  Fall  is 
now  suspected  of  being  an  effect  and 
not  a  cause  of  the  decline.  No  one 
has  yet  done  much  talking  or  writing 
on  what  caused  the  over-inventoried 
condition  of  American  manufacturers, 
and  there  is  reason  to  believe  that  the 
advance  in  wages  to  labor,  the  in¬ 
crease  in  taxation,  and  other  factors 
which  increase  market  prices  do  not 
contain  the  whole  explanation. 

That  important  dispatch  to  which 
the  opening  paragraph  of  this  screed 
referred  has  in  it  the  germ  of  an  ex¬ 
planation.  It  was  a  report  from  the 
League  of  Nations’  ^neva  office, 
covering  the  first  quarter  of  1938.  It 
revealed  that  world  trade,  in  present, 
currency  values,  lost  more  in  the  first 
three  months  of  this  year  than  it  had 
gained  in  the  whole  of  1937 — approxi¬ 
mately  12  per  cent.  That’s  the  margin 
between  profit  and  loss  for  a  good 
many  concerns,  and  according  to  the 
New  York  Times’  dispatch  from 
Geneva,  it  is  represented  mainly  in 
loss  of  import  and  export  trade  of  the 
U.  S.  A.,  the  United  Kingdom,  Ger¬ 
many,  Canada,  Sweden,  and  Japan. 

•  •  * 

THAT  DECLINE  IN  TRADE  was  in 
the  air  a  year  ago.  Thirteen  months 
ago  the  White  House  warned  that 
American  prices 
What  On*  were  nearing  the 
PrieaJump 

*  ..  L  .  quick -on -the -trigger 

Aecomph.hed  headline  readers  took 
it  for  granted  that 
the  subject  was  security  and  domestic 
commodity  prices.  Possibly  they  were 
right,  but  subsequent  events  indicate 
that  foreign  trade  prices  might  have 
been  included,  and  maybe  were.  We 
have  had  a  taste  of  what  suddenly 
increased  prices  mean  in  the  news¬ 
print  industry,  which,  by  a  17  per 
cent  price  jump,  lost  not  only  the  new 
revenue  it  expected,  but  a  big  slice 
of  its  1937  volume.  The  repercussions 
of  that  untimely  jack-up  of  a  raw 
material  price  have  not  yet  ended. 
It  has  affected  the  wages  paid  to 
American  newspaper  employes,  the 
prices  paid  for  syndicate  features,  the 
consumption  of  print  paper,  the  wages 
of  Canadian  woods  and  mill  workers 
— and  of  the  ever-widening  circles  of 


people  dependent  upon  the  patronage 
of  all  of  these  for  their  own  pros¬ 
perity. 

More  of  the  decline  in  international 
trade  can  be  traced,  both  for  Canada 
and  the  United  States,  to  the  fact 
that  many  articles  bearing  North 
American  names  to  foreign  lands  are 
not  made  on  this  continent.  Some 
raw  or  unfinished  parts  may  be 
shipped  from  our  factories,  but  the 
finishing  work  that  reflects  in  the 
statistical  “value  added  by  manu¬ 
facture”  is  done  abroad,  in  foreign 
factories,  employing  foreign  labor, 
and,  in  some  cases  retaining  all  the 
proceeds  within  foreign  boundaries. 

Tariffs  have  accomplished  that. 
They  have  accomplished  less  direct, 
but  not  less  far-reaching,  limitations 
on  the  export  of  American  products 
that  once  turned  in  a  nice  annual  net 
for  a  good  many  factories.  With  tariff 
walls  cutting  the  civilized  world  into 
a  let  of  tartlets,  international  trade 
since  1930  has  become  pretty  much 
a  matter  of  importing  only  the  raw 
materials  you  can’t  do  without.  There 
are  no  great  profits  in  that. 

Wars  have  raised  impenetrable  bar¬ 
riers  to  world  trade.  Boycotts  have 
destroyed  markets  for  Germany  and 
Japan,  and,  what  is  often  forgotten  by 
the  domestic  boycotters,  they  have 
destroyed  enterprises  upxm  which 
American  people  have  depended  for 
wages,  salaries  and  dividends. 

Some  of  our  international  bankers 
may  yearn  for  the  days  when  they 
could  put  out  loans  at  6  per  cent  and 
read  in  the  next  year’s  foreign  trade 
statistics  that  our  business  with  the 
debtor  countries  was  approximately 
(maybe  a  bit  less)  than  the  amount 
of  the  annual  loan.  We  doubt  that 
they  do,  but  the  old  ideas  of  foreign 
trade  die  hard.  Statistically,  we  have 
been  educated  to  believe  that  the 
margin  of  our  total  profits  and  of  our 
foreign  trade  ought  to  approximate 
equality,  and  the  fact  that  they  haven’t 
for  most  of  the  past  ten  years  hasn’t 
killed  the  notion. 

•  *  * 

ITS  DEATH  is  on  the  cards.  We’ll 

always  have  some  foreign  trade.  In 
fact,  we’ll  probably  have  an  amount 
that  would  have  been 
Tramandoui  extraordinary  in  Wl 4, 
but  we  won  t  have 
**"  enough  to  warrant 
Right  Her*  ^ig  loans  and  sp)ec- 
u  1  a  t  i  V  e  expansion 
abroad.  We’ll  send  our  trade  names 
abroad  for  foreign  fabrication  and  be 
content  to  have  a  little  of  the  gravy 
come  home  in  dividends. 

Meanwhile,  we’ve  got  a  tremendous 
plant  in  this  land.  We  have  about 
130,000,000  people  depiendent,  in  some 
measure,  upon  the  productivity  of 
American  industry.  A  good  30,000,000 
of  them  are  better  off  then  they  would 
be  in  Europe  or  Asia,  in  comparable 
economic  surroundings,  but  no  one 
denies  Mr.  Roosevelt’s  idea  that  one- 
third  of  our  p)eople  are  living  below 
the  lowest  desirable  “American  stand¬ 
ard.”  We  do  not  believe  they  are 
comparable  to  the  Chinese  coolies 
whose  white  shirts  the  economists  of 
Lancashire  wanted  to  lengthen  by  an 
inch  to  assure  the  spinning  mills  of 
prosp)erity.  No  such  simple  extension 
will  serve. 

But  to  call  their  problem  insoluble 
with  our  present  resources  is  asinine. 
Twenty-five  years  ago,  two-thirds  of 
the  country’s  population  were  living 
under  conditions  that  Mr.  Roosevelt 
and  a  good  many  less  idealistic  poople 


would  describe  as  inadequate  today. 
Maybe  their  rapid  improvement  is  a 
part  of  our  trouble.  Maybe  the  wages 
of  one-third,  or  even  less,  of  the  popu¬ 
lation  have  advanced  too  rapidly  and 
been  too  unresponsive  to  fluctuations 
in  the  current  of  national  wealth. 
Undoubtedly  the  problem  of  the  “sub¬ 
merged  third”  is  knottier  than  that 
which  faced  the  lower  middle  class  in 
1914. 

It  can  be  solved,  and  must  be,  or 
this  land  will  shortly  cease  to  be  a 
democracy.  The  “submerged  third” 
are  being  formed  into  a  group  that 
can  wield  the  balance  of  px>wer  in 
our  voting  machinery.  As  Walter 
Lippmann  pointed  out  last  week, 
present  trends  of  politics  are  creating 
a  gulf  between  the  interests  of  busi¬ 
ness  men  and  of  politicians.  The  lat¬ 
ter  see  their  ends  better  served  by  a 
group  drawing  its  bread  and  circuses 
from  the  government  rather  than  by 
daily  labor. 

As  an  instance,  we  heard  of  a  couple 
of  bright  workingmen,  who  figured  it 
out  that  they  could  do  better  by 
sp)ending  the  sununer  in  the  country, 
on  relief,  than  by  working  the  two 
days  a  week  that  their  trade  afforded 
them  in  the  city.  In  addition  to  the 
vacation,  their  cash  income  would  be 
greater  as  wards  of  Uncle  Sam.  Both, 
presumably,  would  prefer  regular 
work,  if  they  could  be  assured  of,  say, 
double  the  relief  income. 

*  *  * 

TO  OUR  mind,  there  isn’t  any  p>er- 

centage  in  waiting  for  November  and 
the  problematical  relief  it  may  bring. 

Politics  didn’t  make 
Politics  America  the  leading 

XX  XI  XX  t  industrial  producer  of 

Has  No  Magic 

For  Business  enterprise  did.  Poli¬ 
tics  can’t  bring  a 
permanent  cure  for  present  ills.  Busi¬ 
ness  enterprise  and  business  integrity, 
can. 

If  business  begins  to  think  in  terms 
of  a  self-contained  economy,  with 
foreign  trade  a  frill  and  not  a  whole 
garment,  and  if  it  thinks  in  terms  of 
making  customers  of  millions  who 
now  cannot  buy  its  goods,  we  will 
begin  to  work  out  of  this  vortex  as 
we  have  out  of  many  others  in  150 
years.  We  don’t  need  new  capital,  to 
any  unattainable  extent.  We  don’t 
need  a  great  outlay  for  new  plant. 

We  do  need  an  appreciation  by 
leaders  of  business,  of  organized  labor, 
and  of  politics,  that  their  course  of 
the  past  few  years  is  not  in  the  direc¬ 
tion  of  permanent  progress.  It  is 
away  from  it.  We  need  a  realization 
that  the  function  of  business  is  to 
distribute  its  goods  and  services  to 
the  widest  possible  number  of  cus¬ 
tomers;  that  wages  ought  to  be  high 
enough  to  permit  the  enjoyment  of  at 
least  elementary  comfort,  365  days  a 
year,  by  every  worker;  that  wages 
must  not  reach  levels  that  destroy  en¬ 
terprise  and  markets. 

We  need  the  realization  that  labor 
saving  machinery  has  an  inescapable 
function,  not  of  destroying  the  chance 
to  work,  but  of  increasing  volume 
production,  so  that  more  goods  can  be 
made  for  more  to  enjoy,  and  that 
labor  is  entitled,  not  to  a  place  in 
the  breadline,  but  to  a  share  in  the 
profits  of  efficient  operation.  And  we 
need  to  learn  again  that  the  instru¬ 
ment  by  which  production  costs  were 
brought  down  to  make  goods  within 
reach  of  two-thirds  of  our  population 
and  by  which  the  existence  of  those 
goods  was  made  known,  was  advertis¬ 
ing,  principally  newspaper  advertis¬ 
ing. 

Let’s  forget  about  the  abuses  by 
which  our  great  achievements  have 
been  put  into  disrepute.  Let’s  re¬ 
member  and  concentrate  on  their  mer¬ 
its,  and  learning  from  the  past,  avoid 
the  old  mistakes. 


